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Floor Coverings, Office 
BREED GI, ccc ccc ccccccccccscocccoce 73 
Fountain Pens. 
Beaumel, D. W. & Co., Inc......-..eee0s- 199 
Farrel] & Hosinger Co.............--+e++. 201 
New Diamond Point Pen Co...........+... 208 
CP. cnoeededecocccceccooseeres 190 
a) ii MD Cc ccccesecctcccces 79 
PE: i Ms CBs coccetecccvecscoces 208 
Furniture Finish Solution. 
Campbell,  RGRehs dé0ddceces cases 185 
Furniture Pads, Office. 
Reach, A. L., Textile Co.......cescecee . -204 
Glass Desk Pads. 
Chicago Mirror & Art Glass Co........... 83 
ere Me CM cree sccccecoccsacocoes 55 
i echt cveseneeeces sevcedoné 107 
Ravenswood Office Specialties Co......... 22 
Gold Pens. 
[hd ccesecccescussosesss 208 
rn en GID 6 66400606600060e6608 208 
Gummed Tape. 
eee PUOBRCIS C8... cccsccccccccccces 207 
Index Tabs. 
a Ci wees cece soeneehe eee’ 176 
Inks, Adhesives, Etc. 
re. nc cdvbcncweseseees 230 
Commercial Paste Co., Inc ee 192 
Davids, Thaddeus, ink Co., Imc.......... 50 
Ss Me Men GD De sccescccvesevesa 186 
ED, obo cssicieccoecencnns 193 
ne (in. Gh cacsocadesseceneuer 209 
EE Siren vunk 66 06406 senseweed 190 
a, oc aneneeenaeeee -227 
Underwood, John & Co...........cceeeees 187 
Inking Pads. 
Cin 6 6 24 oa deguoneseeees 160 
Peerless Carbon & Ribbon Mfg. Co........ 153 
Inkstands. 
MEY GID cc nc cccodeccteceseccees 198 
Knickerbocker Inkstand Co............... 203 
New Martinsville Glass Mfg. Co.......... 200 
Sengbusch S-C Inkstand Co............... 54 
Key Purses and Rings. 
is Me, Ci ccccceccossoene 152 
Tm Ces cécccescosesscosee 191 
Letter Distributors, 
I EE | ns vac cevecces 208 
Imperial Methods Co..............eceeees 112 
is i os ete cnceseoeudes st 75 
Letter Openers. 
a ee gaia de ad 151 
Sie Mi ccdccsesecctésceebiwe 166 
Lockers. 
Terrell’s Equipment Co................... 109 
Van Dorn Iron Works Co.............. 84, 85 
Loose Leaf, 
Mectemts Devices O0.......:cccccccscccs 113 
Adams, Henry T., Mfg. Co.............0:; 152 
EE EF 157 
ns on noc cee neceesonde 141 
We Me BOPMOMOtEPINS OO... 0.0.0.0 cccccees 171 
MEMO UPOUENMMOD. OB, occccccccccccccccces 187 
ET sv cect ncciescatesdeccees 47 
ae MOD GR cccccccocecccccsce 120 
MeMillan Book Co........ EP Oe oe 188 
National Blank Book Co.................. 74 
ns ssc ccciceteceesen 100 
BUS MOD BOGE. OR. ccc cccccccscccvscs 163 
I i Ms inne o'vc 00.5000 vend 222 
Stationers Loose Leaf Co................. 159 
Tenacity Mfg. Co., Inc., The............:; 172 
SSeS enean: 172 
Wilson Jones Loose Leaf Co..............229 
Map and Tack Systems. 
ee eg cicocccctececes 166 
Educational Exhibition Co................. 194 
Memo Devices. 
I esc ccwseewwnewed 179 
Max Memo Pad Co.... Oe re 208 
ne sec cakecaevbecrecnte 192 
Moisteners. 
Se 174 
es od ace nwenaelal 202 
Sengbusch S8-C Inkstand Co............... 54 
Mucilage Bottle. 
nM, We GO. gcc cccccccccecces 204 
Numbering Machines. 
American Numbering Machine Co......... 64 
SY ME, Gs ccsactccveeéeoesin 164 
Paper. 
ee a ee ee Bie... cc cece cccccenl 
8 Af 3 aor 173 
Dexter, C. H., & Sons, Inc. 189 
Katon, Crane & Pike Co...... 146 
Elsinore Paper Co., Inc....... Jévcenens 171 
Empire Paper Co............. aedescases 67 
CE ere 189 
i Ws 6. an dacedeeavee tats 152 
Hano-Weinkrantz Co. ............ 
I so oo nc cas odanaee 
DE ME d¢hcbdbbccacctvanvecctoseabe 
ME, Dik ccc cccccccces 
Paper Fasteners and Clips. 
EG seca cadcacencecacte< 104, 105 
Argus Manufacturing Co................. .174 
Buffalo Automatic Mfg. Co............... 200 
Bump Paper Fastener Co.......... > 
Defiance Manufacturing Co................ 171 
Gram, Geo. B., Ob.c.ccsecscce séuccenaeed 206 
Machine Appliance Corp.................. 167 
Midland Sieel Products Co.............. 203 
Noesting Pin Ticket Co......... 201 
oS ee 166 
De UE, bcccscace F : 190 
Rivet-O Manufacturing Co................- 209 


Patents. 
BB. G. GISBOTB. ccc cccccccccccccccccccceses 204 
Pen and Pencil Clips. 
Ansonia Novelty Co., The.......-+.+++++.2 208 
Mrwes Mim. CO.ccccccccccccccccccsccteces 174 
Beals BOS. .nccccccccccccccscccscccscccces 190 
Van Valkenburg, L. D.....ccsccccccsccces 87 
Pencils, Crayon. 
American Crayon C0.......ceeceeeeeeeeees 70 
Pencils, Cedar. 
American Lead Pencil Co..........+++++. 130 
Dixen, Joseph, Crucible Co............+++. 148 
Faber, Bherhard ...cccccscccccvecees once ae 
Pencil Exchange, Inc., The............-.+- 143 
Standard Pencil Co........cceeeeeeeceeees 156 
Pencils, Thin Lead Magazine. 
Meme BEER, Obi. cccccccccccccccccccccccces 56 
New Diamond Point Pen Co............+-- 208 
PE EE, Sabb doccedocsceccccecccoccasees 190 
Sheaffer, W. A., Pem Co.....ccsescccceces 79 
Pencil Sharpeners. 
Automatic Pencil Sharpener Co...........- 190 
Penholders. 
Dixon, Joseph, Crucible Co...........++++- 148 
Faber, Mberbard 2... ccccccccccccsccccccecs &Y 
YT TTT TT ETT Tee 198 
Pens. 
Esterbrook Pen Mfg. Co.........--eese05 80 
Hunt, C. Howard, Pen Co.............++- 204 
Turner & Harrison Pen Mfg. Co...........206 
Pins. 
Crescent Brass & Pin Co.......-..+5.50005 172 
Portfolios. 
Century Leather Crafts Co..............+- 51 
Cleveland Leather Goods Co.............--202 
Yawman & Erbe Mfg. Co.......... 76, 77, 185 
Postal Scales. 
DU Es Gi ccc ccc ccc cccccccccsceccss 201 
a TTT TET Tee 203 
Triner Scale & Mfg. Co......-...ceeeecees 200 
Publications. 
Campbell-Howes, T. H., Pub. Co.......... 197 
nee TUM, OO..cccccecccsccsceccessaee 
BOM TOUT ORM cc ccccccccccccccccccccccccccs 216 
Punches. 
Tc acs eceeseoccencécoens 171 
EE NG SE SESPPPTTTTCTETEC LCT eT eT 198 
Machine Appliance Corp................+. 167 
BMeheom, ©. BR. &B W. B.ncccccccvcccccccees 196 
Rivet-O Manufacturing Co.............-.. 209 
Push-Pins. 
BSED PUTER COs ccc cccccccccccccssccs 206 
Ribbons and Carbons. 
Apter Bree. MIS. Cd... cccccccccsccccecs 208 
American Manifold Products Corp’n......173 
Ge EE Cds acccetosdeceecscossas 151 
CTT ya 
Suckeye Ribbon & Carbon Co., The....... 180 
ont tcnanceesesiesenduneee 193 
Ss TS cc csacccccesccesonse 220 
Columbia Ribbon & Carbon Mfg. Co....... 72 
Crown Ribbon and Carbon Mfg. Co........ 78 
Du-Ra-Bul Carbon & Ribbon Co.......... 175 
SC, SE Ee Ws Ce ccccccsecccesccccce 125 
EE MO OB cc ccc ccd cscccccesee 41 
Miller-Bryant-Pierce .Co. .......-seeeeee: 193 
BD GE WEE ectcccccoscccctccscccess OD 
TORRE TWOOGEED CBr ccccccscccccccccscccees 48 
Oid Town Ribbon & Carbon Co........... 169 
Peerless Carbon & Ribbon Mfg. Co........ 153 
Phillips Ribbon & Carbon Co............. -189 
Ribbon & Carbon Products Co...........- 176 
SEE GP EE cece cccccoceccoccesccccess 208 
Standard Carbon & Ribbon Co............. 205 
Union Ribbon & Carbon Co................ 183 
Tl. S. Typewriter Ribbon Mfg. Co........- 178 
WEROOE, Te Ben GOrcccccccccccccccccccece 106 
Rubber Bands. 
Pn ccddebeosnceeeeceeseteecee 89 
Vulco Rubber Fabrics Co..............e6- 209 
Rubber Stamps. 
SP ED CDidicccccccnecceusssees 160 
Pe Meccan coscadecceocecesecs 200 
Rulers. 
eee, ee Tr, BE, Qeicccccccccrcess 152 
American Mfg. Concerm.......cscceccseees 211 
POD GE Gg BMOs ccc ccccccccccvcess 207 
Safety Deposit Boxes. 
PE Gn Mac cccccecceccocecce ee 
CE TD Dike ccccccccccccsvccssecccccces 124 
SOE EE. Cibvedcveccccscccecsccuces 212 
Safes. 
A obs con esccsdccccedeasis 124 
Globe-Wernicke Co., The.............. 68, 69 
i Ce cck cece eeeeeesoneeseeun’s 115 
ee i. Mec kc eccece sees 97 
SES FIL, BMBcccccccccscccecs 224 
SE GE. incu cesecdccscecoserceccs 142 
Steel Equipment Corp’n.................. 93 
Van Dorn Iron Works Co., The......... 84, 85 
Yawman & Erbe Mfg. Co......... 76, 77, 185 
Second-Hand Office Machinery. 
Chicago Safe & Mdse. Co................ 208 
Korb, q kiddie Dbddiedd ee abeee cee 199 
New England Adding Machine Co.. 207 
Rebuilt Multigraph Exchange............ 183 
Shelving. 
Terrell’s Equipment Co...............00+. 109 
Sign Markers. 
EE OE Me kb accecnes scncdeedeos 205 


Signals. 
Graff, B., Co. 
Yawman & Erbe Mfg. Co... 
Stamp Affixers. 
Sealograph Co, 
Machines 


Service 


Standard Stamp Aflfixer Co..... 


Stands, Metal, for Office 
Adjustable Table Co 
Fowler-Manson 

Stapling Machines. 
Acme Staple Co., 
Defiance Mfg. Co 
Hotchkiss Sales 
Machine Appliance 

Stationery, 


Ootp..o- 


American Embossing Co.... 
Gipemm,. C. Bae GB Giscccccce 
Kihn Brothers ....... ae 
Stauder Engraving Co.... 
Wiggins, John B., Co. 
Stationery Cabinets. 
Imperial Methods Co....... 
rerrell’s Equipment Co..... 
Wagemaker Co. ..........:. 
Stenographers’ Note Books. 
toorum & Pease Co........ 
Rockwell-Barnes Co. 
Tables, 
Furnas Office Furniture Co.... 
Mutschler Bros. Co........ 
St. John’s Table Co......... 


Udeli-Predock Mfg. 
Van Dorn Iron Works Co., 
Telephone Attachments. 
American Electric Co..... 
Cleveland Phon-Arm Co. 
Kellogg Switchboard 
MacDonald-Jensen Co., 


Inc.. 
Union Stationery Co...... 


Time Stamps and Recorders. 
Automatic Time Stamp Co 
Melind, Louis Co........... 

Type, Typewriter. 

Ames Supply Co........ . 


Thorp & Martin Typewriter Co. 


Typewriter Cabinets. 


Byron Typewriter Cabinet C 
Co., 


Toledo Metal Furniture 


) 


Machines. 


Sherman Cycle Mfg 


Embossed and Engraved. 


& Supply Co 


The 


Typewriter Specialties and Supplies. 


American Roller Grip Co. 
Ames Supply Co........... 
Azora Rubber Co., The 
Clarotype Co., The... 


Cleanall 
Elsinore Paper Co....... ° 
Hano-Weinkrantz Co....... 
Morton Mfg. 
Munson Supply 
Nielson Supply 
Pees BREE. GOriccccsecccs 
Peerless Key 
Platen Shop 
Pierce 
Smith & Stearns Co....... 
Speed Key Mfg. 
Thorp & Martin 
Typewriters Hillardized, 


Typewriters, New. 


BEND. Giicdcccccccce 


Inc. 


American Writing Machine Co 


Corona Typewriter 
Elliott-Fisher Co. 
Federal Adding 
Fox Typewriter 
Garbell 
Hammond Typewriter 
Molle Typewriter Co.. 
Noiseless Typewriter 
Oliver Typewriter Co..... 
Remington Typewriter Co. 
Royal Typewriter Co..... 
Smith, L. C., & Bro., 
Underwood Typewriter Co 
Victor Typewriter Co.... 
Woodstock Typewriter 
Typewriters, Rebuilt. 
American Writing Machine 
Barker-Page Co, 
General 
Guarantee 
Morse 
National 
Smith Typewriter Sales 
Typewriter Emporium 
Tnited 
Wholesale 
Vault Doors, 
Cary Safe Co.. 
Visible Index Systems. 
Acme Card System Co.. 
Waste Baskets. 
American Vulcanized 
Rarbee Wire & Iron 
Browne-Morse Co. 
Diamond State Fiber Co... 
Erie Art Metal 
Massillon Wire 
Metal Office Furniture 
Midland Steel Products Co 
North Western Expanded 
Peerless Wire Goods Co.. 
Robinson Mfg. 
Steel Equipment 
Van Dorn Iron 
Wagemaker Co. 


Machine 


Typewriter Co. 
Co 
Co.. 


Typewriter 


Fibre 


Basket Co., 


Corp’n.. 


Works Co., T 


Co.. 


Typewriter Exchange 
Typewriter Exchange. 


Corp 


Typewriter Corp’n.... 


0 


Typewriter Exchange 


Typewriter Exchange 


c 
Works... 


Typewriter Brush Co 


Typewriter 


The 


Metal Cé« 


110, 


114, 
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ANTED—FExperienced loose leaf man to take charge of 

Loose Leaf Department and develop machine book-keeping 
supply business. This is a big opportunity for the right man, 
and it is possible to make from $5,000.00 to $8,000.00 per year. 
Write at giving qualifications to The Forman-Bassett 


Company, Cleveland, Ohio. . 


once 











SITUATIONS WANTED. 





OSITION AS SALES MANAGER desired by experienced of- 
fice equipment man. Has served as correspondent super- 
visor, office manager and sales manager. Thoroughly com- 
petent to manage sales of some specialty manufacturing con- 
cern. Address Y 23, care Office Appliances, Chicago. 





ANTED AT ONCE—Position as typewriter mechanic on any 
make of typewriter. Will consider going to any part of the 
United States. Capable of taking charge of any typewriter ex- 
change no matter how large it is. Have had some sales ex- 
perience. Can furnish O. K. references. Address Z 30, care of 
Office Appliances, Chicago. 





EVEN YEARS’ experience as salesman, buyer and manager 

of stationery and business equipment; desire position in State 
of Rhkode Island; can furnish best references; married; age 
twenty-five. Address P 27, care of Office Appliances, Chicago. 


V ERY 

open 
middle west. 
Cal 











competent all-around mechanic with sales ability is 
for engagement. Age 45. Good references south and 
Address ‘‘Folsom,”’ 225 E. 47th St., Los Angeles, 





fF, XPERIENCED young man in all branches of the business, 
wishes connection as traveling representative, or manager 
of commercial stationery department with reliable concern. Will 
consider assistant to manager if chances are good. Am now 
manager and buyer of Office Equipment Department in a small 
store Want something larger. Address B 31, aare Office Ap- 
pliances, Chicago. 











A MAN of wide experience with all the details of the rebuilt 
typewriter industry and at present holding a responsible 
position desires a change. Address ‘Progressive,’ Office Ap- 
pliances, Chicago. 











SERVICE. 


ANTED—Multigraph work: Addressing, folding, stamping, 
mailing monthly mailing lists. Prompt and efficient service. 
The Multigraph Shop, F. C. Andrews, Prop., Cambridge, Ohio. 














HELP WANTED. 





W ANTED—Typewriter and adding machine repairmen and 
mechanics for membership in the Typewriter & Adding 
Machine Mechanics’ Aid Ass’n, Inc., Employment Bureau, gen- 
eral infcrmation bureau. Purpose, Nation-wide organization. 
Address 8 Nevins street, Brooklyn, N. Y., at once, for detailed 





information. Pranches in Kansas City, Mo., and in Boston, 

lass. 

LONG ESTABLISHED successful firm handling Commercial 
Stationery, Office Furniture, Printing and Lithographing de- 


sires experienced salesman to travel in Oklahoma. Permanent 
and profitable connection for man that qualifies. Address N 26, 
care Office Appliances, Chicago. 





ONE of the best known and largest manufacturers of wood 
and steel filing equipment will open territory for additional 
Only experienced men need apply. Refer- 
Address A 26, care Office 


traveling salesmen. 
ences required. Positions permanent. 
Appliances, Chicago. 





OPPORTUNITY open for high grade 
secure territory and operate as district 
15-28, care of Office Appliances, Chicago, IIl 


typewriter salesman to 
manager. Address 





ALESMEN—Specialty side line men who are convincing talk- 

ers to sell fifty different articles of Display Fixtures to all 
kinds of business. Fifty to one hundred dollars a week can 
easily be made No samples to carry. Universal Fixture Cor- 
poration, 135 West 23rd street, New York City. 





ANTED—An experienced commercial stationery salesman. 
Cc. F. Hoeckel B. B. & L. Co., 1700 Lawrence St., Denver, 
Colorado. 





W E HAVBE certain territory open, and want salesmen calling 

on Office Supply Houses and Stationers. Our goods are 
staple and are bought all year round and run into large sales. 
We want this carried as a side line and pay a good compensa- 


tion. Write us fully what other lines you carry and what ter- 
ritory you cover Our goods are well advertised in all the 
trade papers. Hano-Weinkrantz Co., Inc., 133 Mulberry St., 


New York City. 
ALESMEN—Opportunity to control ‘18 Karat,’’ the 100% re- 
peat office specialty; good for $100 weekly; consumer, agents, 

dealer, mail business; only few dollars capital needed; perma- 

nent pusiness for live man in every city Address General 

Manager, ‘18 Karat’’ Products Company, Maywood, Illinois. 








A YOUNG MAN experienced in the establishment of agencies 
for office equipment will find a good opening with one of the 
large filing cabinet manufacturers. He must have the ability 
to open up and develop new territory and train the dealer’s 
ales force. For the person who has the necessary qualifications 
it will be something worth while. Address L 25, care Office 
Appliances, Chicago, 





ANTED—Stationery salesman for a general line of stationery 

and office equipment in the City of Cleveland, Ohio. A man 
with experience preferred. The Forman-Bassett Co., Cleve- 
land, O. 


W ANTED Young man with some experience in selling sta- 
tionery, loose-leaf and office equipment to work as assistant 
to store manager. Must have initiative and be willing to give 
his best efforts. Salary not large, but every opportunity will 
be given to earn an interest in the business. Location not far 
from Chicago. Give age, experience and salary expected. Ad- 
dress O 31, care Office Appliances, Chicago. 


W ANTED DISTRICT SALES MANAGERS—Must be high class 
specialty salesmen for offices to be established in Min. 
Philadelphia, Pittsburgh, Kansas City, southern ter- 
ritory. Manufacturers line highest quality. Commission basis: 
Reference, experience, age required. Address W 22, care Office 
Appliances, Chicago. 





neapolis, 








ALESMAN WANTED—A strong healthy young man who has 
had experience selling filing devices, to travel in territory 
adjacent to Chicago Address X 29, care Office Appliances, 
Chicago 
W ANTED—Thoroughly experienced office supply and com- 
mercial stationery man. One who is especially conversant 
with filing devices and filing systems preferred. State age, ex- 
perience and by whom employed for past five years. What 
salary expected. All applications treated confidential. Refer- 
ences exchanged. A good opportunity for the right man. I 
will satisfy any one as to my responsibility, etc. Write direct 
to Mr. Nathan Coleman, The Office Outfitter, 13 and 15 Whitaker 
street, Savannah, Georgia. 











FOR SALE. 





OR SALE—Large assortment of Underwood Typewriters. Also 
Remington, L. C. Smith and Royal. Address Warren Type- 
writer Exchange, 119 East 23rd St., New York City. 


ribbons re-inked black, 
Ajax Ink Company, 755 





ULTIGRAPH, Writerpress, etc., 
blue, or purple, $6 per dozen. 
Monon tuilding, Chicago, Il. 


ULTIGRAPHS, Dictaphones, Ediphones, Writerpresses, 

Mimeographs bought, sold and rebuilt like new. Multigraph 
and Multicolor ribbons, ink and platens. We save you money. 
Price, Inc., 449 South Dearborn Street, Chicago. 


UR MULTIGRAPH 

Perfect condition. 
Write your requirements. 
Ave., Pittsburgh, Pa. 








equipment cheap account alterations. 
Guarantee one year. Some low as $100. 
Tanki Service Bureau, Inc., 231 Fifth 





E BUY for cash, rebuild and sell for about half new price, 

Multigraphs, addressing machines, duplicators, ete. Don’t 
be misled by firms infringing on our name. We are the original 
Office Device Company, 154-H West Randolph, Chicago. 





DDRESSOGRAPHS, Multigraphs, duplicators, envelope seal- 
supplies. Less than half 





ers, letter folders, Mailometers, 
price, guaranteed one year. Pruitt Company, 112-H North 
La Salle, Chicago. 

ULTIGRAPHS—Like new at one-third to one-half cost. 





i Thoroughly rebuilt, including new type, platens, bearings, 
etc. Iron-clad two year guarantee. Will ship on approval. Rus- 
sell Earnest Baum, 33 South Broad street, Philadelphia. 





WANTED TO BUY. 








ANTED FOR CASH—Model H Todd Protectographs, will 

pay $4 each Model K Todd Protectographs, will pay $6 
each F. O. B. Minneapolis, Minn. Machines must be perfect as 
to ename! and nickel, and type all clear and in first class writ- 
ing condition. Do not write us unless your stock meets these 
requirements. Guaranteed Typewriter Co., Inc., 129 8S. 4th 8t., 
Minneapolis, Minn. 








AGENCIES WANTED. 





RE YOU SATISFIED with your sales in Chicago? A manu- 

facturer of stationery specialties located in Chicago is in a 
position to represent another manufacturer of articles selling 
through the stationery trade. Sole agency basis. Address C 27, 
care Office Appliances, Chicago. 





AWAIIAN REPRESENTATIVE—Business man, 31, will leave 
soon for permanent residence in the Islands. Manufacturers 
or jobbers desiring the services of a competent man at Hono- 
lulu or Hilo, please write or wire far an interview, “E. L. P.,” 














W ANTED NEW YORK REPRESENTATIVE—Manufacturer of 
office appliances wishes to connect with aggressive salesman 
who is well acquainted with wholesale, retail and export sta- 
tionery tirade in Greater New York. Mention lines now selling. 
neuen held confidential. Address D 32, care office Appliances, 
Chicago. “ 





GENTS WANTED—To sell line of silver plated writing pens 
as side line direct to banks and corporations. Madison Pen 
Co., P. O. B. 1466, Pittsburgh, Pa. 











WANTED TO MANUFACTURE. 





FFICE specialties to develop and market. Unusual facilities 
and connections. Established central Massachusetts concern. 
Address J 28, care Office Appliances, Chicago. 
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Copies of any one of these patents can be obtained by 
sending 25cents in stamps to E. G. Siggers, patent lawyer, 


Suite 33, N. U. Building, Washington, D. C., and mention- 


ing Office Appliances. 


1,333,644. Pencil point protector, adjustable eraser and 
sharpener. E. J. Torey, Freeport, Il. 
1,333,690. Typewriting machine. John Waldheim, Eli -- 


abeth, N. J., 


assignor to Underwood Typewriter Company 


New York, N. Y. 

1,333,685. Typewriting machine. J. A. B. Smith, Stam- 
ford, Conn., assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of New York. 

1,333,765. Pen clip. Richard Moore, Ossining, N. Y. 

1,333,825. Typew ng machine. John Waldheim, Eliz- 
abeth, N. J., assignor to Underwood Typewriter Company, 
New York, N. Y., a corporation of New York 

1,333,851. Office desk appliance. S. Kielar, Milwaukee, 
Wis. 

1,333,931. Typewriting machine. Max E. Melton, Wash- 
ington, D. C., assignor to Underwood Typewriter Com 
pany, New York, N. Y., a corporation of Delaware. 

1,334,264. Note book and manuscript holder. James 
Sheehan, Camden, N. J. 

1,334,233. Paper clip. John M. Dinwiddie, Cedar Rap- 
ids, lowa. 

1,334,219. Typewriter roller. Wm. G. Bosworth, New 
York, N. Y., assignor to Cork Boiler Corporation, New 
York, N. Y., a corporation of New York. 

1,334,152. Pen holder. Lea Gunderson, Madison, Wis. 

1,334,278. Calculating machine. John Bricken, Chicago, 


Ill., assignor by mesne assignments to the Wahl Company, 
Wilmington, Del., a corporation of Delaware. 

1,334,316. Calculating machine. Arthur F. Poole, Ken- 
ilworth, Ill, assignor, by mesne assignments to the Wahl 


Company, Wilmington, Del., a corporation of Delaware. 
1,334,373. Book rest. Mary G. Hoppin, New York, 
N.Y. 
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No. 1,353,504.—Caiculating Machine; 
1920, by Wictor Oskar Andersson, 
No. 1,361,115.—Lead Pencil; patented December 7, 

cob Henry Stull, Fremont, Ohio. 


patented September 21, 
Maimo, Sweden. 
1920, by Ja- 
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1,334,406. Loose leaf binder \. Rubin, St 
assignor to Sieber Products Manufacturing Company, St 
Louis, Mo., a corporation of Missouri. 

1,334,426. Desk. Wm. W. Winter, Williams) 


1.334.525. Bookmark. H. W 


Denhard, Sai 


Calif. 

1.334.617. Pocket clip tor pen and pel cil hold Chas 
Kristen, Chicago, III. 

1,334,712. Filing cabinet. Wm. H. Olsor ( eld 
Mass. 

1,334,743. Combined adding machine and che pro 
tector. Ivan Engstrom, Chicago, Ill., assignor 
Manufacturing Company, Chicago, Ill, a corporati ot 


Illinois 


1,334,758. Recording mechanism. Alle \ orton 
Highland Park, Mich., assignor to Burroughs Adding Ma 
chine Company, Detroit, Mich., a corporatio: ic] 
gan. 


Glencoe 11] 
Rottman, \ Y ork 


Desk. Alex S. Falls, 
Envelope. 


1,334,949, 
1,334,967. 
N. Y. 


( reorge 


1,334,974. Detent for calculating machines. E. E. Sven 
son, Gottenberg, Sweden. 

1,335,066. Computing and printing scal Ott Mal 
cher, Chicago, Ill, assignor to Malcher Adding hin 
Company, Chicago, Ill., a corporation of Illinois 

1,335,067. Automatic computing and registering scal 


Otto Malcher, Chicago, Ill., assignor to Malcher Adding 
Machine Company, Chicago, Ill., a corporation of Illinois 
1,335,068. Computing and recording scale. Otto Mal 
cher, Chicago, Ill, assignor to Malcher Adding Machine 
Company, Chicago, IIl., a corporation of Illi: 
1,335,069. Computing and printing scale. Ott \lal 


Chicago, Ill., assignor to Malcher Adding Machine 
Chicago, Ill., a corporation of Illinois 


cher, 
Company, 


1,335,183. Envelope and the like. A. E. Horlick P 
wer Ireland. 

1,335,341. Fountain pen. Henry J. Jorgensen, Jersey 
City N. ‘? 

1, 335, 349. Automatic carriage-raising means f calcu 


lating machines. Edgar E. Phinney, West Orange, » 
Monroe Calculating Machine (¢ p 
a corporation of New York. 


pen John E. Hayes okly1 


assignor to 
Orange, N. J., 


1,335,580. Fountain 


Fi ig. g. 
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No. 1,361,145.—Dating Stamp Attachment; patented December 
7, 1920, by Fred W. Davis, Council Bluffs, lowa. 
No. 1,361,355.—Iinkstand; patented December 7, 1920, by Frank 


M. Ashley, Brooklyn, N. Y. 
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1,335,655. Envelope. John T. Carrega, San Jose, Calif 1,337,977. Typewriter. Frederick W. Hillard, Totten- 
1,335,794. Paper carriage. Arthur Pentecost, New ville, N. Y., assignor of one-half to Mary R. Hillard, Mid- 
York, N. Y., and William W. Fisher, Fortyfort, Penna.. dlebury, Conn. 


ssignors to Wales Adding Machine Company, Wilkes 1,337,980. Ribbon-inking attachment for typewriters. 
Barre, Penna., a corporation of Pennsylvania William Pain, Little Rock 
1,335,814. Envelope construction. John C. Blue, Brook- 1,337,607. Clip. A. C. Klenke, Berkeley, Calif., assignor 
lyn, N. Y. of one-half to John O. Winks, San Francisco, Calif. 
1.335.815 Calcul: ating machine \mdrosius Briechle. 337,591 Hand stamping device. Ernest G. Clark, De- 
Brooklyn, N. Y., assignor to Wales Adding Machine Com Kalb, Ill, assignor to Q.R.S. Music Company, Chicago, 
pany, Wilkes-Barre, Penna., a corporation of Pennsyl- Iil., corporation of Illinois. 


a 
vania 1,339,39 Envelope. Willis Hire, Detroit, Mich. 
1,335,956. Typewriting machine. Wm. A. Dodson, Hart a 339.401. Calendar. Alexander Latier, Jersey City, N. J. 
1 


ford, Conn., assignor to Underwood Typewriter Company, ,339,542. Calculating machine. Charles Birth, Kings- 


New York, N. Y., a corporation of Delaware ton borough, Penna., assignor to Wales Adding Machine 
1,335,993. Typewriting machine. Arthur W. Smith, New Company, Wilkes-Barre, Penna., a corporation of Penn- 
ork, N. Y., assignor to Remington Typewriter Company, sylvania 

thon N. Y., a corporation of New York. 1,339,704. Combined typewriting and computing ma- 
1,336,119. Stylographic fountain pen. Ji rgen Thorvald chine. Fred. A. Hart, Newark, N. J., assignor to Under- 

Andersen, Gundstrup, near Otterup, Island of Funen, Den wood Computing ape Company, New York, N. Y., a 

mark. corporation of New York. 

1,336,115. Card index and display device. Edward F. 1,339,707. Eraser holding clip for pencils, Platon Laza- 

Wilson, Webster Groves, Mo. rides, New York, N. Y. 

1,336,122. Keyboard for typewriters. F. M. M. Banaji, 1,339,796. Combined adding and typewriting machine. 

Bombay, India : B. C. Stickney, Elizabeth, N. J., assignor to Underwood 
1,336,129. Clip Chas. W. Cass, Salem, and Wm. I Computing Machine Company, New York, N. Y., a cor- 

Baxter, Beverly, Mass. pore ation of New York 
1,336,151 [ypewriting machine John E. O’Connor,. 1,339,806. Typewriting machine. Lee S. Burridge, de- 

San Francisco, Calif. ) ceased, New York, N. Y., by Francis O. Burridge, execu- 
1,336,192. Accunting machine, \. Briechle, Brooklyn, tor, N. Y., assignor by mesne assignment to Underwood 

N. Y., assignor to Wales Adding Machine Company, Typewriter Company, New York, N. Y., a corporation of 

Wilkes-Barre, Penna., a corporation of Pennsylvania. New York. 

1,337,196. Pen attachment. Chas. F. Clarke, Madison, 1,339,993 Combined typewriting and computing ma- 

Wis. chine. John Waldheim, Elizabeth, N. J., assignor to Un- 
1,337,575. Accounting and recording apparatus. Joseph derwood Computing Machine Company, New York, N. Y., 

V. Weckbaugh, New York, N. Y. a corporation of New York. 

1,337,582. Book-holding device. David R. Barry. Beau- 1,340,114. Combined letter sheet and envelope. Mat- 
mont, Tex. thew A. Brandt, Minneapolis, Minn., assignor to J. G. Eddy, 
é 337,598. Paper fastener. James W. Grant, Bridgeport, Minneapolis, Minn. 

Conn., assignor to Fred J. Klein, Long Island City, N. Y. 1,340,122. Dating stamp. Francis M. Shafer, Moab, 
1,337,599. Adding machine. Wm. M. Holloway, Austin, Utah. 
Ill., assignor to Chas. W. Shonk Company, Chicago, IIL, 1,340,140. Card index. Stanley Anthony, Boston, Mass. 
orporation of New Jersey. 1.340.151 Ledger. James C. Dawson, Webster Groves, 

1,337,844. Combined adding and listing machine Wm. Mo. 

F. McCaleb, Dallas, Tex. 1,340,180. Paper clip. Jos. J. O’Brien, Springfield, Mass. 
1,337,970. Addressograph. Ruper B. Smart, Chicago, 1,340,231 Check cabinet. Jas. A. Kidwell, Lakewood, 

}11 Ohio. 


The Service Bureau of Office Appliances 1s for 
the Exclusive Use of Subscribers and 


Advertisers 


In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 
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“The rewards 
of 1921 will go 
to fighters.” 


Adapted from The Chicago Tribune. 
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Paying the Fiddler 


OVERNING everything in 
our world and in the uni- 


verse whose hosts of suns be- 
spangle the starry vault of our 
heavens there is a very old law—a 
law so old that it reaches back to 
the beginning when worlds were not 
and the first creative thought set 
into whirling spirals the elementary 
gases out of whose heat and strife 
we come this day to behold the 
panorama of the visible heavens and 
the earth beneath our feet. We may 
call that law by whatever name we 
choose, being sure that no human 
terms will compass or even suggest 
the vastness of its power nor more 
than a tithe of its intricate ramifica- 
tions. This law never sleeps, never 
rests, never for the tiniest fraction 
of time ceases to exert its infinite 
pressure upon things animate and 
inanimate world without end. All 
our lives we are engaged in learn- 
ing about this law; all our lives we 
live within its operation ; and at last, 
when we have lain down soon or 
late at the end of our little journey 
we have but paid our debt to that 
law of cause and effect which was 
in the beginning, is now and ever 
shall be. We cannot cheat this law 
we cannot evade it—we cannot 
escape the certain consequences of 
our acts; but we can work with the 
law—travel in line with its forces 
and thus escape the inevitable dis- 
aster which comes to him who 
dashes himself against the irresisti- 
ble. 

To achieve certain necessary ends 
the world destroyed an ocean of 
wealth, inflating all values in terms 
of currency and pushing credit to 
the ultimate limit. From the sum- 
mer of 1914 to the fall of 1918 the 
whole world lived in the atmosphere 
of war and destruction ; nations not 
in the war were making ready to 
go in, until, at the end there re- 
mained but a small handful of neu- 
trals who themselves were armed 
and ready to defend neutrality by 
force. In the stew of war all men 
and women lived and loved and 
many were conceived and born and 


The Fiddler is Collecting His Dues 
After the Dance of War, Death and 
Extravagance—The Whole World 
Pays, but America in Best Position 
of All. 


millions died who would otherwise 
have lived a normal span. To build 
the ships and feed the guns and 
carry the food to those who labored 
at war we stripped from our hills 
enough iron to have supplied the 
needs of generations yet to come. 
We drew from the generous earth 
the oil stored deep in her caverns, 
and we felled great forests and 
never reckoned the cost, for the war 
machine always demanded “more” 
and “faster.” We drew on muscle 
and nerve resources—on the pro- 
found wells of the spirit where re- 
side the power to sustain our 
strength in stress. The strength of 
great nations was stretched to the 
uttermost. And at last came the 
end, when the Power that recked 
itself invincible lay prostrate and 
defeated; but like Samson of old, 
it had pulled down about it the 





temple to whose pillars it was 
chained. 

Through stress and storm we 
have been driven from the true 
course. The laws which govern our 


being are the same. The storm has 
passed, but the waters on which we 
ride are still turbulent with the ef- 
fect of the tempest. Our ship, 
driven swiftly from its safe and ac- 
customed route by the gales that 
stripped the rigging and swept the 
decks is beginning to right herself, 
to find her keel and to answer to 
the guidance of the tiller. We are 
taking our bearings because we 
know that we must beat back to our 
former course. And the time and 
labor and self-denial necessary for 
the world to do this must be in pro- 
portion to the power which swept 
us away. There is no effect with- 
out a cause ; there is no action with- 
out proportionate reaction. 

The war didn’t change human 
nature—apparently about all it did 
change was the map. We say ap- 


parently, because we know that it 
started a chain of events whose ef- 
fects will echo to the end of time. 
The first of these effects we are 
feeling now. The work of getting 
back to normal production to meet 
peace-time requirements, of adjust- 
ing ourselves to normal rewards, is 
not pleasant, perhaps, but it is go- 
ing to be done either by us as pain- 
lessly as possible or for us more 
painfully than need be. Somehow 
it will be done. We cannot clear up 
the situation by a formula of words. 
There is no hocus pocus that will 
grow another bean or build a house 
or put an extra ship on the sea or 
mine a ton of coal or put an extra 
cent’s worth of value into anything. 
Men must toil with hand and brain 
to produce what other men need 
and take in exchange in their turn 
the product of the toil of others. 
Our civilization today is so bound 
together that each individual is af- 
fected by that which affects others. 
Like water, we are incompressible, 
so that a shock imparted at one 
point registers itself at every other. 

The United States is financially 
sound. It has money and it has 
goods. It has a banking system 
that will take up such slack as there 
may be and prevent panics. We 
are a going concern, solvent in every 
particular. The bottom has not 
dropped out and those who fear it 
are foolish. We are an hundred 
and ten millions at home, with a 
world at our gates ready to take 
our surplus as soon as it is able to 
meet the terms we are obliged to 
make. We have wasted our inher- 
itance—that is all; we have spent 
when we should have saved. And 
now that we must save perhaps 
some of us are overdoing it a bit. 
If every man in the United States 
who can afford a suit of clothes 
were to go tomorrow and buy one 
there would be a boom in the cloth- 
ing industry such as tailors and 
clothiers never dreamed of in their 
most ecstatic moments. 

A few months ago we had a ris- 
ing market. Fearing higher and 








higher prices, people bought on the 
rise, as the saying is, until appar- 
ently the limit was reached. The 
necessaries of life, such as food, 
fuel and shelter—and clothing, too 
—were absorbing an undue propor- 
tion of the average man’s inconie, 
even though average incomes aad 
doubled. Buying began to fall off. 
To meet the situation, merchants 
cut their prices. First it was silks; 
then came clothing, underwear, furs 
—all trying to tempt the public to 
buy in the desperate hope that 
shelves could be cleared and cash 
realized to meet emergencies. Au- 
tomobile sales began to drop and 
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the banks withdrew support. One 
of the largest companies announced 
a spectacular reduction. Things 
were beginning to break all along 
the line. Plants closed and men 
were dismissed, in some cases be- 
ing reopened and the men _ hired 
back at reduced rates. Sometimes 
wage reductions were voluntarily 
accepted. We had and still have the 
curious spectacle of a refusal to buy 
on a falling market—people wait- 
ing for the bottom to be reached. 
There seems to be an inclination on 
the part of the public to regard 
some of the price reductions as only 
pretended. Perhaps some of them 





Janu l? 


are not bona fide, but such cases 
are not the rule, we are sure. 
We need now and shortly shall 


begin to feel a buyers’ conhdence 


a confidence that prices are begin- 
ning to be right. When that time 


comes the wheels that have stopped 


will begin to turn and we shall once 
more be traveling along the road 


of the prosperity to which we were 


once accustomed—not the mad 
spending orgy that followed the 


armistice, but a steady, conserva- 
| 


tive daily business in which people 


Truth in Salesmanship 


66]! WAS my understanding,” 
wrote the customer to his 
dealer, “that the price your 

salesman quoted me on the filing 

cabinet included the ends and bases 
also. If this is not the case the 
goods are at your disposal.” 

The splendid work being done by 
the Associated Advertising Clubs 
of the World in their Truth in Ad- 
vertising movement suggests to one 
that it might be worth while to 
inaugurate a campaign to further 
Truth in Salesmanship. 

The incident mentioned above, 
like ninety-nine out of a hundred 
such misunderstandings, was by no 
means a result of intentional mis- 
leading on the part of the sales- 
man. Over-enthusiasm, carelessness 
and fear of losing the order are in- 
variably the factors responsible for 
such comebacks. 

And what are the results? An 
explanation must be made to the 
customer which he may or may not 
believe. But even if he does allow 
the transaction to be completed in 
its regular channel he invariably 
feels that something has been “put 
over” on him. He loses confidence 
in both the house and the sales- 
man. 

Infinite care should be taken by 
the salesman to make sure that the 
buyer knows just what he is con- 
tracting for. Any other course is 
a weakness in salesmanship. 

In our consideration of the three 
factors mentioned above let us elim- 
inate carelessness. It is so obvious- 
ly such a gross breach of sales effi- 
ciency that it well deserves the 
silent treatment. 

Enthusiasm is as necessary to 
successful selling as beauty is to a 
movie star. Personally, the writer 
considers it such an admirable trait 
that it seems to him almost a sacri- 
lege to state that it can be misused. 


By Carl Gazley, Assistant Manager 
Agency-Dealer Division Yawman 
and Erbe Mfg. Co. 


While there is no such thing as a 
salesman being oversold on his own 
proposition, enthusiasm, like every 
great force, must be harnessed. 

No one is a stronger believer than 
I am in using plenty of color in 
painting the sales picture. But 
some salesmen get going so well in 
wielding the sales brush that they 
are not satisfied with the colors in 
the rainbow, but insist on creating 
a few new colors from their 
imagination, 

The main danger of this is in the 
customer's reaction. As a result of 
the salesman’s talk the customer 
may apparently be thoroughly sold, 
but when left alone to face the 
proposition in the cold grey dawn 
of facts he experiences a reaction 
that only too often results in can- 
cellation. 

Fear of losing the order is a fac- 
tor probably most largely responsi- 
ble for misstatements and misunder- 
standings. This is often true with 
new and inexperienced salesmen, 
anxious to make a showing with 
their superiors, 

A young drug salesman recently 
called on a dealer in a western city. 
As a leader he was featuring a spe- 
cialty very similar to a number of 
other products already on the mar- 
ket. There was a smaller margin 
of profit in his proposition, but it 
possessed advertising features not 
offered by the other manufacturers. 

The young man gave a splendid 
sales talk with the exception of fail- 
ing to play up the advertising to its 
full value. Following his presenta- 
tion the customer was very leisure- 
ly in his consideration of the project 
with the result that our young 
friend became unduly anxious. 


cheerfully meet their daily needs 

and spend not too unwisely for the 

luxuries which all of us covet. 
“Tones and Company offer prac 


tically the same deal,” said the mer 
chant, “But they pay the freight.” 

“Well,” blurted out the salesman, 
probably in the hope that the mer- 
chant possessed a poor memory, “If 
that is the case we'll pay the freight 
too.” 


He wrote up the order, not men 
tioning the concession he had made, 
which by the way, he knew very 


well his house would not sanction. 
The goods were returned after a 
heated correspondence and the re 
lations between the manufacturer 
and dealer were summarily closed. 

Closing an order on the strength 
of a concession is never true sales 
manship and is not an accomplish- 
ment of which to be proud. Such 
a transaction always has a string at- 
tached to it. 

When a prospect hesitates to sign 
the order, then is the time for the 
salesman to review his strongest 
selling points and strengthen his 
talk on that point about which his 


prospect is most hesitant. \ny 
other course is unmistakable evi 
dence of weakness or laziness on 
the part of the salesman. How 


much better it would have been in 
the case mentioned if the salesman 
had brought up his reserve forces 
in the shape of his advertising fea- 


tures and closed the sale by that 
means! 
I would say to everv salesman 


that he ask himself the following 
questions after every sale: Does 
my customer thoroughly under- 
stand the terms of this sale? Can 
I return in a week or a month with- 
out a sneaking thought in my mind 
that he may bring up some version 
of the order that I failed to explain 
or explained rather ambiguously? 
Have I, in short, left any chan 
whatever for a comeback ? 


ance 
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Putting Selling Force Behind the Sale 


ion out of the way 
clear track signal 
Industrial Spe- 
the manufacturer who, for any 


ITH elect 
Ny and the 
set for the 
of various reasons, has been mark 
ing time, now faces the opportunity 
ot better Dusiness. 
“Hopeful” sign on 
result of newly ex 
isting political and economic con 
ditions. If he has been wise he has 
surveyed and studied his market 
and has reached definitions and con 


He sees the 


every hand, the 


clusions as to his course for the 
period now ushered in. 

Naturally, he expects his sales 
manager to whip the selling force 
into trim. He expects his entire 


organization to be keyed up to meet 
a demand whicl feels so surely 
to be here. He expects his advet 
tising to work hand in hand with 
But,-plus all this, there is 
another factor which he must 
not overlook and that is the point 
of contact between the ultimate cus 
tomer and what his concern makes. 
\nd that is the retail sales person 
And this is why: 
The Buyer’s Market Is Here. 
The last five years have brought 
a new appreciation of values. High 
prices have had their fling. Care 
less buying, the result of wartime 
is giving way to a shop 
ping-around attitude that is de 
manding the sharp attention of 
man and concern with some 


1 he 


Saies, 


still 


affluence, 1s 


every 
thing to sell. 
Those whose fortunes prospered 


during the war are now buying just 
as closely as the rest of us. The 
novelty of “ready money” has worn 
off. What they have they will hold. 
nominal earnings 
through lessened buying 
power are resolved, more than ever, 
to get the most for their money 
\lready prices show a downward 
itself is an 
far a dollar 


Those whose 


dw indled 


which of 
how 


trend, a fact 
incentive to see 
really will go. 
A Two-Fold Responsibility. 
Today the dollar must serve two 
masters: it must serve the man who 
spends it and who demands to know 
what he is getting for it, and why. 


It also must serve the man who gets 
it in exchange for his product and 
who, in order to. get it, must tell 


it, and why. 

buying” and “selling” 
are beginning to assume their old- 
significance People are buy 
ing carefully. Any old thing at any 
ce will no longer do. If the 


what he is giving for 
he terms * 


time 


old pri 


isn't there they go elsewhere 


\nd if the valu 


reasons are not 


Condensed From Humphrey M. 
Bourne’s Contribution in Advertis- 
ing and Selling, November 13, 1920. 
Stationers Particularly Will Find It 
Valuable, as It Is in Accord With 


the Recommendations of the St. 
Louis Convention. 
there they go elsewhere just the 
same, 


So that the man on the selling end 
with the reasons as 
He must 
pate and be prepared to meet this 
intensive buying cus- 


must be there with the 


must be there 


well as the value. antici- 
sense of his 
tomers. He 
goods literally and figuratively. If 
he can't tell the why of a 
worth for a dollar he finds himself 
at a tremendous selling § disad 
vantage. 

Go into any large store and you 
will find the salespeople equipped 
with a sales book, part of which 1s 
a card on which are tallied the datly 
Naturally the sales person, 
is anxious 


dollar’s 


sales. 
to make 
rhe 


sum total of each day’s sales is the 


man or woman, 
as good al showing as possible 
eauge of efficiency and this, in turn, 
resolves itself into an attitude of 
“take the cash, and let the customer 
go.” This was a particularly happy 
state of affairs during the war when 
prices were rampant and the buy- 
ing instinct of customers dulled be- 
cause of prices beyond all reason. 
It’s Selling Time Again. 


But with the return of the hun 


dred-cent dollar, reason is coming 
back, and the salesman now must 
sell. That imposes a very serious 


obligation on the men higher up, 
for it is through the salespeople that 
the store’s policies are translated. 
The customer of a store gets his im- 
pression of the spirit, policy, at- 
titude, or whatever else you wish to 
call it, of the store from the clerk 
behind the counter. The 
windows and advertising are simply 
means to getting the customer in. 
Then it remains for the sales per- 
son to hold the customer—or drive 
him out. And he can't make the 
customer a permanent customer if 
he isn’t in sympathy with the polli- 
cies of the store. He cannot be in 
sympathy if he doesn’t know what 
the policies are. He cannot express 
those policies if he isn’t shown how. 
It is alla matter of proper training. 
If The National Cash Register 
Company, the Burroughs Adding 
Machine Company and other great 
concerns have built up efficient sales 
organizations by training their men, 
why should not stores and other in- 
stitutions increase the selling force 
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of their salespeople by training 
them to sell where they now mere- 
ly serve? 

They must do it, as the country’s 
foremost stores have long been do- 
ing, and profitably, by establishing 
salesmanship for the 
And, right here, is the 
true gauge of a sales person’s abil- 
ity. The man who wants to be a 
salesman in every sense of the word 
will welcome the privilege of being 
drilled in the art of selling. 

Getting Rid of Trade. 

The store reaps a ready and dis- 
tinct advantage, for competent sell- 
ing is a real service. Many a sale 
tallied as such on the day’s card has 
lost customers. To illustrate: I 
want a pair of shoes. My size is 
7\2, style 848. If I know all that 
it makes it a bit easier for the sales- 
man, and I know that I am gettigg 
the shoes that fit me. But if I don’t 
it, the salesman—and you 
cant altogether blame him—is so 
anxious to sell me a pair of shoes 
that he forgets the more important 
thing of selling me a comfortable 
fit. He gets rid of me as quickly 
as he can, instead of selling me the 
shoe service he can; I soon find 
that the shoes pinch a bit here and 
rub there and by the time I have 
broken my feet to the shoes I re- 
solve to go elsewhere next time my 
feet give the word. 

So much for the mechanics of it. 
But training the sales force is some- 
thing more than showing how to 
give the customer the most for his 
money. As already stated, the 
salespeople are translators of the 
store’s policies, That means estab- 
lishing confidence between the man- 
agement and the selling force, for 
without confidence there can be no 
real accomplishment. An_ ever- 
changing store personnel is often 
the result of a proper lack of inter- 
est beyond average daily sales. 

These things are all factors in 
value-giving service, whether in 
store, office, shop or factory. If 
the right attitude does not exist in 
the front office, it can’t exist down 
the line, for isn’t it a fact that every 
institution is the lengthened shadow 
of a man? In other words, if peo- 

le are going to take time to give 

better service and to learn how to 
serve through a developed faculty 
of known values—and it is such 
service and knowledge that pay the 
greatest dividends—if people are 
soing to do these things, then it 
must be a matter of the heart as 
vell as the head. 


schools of 


sales force. 
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Alibis Versus Opportunities 


believe in the American business 
American and for 
America, and I believe in our 
American spirit. We are not hav- 
ing a business depression, but a 
readjustment, and it is the best 
thing that could happen. 

Where would we have landed if 
we had gone much further? We 
showed speed—we had the throttle 
wide open and we demonstrated 
what we could do even when climb- 
ing the mountain. Now we are 
getting down to a sound, safe, sane 
level by coasting down the hill. We 
are making short work of it and 
will be better off than if we came 
down gradually. 

3ut this readjustment period is 
going to demand high powered, 
high grade, high priced executives ; 
and before the spring is over you 
will see the biggest selling campaign 
under way that the world has ever 
experienced. 

The big American business man 
acquired a bigger vision during the 
war—he has done things in a big 
way. He has built up big produc- 
tion; he has become accustomed to 
big figures on his balance sheets. 
Will he go back where he was? He 
will not. 

Merchants’ stocks are depleted— 
we made goods to be destroyed— 


| AM a bull on the U. S. A. and I 


man. I'm 


we lost essential production. Con- 
sumers put off buying. Other 
countries must have goods. Don’t 


you see that we have a big job on 
our hands? We were upon an un- 
sound basis of inflated prices and 


gross extravagance. We had 
climbed to dizzy heights. We had 
to have a readjustment. It was a 


question of taking five years for 
the job or five months. 

When anyone says anything to 
you about depression tell him he is 
all wrong. Tell him that he doesn’t 
know the difference between adjust- 
ment and depression. Such men as 
you are looked to for optimism. 


We need boosters now-—not knock-» 


ers. 
The answer to our problems is 
Vision—and Active Brains. If one 
gets the Vision it is easy enough 
to get the money if one keeps his 
Brain active. I have only one mes- 
sage to deliver today. My message 
is this: It is within your power to 
double your earning capacity and 
double it again if you get the vision 
and think constructively. 
Twenty-five years ago I stood in 
great awe of the big men—the won- 
derful supermen, as I thought, at 


Extracts from the Remarks of H. §S. 
McCormack, of New York, Before 
the Kiwanis Club of Chicago, De- 
cember 16, 1920. 


the head of big businesses. My line 
of work threw me in contact with 
them. I began to enter their con- 
ferences, and I was disillusioned, 
because I found the bigger they 
were the more human and the more 
normal they were. I found that 
these big men had many things in 
common. They all had vision; they 
all did a lot of thinking ; they were 
eager to learn from others; they 
were big enough and broad enough 
to acknowledge that they did not 
know it all. Some of these men 
were large physically; others were 
small; some were college men; 
others lacked education ; some were 
leaders; others were drivers—and 
some were straighter than others; 
but they were not supermen—they 
were just normal boys grown up. 
I discovered to my satisfaction that 
businesses, like men, were large or 
small, very much in accord with 
the vision of the men running them. 


I recall a man who had all the 
necessary qualifications for success 
except one—he lacked confidence in 
himself. He had been a court re- 
porter and had become a habit. He 
had been trained to take down 
mechanically all he heard and copy 
it automatically word for word. He 
had no vision. In his work he 
could use no imagination—he was 
not allowed to think. He told me 
frankly that he was no good—that 
he knew his limitations better than 
anyone else, and would never make 
good nor get anywhere. * * * 
I gave him something important to 
do, starting him off with perhaps 
the first authority and responsibil- 
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ity he ever had. He got 
away with it. He became a changed 
man. He became the executive of 
one of our largest electrical com- 
panies. 

I have recently had an experience 
here in Chicago. I have been ex- 
perimenting with two men in one 
organization and two in another. 
I have given both the same oppor- 
tunity—explained the same things. 
One man in each organization is 
eating it up—the other man in each 
case is finding reasons why it can- 
not be done. One man in each case 
sees the opportunities, is acquiring 
the vision. The other two are find- 
ing alibis instead of opportunities. 

Three weeks ago I had dinner 
with the sales manager of one of 
our national organizations. To me, 
as I pictured the man five years 
ago and now, it was a comedy in 
real life. Then about half his time 
was given to sales, and while he 
was working hard and putting in 
full days, he was not getting all the 
sales that it was possible to get. 
The sales were running about $400,- 
ooo a year and I wanted a quota 
of $600,000, but my suggestion was 


scouted. Nevertheless this sales 
manager had lying dormant the 
necessary qualifications and ca- 
pacity for success. * * * Well, 


the impossible was accomplished 
and the sales went to $666,000, then 
to a million, two millions and now 
to almost three millions. Next year 
he says they will top three and a 
half millions. 

A few years ago a boy named 
Ralph Weeks blew into Scranton 
from the country and became a 
clerk in a plumbers’ supply house. 
A couple of years later they got in- 
to difficulties. Weeks had saved a 
little money and offered to put it 
in and give his note secured by 
chattel mortgage for the balance. 
It took nerve, but Weeks had a 
vision. Today the Ralph E. Weeks 
Company is the biggest thing in 
plumbing supplies in that section. 
Before he was thirty-two he had, 
outside of his own business, become 
interested in eleven other concerns 
one after another and put them on 
their feet. When the Scranton 
Correspondence School crash came 
the business men and bankers re- 
fused to take up the work of rescue 
unless Weeks would become presi- 
dent of the reorganized concern. 
He modestly consented and turned 
the Schools from a loss of $30,000 
a month to a profit of $40,000 a 
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month in less than a and a 
half. 

[ have repeatedly noticed that 
men who are obliged by their busi- 
ness to travel or mingle with other 
men, and who, by force of circum- 
stances, must occasionally leave de- 
tail work in the hands of 
while they are away on 
trips, are successful—more 
apt vision—than men 
who keep their noses constantly at 
the grindstone 


year 


others 
business 
more 
to acquire 


Did you ever observe the con- 
trast between the executive who is 
merely a habit and the man who is 
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at the head of an experimental de- 
partment, constructive 
thought day after day to new plans 
whereby bigger things can be ac- 
complished more efficiently than 
lesser things before ? 

If you can only get the vision—if 
you will only free yourselves of de- 
tail work—if you will day after day 
do constructive work—if you will 
specialize—if you will study—you 
can do what other normal men are 
doing, and that is: Double your in- 
come, 

It is strange how men will prac- 
tice hours and hours on billiard 
shots and on the golf links will 
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study and practice to acquire skill, 
but if they muff a problem at their 
work, do not study how to avoid 
the same trouble next time. 

To sum up: The big men are 
normal. Men who get out of the 
$5,000 class into the $10,000 class 
find they have more elbow room. 
They are getting away from the 
crowds and begin to appreciate the 
fact that they must study, and this 
leads them to use every teacher they 
can get, 

My message to you is—Get the 
VISION. I don’t care how you 
get it—just so you get it. 


Farmers Need Office Equipment 


EFORE an attempt is made to 

supply a farmer with office 

appliances, it is necessary to 
recognize his need for the equip- 
ment, and reach a decision regard- 
ing the articles which will be of 
most service to him. In some in- 
stances, there is a lack of interest 
on the part of dealers in getting 
the farmer’s trade. When a better 
comprehension is reached concern- 
ing the attractive sales possibilities 
for office appliances in rural dis- 
tricts, a brisk trade will be carried 
on with farmers. 

The successful farmer of today 
must of necessity be a business man. 
The fact of the matter is, business 
methods are absolutely essential to 
the farmer’s success. Whether a 
man specializes in raising pure bred 
stock, dairying, fruit growing, 
truck gardening, or diversified 
farming he must conduct his opera- 
tions on a business basis. 

Accurate records are required on 
the farm, hence the farmer’s need 
for a simple, efficient system for 
keeping accounts. Special bulletins, 
etc., must be filed away for future 
reference so the farmer can find 
them when he finds occasion to read 
them, hence the need for a modern 
filing system. Records of his 
transactions must be listed, if the 
farmer hopes to arrive at a definite 
conclusion regarding his income 
tax. From every point of view, 
efficient office equipment is a neces- 
sity on the farm. 

It is encouraging to note that any 
up to date farmer can afford office 
equipment. Considering its worth 
to the owner, modern office equip- 
ment is the cheapest and best in- 
vestment a farmer can make. 

The farmer needs office equip- 
ment; the question is, what assort- 
ment of appliances will best meet 
his requirements. 


A Brief But Pertinent Discussion of 
the Needs of the Farmer as a Busi- 
ness Man as Well as an Agricultur- 
ist—By Clement White, Riley, Kan- 
sas. 


Note.—Mr. White touches upon 
a subject which has for a long time 
persisted in recurring to the mind 
of the editor of this journal. The 
writer of this note spent a part of 
his youth on his father’s ranch in 
the West before the day when type- 
writers were familiar objects and 
many years before the automobile 
was thought of as a practical pos- 
sibility except by a few “cranks.” 
Keeping a big ranch or farm in- 
volves bookkeeping and office work. 
There is no little correspondence, 
and as for the records, they are 
quite as important and only a little 
less voluminous, when properly 
kept, than those of any other busi- 
ness of equal size. As we recall it 
the task of keeping the records of 
the men, their wages and expenses; 
the food and other provisions ; tools 
and implements, wagons, buggies, 
stock sold; hay and vegetables sold, 
yearly increase of horses and cattle, 
etc., was not a light one and re- 
quired much writing and figuring. 
The same things hold true on the 
farms, varying in degree but not 
in kind. 


A desk is an important essential. 
The sanitary type of banker’s low 
roll type desk is desirable for the 
farm office. Where a cheaper desk 
is preferred, a small, roll top desk 
will be satisfactory. Flat top desks 
can be used with good success by 
farmers. When a farmer selects 
a flat top desk, it is advisable to 
recommend the purchase of a desk 
case, which takes little room, but 
saves time and stationery. 

Many farmers have a habit of al- 


lowing papers, catalogs, etc., etc., to 
accumulate in huge piles. This is 
why a swinging desk stand should 
be included for the typewriter. The 
swinging desk stand is a very handy, 
convenient attachment for the farm 
office, permitting the farmer to 
write letters without disturbing 
articles which have accumulated on 
the desk. 

A moderate priced, revolving 
office chair is preferable for the 
farmer’s use. Where a cheap chair 
is desired, recommend an arm 
chair with a _ high back, flat 
spindles, comfortable bent arms, 
and which is built for hard service. 

An oak reminder file, with card 
index, is a necessity for the farm- 
er. Its use enables him to plan his 
operations in advance, and to ac- 
complish timely work when condi- 
tions are most favorable. Owing 
to the many details which a farmer 
must attend to during the day, a re- 
minder file is indispensable equip- 
ment for his office. 


The farmer requires efficient, 
simple apparatus for keeping 
records. A good card filing outfit 


is of great value to the farmer who 
has various transactions during the 
course of a week, and wishes to 
keep record of each deal. 

rhree or four letter files can be 
used to advantage by the farmer. 
A favorite method is to use one or 
two files for holding letters, while 
agricultural bulletins, catalogs, etc., 
are placed in the remainder. A 
double arch file, mounted on a wood 
back is handy for farm use. 

Small articles which can be used 
to advantage in the farm office in- 
clude paper clips, waste basket, let- 
ter tray, rubber hand stamps, pen- 
cil sharpener, safety ink stand and 
a check protector. The latter ar- 
ticle is a necessity for the farmer 
who writes many checks. 
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OST of us look upon life and 
its problems in “the-world- 
owes - us - a-living’’-attitude. 

How many of us keep a card index 

a perpetual inventory of  our- 
selves, and know at all times why 
we did this or shouldn't have done 
that ? 

Most of us are prone to sit back 
comfortably and review the great 
parade of life, singling out the com- 
parative few who have been suc- 
cessful. We condemn them many 
times—and generally unjustly—and 
at the same time wish we were in 
their shoes. 

\ careful analysis of the suc- 
cessful man will reveal that he has 
always done more working than 
wishing aad along sound lines of 
reasoning—he has not set his goal 
at getting rich. On the contrary, he 
has put forth diligent effort on le- 
gitimate ideas, always with a de- 
termination to give his fellowmen 
the best there is in him. 

Most successful men, if pressed 
for a success formula, could not 
tell what specific things they have 
done to win, but—every failure, 
every wisher, knows and can tell, if 
he will, just what he has or hasn't 
done to keep him from success—he 
knows what to do to succeed, but 
he waits till some more convenient 
time to start, a psychological mo- 
ment, as it were, forgetting that his 
birthdays are fleeting by and that 
dry rot is sapping his producing 
ability. 

Determination and will power 
win. We must possess both in or- 
der to succeed. A crude illustra- 
tion of a fist shows determination. 
Many of us start the day determined 
—we double up our fist—to do cer- 
tain things before sundown; but 
for some reason our mind is side- 
tracked and at night we have done 
nothing but “switch” all day. Our 
fist merely doubled up means noth- 
it may bluff the other fellow 


ing 
for an instant, but it won't win our 
hight. 

Let’s add some B-z-z-z-t lines to 
our fist. Now we are in motion; 


the fist is going somewhere and with 
such rapidity that any side issue 
cannot stop it. The propeller of 


the fist has determined to do cer- 
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Add Some Bzt-Bzt-Bzt 
Lines to Your Fist 


Being Some Man-Talk by L. D. Stock- 
ing of Milwaukee, a Former Worker 
in the Field of Office Equipment, 
Now Active in Another Line. 


Note.—By way of introduction 
Mr. Stocking assures the editor of 
Office Appliances that the sugges- 
tions he makes were written out of 
knowledge gained perforce from 
early matriculation in and _ pretty 
constant attendance at the world’s 
greatest educational institution - 
the University of Experience. Dur- 
ing this course of instruction he has 
occasionally been associated with 
persons who cherished the pessi- 
mistic opinion that Opportunity 
knocks at the portals of each of us 
but once in a lifetime—an idea al- 
most invariably associated with the 
notion that Opportunity has already 
knocked and has gone away, leav- 
ing the inattentive one to the pleas- 
ures or otherwise of a dolce far 
niente existence or the ashes of a 
hopeless future, according to tem- 
perament. Friend Stocking inti- 
mates that this opinion of Oppor- 
tunity is the lasy man’s alibi, and 
that the lady is really kind hearted 
and persistent with those who en- 
yoy the energy to greet her properly 
at the door, and that the mere fact 
that one may be dumping the ashes 
in the alley when Opportunity rings 
the bell at the front will not prevent 
a future call at a more convenient 
moment. 

“Experience,” says Mr. Stocking, 
“has taught me that merely wishing 
gets one nowhere, but the place at 
which he does not wish to be. The 
wisher who stops with wishing in- 
stantly begins to slip down hill. He 
kills his engine. It is said that we 
may have anything we want if we 
want it hard enough; but wanting 
without working is a narcotic that 
undermines the strongest constitu- 
tion. Let us wish for the strength 
and the resolution to work and then 
work hard enough to bring the re- 
ward that work offers. The chance 
to work is the mask behind which 
Opportunity conceals her perfec- 
tion.” 


right road can make better progress 
than an athlete on the wrong road. 

Many men have worked hard all 
tain things and has started bright 
and early to carry out his determin- 
ation. Now that we are all “pepped” 
up and on our way, let’s be sure 
that we are on the right track. It 
has been said that a cripple on the 
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their lives and apparently accom 
plished nothing, whereas others in 


the same field, with less effort, have 


been extremely successful Sue 
cess is due to systematic effort; fail- 
ure to the lack of it. 

Take salesmen, for instance ; some 


sell an article at a price and with 
this article the buyer can do certain 
things. The systematic salesman 


to his prospects and outlines 
which when adopted will 


goes 


a service, 

save money and time, and to per 
form that service economically, 
this, that, or the other article is 
suggested. The same article is sold 


in both cases, but in the case of a 
prospect who bought a service, the 
salesman is called in on future prob 
lems, but the salesman who sells. an 
article for the [ 
ways finds it necessary to renew his 
acquaintance with his customer. 
Another important point that too 


sake of a sale al 


many of us overlook is the educa 
tion of our friends. Jlhey should 
be taught, by demonstrations of our 


application to business, that our 
business to us is the most important 
thing in life and that after business 
hours we shall be pleased to slow 
down sufficiently to take them on. 

Ail right, let’s succeed—deter 
mine what to do, do 
termine. 


what we de 
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Perhaps the reader will permit 
the editor to add by way of epilogue 
a thought or two which occurred to 
us on reading the foregoing: 

When the Greek soldier cor 
plained that his sword was too short 
to reach the enemy he was advised 
to “add a step to it.” 
of the earliest classic examples of 
condensed wit and wisdom applied 


N- 


This 1s one 


to “getting the thing done.” ‘The 
remark of the elder warrior is like 
a sliver hewn from the rock of mod- 
ern business thought. We = can 


imagine that this terse sentence as 
he turned to the next problem went 
down the lines from man to man, 
electrifying every soldier with a 
moment of laughter and a lifetime 


of cx yurage. 





“Adding a step to the sword” 
was one of the cardinal principles 
of Roman success also. It mad 
every man a fighter. The step 


added brought him in contact with 
he enemy and what happened ther: 
depended upon the skill and 
activity of the soldier. The Roman 
legions gave their enemies close at 
tention. They didn’t prod them 


with long poles nor give absent 


atter 


treatment. The Roman won be 
cause he had the skill to use his 
sword at close quarters and the 


courage to step in, disregarding the 
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blows he had to parry and the ones 
he sometimes had to take without 
a chance to parry. The long spear 
implied that the man who wielded 
it thought to protect himself while 
impaling his enemy. The Roman 
thought about impaling the enemy 
first and protecting himself if he 
could. The initiative was with him 
always, as Julius Caesar well knew. 

Ere the Roman legions conquered 
the world they conquered them- 
They practiced discipline. 
They were so sound in mind and 
body that they feared neither the 


selves. 
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shock of arms nor the icy streams 
they swam nor the fatigue of the 
forced march nor the mysterious 
dangers of the unknown. And as 
long as Roman citizens retained the 
cardinal virtues of courage, indus- 


try, training and frugality they 
governed others as well as_ they 
governed themselves. Cincinnatus 


left the plow in the furrow and 
saved his country on the battlefield 
and millions since have proved in 
this and other ways the power of 
work to create the man within the 


workman. H. W. M. 


Penalties of One-Way Trade 


NLY by continuing our ex- 
port trade can the present 
high standard of living in the 
United States be maintained. The 
things of every other country 
are needed if we are to continue our 
present enjoyment of those com- 
forts and luxuries supplied for us 
from the outer world. We must 
pay for these articles with things 
which we are better able to produce 
and of which, therefore, we have a 
surplus. It is a reciprocal trans- 
action. It works in both directions 
Many persons have an idea that 
it is a good thing to sell 
abroad, make a profit on it, and 
spend the profit, which in some way 
brings about prosperity. Export 
trade is really the exchange of the 
surplus of one country for the sur 
lus of another. The distribution 
f nature’s bounties is the basis of 
all sound international commerce. 
Wheat grows better in Kansas 
than coffee, and coffee grows better 
in Brazil. We are able to raise 
more wheat than we need, and 
Brazil to raise more coffee than it 
can consume. We exchange the 
surplus, and so both of us have 
and coffee. 
Export Concerns Everyone. 
Now, even though the clothes-pin 
manufacturer in Des Moines, say, 
has never sold a single clothes-pin 
abroad, he is nevertheless interested 
in the sale abroad of clothes-pins 
by his competitor; inasmuch as, 
otherwise, his competitor must seek 
domestic markets, creating a sur- 
plus from the clothes-pin factories, 
which cannot be consumed at home 
and which upsets prices. Further 
than that, this clothes-pin manu fac- 
turer who is not an exporter is an 
nevertheless, 


best 


goods 


| 
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( 


wheal 


and is in- 
terested in the price of rubber for 
his automobile tires, in the price of 
his mutton chops from Australia, 
of sugar for his coffee, of silks for 
his wife, etc. : because, unless some- 


importer, 


Condensation of a Contribution in the 
January Issue of The Nation’s Busi- 
ness by George Ed. Smith, President 
of the Royal Typewriter Company, 
Inc., and Former President of the 
American Manufacturers’ Export 
Association. 


Mr. Smith is well qualified to 
speak in his allusion to the new 
corporation now forming to finance 
long-term overseas business. He 1s 
a member of the organizing com- 
mittee. 

This contribution carried a sig- 
nificant sub-head: “America Can 
Gain Nothing by Drowning Herself 
ima Sea of Gold; Why Not Follow 
the Logical Method of Helping 
Foreign Customers to Buy Their 
Raw Materials?” 
one does business in other countries, 
he could not procure these articles. 

* 

When the balance of trade be- 
came too unfavorable, exchange en- 
tered into the situation as an ef- 
fective check on future trade over- 
A premium was put on the 
production of goods in their own 
countries with which to pay for the 
surplus of American goods which 
they had been consuming. 


seas. 


It is unsound to expect that we 
can go on selling under such con- 
ditions. At the moment, we are un- 
able to buy because a great many 
of these countries are not produc- 


ing. The European situation has 
affected the entire world. Condi- 


tions in South America, South Af- 
rica, the Far East and Australia re- 
flect the poor buying power of 
Eurone. Therefore, there is and 
will be a surplus of certain articles 
which we have heretofore 
factured export, and which 
have no logical place in the exchange 
of surplus on a normal market. 
> K on 


os ea ek 


for 


To handle long term financing 
abroad we need specialized equip- 


ment. It is proposed to form a 
large corporation in the United 
States which would take securities, 
probably in the form of mortgages 
upon the wealth of other countries, 
and against these securities issue 
debentures in the United States to 
be absorbed by the general public. 
The bonds or mortgages of the 
other countries would be for a 
period of five years, and properly 
protected in every way, so that the 
debentures offered to the American 
people would have at all times a 
sufficient margin behind them to in- 
sure more than reasonable safety. 

In Czecho-Slovakia, for instance, 
there is an imperative need for cot- 
ton. The present method of getting 
this raw material from the United 
States is to. have it trusteed in the 
hands of individuals representing 
financial institutions here. Trustees 
are in authority not only while it 
is in the mills but also after it has 
been woven into fabric, until it is 
sold to the ultimate consumer. The 
trustees then see that the amount 
due the cotton grower for the raw 
material used in that fabric reaches 
the orivinal seller. 


Why Use the Clumsiest Plan? 


This is a cumbersome and ex- 
pensive undertaking and is regarded 
by Czecho-Slovak cotton manufac- 
turers, in all probability, as a form 
of profiteering. At each step of the 
transaction there is a necessary ad- 
ditional expense. The situation is 
tolerated only on account of dire 
necessity. It is an emergency sys- 
tem, a mere stop-gap, pending some 
real solution of the problem. How 
much simpler it would be to mort- 
ige the cotton mills of Czecho- 
lovakia with a sufficient margin 
to protect the investors in deben- 
tures issued against the mortgages, 
ship them the cotton to put these 
mills in operation and so help them 
while helping ourselves! 


age 
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Your Store Display is Inside of Front Cover 


‘ ORS inc not selling the cab- 
inets we ought to sell. 
So I’ve been looking 
over the field to pick up points. 
Blank’s agency sells about all the 
cabinets in our town. Supplies, too. 


We get a few cabinets now and 


then. I’m out for cabinets. Less 
trouble. 

“Went into one of Blank’s big 
stores. Rather ordinary looking 
place. About all I saw was cab- 
inets. Pleasant salesmen, too. 


Didn't ask me if I wanted a cabi- 
net. Commenced to talk about my 
business—wanted to know how 
many letters I had a day—how I| 
was filing now—did all of us file, 
or had I a filing clerk—did I have 
a central file, or did I file by de- 
partment—several other questions 
I’ve forgotten—but never men- 
tioned the price of their cabinets. 
“Now, my salesman gets right 
down to business. Asks if the cus- 
tomer wants a four drawer, steel or 


wood, straight A-Z or forty sub. 
Quick sale if we make it, no time 
lost if we don't.” 


Just a bit of smoking room talk 
on a west bound limited. By itself 
of little importance, but heard again 
and again in varied forms, it 
prompts me to find the fault and 
suggest the remedy. 

“Well?” I said. But there was 
a twenty-four point question mark 
in his eye as I turned down the cor- 
ner of a double page spread in the 
latest Office Appliances I had been 
giving the usual page to page “con.” 

“My friend, you walked right 
over the thin crust of a gold mine 
of cabinet selling methods. You 
didn’t make a footprint, let alone 
crack the surface.”’ : 

“Listen! Ever read that little 
ad? ‘They work while you sleep?’ 
Well, that’s Blank’s and their com- 
petitors, too. Only they don’t say 
it that loud. 

“Blank’s had in that store not 
only every kind of cabinet that can 
be used in any kind of business, but, 
more important, the system that 
made it necessary to have that par- 
ticular kind of cabinet. Business 
men don’t buy cabinets for orna- 
ments. Records, man, records that 
tell every breath and foot-step of 
the business. That’s why their cus- 
tomers ask last about the price and 
how many. Also, why they get their 
share of the real orders. They 


have live competitors, too, don’t for- 
get that.” 

“I’m feeding, stranger, long’s you 
smile.” 

“While you're playing up friend- 


Human Business Interest Must Give 
Way to Precedent to Get Full 
Value from the High Cost of Store 
Space.—Being the First of a Series 
of Three Articles by H. M. Gold- 
thwait Entitled: I. Filing Cabinets 
and Their System Possibilities; II. 
Proper Display of Loose Leaf Ac- 
counting Supplies; III. Furniture 
as the Machinery of Business. 


Article I. Filing Cabinets and Their 
System Possibilities. 





Note.—The publishers of Office 
Appliances are glad to be able to 
present to readers the series by 
Mr. Goldthwait mentioned above. 
These articles were prepared espe- 
cially for this journal. The author 
has made a careful study of meth- 
ods of displaying and selling wood 
and steel furniture and supplies, 
loose leaf accounting and business 
systems generally. He has had 
years of experience, during which 
he has observed and compared the 
methods of many so that his sug- 
gestions arise from sound conclu- 
sions deliberately analyzed. 
ship, golf, and clubbing it,” I con- 
tinued, “Blanks live close to their 
salesmen. Have a dinner get-to- 
gether every week or so from fall 
to spring for an 11 oclock evening 
of real work. Take up a business, 
study it, find out just what they can 
sell. Their salesman don’t hippety- 
hop into an office and sing out, 
‘Anything today—-ready for another 
four drawer—25 A-Z or forty-sub ?’ 
Not that. Maybe the boss is going 
to start a purchasing department 
and he gets a comfortable ear full 
about the whole procedure, from 
the notice of material required, re- 
quest for quotations, tabulating re- 
plies, issuing the order, follow-up, 
receipt of goods, complete or part, 
checking the invoice, posting to pur- 
chase ledger, classification by de- 
partments, posting to stock record, 
until the stuff disappears into the 
finished product—just the size, fil- 
ing procedure, and filing capacity 
for volume of business.” 

* * ok 

The first step in making a “com- 
pleat” merchandiser is a careful and 
exact analysis of your buying pub- 
lic. Whether you can sell high, me- 
dium or low priced cabinets is a 
matter of salesmanship. But the 
predominance of certain classes of 
business as between professional, 
mercantile or manufacturing should 
have a good deal of influence on 
the preparations you will make to 
capture that business. If you are 
determined to sell cabinets only and 


let the “other fellow” sell the fill- 
ings you at once consign yourself 
largely to the price buyer, sup- 
ported only by those talking points 
which you believe your cabinet has 
over your competitors. It’s a good 
deal like a doctor writing a pre- 
scription before finding out what is 
the matter with the patient. To read 
a good many of the “ads” of makers 
of cabinets you get the impression 
that it makes very much difference 
as to what use the cabinet is put. 
Many a dealer evidently gets this 
impression, too, and _ cheerfully 
“passes the buck” to his customers. 

In doing intensive specialty can- 
vassing in widely varying parts of 
the country, I have noted in a great 
number of installations where real 
system work is being done, that or- 
ders have see-sawed between a few 
makers, in many instances one or 
two of these leading. The balance 
will be distributed among several, 
perhaps five, of the leading makers, 
where complete installations have 
been made. In the remaining cases 
where “cabinets only” have been 
sold we find the user going to one 
of the first mentioned to get his 
ideas. 

If you are inclined to disagree, 
take an hour off and go out with a 
real ledger posting machine sales- 
man, for instance, or any one of a 
score of different classes of spe- 
cialty salesmen and observe their 
methods. Unfortunately, except in 
the larger centers, many a concern’s 
valuable records are in the hands of 
poorly prepared filing clerks, and 
between them and the poorly pre- 
pared salesman they do have some 
troubles. 

The average buyer will buy, if 
he has not been advised properly, 
what his experience dictates—and 
there are yet literally thousands 
whose experience does not go be- 
yond a four drawer and a simple 


alphabet. And other thousands are 
constantly entering the business 
field. If he meets the salesman 


anxious to make a sale at whatever 
cost to the customer, he is done for, 
and never knows to what excellent 
use the other drawers may be put. 
I have been amazed at the number 
of people who will go ahead and 
have the material for a record sys- 
tem all printed up, come into the 
store and exhibit it as a masterpiece 
of their ingenuity, only to find that 
not a single record has been devised 
with regard to its filing size or get- 
ting the maximum benefits from the 
system. And what a sale of cabi- 
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nets some of these systems would 
make if the customer had only fal- 
len into the right hands at first! 
As it stands, many a department 
head is getting a better “line up” 
from the pages of some business 
magazine than he can get from a 
salesman. : 

I recall many a sale as highest 
man, or the only salesman on the 
job. The underlying cause was 
thorough training in all the ele- 
ments of system work, and what is 
not less important, the definite aims 
of the “boss” as being above a mere 
“get the business” policy, a keen 
understanding and support of the 
salesman’s efforts. You cannot by 
any means eliminate these factors. 
But, even having these, are you edu- 
cating your customers, your pros- 
pects, to “run over to Smith’s” 
when they want to get the final idea 
on organizing the system, say, of a 


purchasing department? I have 
never been an advocate of news- 


paper advertising which shouts vari- 
ations of “the best filing cabinets at 
the lowest prices” in big type. 
While you are doing this a nation- 
ally organized competitor will be 
educating its prospects through 
“direct” advertising, with persistent 
follow ups of highly informed per- 
sonal salesmanship, taking real or- 
ders before you have waked up to 
what is going on. Your customers 
will think just as highly of your 
business as you do. 

You know how general the “buy 
it in your home town” has been 
sloganed over the country. After 
all, doesn’t it seem a good deal like 
using a club instead of the brains 
God gave you? I have bucked some 
of these campaigns, yet found a 
goodly number of buyers who must 
have ideas along with their cabinet 
purchases. We are now over the 
buyer’s spree we have all been en- 
joying, and there is no great pros- 
pects of a seller’s banquet unless the 
tables are properly set, and the right 
speakers engaged. Systém selling 
is not such a mysterious procedure 
as you might imagine. In reality, 
it is one of the simplest of things 
if you will only learn your part. 
But whatever you do, get out of the 
“blind leading the blind” tableux so 
many have taken part in. 

What is the advertising value of 
your store ? 

When you write copy it is with 
a keen sense of its pulling power. 

Your window displays are works 
of art. Yet I could visit forty 
cities in succession today, and find 
wonderful displays of filing cabi- 
nets in company and regimental for- 
mation. In some I would find them 
in the most inaccessible parts of the 
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room. If in the windows, in fine 
charging form, ready to shoulder 
arms and march right into my office, 
there would be no suggestion of 
their varied uses after they got 
there. j 

If | were organizing a store of 
this type, I would set apart a por- 
tion of my floor space ample enough 
to make a series of system exhibits, 
changing weekly, once in two weeks 
or once a month, depending on the 
type of business I wished to demon- 
strate. [ would systematically 
study every type of business in my 
town until I knew it and its pro- 
cedure from cellar to roof. In any 
fair sized city there is material 
enough to keep you going for two 
years without repeating. Prepare 
your prospects by direct advertis- 
ing of real educational value lead- 
ing up to your display. In our time 
personal salesmanship will not be 
supplanted, but it may be wonder- 
fully reinforced. I suggested your 
watching a posting machine sales- 
man at work. Better still, get some 
of the home office instructions and 
educational material prepared for 
him and see how pitifully short by 
comparison you have fallen in the 
filing cabinet “game” as you call it. 
The merit of this course will be that 
every one: in the store, but most of 
all the salesmen, will be thoroughly 
educated in every angle of the sys- 
tem needs of your prospects and 
customers, and the proper applica- 
tion of supplies to them. 

You should watch the develop- 
ment of every business in your ter- 
ritory and be a regular first aid 
station in developing its systems 
along logical lines, exactly adapted 
to that business. Anticipate! Do 
not be a price quoter on the stuff 
some bright competitor has laid out. 
There is no valid reason why the 
system salesman should not make 
his advice as indisputable and as 
welcome as that of the doctor, law- 
yer or engineer. If I wanted to be 
a real live force in my business 
community I also would establish 
a filing school to cover all vertical 
file and card record forms, which 
would be free to the filing clerks 
and department heads of my cus- 
tomers, with a merely nominal 
charge to others. Many times the 
greatest obstacle to a perfect work- 
ing system is a filing clerk of lim- 
ited experience who has “always 
done it that way.”’. I have the faith 
to believe a good many executives 
will rise and call you blessed for 
this feature alone. You cannot ex- 
pect your business to be taken more 
seriously than you take it. 

In my main display room I would 
discontinue displaying desks and 
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chairs in companies and regiments, 
and if I had the space relegate this 
form of display to the basement or 
another floor. | would lay off booths 
set up as individual offices, among 
a few as president, treasurer, pur- 
chasing agent and accounting de- 
partment, ete. I would even dupli- 
cate some in different grades. But 
| would show every system and de- 
vice that I handled that could be 
used in those departments. Of 
course departments of a similar na- 
ture will vary in different busi- 
nesses, but the basic principles are 
the same. Take the accountant: 
Instead of marching him up and 
down and round about you can con- 
centrate, everything is quickly 
shown under ideal conditions. Your 
exhibit may suggest a dozen things 
the customer did not have in mind. 

A good many stores are blessed 
with columns. Are they merely 
holding up the next floor, or are 
you making them real display as- 
sets? Swinging leaves filled with 
samples of folders, guides and 
scores Of printed forms enable your 
customer to make a quick decision. 
Printed card and sheet forms should 
be classified as to character, depart- 
ment and business. Each store and 
its arrangement is a special study. 
I don’t believe you can copy another 
arrangement to any very successful 
degree. Every detail is a maiter 
for careful thought, and anything 
put in practice will have only one 
excuse for being, that of getting the 
order, and getting it quickly. 

Don’t be misled into thinking the 
above procedure offers a “get rich 
quick” method of selling filing cabi- 
nets and systems. If you have been 
merely a merchandiser of cabinets 
it will take you proportionately 
longer to realize in sales on this 
broader policy, to have your sales- 
man’s recommendations taken with 
the same seriousness that the pre- 
scriptions of the doctor and the 
plans of the architect are taken. As 
good as you may claim your busi- 
ness is, I don’t believe you have yet 
gone “half the figure.” 


You should take ample time to 
make an exhaustive study of the 
possibilities of your store. Make a 
floor plan, on quarter inch scale, 
and then with cardboard dummies 
cut to scale work out and re-work 
your arrangement until it satisfies 
your needs. Make a list of all ma- 
terial and number every piece and 
the change can be made with min- 
imum disturbance. I have installed 
a complete new furniture and filing 
cabinet equipment for six floors in 
a metropolitan building without the 
slightest confusion, and no other 
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help than the strong backs and will- 
ing hands of the truckmen, every 
piece going precisely into place. 
Once having decided on this pol- 
icy, fight to a finish. Pick one good 
line of a kind and stick with it. The 
“home office’ doesn’t look with 
favor on the dealer who says to his 
prospect, “Here they are, we've got 
all the best. Take your choice.” Yet, 
unbelievable as it may seem, I have 
found in investigating dealers and 
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sales territories that dealers do take 
this to them easy course. I think, 
too, that some day more home of- 
fices instead of sending out sales- 
men to wait around for a fat order, 
will insist on their taking the time 
to see that the dealer has some real 
co-operation in putting on his sales 
campaigns. Prizes, competitions 
and broadside screams are good, but 
frankly, they’re a long way from 
getting to the root of intensified 


Traveling Salesmen vs 


NTO a country store a salesman 
| enters, drops his bags and lean- 

ing confidentially across the 
counter asks: “Well, how’s business 
with you?” His tone indicates lit- 
tle expectation of a favorable reply. 

“Rotten,” responds the merchant, 
fitting his answer to the other's 
mood. 

“Same story everywhere,” ex- 
claims the salesman. “I just blew 
in from Lebanon on forty-six. You 
know Ed. Kidder over there—he 
says the last two weeks are the 
worst he’s known in twenty years 
of business.” 

“Ain't been quite as bad as that 
here,” says the merchant, struggling 
to retain a shred of hope. 

“Well, things’ll get worse before 
they get better—you can take my 
word for that. I'll tell you the la- 
bor situation in this country is all 
wrong. Those fellows have just 
simply forgotten how to work, if 
they ever knew how in the first 
place. They've got to be taught a 
good stiff lesson. Am I right?” 

The merchant nods, turning to- 
ward a customer who had entered 
with the intention of spending some 
money. The customer restrains his 
impulse, however, and joins the 
audience instead. 

“Another thing; it’s going to take 
ten years to get the railroads into 
shape if it takes a day,” the visitor 
continues. “Why, before the war 
we used to ship from our factory to 
Kansas City in nine days; lately 
we've had stuff on the road five and 
six weeks! Can you beat that?” 

By this time the audience has 
grown to quite a group, more in- 
tending customers having veered 
from their course. 

“Of course, I'm an _ optimist, 
y'understand. My wife says if I 
felk out of a ten story window I'd 
bounce right up again; that’s the 
kind of a fellow Iam. But when I 
left New York things were pretty 
gioomy. We'll see breadlines be- 
fore this winter is over. I'm telling 


you; and soup kitchens and every- 


Being a Few Extracts from an Arti- 
cle by Bruce Barton, Published a 
Short Time Ago in Printers’ Ink, 
in Which Mr. Barton Asks the Per- 
tinent Question, “As Prophets Are 
Your Salesmen a Loss?’”—Reprinted 
for Special Distribution by Barton, 


Durstine & Osborne, Inc., New 
York. 
thing. Well, I suppose there's 


no use showing you anything to- 
day ?” 

“Not to-day,” responds the mer- 
chant decisively. 

“Well, so long.” 

“So long.” 

The customers drift out, clutch- 
ing their money a little tighter; the 
merchant in his solitude and 
broods upon his troubles. The sales- 
man hurries on from store to store, 
and by evening ten merchants and 
fifty citizens are filled with a deeper 
foreboding. A man from New 
York has told them direful things. 
Let every man keep firm hold upon 
his purse and warn his wife to buy 
nothing. 


sits 


* 


The author points out that this 
man is typical of only a very small 
number of men who travel, but even 
a small number can do incalculable 
damage. The great majority of 
salesmen are loyal, capable and in- 
telligent in an unusual degree. The 
point emphasized is that no other 
body of men have it so largely in 
their power to promote sound or 
unsound economic thinking in the 
United States as American 
men. 


sales- 


* * 


Spread the truth about the rail- 
roads. For years we suifered 
and paid the penalty of unfa‘rness 
toward our great common carriers. 
And what would have happened if, 
five years ago, every salesmau had 
set himself to educate Ais ctistvitiers 
to a proper understanding oi the 
situation? . ... We paid a terrible 
price for the starvation of our rail- 
roads; we are paying a high frice 
now for loose thinking abou: the 
present and future \imerican 


or 
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sales methods in modern business 

I am not a partisan employe, but 
am observing the game from the 
grandstand. I should like im- 
press on you that your method of 
hiring and handling your salesmen, 
after all else is done, will perhaps 
be one of the most vital elements in 
the success of your plans. It still 


takes something more than good 
“copy” to make the “store ad” a 


puiling one. 


Jeremiah 


business. At the head of our | 
and great manufacturing concerns 


are nen who see clearly and think 
straight ; but how many of them are 
making adequate use of their sales- 


men in transmitting thet thought 
and vision down the line tl 
man in the neighborhood grocery, 
or behind the counter of the 
roads store? What are salesmen of 


CTross- 


America carrying these days besides 
their sample cases?’ And _ what 
should they be carrying and leaving 


behind them at every call? 

*K * 
the 
Every sales- 


“Work, work, work is main 
thing,” said Lincoln. 
man ought, by precept and exam- 
ple, to drive that homely truth home. 
We have had a world of false teach- 
ing on the subject; we have talked 


about business as if the one great 
goal were to clean up enough money 
so as to live without work. There 
could be no greater fallacy. The 


man who runs away from the game 
has signed his own death warrant. 


* 

Intolerance is dangerous in any 
age, but peculiarly so in a period 
when everything is changing so rap- 
idly as now. The man in business 
who says, “We have always done 
things this way and we always will,” 
is likely to wake up and find that 
the course of the river of business 
has shifted overnight and lett him 
high and dry. 

x 4 

Hundreds of thousands of men 
travel in and out of the towns of 
America ; some of them, Mr. Manu- 
facturer, travel for you. They ought 
to be apostles of sound thinking and 
vigorous courage. 

Many salesmen already are im- 
proving their opportunity in a mag- 
nificent degree. I could name cer- 
tain organizations whose men are 
furnished with a daily supply of 
wholesome, interesting information 
out of which to make conversation 
with their customers and so to pro- 
mote the wider diffusion of sound 
economic thought. 
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The Golf Spirit 


To Get 


Fron 


Going, Get the Golf Spirit. 


The Organizer, London. 


HERE'S nothing like golf to bring out the qual- 
ities that make a successful business man _ Fore- 
. second sight, 


sight and farsight are both wanted: 





too, when the crest of a hill hides a bunker, to say 
nothing of concentration. ‘Keep your eye on the ball’ 
is a sound maxim for golf and business. 
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Initiative, ability to select, directive power and 
unparalleled self-control are all needed by the “com- 


pleat” golfer In fact there’s so little difference be- 
tween business and golf that people often mistake one 
other in the middle of the week. 

man with the golf spirit is worth watching when 
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Other people just go at 


on to business. 
things in a haphazard way; he approaches, and, what 
is more, knows how to vary his method of approach 
according to circumstances. 


he turns it 


he’s a master. His stance shows per- 
He addresses the prospect confidently 
and makes his stroke with masterly ease. If he does 
get into the rough, he is out again and his niblick back 
in the bag before you know it. 

He usually holes out his contract 

See him driving off through his morning’s work; 
no half-hearted snicks here, but a hefty swing that 
sends things well on to the coffee hour. 

When bunkered by a tough proposition, he doesn’t 
waste much time; something’s got to go. A vocabu- 
lary that it has taken a lifetime to collect is used up 
in half a minute, and very either the bunker’s 
shifted several yards or the ball’s out. 

When there’s a deal on the carpet, he approaches it 
as if it was a ball on the fairway and makes his mental 
selection of brassie or iron when he has sized up the 


In interviews 
fect balance. 


in bogey. 


soon 


hazards. 
\t lunch in 


talks business 


] he 


the grill room or at 
much as he talks golf in the club house 


the ovster bar 
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on Saturday, though the terms are inverted and dis- 
cussion runs on the holes he got out of instead of 
those he got into, and he speaks cheerfully instead of 
dismally about “pulling it off.” You would also gather 
from his conversation that in business any sort of lie 
is a bad lie ? 

But apart from these trifling differences, you would 
hardly know which of the two games he was dis- 
cussing 

Afternoon sees him at it again, a little more jovial 
in manner, a little freer in his strokes, and driving 
off from a higher tee 

It is more of a friendly game in the afternoon, and 
often enough a partnership is fixed up with his op- 


ponent for a foursome later on. 


Five or six o'clock sees the daily round nearly over, 


and if he is dormy one at the last hole he doesn’t 
mind. 

In the evening, with pipe and glass, he mises over 
the foozled drive that put him into 


the day's events 
Jones and the fine mashie shot that 


difficulties with 
got him out again. 

He chuckles over that clever bit of work that car- 
ried him over the bunkers of Smith’s opposition and 






put him all square when he thought he was going 


down. 
He is sportsman enough to laugh about the round 


with Brown, which he lost on the last green. Brown 


yates 


is a good fellow, and anyway there is a chance of 
evening things up at the next encounter. 

It has been a jolly day, taken all round—jollier 
because of the difficulties faced and overcome, jollier 
for the temporary setbacks. If he hadn't sliced with 
his iron on one occasion he wouldn’t have played 
that magnificent shot out of the rough, and so proved 
to Robinson that an apparently hopeless position 
gives some men their chance. 

Hazards, he concludes, are as essential to business 
as to golf.. The game would be nothing without. 


> S 
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‘Tuning Up Your Business 


In Which Business is Likened to the 


Aut mobile. — By 


automobile. There is a heap of fun and a lot of 

work in both. And there is satisfaction in either 
only when “she hits rightly.” Both require alertness 
and quick decisions. A smart appearance means a 
great deal to either of them; both require an occasional 
tuning-up to make them turn over smoothly. And 
whether you sit behind the wheel of a four, a six, an 
eight, or a twelve, the care you exercise in the “tuning 
up” process will have much to do with the manner in 
which you cover the road. 

Throw out the clutch, step on the gas and listen to 
the roar. She sounds great! doesn’t she? But throt- 
tle her down, retard the spark a bit, count the individu- 
al explosions and see how she takes the gas. 

Now let your assistant take the wheel. Climb into 
the rear seat where the passengers usually ride and 
make for the boulevard. Don’t be deceived by the 
smooth purr and the easy glide. They all run nicely 
on the pavement and down-hill. Try the upgrade and 
the rough going. 

Are the springs resilient? Perhaps they need a lit- 
tle oil. 

The power plant seems right yet she doesn’t seem to 
respond—she lacks “pep.” Listen closely. One cyl- 
inder misses occasionally. Look over the spark plugs. 
Ah! here is one which doesn’t deliver the juice as it 
should. The points are solid, the porcelain is unbroken 
It is worth saving. Don’t throw it away. Scrape off 
the soot and adjust the points. It will deliver the spark 
from headquarters as well as its neighbor, from now 


on 


FR sttomebi a business is much like running an 


Possibly there is a persistent knock, going up-hill. 
Carbon! It cuts down power and makes mileage im- 
possible. It is an expensive trouble. You cannot 
afford a knock. Get rid of it at once. 

Maybe the thin vapor from the exhaust has become 
a choking cloud of smoke. The mixture is too rich and 
you are wasting fuel. A slight carburetor adjustment 
—on the overhead—will cut down the loss. She will 
handle a leaner mixture nicely. 

Look over the ignition if she doesn’t start well. The 
battery may need charging—probably The Boss needs 
fresh air and a new view-point. Remember that it is 
possible to burn out the starter. 

The differential, transmission, universal joint—are 
they working smoothly and in harmony to deliver the 
power from the motor? 

Does the motor overheat? If your water supply is 
good, she probably needs oil. Try the Courtesy brand. 
It works equally well in cylinders, bearings and 
grease-cups—regardless of the degree of friction. 
You may find that the brakes need re-lining. Emer- 
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gency stops and down-hill control depend upon the 
brakes. Skids and collisions are dangerous. 

Test out the steering gear. The wheel must not be 
too loose, nor yet too tight. A little “play” makes for 
comfortable driving ; too much is dangerous and may 
carry you into the ditch. 

How about the lights? They must focus well on 
the road ahead but see to it that they do not dazzle 
the other fellow. 

Are you well equipped with accessories ? 

You need some sort of signal to notify people that 
you are coming. But there are horns and horns. Some 
of them growl; some of them bark impudently, and 
some of them fail when you need them. A good signal 
is deep-throated, insistent, business-like, but not 
offensive—advertising is much like automobile horns. 
And the license number—is it visible so that everybody 
may know just whom you are and that you have a 
right to be where you are? 

The skid chains and side curtains may prove your 
salvation on that rainy day which may appear when 
it is least expected. 

Have you a “spare” on the tire rack? It is the only 
way to meet blowouts which you are powerless to pre- 
vent. 

If the motor purrs sweetly; if she burns a reason- 
ably lean mixture; if she pulls steadily on the grades 
and can be held in check doing down-hill; if the 
springs take the bumps well—if she meets all of the 
tests of the tuning-up process, she is a real car and 
you may well be proud of her whether she boasts four 
cylinders or twelve. She will turn over to perfection 
if she is well handled—And that is up to you. 

But remember the rules of the road. The highway 
is public. Keep to the right and give the other fellow 
his share of the drive. Give the other chap a lift 
now and then—someday you may need a gallon of 
gas, and emergency gas comes from unexpected 
sources. 

Don’t park too long in one place. 

Don’t be afraid of grease; learn to “get out and get 
under” when occasion demands. 

Don’t pine for a larger car until you can afford one. 
The plutocrat who rides in a Packard doesn’t get 
more out of life than the fellow who drives a Ford. 

Don’t own a car so cramped for room that you can’t 
pay attention to your neighbors and the kiddies once 
in a while. 

Don’t lose your sense of humor. Laugh over the 
blowouts. 

Don’t move so fast—whether or not you are given 
to speed—that you cannot see the sunsets, the river, 
the trees, and the waving grain. 


» ta tat 
@ Differences between countries are becoming less and less. 
Transportation, with its numerous by-products, 1s increasing 
the likeness of different countries each to the others. Indus- 
trial supremacy will depend more and more upon the handling 


of available resources and less and less upon distinctive fea- 
tures of these resources.—Gilbreth’s Applied Motion Study. 
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Essential Values Basis for Sales 


Showing that Most Obvious Things are Not 
Always Paramount.—By Benjamin Seymour. 


HE old salesman dropped comfortably into a chair 

on the other side of the flat top, accepted a cigar 

from the Mason jar and felt in his pocket for a 
match. Not finding it, he deftly caught the box of 
safeties we projected toward him. Lighting up what 
one of our good friends always calls a “perfecto,” he 
opened his discourse with this cryptic remark: 

“Selling goods is not a patented formula. You can’t 
get it out of a bottle.” 

“Granted,” we replied. “But just exactly what are 
you driving at?” 

“Just this,” he answered. “You know, of course, 
that Colonel Ingersoll was one of the most famous ora- 
tors of his day. Once after a particularly brilliant 
political speech a young man edged nervously up beside 
the Colonel, looked up into his ruddy and smiling face 
topped by a big head as bald as an egg, and asked him, 
‘Colonel, how can a man become an orator?’ The 
Colonel reflected a moment and then his face broke 
into a smile. Placing his hand on the young man’s 
shoulder he said in a confidential tone: ‘Let him have 
something to say and then say it.’ 

“Now, we read a lot about what a man must do to 
become a salesman, but you know just as well as I 
know that a good deal of this stuff is pure buncombe. 
Much of the advice we read says a great deal about the 
method and the manner and gives us very little of the 
substance. That is just about as sensible as to say that 
Mary Pickford is successful because she wears curls or 
that Sarah Bernhardt was a great actress because of 
some peculiar quality in her voice. Mary’s curls are 
becoming and Madame Bernhardt’s voice is a wonder- 
ful instrument, but behind them both is something of 
substance which is not manner. Perhaps you think I 
am a long time getting to the point, but I am going to 
put just one more illustration. The other night after 
about a year’s abstinence from the theater I yielded to 
temptation and went to see one of those highly gilded 
musical comedies, which are slightly more melodious 
than they are comical. I didn’t go to find out what new 
jokes they had, because I knew they didn’t have any, 
nor to see the girls, most of whom look alike, and none 
of whom light up my mental horizon as they did 
twenty-five years ago, nor to listen to the music, be- 
cause I could go to the grand opera and get the best, 
but I went out of curiosity to discover the reason for 
the popularity of a certain young woman, whose name 
headed the bill. I had never seen her and so far as | 
was able to learn she was only a fairly good singer and 
could hardly come up to class A-1 in the art terpsi- 
chorean. I had supposed her to be a person of ordi- 
nary physique. I found her a tiny pocket edition of 
a woman, who did everything gracefully, prettily and 


with absolute sincerity. She impressed one as doing 
her best and I found out that people liked her because 
she is likeable and because she gives to her work just 
as much as she has, which is all that any of us can do, 
whatever our work may be. 

“T want to tell you that the first essential for solid 
progress in salesmanship or anything else is to have 
something to sell and to get a sincere, solid belief that 
you are doing somebody a benefit by selling it. Just 
exactly how you get your message across is a detail. 
One man will do that one way and another man an- 
other. The Lord never made two men alike and he 
never made a method that would fit the style of every 
man. Of course there are certain fundamentals with- 
out which a man is handicapped. He should be neither 
a tramp nor a fop and should slough off any manner- 
isms which may possibly be offensive to those to whom 
he carries his message. He should be in other words a 
gentleman with a mission to perform and even though 
he stammer, if he is sincere, he will somehow get his 
idea across. 

“We have laid, I think, too much stress upon the ex- 
ternals just as the Greek and Roman rhetoricians at- 
tempted to teach young men how to become orators 
from the study of the manner and method of the great 
orators who preceded them. The stylists of Greece 
followed Demosthenes just as the stylists and rhetori- 
cians of Merrie England followed Shakespeare, who 
uttered a very great and subtle truth when he made one 
of his characters say, “The play’s the thing.” What I’m 
getting at is that you can put all the style and method 
in the world into an empty head and you will get 
nothing out of it except a dressed up manikin without 
life or purpose, but if you put into a man an enthusiasm 
for the real value of the appliances he sells, if you give 
him a desire to see those appliances serving their ap- 
pointed use, promoting comfort, increasing speed, mini- 
mizing fatigue, then you have given him something 
real on which his mind can work and having fired him 
with enthusiasm you can thereafter guide him with a 
suggestion or two as to method, but very soon he will 
find the way himself, suggestion or no suggestions, be- 
cause he will have a message which he must deliver. 

“A customer whatever he buys is usually the man 
from Missouri. He requires to be shown and he 
doesn’t demand any particular method just so long as 
whatever method is used accomplishes its object. 
Whatever method one acquires, if it be successful, must 
become second nature, instinctive and automatic, as 
the graceful swimmer takes no thought of his arm and 
legs. That is what I had it in mind to say when I sat 
down here and I want to know if you agree with me.” 

“We do,” we answered, “we do.” 


ot ot ot 
@ Fear not the solitude of great plains, nor of lofty 
mountains, nor the whispering aisles of forests, nor of 
snow-swept hills, nor of the silent house when the bells 
chime the hours of the fading day, for in such places 


our spirits reach out and touch the cosmic forces. Taut 
springs relax and we emerge girded, refreshed, renewed. 





EDITORIAL 


Hail, Friends. 

UR grateful appreciation, old friends, for the kind 

thought of «1s at the happy season of Christmas 
and New Year. From near and far, from our own and 
many lands, have come the letters and cards that are 
the token of your valued friendship. Type and illus- 
tration perform no higher service than as bearers of 
good will from man to man. Good will is man’s great- 
est contribution to human happiness. It blesses him 
that gives and him that receives. 

—o-}> 
Some Hopes and Purposes for the New Year. 

ERICK APPLIANCES starts the new year with 

the intention of enhancing the value of its ser- 
vice during 1921. We have enjoyed some measure of 
satisfaction during the year that has gone, for we felt 
we were fortunate in being able to accomplish many of 
the things we set out to do, despite the very real ob- 
stacles which were encountered in common with every- 
one else—obstacles which took on different forms in 
different lines of industry, but which may be general- 
ized by saying that they include high material and 
manufacturing costs, difficult psychological influences 
which practically everyone felt and a sense of business 
instability throughout all industries as an aftermath of 
the tremendous tension of the war and the reaction 
therefrom. 

These conditions, while not yet settled, are easier. 
They are on the way to an era of greater, more solid 
stability—on the way to that condition which the Presi- 
dent-elect of the United States has described as one of 

“normalcy.” The outlook is clearing. In that era 
which may be nearer at hand than many of us expect, 
business men will be able once more to gauge their re- 
quirements and to make plans for the future with con- 
fidence that no untoward emergencies will be likely to 
arise and frustrate them. 

The publishers of this journal look forward with 
keen anticipation to the prospect of being able to carry 
out their plans to make the contents of succeeding num- 
bers increasingly valuable, intensifying our service, and 
making the journal more than ever an integral part of 
the industry. We discern more and more a growing 
sense of fraternity which comes, we believe, with the 
broadening of our own understanding and the knowl- 
edge on the part of our friends that it is our purpose 
and sincere desire to co-operate with them and do our 
part in strengthening and building up the entire office 
equipment industry. We feel that we are a division of 
a three-cornered partnership in which the producer, the 
distributor and the publisher each has his essential 
duties, the sum of which make up the industry whose 
strength and influence must be in proportion to the 
sincerity, the integrity and the vigorous application 
with which each partner does his share of the work. 

The publishers and staff of Office Appliances, col- 
lectively and individually, desire to express their sin- 
cere appreciation to all our friends, subscribers and 
advertisers alike, who have helped to make our work 
possible and to lead us to a certain measure of success. 

They have made our way easy by their courtesy and 
helpfulne ss and by that spirit of patience and tolera- 
tion which is the essence of true fraternity. 

<—~-o-—> 
A Glimpse Ahead. 
AST year’s output of type writers is said to exceed 
the number of machines built and sold in any one 


year. The production of 1920 served to restore the 


balance in typewriters for business purposes which 
the war disturbed. 

The outlook for 1921 is encouraging. Reports of 
early resumption of factories which curtailed produc- 
tion the end of last year show that business will shortly 
resume its wonted swing. The enhanced movement of 
raw materials will quickly reflect itself in renewed ac- 
tivities in the typewriter market. The demand for type- 
writers is an index of the office field in general, for the 
typewriter is “fed” by the train of office machines and 
equipment which are auxiliary to it.—O.K. 

<*> 


Sacrificing Profits for the Future. 
IDESPREAD sacrifices of profits by retailers 
all over the country are an indication that the 

effort to readjust business to the new conditions has 
reached the final distributor, and the consumer is reap- 
ing the benefit. In our own field many have seen the 
need of abandoning the thought of turning over their 
stocks at the accustomed margin, and cleaning house, 
so as to be able to take advantage of the reductions 
which lower raw materials and increased efficiency of 
labor have enabled manufacturers to grant. The trade 
has already had glimpses of these reductions in cer- 
tain lines. 

A manufacturer of a staple line, who has been able 
to shade his prices with a vigorous touch, has sug- 
gested that his dealers content themselves with dispos- 
ing of old stocks at the cost to them, giving up thought 
of accustomed profit in order that they may find them- 
selves in a position to replenish their stocks at lower 
costs. It is common talk that dealers in various lines 
marked up goods in stock to harmonize with the higher 
costs of the producers in the days when everything 
“hitched on the tail of the sky rocket.” They made 
better than their usual trading profits in those days 
True, those profits have disappeared in most cases 
dissipated in bonuses, increased salaries, plan improve 
ments and other factors which the retailer had to meet 
in the months past. But the business has received the 
benefit of these liberal disbursements. An indication 
of one phase of this is the suggestion by employees of 
the manufacturing department of the Pullman Com- 
pany to take a cut in wages, to the end that produc- 
tion be continued, and unemployment be avoided. It 
is not too much to expect that this spirit of morale 
may also be found in other lines. 

An office appliance salesman was considering the pur- 
chase of some clothing at a reduction sale. The suits 
were said to have been $100 merchandise. The store 
cut to $50.00. He figured that even at this price the 
store did not lose on its investment. But stock had 
been turned over, money was available to buy more 
goods at the current reductions. The clothing customer 
figured that a cycle of one or two more operations of 
this sort would enable the dealer to retrieve his loss 
of profit on the first sale and be able to enjoy the prof- 
its of selling goods purchased on a falling market 

There is a parallel for this situation in many lines 
which the office equipment and stationery dealer 
handles. Few can cling to the volume of profits which 
the past few years have permitted. The percentage of 
profit on purchases of new mavetoniles can well be 
kept at the old standard, for the dollar of dealer’s 
profit is growing in potency just as the consumer's dol- 
lar is regaining its value—O.K. 
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Squeeze Out the Water. 
HAT the bankers of the United States should 
squeeze the water out of American industry is the 
opinion of Roger W. Babson, the distinguished statis- 
tician and business economist, as expressed the other 
day at a luncheon attended by more than a thousand 
members of the Advertising Council of the Chicago 
Association of Commerce. 


Following are a few quo- 
tations from Mr. 


Babson’s remarks: 
“Don't confuse fundamental and temporary busi- 
conditions,” he advised. “This country at bottom 
is absolutely sound and in better condition than it 
six months ago 

“We have a flexible banking system in the federal 
reserve board. Eighty per cent of Liberty bond pur- 
chasers still hold them as reserve buying power 


ness 


Was 


‘Prohibition has released $3,000,000,000 annually for 
the buying of essentials. Development of national ad- 
vertising has taught the business man to advertise when 
he needs business rather than when he has money. 
Standardization of production gives us better goods, 
and crops have so increased in bushels that farmers will 
have $13,000,000,000 to spend in 1921 against the $14,- 
000,000,000 they had in 1918, when crop prices were 
high. F 

One of two things is going to happen in the coming 
three years of natural depression, the expert predicted. 
Either all of the inflation is going to be squeezed out of 
values right now, when business is at its lowest ebb, 
or prices will be bolstered temporarily and poor busi- 
ness will last all through the period. 

“The average manufacturer and merchant is blind 
as a bat,” he said. “Each is judging the world by his 
own small interests, when, in fact, business conditions 
are determined by the character of all the people. 
Selfishness has eclipsed service for two years of high 
prosperity, and 51 per cent of the people have devel- 
oped laxness, dishonesty, and inefficiency. Now they’re 
slowly reverting to honesty, thrift, and industry to 
bring prosperity back. 

“We need an honest day’s work for an honest day’s 
pay, but it will not come through a dishonest employ- 
ers closing of his plant for alleged ‘inventory’ and 
hiring the workers back at the rear reduced 
wages. 

“We must admit that for two years merchants and 
jobbers have forgotten that they started as peddlers 
with packs to serve the public and have done all in 
their power to gouge that public. You ad men have 
been a party to the crime. Until bankers judge credit 
by God's ratings rather than Bradstreet’s and see the 
honest man through who is standing by his contracts 
we're going to have hard times.”’ 

<> 
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The Opening Year. 

HAT any year will bring forth is always a 

problem. Probably one man’s guess is about as 
good as another’s. Even the best of modern prophets 
may fail, lacking the inspiration of divinity. When 
men lived by their flocks and herds or gained their food 
as fishermen from the bounteous sea their requirements 
were simple and years piled on years with little change. 
But as cities grew and wealth increased, complexities 
multiplied. So many new factors entered into the 
equation of life—so many trivial things disturbed the 
nicely balanced empires and dynasties—that prophecy 
became more and more difficult, until, in this day, we 
are of the opinion that the art is numbered among the 
lost, like the pigments of the old masters or the wonder- 
ful colors which the gifted glassmakers of other days 
used to stain the glass of the cathedral windows. Away 
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back before the dawn of the Christian era, when the 
men of the British Isles bedécked themselves with 


shells, wore the skins of animals for clothes, and wor- 
shiped the mysterious gods whose crumbling altars at 
Stonehenge still bear mute witness of the Druidical 
rites, the lands at the eastern end of the Mediterranean 
were enjoying a flourishing, if somewhat precarious, 
civilization, for the old writers tell us that because a 
red-haired woman preferred a visiting Trojan to her 
Greek husband a walled city fell after a bloody war, 
and the survivors, fleeing from Hellenic wrath, took 
squatter rights in the land of Italy, founding a nation 
which endured for 1,200 years and which, in fact, 
endures even to this day, fighting back the hordes of 
central Europe just a few years ago with different 
weapons but the same old spirit that conquered enemies 
a score of centuries back. Quite a train of events, 
that, to follow because the queen of an Hellenic prov- 
ince ran away with Priam’s son! So so says Vergil. 

Prophecy could be reduced to an exact science, no 
doubt, if life were like a game of chess, having only 
a few million combinations. As it is, though, about the 
only problem the human prophets can’t figure out is the 
infinite capacity of the human animal to upset the bean 
pot. The auburn-haired Helen, to be sure, is a classic, 
but big events in all our lives flow from little sources. 
Even the most careful burglar who steals our silver 
may unwittingly leave a finger print on the glass or 
the impression of a crooked heel in the pansy bed 
beneath the window 

Thus it is that we venture reluctantly into that 
prophetic field where so many are called and so few 
are chosen. 

The opening year! Is there not always hope in it? 
Do we not always look forward to better things when 
we think of the twelve months ahead in which to get 
them done? We do. And some of us buckle right in 
on January 2 and begin to work to make our hopes 
come true—and some put it off until next month. They 
are going to do it, of course, but the driving belt on 
the main shaft slipped and the engine went so fast 
when it hadn’t any load that it kicked out a cylinder 
head, or words to that effect. There’s always a reason. 

We are going to venture a prophecy that 1921 is 
going to be a good year for every man who digs into 
the first man’s-size job he can put his hands on and 
finish it up man-fashion. We believe, though, that 
1921 is not going to be a very good year for the whiner, 
the shirker, the procrastinator, the slip-shod worker, or 
the fellow who works with his hands while his mental 
faculties are playing with the nymphs by the seashore. 
It won't be a good year, either, for the gambler, the 
bootlegger, or the grafter, little or big, for folks are 
beginning to want to see where their money goes and 
why it goes so fast. 

To the cheerful brother who digs in with all his 
Creator gave him of steam and intelligence 1921 is 
going to be year. All hail to it!—M. 

<-> 
Did You Hear Hoover? 

lq MOVER calls to America to help mitigate the 

misery and suffering among the children of 
Europe. We are told that $10.00 will sustain a child 
and enable it to weather the Winter. Smaller amounts 
are acceptable; larger amounts doubly welcome. Her- 
bert Hooyer is Europe’s spokesman in the call for relief 
and campaigns have been under way in many cities. 
If the call has not reached you, get in touch with your 
local relief organization operating in this philanthropy. 
In case there is no activity of this sort in your city, 
send draft to the European Relief Council, Washing- 
ton, D. C. 
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Dr. MacElwee Foresees America’s Destiny 


A Summary of the Introduction to the First Annual Report 
of Dr. R. S. MacElwee, Director of the Bureau of Foreign 


and Domestic Commerce. 


From Commerce Reports. 


Dr. MacElwee’s report is important, not only in that it sows the tremendous expansion of American overseas trade 
in 1920, but in his prophecy based on the history of trading nations which have swayed the commerce of the world since 
international trade has broken down the barriers of provincialism, and culture and art have pressed closely on the trail of 


the trader. 


The allusions to world conditions following the major conflicts of the past are an encouraging feature of Dr. Mac- 
Elwec’s introductory. His allusion to the stagnation in international commerce being “only a passing phase” is ample 
justification for maintaining and increasing our present efforts to win overseas trade. 

Elsewhere in this issue are printed detailed figures of exports of five important commodities of the office appliance 
field, giving monthly totals for a year and a half. These indicate what we have done. They also suggest what this field 
can do in the future. Sales organizations set quotas for the managers of various territories to achieve. The export quotas 
can well be raised, for the rebound from the present situation should carry us far beyond the maximums attained thus far. 


as truly as Tyre was at the crossroads of the cara- 

van route of Asia and the trade of the Mediterra- 
nean,” is the manner in which Dr. R. S. MacElwee de- 
scribes the commercial position of the United States in his 
first annual report as director of the Bureau of Foreign and 
Domestic Commerce of the Department of Commerce. 

“Our foreign trade in the fiscal year 1920, with a total 
value of $13,349,661,401, was larger than any previous 
year,” says Dr. MacElwee. “It exceeded by $3,000,000,000 
the former high record in 1919, and was more than three 
times the value of the combined imports in 1914, the last 
year before the war.” 

The director refers to the present stagnation in the busi- 
ness world as “only a passing phase,” insofar as this coun- 
try is concerned. He urges that the development of for- 
eign markets be taken up with renewed vigor, saying that 
“now is the time when we must give the most mature 
thought to the cultivation of our foreign commerce.” 


Increased Interest in Foreign Trade. 


“Many people are more interested now than they were 
a year ago in foreign commerce. There were a few firms 
that had the foresight to ‘take out life insurance while 
they were in good health.’ Others now wish they had 
done so. The only real insurance that will spread the 
risks of depression between the crests of the waves of 
domestic demand is the allotting of a substantial quota of 
the firm’s product for foreign commerce and the building 
up in the world’s markets of a selling organization and 
clientele that will not necessarily fluctuate with the waves 
of demand at home. Many American firms recognize that 
the quota of their production set aside for the purpose of 
firmly establishing their foreign business is the best in- 
surance against depressions at home.” 

Dr. MacElwee turns to the pages of history in defining 
business conditions of today: “A depression regularly fol- 
lows a great war, and its time of occurrence may be esti- 
mated from historical analogies as about two or three 
years after the close of hostilities. Following the Congress 
of Vienna in 1815 there were about two and one-half years 
of intense commercial activity in England, followed by 
the panic of 1818. Germany, after receiving the French 
indemnity in the early seventies, went into a riot of pros- 
perity, followed by a panic in the middle 
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the Baltic and North Sea. Then the commerce of the 
world burst the bounds of the land-locked Mediterranean 
and the Baltic and moved on to the broad Atlantic; begin- 
ning with Spain, Lisbon, and Antwerp, the center moved 
to Amsterdam. Between 1651 and 1700 the center of in- 
ternational banking, marine insurance, and merchant ship- 
ping moved from Amsterdam to London, where it has 
been ever since. The last war, whether we realize it or 
not, has again moved the center of commerce westward, 
the predominant interests at the present time being on 
the Pacific in addition to the Atlantic. There has been a 
constant westward movement and a constant widening 
of the centers of interest. Today with improved transpor- 
tation and communication, the whole world as a field is 
much smaller than the Mediterranean was in the time of 


Terre 
iyre. 

“What was the reason for the rise of these nations that 
successively dominated the world’s commerce? Why did 


they become great? Analyses show that they were sit- 
uated at the crossroads of transportation; that they de- 
veloped their merchant marine and a navy to protect it; 
that they possessed the raw materials that were needed 
to supply the wants of man, and developed the artisans to 
shape these raw materials into the form in which man 
could use them.” 
Need of Foreign Outlets for American Goods. 

The director calls particular attention to the fact “that 
jn practically all cases those nations that became dominant 
in maritime commerce had a home market that was too 
small to absorb the results of the productive ability and 
energy of the people.” He infers that the United States 
is in much the same position today, that it has reached the 
stage in its industrial and commercial development where 
the maintenance of foreign outlets is a necessity to con- 
tinued domestic prosperity, pointing out that the westward 
trend of commercial affairs had made this country the 
heart of the world’s business. He says, “We are spread 
out across the paths of the westerly movement in the 
destiny of commerce. As to natural resources and the 
skill of our artisans, these need no comment. Despite 
high wages, Yankee ingenuity and American ability to 
organize mass production with improved labor-saving ma- 
chinery have made it possible for us, for many years, to 
dominate the world’s commerce in such articles as har- 

vesting machinery, sewing machines, 
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of the decade. After our own Civil War 
there was intense activity for about three 
years, followed by depression. Japan, 
after the war with Russia, increased its 
imports from the United States from 
$24,000,000 to $51,000,000 from 1904 to 
1905, but in 1909 declined again to 
$21,000,000. Even after the Crimean War 
there was a panic in Europe in 1859. We 
are not going to have a panic in the 
United States, but we certainly feel the 
kind of reaction that the surgeons call 
‘shock’ after an operation.” 

Changes in Centers of Commercial Su- 

premacy. 

In speaking about the trend of trade 
the director again quotes historical facts: 
“If we look back over 3,000 years we see 
the center of commercial supremacy move 
from Phoenicia to Greece, from Greece 
to Carthage, from Carthage to Rome, 
and from Rome eventually to Genoa and 
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cash registers, typewriters, office sup- 

plies, automobiles, and many other kinds 

of goods.” 

Increased Funds Necessary for Foreign 
Trade Work. 

To carry on the work of the bureau 
and meet the increased demands of busi- 
ness the director’s report to the Secre- 
tary of Commerce asks for increased ap- 
propriations from $916,510 during the 
present year to $1,493,270 for next year. 
One hundred and seventy-five thousand 
dollars of the requested increase is for 
the general fund “Promoting Commerce” 
by which the district offices are main- 
tained and the special field investigators 
paid. An increase of less than $125,000 is 
asked for the commercial attache service. 
This will permit the appointment of these 
direct commercial representatives in 
countries where American business is 
not now so represented. An addition of 


Venice, with a corresponding parallel de- Director, Bureau of Foreign and $50,000 is asked for each of two specific 


velopment of the Hanseatic towns around Domestic 


Commerce. 


funds for trade development. 
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and interest as well. 











This department is one which has for a long time held a prominent place in these 


pages, and its interest has increased with the years. 
standards and to advance them wherever and whenever possible. 
abroad increases for office equipment articles of American fabrication the news and ideas 
available for this department will be sure to grow not only in volume, but in importance 
To our friends abroad who from time to time contribute by way of 
information, advice and suggestion, we extend the expression of our sincere appreciation. 





It is our intention to maintain tts high 
As the demand from 














Office Appliances in Great Britain. 


Exclusive Correspondence of “Office Appliances.” 
London, December 14th, 1920. 


HERE can be no doubt whatever that this country 
"Tas entered upon a period of depression in trade, yet 
at the same time there are very puzzling factors in the 
situation. For example, take the November exports of 
British manufactures. They were valued at nearly $104,- 
000,000, compared with under $96,000,000 in October. 
Prices certainly have not improved enough to explain the 
advance, so that increased quantities remain as the sole 
way out. Probably these returns represent the fulfillment 
of long standing orders from abroad and the effect of 
present depression would be felt in this department in the 
coming months. The same Board of Trade returns, how- 
ever, confirm the depression very much when they show a 
decline of over $10,000,000 in the imports of raw materials 
—and this despite the enormous seasonal increase in im- 
ports of raw cotton. 
<-> 
The most satisfactory feature of the returns is undoubt- 
edly the very small apparent adverse balance of trade 
amounting now to less than $60,000,000. If allowances are 
made for the invisible exports, as they are called, the real 
balance is decidedly in Britain’s favour again. But that 
does not prevent her being in a very congested, gloomy 
state. With conditions such as these it is good to be able 
to record that our typewriter and office specialty men are 
still of good heart. On the whole they appear to live in 
an atmosphere of optimism. Sometimes the atmosphere, 
it is true, is a little rarefied and difficult to breathe in, but 
they stay there resolutely. 
<--0-—> 
I think they are justified to an extent, even in the pre- 
vailing depression. The sales of the -goods they deal in 
show a good, sound steady undercurrent through all sorts 
of weather and particular circumstances from time to time 
give certain departments a big boost. For example, we 
have had in operation since November 8th another one of 
those new Government schemes which call for millions of 
cards and miles of index and storage boxes and cabinets. 
For a good many years now everybody here who is a man- 
ual worker has been compulsorily insured against sick- 
ness after a fashion, but unemployment insurance has only 
been trifled with. Now since November a national un- 
employment insurance scheme has been in _ operation 
whereby every manual worker in the country, male or 
female, with just the exceptions of domestic servants and 
one or two somewhat slighter classes, must insure by 
weekly payments in order to secure, when out of work, 
the payment of certain benefits. 
<-> 
A great deal of this business is worked practically with 
the Government through the employment bureaux, but a 
very large amount is also being operated by agreement by 
the trade unions. When a trade union operates the Act 
instead of the Government it must pay larger benefits 


and is entitled to charge its members dues corresponding 
to the cost of this increased benefit. The scheme does not 
look, by the way, like being such a fat, profitable thing for 
the unions as their work under the National Health In- 
surance Act has been, but still they gain many advantages 
from it. 
<-> 
Up and down the country, therefore, they have been in- 
stalling fresh equipment to store and classify the particu- 
lars required of their membership. Everywhere there has 
been a flutter of blanks to fill, a great shuffling of cards 
to store away and heavy purchasing of more card indexes 
and containers of that sort. Even the typewriter trade 
has felt the benefit. 
<--> 
Next year is our census year, and that has already been 
of benefit to the business. Each new census is taken ad- 
vantage of by the Government here to obtain additional 
facts about the population relating to health, housing, and 
so on which have not been obtained before but which are 
expected to be of great value in the future. Not merely 
precise details of occupation are wanted, with “Kind of 
work done” and “The material worked in,” and “Whether 
in or out of work”; but such things as the number of 
rooms occupied by a family and an exact tabulation of the 
number and ages of children and (in the case of children) 
particulars of parents. The last two sets of questions will 
need Parliamentary sanction before they can be included 
in a census paper. In Wales information will be collected 
of how many people speak Welsh, and in Scotland of how 
many still speak the Gaelic. 
<--> 
Mechanical aids in taking the census will be used more 
than ever before. Two types of automatic machines are 
now being installed in the old Lambeth Workhouse, in 
South London, where the statistics are prepared. One is 
the sorting machine, and the other—the tabulating ma- 
chine—is capable of extracting from the census cards vari- 
ous groups of figures. There is a card for every person in 
the community making a return. The cards are first 
punched with holes on a code system by girls working 
punching machines and then sorted and tabulated by the 
other machines. Rough population figures will be ready 
about two months after the census is taken, but the com- 
plete report will take from one to two years to get ready. 
<-> 
Working opposite to some of these things, however, is 
the fact that attempts are being made to induce the British 
Government to economise in its various services. The 
enormous allocations for the Civil Service, etc., that have 
got up during and since the war have gradually more and 
more alarmed the business community and by degrees an 
attempt has been made to work up what is called, for want 
of a better term, an anti-waste movement. The Govern- 
ment, however, proved strangely recalcitrant to cut down 
substantially. An attempt to ration Government expendi- 
ture by means of a debate and vote in the House of Com- 
mons recently failed miserably owing to the willing ma- 
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jority of Members of Parliament that the Government can 
always rely upon. Something, however, is being done by 
the Government in the way of getting rid of some of the 
large numbers of girls who came into the Civil Service in 
all of the various branches, such as health insurance, pen- 
sions, munitions, etc., during the war and have more or 
less stayed on since, although the work has been in many 
cases greatly reduced. Throughout the year there has 
been cutting down in this connection and tens of thou- 
sands of these girls, so-called “temporary” clerks have 
been dismissed. This has freed a lot of equipment, which 
is going into new and growing departments and which 
has therefore saved the Government the need for spending 
fresh money on these things. 
<-> 


7 


It is now, of course, as a matter of fact, to the business 
community at large that the typewriter and its allied busi- 
nesses look for main support again and the short time 
being worked in most industries, from textiles down to 
saddlery and harness, prevents a great deal of fresh buying 
going on. Merchants and manufacturers are waiting for 
the new year to show itself in its true colors. They are 
anxious to do trade and to expand, and are prepared to 
spend any nioney if business is to be done—but they do 
not like the outlook just now. 
<---> 
On the export side, we shipped out last month 186 type- 
writers of British manufacture and 2 tons of parts, which 
is a drop from the 274 machines and 7 tons of parts in 
October. For the first eleven months we exported 3,477 
machines, against 1,221 last year and 3,952 in the corre- 
sponding period of 1913. The exports of parts for the 
three years are 35 tons this year to date, 24 tons last year 
and 6 tons in 1913. 
<-+—> 
For November, despite all this, our typewriter imports 
improved. Whereas in October we only imported 4,391 
machines and 6 tons of parts, in November we imported 
4,986 machines, valued at $329,504, and again 6 tons of 
parts. This brings the number of typewriters imported 
for the first eleven months of this year to 73,837, which 
compares with 48,734 in the corresponding eleven months 
of last year and 45,211 in the first eleven months of 1913, 
the last complete pre-war peace year. During the same 
eleven months this year we have imported 64 tons of parts, 
against 45 tons last year and 94 tons in 1913—always for 
the first eleven months only. 
<-> 
Turning to the only other export, that is foreign and 
Colonial typewriters from this country, these numbered 
581 in November, against 464 in October, and 4 tons of 
parts, as compared with October's nil. These exports of 
foreign and Colonial machines for the first eleven months 
of this year numbered 6,452 against 3,212 in 1919 and 9,905 
in the corresponding period of 1913. 


<-> 
A special note might be again made here of the increas- 
ing vogue of the small portable machine. These type- 


writers at about 15 guineas (say at an exchange rate of 
four dollars to the pound sterling, $63.00) each are good 
sellers now all the time. Of course they are sold largely 
to private as opposed to merchant or manufacturing cus- 
tomers. The view appears to be that this particular busi- 
ness got its special stimulus in the great war. The port- 
able typewriter played its part well there; how often was 
it rushed into that ruined cottage called H. Q. and made 
to contribute its merry click to the inferno of noise be- 
yond? Truly it did its bit towards Victory. 
<-> 

But the makers of these “private secretary” machines 
believe that “Peace hath her victories no less renowned 
than war,” and the portable typewriter has come to stay 
A machine that weighs from six to eight pounds, and 
which can be packed into a neat attaché case, 

The Brazilian Typewriter Market. 

Consul Samuel T. Lee, Porto Alegre, Brazil, reports that 
in pre-war times there was an important trade in this 
consular district in German typewriting machines. Some 
of the larger German importing firms were exclusive 
agents for leading standard American typewriters while 
they energetically distributed competing German ma- 
chines. These firms look forward to the time when they 
can return to former German sources of supply. A re- 
cent attempt to do so proved a rather costly experiment, 


as the importation of six typewriters from Germany 
showed that a German machine put down in Porto Alegre 
costs $231 United States currency, while a standard Ameri- 
can machine superior in quality can be placed in the deal- 
ers’ store for approximately $100 United States currency. 

The original price of typewriters at Hamburg was $195 
each, and the cartage, freight, duties, etc., amounted to 
$36.00 more on each machine. The freight alone was about 
$5.00 per typewriter from Hamburg to Porto Alegre. 

The Latin American Division of the Bureau of Foreign 
and Domestic Commerce has compiled statistics on the 
3razilian imports of typewriters for the periods indicated. 

Germany’s highest exports of typewriters to Brazil was 
in 1913, when the total of German machines and parts 
reached a value of $66,000, which represented seventeen 
per cent of Brazil’s total imports of typewriters and parts 
in that year. The share of the United States in this trade 
was seventy-nine per cent in 1913, this proportion repre 
senting a value of $222,000. In 1914 the share of Germany 
fell to thirteen per cent and that of the United States rose 
to eighty-two per cent, but the total imports of type 
writers in that year were valued at only $100,000 Phe 
origin and values of the Brazilian imports of typewriters 
and parts in the years 1910 to 1914, inclusive, appear be- 
low (the paper milreis was valued in the pre-war years 
indicated at 32.4 cents American gold): 


France—(1910) 5,173 paper milreis; (1911) 9,147; (1912) 
4,031; (1913) 4,438; (1914) 3,247. 
Germany—(1910) 77,285 paper milreis; (1911) 141,801; 


(1912) 185,774; (1913) 198,362; (1914) 54,974 

Great Britain—(1910) 23,282 paper milreis; 
337; (1912) 10,359; (1913) 15,161; (1914) 6,146 

United States—(1910) 731,366; (1911) 987,051; (1912) 
1,098,342: (1913) 886,931: (1914) 337,113. 

The highest pre-war imports of typewriters from the 
United States into Brazil were in 1912, when they reached 
a value of $275,000; this value was not again reached 
until the calendar year 1919, when the typewriting ma 
chines sent from the United States to Brazil amounted 
to $611,000. 


Import and Export Schedules of Spain. 

The Research Division of the Bureau of Foreign and 
Domestic Commerce has issued “Import and Export 
Schedules of Spain,” Miscellaneous Series No. 87 Its 
use makes easy the interpretation of Spanish trade statis 
tics available in public libraries. Copies can be purchased 
for ten cents in coin from the Superintendent of Public 
Documents, Government Printing Office, Washington, 
D. C., or the district and co-operative offices of the Bureau 
of Foreign and Domestic Commerce. 


American Chamber in Philippines. 


The American Chamber of Commerce, Manila, P. L., is 
operating under auspicious conditions. It has a repre 
sentative membership, and many Americans not in mer 
cantile lines are associate members. Funds have been 


secured for suitable quarters, a stock exchange, a down 
town lunch room, and various conveniences for the mer 
chant. It is expected that the Chamber will be a potent 
force in the development of American commerce in the 
Philippines. 


Office Supplies in Mazatlan. 

The branch of an American concern at Mazatlan, Mex 
ico, finds a good demand for office supplies, typewriter pa 
per and printing paper in its vicinity. The success of this 
branch of a diversified business is largely due to the 
ability to make immediate deliveries. 


Permanent Sample Fair at Milan. 


A permanent sample fair will be conducted at Milan, 
Italy, by the Casa per il Commercio Internazionale. There 
are two classes of membership. One, at $300 a year pro 
vides for display space; the other at $150 a year affords 


sales representation only. The company will undertake 
to handle sales. Memberships must be taken for two 
years: the fee to be paid in advance. The exhibition opened 
late in December. Facilities for visitors include a re 


ception room and reference library, commercial advisors, 
interpreters, stenographers and typewriters. 
(Continued on Page 140.) 
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Receivership for Harry A. Smith Typewriter Co. 


William E Elkhart, 


Smith 


Wider, ex mayor of 
pointed receiver of the Harry A. 
pany of that pla late last month. The 
are told, arose as a result of diversities of opinion among 


Ind., was ap 
[ypewriter Com 
receivership, we 


officers and stockholders as to matters of management 
The financial condition of the company appears to be 
sound Accordit to a financial statement made a few 
weeks ago the company has good assets in plant, equip 


materials and finished machines of 
actual liabilities are about $45.000 

It is believed that the differences among officers ind 
stockholders will ironed out so that the receiver may 
be dis harged at early date. 


real estate, raw 
$370,000 Ihe 


ment, 


about 


Los Angeles Business Show Dates Changed. 
| First Angeles Business Show have 
been changed fron April 11 to 16 inclusive to April 25 
to 30, inclusive, 1921. This change was made at the 
prominent exhibitors who will exhibit at 
the Boston Business Show which begins on April 4, and 
desire to bring demonstrators or to express equipment 
from the Boston show to that in Los Angeles 
The management calls attention to the fact 
hibit in the First Los Angeles Business Show will have 
more than advertising, because of the 
tourist population of Beside the many the 


‘| he date s of the Los 


request 


of some also 
that an ex 


value as 
the city. 


| 
ordinary 


yusands 


ot business men and women resident in Southern Cali 
fornia who will attend the show, there will be many vis- 
itors » are usiness in various other parts of the 
col T 

It is planned to mail a special executive’s ticket and in 
vitat to eve xecutive in all lines of industry, so far 
as the names can be obtained. in the entire Southern 


including Fresno, and 
It is expected that this 


California territory North to and 


South to and including San Diego. 


list of executives who will be specially invited to the First 
Los Angeles Business Show will number between 30,000 
and 40,000 names This will be in addition to distribution 
of probably 200,000 or more ordinary admission tickets 
to the general business public; and this ticket distribution 
will be supplemented by extensive newspaper, street car 
and other sign advertising. 


The Business Show is a new event to Pacific Coast peo- 
| their intense interest Che 


ple and attracts very fact that 


the coming exposition will be the first occasion of the 
kind Los Angeles will tend to assure large crowds \ 
record attendance of the best business people, prol bly 


some 40,000 to 
\lready a large part of the exhibit space has beet re 
manutacturers and local distributors of 


SO 000 visitors, is predicted 
served by nati 


equipment 


New Dixon Crucible Company Officers. 


7 he directors of the Joseph Dixon ( rucible (ompany 


have advanced two of its men to fill vacancies caused by 
the death of Albert Norris, assistant secretary and assist 
ant treasurer, who passed away October 25th 

John I. McComb becomes assistant secretary He 
joined the Dixon organization in 1896. For some time 


Harry Dailey, purchasing agent. Upon 
Dailey to the omee ot 
became purchasing agent He still re 


he was assistant to 
the election oT Mr 
1907, Mr. McComb 


secretary in 


Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 





tains that post, th es of assistant secretary having 
been added 

James W. Robottom is the new assistant treasurer. He 
was first employed by the Joseph Dixon Crucible Com- 


department. After several years 
lle held this position until about a 
ago, when ill health made it necessary that he retire. 
returned, and was elected assistant 


iccounting 


pany in the 
he was made ashie1 
year 
Several months ago hi 
to the vice pr 


j ‘ 
e€sidel 


New Orleans’ Cooperative Sales Effort. 

The live bunch in the New Orleans office appliance 
field have increasingly been carrying out an interchange 
of suggestions and names in their sales work. Each man 
apparently himself one of a committee to see 
that the buying public gets what it should have. The re- 
fusal to sell equipment not wholly suited to a particular 
office must, of course, increase the confidence of the buy- 
\dded to this is the practice of suggesting to 
other appliances the names of prospects 


conside rs 


ing public 
the agents of 
canvassed 
Many incidents of this sort have come to my attention. 
Just today, while I talked with the agent of a stencil dupli- 
ceived such a tip from a typewriter representa- 
salesmen have been given the names of 
requirements are insufficient to warrant the 
printing equipment by salesmen of the 


cator he re 
tive. Duplicator 
rms whos¢ 


purchase of office 


latter class of machines who have surveyed the firms’ 
needs. [his action is course, not wholly unselfish. The 
office printing machinery men will no doubt continue these 
same prospects on their lists, waiting for the time wher 


been outgrown, 
such a practice the betterment 
ng the public real service. 


the duplicators will have 
It is not hard to see 


of the market by rendet 


Syracuse Factory to Make Portable Remington. 
ble R ngton typewriter, to weigh with 
) a minature of the larger Rem- 
t tured in Syracuse, N. Y., in the 
old Smith-Premier plant, which is now being remodeled 
and equipped with new machinery, When fully operated 
the plant will employ 1,000 workers. These announcements 
were made in Syracuse by C. A. Shaw, resident manager 
of the [Typewriter Company. 
New installed as rapidly as possible. 
The Remington will not discontinue the manu- 
facture of Smith-Premier typewriters, but will continue 
their production el 


The new portable Re: 
case less than 10 pounds 


} 


ington is to be manutfas 


Remington 
equipment is being 
Company 


sew hers 


Issue Joined in Pencil Suit. 

equity filed some time ago by the Wahl Com- 
pany against the Aut Pencil Company, the Auto- 
point Sales Company nd thirteen individual defendants— 
officers, employes and salesmen of the Autopoint Pencil 
setting out the circumstances of an alleged con- 
injure the business of the complainant and ask- 


j 


Che bill i 


point 


Company 
spiracy to 


ing injunctive and other relief, has finally come to an issue 
so far as the pleadings are concerned by the filing of an- 
swers by the defendants and the formal replication by 
complainant The case has thus advanced to the point 
where evidence can be taken. We understand that, by 
stipulation of counsel and on order of the court, the depo- 
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sition of a non-resident witness temporarily in Chicago was 
taken a few days ago. 

It is expected that the taking of testimony in this case 
will consume some time. 

Re-Financing Plan for United States Government. 

R. D. Wynn, president and general manager of the 
Molle Typewriter Company, of Oshkosh, Wis., at a recent 
meeting of the Rotary Club in that city submitted an in- 
teresting suggestion by way of a re-financing plan for 
the United States Government. This plan embodies the 
following suggestions: 

New loan to be offered called War Redemption Bonds 
to a total of $30,000,000,000. These bonds are to cover a 
period of 20 years and to bear 5% interest payable semi- 
annually, on June 15 and December 15. Receipts from is- 
sue to be applied as follows: 

Taking up all outstanding war bonds 





ON ER re $24, 100,000,000 
Present Treasury deficiency .......... 2,100,000,000 
Ee a aap om 2,300,000,000 
New loan to Germany ................ 1,000,000,000 
Expense of carrying out this plan ..... 500,000,000 

ce ei ee ae $30,000,000,000 


The interest on this loan would be $1,500,000,000. It is 
estimated that the total wealth of the United States is 
$750,000,000,000 and a tax levy of 2 mills would produce 
the interest required to carry the loan. Should all taxable 
assets be found to be but $600,000,000,000 then a levy of 
2% mills would produce the interest required, and a 3 
mill tax, supposing the taxable assets of the country to 
be $500,000,000,000. 

Our loans to foreign nations approximate $12,000,000,000 
not including new loan to Germany of $1,000,000,000. It 
is assumed that these loans pay at least 5 per cent. Mr. 
Wynn recommends that for the first seven years foreign 
countries be required to meet the interest charge only, 
at the end of the seventh year to pay 1/13 on the princi- 
pal with the interest, and the same amount together with 
interest each year for the next 13 years so that the loan 
will be paid at the end of 20 years. 

As an amortization plan it is suggested that the interest 
and principal of the foreign loans paid from time to time 
be used to retire an equal amount in War Redemption 
Bonds. It is estimated that this interest and principal, 
with the surplus out of the tax levy will amortize the 
entire issue in 20 years and leave a surplus of 2% billions 
of dollars, 

Mr. Wynn strongly urged a bonus for the soldiers, say- 
ing that the least we can do for the boys is to give them 
a fair reward for their sacrifices. 

If the plan above outlined should be adopted the United 
States would only have to look to the expense of running 
the government. If the income through the ordinary chan- 
nels should be found insufficient, a straight assessment of 
two to three mills as a general tax should be levied pay- 
able March 15th and September 15th so that all collec- 
tions may not fall due on the same date. 


Findex Company Elects. 


The Robinson Findex Company has elected Charles E. 
Seiler president. He was formerly Pacific Coast manager 
of the Alexander Hamilton Institute. The headquarters 
are at San Francisco. Leo S. Robinson, inventor of the 
Findex system, continues with the company as advisor 
in charge of production. The vice president is William 
H. McGinnis, Jr., a financial man from the East. William 
C. Hogg, second vice president, is a member of Hogg 
Brothers Company, Houston, Texas. Walter J. Wil- 
loughby, third vice president, is Pacific Coast manager of 
the Eaton, Crane & Pike Company. The treasurer, J. 
Leslie Barneson, is president of the Barneson-Hibberd 
Company. C. B. Hensley, the secretary, was formerly 
statistician for the California Industrial Accident Com- 
mission, ° 


Dictaphone Takes New Quarters in Gotham. 


The Columbia Graphophone Company, of which The 
Dictaphone is a part, has just signed a long term lease 
for the eight top floors of the Gotham National Bank 
building, on Columbus Circle, New York City. 

This will take the executive offices of The Dictaphone 
now situated in the Woolworth building, to this new loca- 
tion about February Ist. It will mean the relief of 


crowded conditions, which have been prevalent through- 
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out The Dictaphone and Columbia Graphophone organi- 
zations during the past two or three years, and it will 
insure The Dictaphone room for expansion so necessary 
to increasing business. 

This move does not affect the New York selling office 
of The Dictaphone, which is located at 280 Broadway. 


Prominent Italians Attend International Wedding. 


Messrs. Tito Beuf of Genoa, Italy, and Cavalier Ric- 
cardo Rebora of Milan, Italy, heads of the firm of Rebora, 
Beuf & Co., general agents of the Underwood Typewriter 
Company in Italy and the colonies, visited the United 
States the latter part of November, the object of their trip 
being principally to attend the wedding of the son of 
Mr. Tito Beuf, Mr. Carlo Beuf, to Miss Edith Candler, 
daughter of Mr. and Mrs. Duncan Candler, 753 Fifth ave- 
nue, New York. This interesting wedding took place at 
the home of the bride’s parents and was performed by the 
Rev. Father William B. Martin of St. Patrick’s Cathedral. 
Members of the respective families and a small number of 
guests were present. The bride was attended by Miss 
Dorthy Stevens, daughter of Mrs. Richard Stevens, and 
the father of the bridegroom was his best man. The only 
usher was Capt. Carlo Huntington, military attache of 
the Italian embassy at Washington. 

Following the wedding Messrs. Rebora and Beuf at- 
tended to certain business matters and visited a number of 
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friends in New York. Before leaving on December 11th 
for home on the steamship “Rotterdam” they called at 
the New York office of this journal. During the conver- 
sation they stated that conditions in Italy are improving. 
Labor troubles are at an end apparently and there is no 
bolshevism in the country. The high rate of exchange 
makes it difficult to get business in American goods not 
already introduced into Italy, but business in lines well 
known there: continues to remain in a satisfactory con- 
dition. a 

Last year the company moved into a five-story building 
in Milan, comprising approximately eighteen thousand 
square feet of fioor space. Mr. Rebora is in charge of the 
branch at Milan and Mr. Beuf has charge at Genoa. Carlo 
Beuf will have charge of the new branch at Naples on his 
return to Italy. The company also has branches in Turin 
and other cities. They have been Underwood agents in 
Italy for twenty years. They also represent the Corbin 
Lock Company of New Britain, Conn., and the Hall-Welter 
Company of Rochester, N. Y. 


The Guest Book. 

EDMUND JACKSON, a stationer of Fulton and Peru, 
Illinois, favored Office Appliances with a call on Decem- 
ber 15. In signing his name to our guest book, Mr. Jack- 
son observed the column entitled “Remarks.” He said it 
reminded him of an incident which happened at one of the 
Carnegie steel mills years ago. When one of the work- 
men was injured there the foreman was required to fill 
out a certain slip and pass it into the office. A workman 
was injured and the Scotch foreman set about to supply 
the information the office required. All the questions were 
properly answered. When he got down to “Remarks,” he 
wrote: “They were something awful.” Mr. Jackson is a 
vigorous man in life’s early autumn and believes in and 
practices the doctrine of good will and good cheer. 
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W. W. ERSKINE of San Francisco, Cal., who for many 
years has represented the Dalton Adding Machine Com- 
pany and other important interests on the Pacific Coast, 
visited Office Appliances on January 3. He was on his 
way to Cincinnati and intended going thence to New 
York before returning to San Francisco 

* * * 
S. W. HARRIS of St. Louis, Mo., was among the visi- 


tors to the office of this journal early this month. 








BUILDING OF THE OLIVER 
Stories Were Added Last 
Described in the December 


Year, 


Issue 


and 


x. R. McCLEAR Y, general sales manager of the Irving- 
Pitt Manufacturing Company, Kansas City, Mo., spent an 
hour or so in this office on January 6. 

cn =” 


R. R. STEELE of New York City 
the Guest Book on December 29. 


inscribed his name in 


Goldthwait Now with Kalamazoo. 

H. M. Goldthwait, formerly with the Library Bureau 
and widely known among the trade as a seller of office 
furniture and accounting devices, is now connected with 
the Kalamazoo Loose Leaf Ledger Company, covering 
Western territory. 3esides being a salesman Mr. Gold- 
thwait has been successful as an organizer and as a writer 
on business topics. He has heretofore contributed to the 
pages of this journal and in the present issue presents 
the first of a series of three articles which, we are certain, 
our readers will find valuable and interesting. 


Changes Among Shaw-Walker Branch Managers. 


The first of the Shaw- 


arsons., 


month marked the retirement of 
Walker’s New York branch manager, C. C. P 
Those connected with the company’s organization regret 
to know of his departure, inasmuch as “Curly” is one of 
the oldest of its members, in years of service. Mr. Par- 
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sons has been with the company almost from the first, de- 
veloping the Chicago branch, and, after a successful show- 
ing there, repeating the work at New York. To know Mr. 
Parsons is to like him, and his many friends wish him 
every success in his new venture as a member of an im- 
porting firm. 

The destinies of the New York branch are now assigned 
to the care of T. E. Miller, who has been with the Shaw- 
Walker company for a number of years, starting as sales- 








COMPANY IN CHICAGO—Two 








Are Now Occupied. The Addition Was 
man, then becoming assistant manager of the Chicago 
office, and later manager of the Detroit store. That he 


has been entrusted with the bigger responsibility of the 
New York branch is an indication of the company’s re- 
gard for him. 

At Detroit, will be followed by J. R. 


Mr. Miller 


Sneathen, who also has been a member of the organiza- 
tion for years, first at Chicago, and then as an associate 
with Mr. Miller at Detroit. 


Woodbridge ‘on Way to Coast. 


K. Woodbridge, president of the National Association 
of ee Appliance Manufacturers, and sales manager of 
The Dictaphone, left New York on Friday, January 7, 
for a trip to San Francisco in the interests of his sales 
organization. 

His plans also include calls on some of the members 
of the National Association of Office Appliance Manu- 
facturers in the interests of that association. 

The trip will take approximately two weeks, and upon 
his return to New York, he will plan at once for an ex- 
tended trip to the South and Middle West. 

His 1921 message to his organization is one of optimism, 
and the belief in the rapid growth of the office appliance 
industry, with a successful year forecasted for 1921. 
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Two New Calendars. 

The 1921 calendar of The Carter’s Ink Company is un- 
usually attractive even for a house famous fro the beauty 
of its calendar offerings. The likeness of a beautiful girl 
appears in a circle in the upper part of the panel. This 
was painted by Nicolaki and is lithographed in six colors. 
Below is a panel for dealer’s imprint and then the calendar 
record of days. The calendar is 9x 14% inches. 

* * kK 

The most original calendar of all came from The Na- 
tional Cash Register Company. It is a long panel, each 
sheet giving the days and dates of a week. At the top of 
the card is a picture of the company’s dental dispensary 
On each leaf are two adaptations of familiar quotations— 
104 of them—all made to apply to or suggest the value 
of good teeth and their care and protection. 


Pan-American Danditaiiels Plans Dinners. 


The Pan-American Advertising Association is planning 
a series of winter luncheons which will be unique in cer- 
tain of their features. At a meeting of the Board of Di- 
rectors of this Association, held in the Library of the 
Advertising Club of New York, December 22, it was de- 
cided to give the first of these luncheons during the last 
week of January. Each luncheon will start promptly at 
12:30 o'clock and adjournment will be had precisely at 
2 o'clock. At each meeting there will be a speaker of 
recognized authority on the subject of the day. He will 
lead the discussion, but his audience will be expected to 
participate. His remarks will be limited to fifteen minutes 
and then the luncheon will be thrown open for the gen- 
eral discussion of those present and the leader will be 
prepared to answer questions. No participant in the gen- 
eral discussion will be allowed to hold the floor for more 
than five minutes. Every one of these luncheons will be 
characterized by some “keynote”. It is planned to have 
the dominating idea of the first luncheon that which is 
expressed in the following sentence: © “Advertising is 
the militant arm of foreign trade.” A speaker of national 
fame will be asked to tell what Germany is doing in the 
way of attempting to regain the Latin-American trade 
which she lost on account of the World War. It is prom- 
ised that some very startling and useful information will 
be communicated. 

It is planned to try out six of these 
before the annual convention of the 
ing Clubs of the World which meets at 
in June, 1921. 

The Pan- 


component 


luncheons 
Advertis- 
Georgia, 


“keynote” 
Associated 
Atlanta, 


American 
part of the 


\dvertising Association, which is a 
Associated Advertising Clubs of 
the World, has employed Arthur J. Lang as its executive 
secretary, who will devote all of his time to the work. 
Mr. Lang has recently returned to the United States. He 
is admirably equipped for his new duties, having traveled 
widely in every country of Latin America during the past 
ten years and having a thorough knowledge of the Spanish 
language and the merchandising and advertising customs 
of that part of the world. He also has a fair knowledge 
of Portuguese. The Association at a later date expects to 
issue a Bulletin in English for its members, filled with 
information and helpful advertising and merchandising 
counsel for the man who wishes to operate in the Latin 
American market. The Board plans to authorize the pub- 
lication of an official Bulletin in Spanish which will bring 
the message of modern advertising to the Latin American 
publisher and advertising agent. 


Important Change on Pacific Coast. 


The desk department of the Weber Showcase & Fixture 
Company of Los Angeles, Cal., has outgrown its name and 
its habitat and has just been incorporated as the Pacific 
Desk Company. The new company also embraces the 
California Desk Company, incorporated a few months ago 
and launched in San Francisco. 

The desk department of the Weber Showcase & Fixture 
Company long ago ceased to be merely a department, for 
it had become a flourishing business, quite capable of 
standing on its own feet. It grew and appropriated more 
and more of the Weber Company’s space at 330 South 
aoe Angeles street. Finally there was no more space to 
be had there and it was necessary for the department to 
move, so move it did to a fine big building at 420 South 
Spring street. While this was under way incorporation 
papers were drawn and the Pacific Desk Company, suc- 
cessors to the Desk Department of the Weber Showcase 
& Fixture Company, came into being. The San Fran- 
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cisco store of the company 1s at Second 
streets. ; 
Besides being the agent for leading and well 


jines, the new company has been appointed 
Pacific Coast for the 
of Green Bay, Wis., and the Steel Equipment 
of Avenel, N. J. Both of the ] 
merly handled for the 
Edward Barry 


Company of San 
Theodore Fiske Peirce, 


foregoing 


Francisco. 


who manages the 


Pacific Desk Company and who had charge of 
cessor, the Desk Department of the Weber Sl 
Fixture Company, says that the new concern 


be the finest and most complete establishment 
the costliest, of its kind in the country. The 

store is sixty-five feet front and seven 
air—pJenty of room and California sunshine all 


stories 


Automatic File and Index 


northern half of Califor 


Mr. Heythekker and Family ‘Sow in Calitorata. 


formerly of Overveen a1 
s Angeles, Cal., st 


“ot en route 


F. W. Heythekker, 1 
dam. Holland, but now of Lo 
in Chicago several days last 


¢ 





F. W. HEYTHEKKER. 
land to his new home on the Pacific Coast 
companied by his wife and family. 
While retaining his interest in the business 


Holland, he has reorganized the 
management thereof, placing 
hands of E. H. P. Ros 
of directors. Mr. Roser 
Amsterdam. At 


; 


founded in 
relinquished the 
of the business in the 
chairman of the board 
able and well known lawyer of 


] 


gated member of the board will be elected 


cancy caused by the departure of Mr. Heythekl 
company’s business manager is D. H. Witte 
business man and splendid organizer. Mr. Witt 


connected for several years with one of thi 
cerns in Holland. 

“Prakta,” 
in which Mr. 
under the same policy 
tional agencies, not only 
managers, but through those of Mr. 
7 he company’s prospects are excellent, 


which is the name of the Holl 
Heythekker is interested, will 

as heretofore, and will 
throug h the efforts 


every 


toward a satisfactory development of its activiti 


“Prakta” has no relation to Mr. Heythekke: 
Angeles. The new concern on the P 
will trade as jobbers in that section, and will « 
equipment to China, Japan, 

ida and Holland. Certain general merchandis: 
land and the Orient will be imported. This 
will be known for the present under the 1 
Heythekker, who will be in personal charg: 
tent assistants. It is Mr. Heythekker’s intenti 
permanently in the United States, to becom: 
this republic and to rear his family as Ameri 
Every true American must rejoice at this decis 
Heythekker belongs to that race of Dutchn 
so many Americans are proud to point as 
builders of America. 

His Los Angeles offices are at 1031 Van N 
These offices were 
who acted as Mr. Heythekker’s 
and will be connected with the new business 


in Los 


Heythekk 


the Dutch East I1 


selected and fitted up by Ma 
personal repr 
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Business Show Projected for New Orleans. 


By C. C. Gould. 


I 


The office appliance men of New Orleans are intent upon 


ig off a man’s size business show there next spring, 
similar to those staged by Philadelphia, Chicago and New 
[his is the livest bit of news in the 


pullit 


York in recent years. 
New Orleans field 

Note.—If the New Orleans representatives of leading 
office equipment manufacturers decide to put on a busi- 
ness show there, no doubt President Frank E. Tupper 
of the Annual Business Show Company would be glad to 


give the promoters the benefit of his advice and sugges 
tion. Mr. Tupper is responsible for the success which of 
late years has attended business shows in New York, Chi- 
cago, Philadelphia and Boston, and the principles he has 
discovered and perfected in the management of business 
expositions have likewise proved their value on the Pacific 
Coast and in cities in other parts of the country. These 
principles are basic, and go back to the foundation of 
things. To understand how to apply them to business in 
its various manifestations is to know how to succeed 

It will be remembered that the Crescent City, now sec- 
ond among American ports, is the metropolis of a large 
Of late, the region which it serves has progressed 


empire 

at an accelerated rate. For this reason, and because the 
strategic trade advantages of the city have been more 
generally appreciated, New Orleans has prospered and 


grown rapidly. Hard as the surrounding region has been 
hit by the low quotations on cotton, sugar, rice and lum- 
ber, New Orleans’ pace has hardly slackened yet. There 
is still hope that export financing facilities will be quickly 
enough perfected for the city’s development not to be in 
terrupted 

ver, the office appliance men there are not blinking 


Howe 


the fact that 1921’s sales will come much harder than 
1920's. There will be a real test of salesmen. The busi 
nesses which prove successful next year will be shaken 
down to a healthier basis than the seller’s market of recent 
years encouraged. All now are determined to keep up the 
present volume of sales, thought to be less than wider sales 
effort would show commensurate with southern possibil- 
ities. Several feel that efforts toward retrenchment will 
make buyers of many who have felt able in prosperity to 
ignore the economies possible through wise use of office 
appliances. Nevertheless, those pushing such equipment 
there are bound to be adversely affected so long as cotton 
and other southern commodities are depressed—unless 


great emphasis is laid on salesmanship. 
\ good business show is a sales accelerator, of 
it is especially desirable, they feel, as 
\nd, let me add, no picayunish, one 
which not command 


course 


soon as 


Therefore, 
it can be arranged 


hoss affair is wanted. or one does 
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unselfish, practically unanimous support among the local 
fraternity. The city and its tributary territory warrant a 
first-class exhibition. Those concerned insist it must be 
that, or that none be attempted. 

This educating influence is badly needed. In the past, 
southern possibilities were not realized, and sales work 
in the south was not given the same attention accorded 
to that in other sections of the country. As a result, the 
world war found important business concerns in New Or- 
leans functioning without even typewriter equipment. 
There is still wide need for fuller appreciation of office 
equipment and devices as aids to profits. 

Such appreciation is expected, moreover, to keep in 
check the contagion which already has spread to southern 
buyers for offices—curtailment and postponement of or- 
ders, to the detriment of office efficiency, in hopes that 
office supplies, furniture and appliances will soon fall in 
price. Actual worth, judged by ability to effect economies, 
is given wholly insufficient consideration, whether or not 
reductions are possible or probable in the prices of some 
lines. g: eee 
There has been the desire for cooperative, positive ac- 
tion for some The Association of Commerce pro- 
jected a business show. Later, this was postponed in- 
definitely, giving way to efforts considered more important. 
Perhaps it is well, for there is a decided feeling that such 
an undertaking should be unreservedly in the hands of 
executives experienced in the successful shows elsewhere. 
\s a matter of fact, I believe the matter was informally 
laid before Mr. F. E. Tupper some months ago by certain 
New Orleans men. 

It is probable that organization to pull off such a show 
next spring will be soon completed and that by New Years 
a definite proposal will be laid before some such executive. 

In the case of New Orleans, there are many considera- 
tions favoring a spring event. At that season, the hotels 
(whose extensive accommodations are ample) will be 
emptied of the winter crowds. The weather will be more 
propitious than later. It would seem easier then than in 
the fall to interest southern buyers. But, most important, 
next autumn is too far away. The show is wanted as soon 
It is needed now. 


time. 


as possible 
Mr. Rand on European Conditions. 

Office Appliances has received from James H. Rand, 
Jr., president of the American Kardex Company, a highly 
interesting article on European conditions as he found 
them on a recent trip. We expect to present Mr. Rand’s 
views in our next issue 

Greetings! 

Mr. and Mrs. Harry D. White of Milwaukee announce 
the arrival of Caroline Louise White on December 9. Our 
chociest good wishes go out to her. 
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Dixon Pencil Representatives in Convention. 


Most of the faces in the illustration on this page are 
familiar to a large number of stationers in one or another 
section of the United States and Canada; they are the 
faces of the Joseph Dixon Crucible Company’s pencil de- 
partment sales organization, including the manager of 
the pencil department and his principal associates at the 
general office; the district representatives in charge of 
branch offices, and the pencil salesmen ranging from Hor- 
ace Van Dorn of Boston, to Lloyd Wagner of San Fran- 
cisco, and Bill Bowen of Houston, Texas. 

The occasion of the photograph was the gathering to- 
gether of these Dixon men for the annual pencil depart- 
ment sales convention. The business sessions of the con- 
vention were held in the auditorium of the Carteret club 
in Jersey City, where three exceedingly busy and _ in- 
teresting days were spent, from December 6 to 8 inclusive. 
The convention was planned and presided over by Herman 
Price and he had, at all times, the able and enthusiastic 
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dent Smith down, as the best conducted and the most ef- 
fective the Dixon Company has ever held. 

The photograph includes the following men 

A. R. MacDougall, William Bowen, Jr., George H. Reed, 
John M. Ready, Edwin A. Sell, O. C. Steele, William A. 
Housten, Guy W. Hart, William B. Allen, J. A. Biel, 
Charles A. Orth, F. E. Croucher, Charles P. Mueller, 
Horace M..Johnson, R. I. Thornhill, L. G. Clarke, E. A. 
St. John, M. H. Jackson, E. N. Detrich, Warren C. Weaver, 
J. Kip Edwards, H. B. Van Dorn, Walter G. Stringer, 
R. J. A. Kaemmerer, John A. Condit, J. H. Lewis, W. G. 
Lewis, P. H. Meyers, I. L. Levison, William Koester, 
Herman Price, Andrew J. Pfaff, H. A. Nealley, G. B. 
Matschke, Lloyd A. Wagner, H. A. Van Derslice 

Genuine regret was expressed at the convention be- 
cause of the absence of D. A. Johnson, district representa- 
tive at Chicago; C. M. Harding of Pennsylvania, and 
John J. Leckie of the general office, on account of illness. 
Mr. Johnson is spending some months in Florida at the 
present time. 
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DIXON PENCIL 


assistance of Andrew J. Pfaff, the special representative 


of the pencil department. 

George T. Smith and J. H. Schermerhorn, president and 
vice-president respectively of the Dixon Company, were 
on hand at the opening session to give the boys a wel- 
come, and they sat in other sessions of the convention 
when the opportunity offered. William Koester, treasurer 
of the company, who is also in the photographed group, 
made a very interesting address on present financial and 
credit conditions. 

The superintendent of the pencil and eraser factories, 
John A. Tracy, and the superintendent of the pencil lead 
and crayon factories, F. Englebrecht, also attended the 
sessions of the convention so that there could be open con- 
ference on suggestions of mutpal interest to the mar- 
keting and production departments. 

On Wednesday evening, December 8, the visiting rep- 
resentatives, together with all of the officers, superintend- 
ents and department heads in the whole Dixon organiza- 
tion, participated in a delightful dinner, which, in addition 
to excellent food, afforded a jolly good time, and did 
not omit some friendly suggestions from those capable 
of giving them. At this dinner Mr. Schermerhorn served 
as toastmaster. 

The convention was 


voted by everybody from Presi- 
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Important Deal in Ribbon and Carbon Field. 
The Phillips Ribbon & Carbon Company of 88 Man- 


hattan street, Rochester, N. Y., has purchased the car- 
bon paper plant of the Buckeye Ribbon & Carbon Cor 
poration at 17 Elm street, Rochester, N. Y. This is said 
to be one of the best equipped plants in the city. We are 


informed that the Phillips Ribbon & Carbon Company 
will move its present plant to the Elm street address as 


soon as possible. The making of carbon paper will be 
under the direct supervision of B. W. German, who has 
had charge of the manufacture of carbon paper for the 
Buckeye Ribbon & Carbon Corporation, has been in the 


carbon business for over twenty-two years and is widely 


known as an expert in this line. L. A. Phillips is in charge 
of the ribbon manufacturing end of the business and J 





Albee will also be associated with the company. In taking 
over the plant there will be no interruption in business 
New Wholesale House in New York. 
Sol. Scheinman and Samuel Sandman, formerly city 
salesmen for the Royal Ribbon & Carbon Company, hav: 
organized the Eagle Stationery Company at 183 William 


street, New York City. They are doing a wholesale and 
jobbing business in office and bank supplies. Both part 
ners have a wide acquaintance among the trade 
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Another New Automatic Pencil. 


The Conklin Pen Manufacturing Company of Toledo, 
O., announces the advent of the Conklin Automatic Pencil, 
the characteristic features of which are described as fol- 
lows 

Built largely upon lines which have become recognized 
as standard among makers of automatic pencils, the new 
product nevertheless embodies many features which make 
it different from its cousins. It is produced to sell at a 
moderate price, according to style and material, and to 
the end that this may be profitably accomplished the com 
pany has installed modern manufacturing machinery which 
they declare is the last word in economy and efficiency of 
production. Much of this machinery was especially de 
signed for the production of the new pencil, The com- 
pany went to the dealers for ideas, we are told, and many 
of these ideas are embodied in the new pencil. 

In this pencil the mechanism propels and returns the 
lead. This mechanism, declared to be “fool proof,” is not 
removable. It is operated by a slight turn of the tapered 
point. A quarter turn to the right returns the léad. The 
pencil is filled through the tip by fourteen turns of the 
tapered point, the lead being held in place by a special 
device which prevents it from falling out or coming loose 
while writing or being carried in pocket or handbag. 

The tapering tip is in one solid piece, so made that it 
cannot loosen nor come off, nor shave nor cut the lead, 
nor clog the point. 

This new pencil carries 24% inches of lead divided among 
seven leads, each 3% inches long. This gives, it is said, 
a total writing service at one filling of 340,256 words. 
Each lead is carried in a separate chamber—six leads in 
the reservoir or magazine and one in the writing chamber. 
Additional leads are supplied six in a package. Each lead 
is used down to 1/16 of an inch. 

Each pencil is equipped. with the Conklin one-hand 
pocket clip used on their crescent filler fountain pens. The 
pencil is produced in both long and short styles with 
chatelaine tips and in several distinctive patterns. It may 
be had in nickel silver, sterling silver, rolled gold and 
solid gold and will be marketed through the retail trade 
only. 


Expanded Metal for Machine Guards. 

The General Fireproofing Company, Youngstown, Ohio, 
advocates the use of expanded metal for making guards 
for exposed moving parts on machinery, such as fly-wheels, 
cranks, etc. It permits making these parts “safety first” 
for the workmen, and does not interfere with light, as do 
solid metal or wooden guards. Expanded metal is a con- 
tinuous network of steel, bonded together, and can be 
formed into any shape and cut to size without raveling 
or opening. Such guards are readily made by the use 
of expanded metal, standard angle and strap iron. 


Barshal Metal Waste Baskets. 

\ line of metal waste baskets has been produced by 
The Barshal Steel Equipment Company, 2031 Euelid ave- 
nue, Cleveland, Ohio. This recent addition to the Barshal 
family of metal office furniture and equipment is finished 
in olive green or maroon baked enamel; also grained oak 
or mahogany. 


Handy Check Tray. 

An innovation by the Buckeye Check Tray Company, 
Bucyrus, Ohio, is the Handy check tray made for use 
with posting machines. It is made of mahogany-finished 
birch with compartments for unlisted and listed checks, 
and deposit slips 
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New “Y and E” Perforator. 


A new style of Shannon perforator has been added to 
the Yawman and Erbe Manufacturing Company line, 
known as Style Y. The new design provides some effec- 
tive features. The operating handle of special shape, de- 
signed to afford a convenient leverage which the user 
strikes with the palm of his hand. This affords a quick 
downward stroke of the perforating punches, forcing them 
through the paper with less effort than is necessary in the 
old style, which operate under continuous pressure from 
the hand \ spring keeps the machine open at all times 
except when the punches are operating. A new feature: 
for punches of this type is the formed receptacle for punch- 
ings in the base. This has been included heretofore only 
in machines of higher price. 

The Style Y “Y and E” perforator punches the stan- 
dard centers, 234 inches, and is finished in olive green with 
nickeled trimmings. The base measures 3x3% inches. 


Paper Stock Record File. 


Mill agents and stationer-printers carrying the lines of 
the American Writing Paper Company are being supplied 
with a mahogany-finish desk file for the semi-monthly 
stock records that the company issues on all its mill brand 
lines. The file includes place for pens and pencils in addi- 
tion to accommodation for stock record cards. 

“Eagle A” lines as stocked at the mill are shown on 
the stock record cards, which state the exact quantities 
available and quote suggested resale prices. The list in- 
cludes bonds, book and blue print stock, envelope stock, 
covers, index bristols, ledgers, weddings and papeteries, 
writing and typewriter papers. 





“EAGLE A FILING CABINET FOR MONTHLY STOCK 
RECORD. 


The cabinet has a slanting front, on which is the familiar 
“Eagle A” trade mark in three colors, covered with glass. 
he base of the cabinet is covered with felt, to protect 
the desk. 


Useful “Paperoid” Specialties. 


“Style D” file pocket, in the “Paperoid” line of the Alvah 
Bushnell Company, 925 Filbert street, Philadelphia, Penna., 
is now known as the “Lawyers’.” It is used by the legal 
profession for carrying papers to court or to conferences. 
This file pocket is also useful as a container for related 
papers in vertical files. The flap keeps the papers neat 
and prevents loss. It is made letter size, 914x11% inches; 
legal size, 914x143%4 inches. 

Bushnell’s “Safety-Overlap” expanding mailing wallets 
are used in mailing valuable papers, stocks, bonds, mort- 
gages, etc. The ends of the gussets extend, so that when 
the flap is secured the extended ends protect the contents. 
The front and back are double thick, making them amply 
strong. These wallets are made 4x9%4%, 4%4x104%, 5xl1l 


and 5x12 inches. 


“Whispering Mouthpiece” for Telephones. 


The Colytt Laboratories, 565 West Washington boule- 
vard, Chicago, Ill, offers the “Whispering Mouthpiece” 
as a telephone accessory. It displaces the standard rub- 
ber mouthpiece and amplifies the voice, so that a secret 
conversation can be carried on by the speaker in a low 
voice, to be transmitted to the other telephone intelligibly. 
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Hand Tally Register. 


The C. J. Root Company of Bristol, Conn., has perfected 
a hand tally register about the size of an ordinary watch 
and weighing about four ounces. It is used for various 
purposes where quick and accurate counting is necessary. 
This register is made in two styles, No. 0 recording to 
one thousand and No. | recording to ten thousand. Each 
register is nickel plated. It may be mounted on a bracket. 
when it can be secured to the desk or counter, It is made 
with a safety pin attachment when desired by which two 


ROOT HAND TALLY REG- 


a ISTER. 





or more of these registers can be attached to the person 
and any number of different articles may be counted at the 
Same time. 


Roller Grips for Typewriters. 
The “Non-Skid” is the name of a convenient rubber 
device made by the American Roller Grip Company, of 
Hornell, N. Y., formerly known as the Perfect Specialties 





ROLLER GRIP APPLIED TO TYPEWRITER, AND A SEC- 


TIONAL VIEW. 


Company. These grips fit snugly over the corrugated 
roller knobs at the ends of the typewriter carriage, offering 
a larger, firmer hold for the fingers, and by reason of 
resilient surface and greater circumference, making easy 
the turning of the platen—a consideration of no little im- 
portance in many cases, especially where filling-in is to 
be done. 


Automatic Drills and Grinders. 
The Wodack Electric Tool Corporation, 23 South Jef- 
ferson street, Chicago, Ill, have perfected a motor-driven 
multiple drill, which should interest those who are engaged 





PORTABLE ELECTRIC 
DRILL. 


PORTABLE ELECTRIC 
GRINDER 


in manufacturing or in the conduct of repair shops where 
quick drilling of metals is sometimes desirable. This drill 
uses either alternating or direct current and automatically 


stops when not in use. The current contact functions 
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through a spring lever in the handle, which is released as 
soon as the pressure oi the operator's grip is removed 
The Wodack drill is the result of fifteen years of ex 
periment. It is made in six sizes. 
The company is featuring a 
equipped with the same automatic control rt 
are made in three sizes. 


grinder 


orinders 


also portable 


Harmon Vest Pocket Calculator. 

The mathematical operations of additio: 
and multiplication are all performed on the Harmon 
pocket calculator, made by the Erie Calculator Company 
Erie, Penna. The device is made of metal, weighs but four 


subtraction 
vest 


ounces; it is 5 1/16 x 5 3/16 inches, and but five sixteenths 
of an inch thick. There are only nine parts, indicating 
the simplicity and durability of this little mechanism. The 


device has a capacity of seven columns. 
This calculator may be operated with a lead pencil, but 
the manufacturers provide an aluminum stylus for this 


purpose with each machine. A desk stand is provided 
when desired. 

The calculator with the stand sel!s for a trifle more tha: 
the calculator alone, but the price is small in either cass 
The manufacturers are now prepared to make prompt 
deliveries at home and abroad. 

Empire Ledger in Loose Leaf Records. 

Empire ledger stock is offered by the Empire Paper 
Company, 725 South Wells street, Chicago, IIll., for loose 
leaf records. It avoids the cost of crimping stock ordi 
narily used for such work, and permits printing or ruling 
over the hinge without difficulty. 

In making a sheet of this paper the stock is run thin 


in a band about 1% inches wide, beginning about an inch 
from the edge of the sheet. The stock is of normal thick- 





FOR LOOSE LEAF 


EMPIRE LEDGER 
BOOKS 


DEMONSTRATING 


ness along the edge to afford full thickness for punching 
and binding. 

Empire ledger is made in fourteen sizes, ranging from 
16x21 to 38x24, in an extensive variety of weights. The 
loose leaf hinge is along two sides of the first dimension 
of the sheet. In addition to the novel hinging feature, this 


stock is made to rigid specifications on strength, color, 
uniformity, and quality in writing, ruling, binding, erasing 
and printing. 
“Speedball” Lettering Ink. 
The “Speedball” lettering pen of the C. Howard Hunt 
Pen Company, Camden, N. J., has a suitable working 


made for 
Che ink is 
without 
two 


partner in “Speedball” lettering ink. This is 
use on both the lettering pen, or on the brush 
tar black, waterproof, and always ready for uss 
stirring or mixing. It is packed in quarts, pints, 
and ounce bottles. 
(Continued on 


ounce 
Page 48.) 
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Van Dorn’s Invite Dealers to Visit Factory. 


The Van Dorn Iron Works Company of Cleveland, 
Ohio, have extended to members of the trade a hearty in- 
vitation to call whenever they visit the vicinity of Cleve- 
land. A new three-story addition to the plant has re 
cently been completed, giving a total floor space of 160,000 
square feet 

[The Van Dorn plant is now one of the largest and one 
of the most up-to-date plants in the world engaged in the 
manufacture of steel office furniture. The company ex- 
tends the foregoing invitation in the belief that it is good 
policy for every dealer handling steel, irrespective of the 
particular line he distributes, to understand the making 
of steel furniture. So thoroughly do they believe this 
that. every applicant desiring to enter the sales force of 
the Van Dorn Iron Works Company must, to be success 
ful, serve a short apprenticeship in the factory before tak- 
ing his place on the road. He is given overalls and a jum- 
per and starts right in at the rolls and shears and when he 
is graduated with his honorable diploma of calloused hands, 





FIVE VIEWS IN STEEL FURNITURE FACTORY OF 


he knows Van Dorn’s steel furniture from beginning to 
end. Such an apprenticeship, of course, is out of the ques- 
tion for a busy dea‘er, but a well conducted trip through 
the plant under the expert direction of competent guides 
will increase the sum total of the dealer’s knowledge of 
metal furniture and enhance his respect and enthusiasm 
for furniture in steel. This trip through the factory will 
not be a superficial jaunt that touches only the high spots, 
but every operation from the rolling and shearing of the 
metal furniture stock, from the various steps of fabrica 
tion to the final touches in the finishing room will be 
thoroughly examined and explained. 

he company believes it to be a rather dangerous sell- 
ing fallacy to say that the customer wants only to know 
what a thing will do and not how it is made. That piece 
1~ propaganda was probably started by a lazy easiest-way 
salesman. The only way to know what a steel filing cabi- 
net or filing safe- will do is to know how it is built. Any 
dealer who goes through any one of the leading steel fur- 
niture factories in the right way will come out with in- 
creased respect for the product he sells and a hetter equip- 
ment for interesting his customers in that product 


New Agency For Tim Calculating Machine. 

Early last year the sole North American agency for the 
Tim calculating machine was placed in the hands of The 
Times-Into Company, of Chicago. During 1920 new ma 
chines have been delivered principally to former users in 
the United States. Tim machines are now being received 
regularly from the factory and during 1921 and there 
after, will be available for delivery in any part of the 
United States. 


The Times-Into Company is owned and operated by 
Carl Merryman, formerly with the Adding Machine Cor- 


poration, Chicago Mr. Merryman states that two 
branches are already in operation. The Pittsburgh branch 
(at 803 Penn Bldg.) is under the supervision of C. V. 


Shoup; the New York office (327 Broadway) is managed 
by C. H. Taveniere Branches will be opened in other 
principal cities as fast as machines become available, and 
proper representatives obtained. The Tim machines will 
be marketed in Canada and Cuba by the Times-Into Com- 
pany. Mr. Merryman expects that at least one Canadian 
representative will be established in the immediate future. 


Dr. Rindfusz on Standardization of Paper. 


The Hudson County Typothetae was addressed in De- 
cember at Jersey City, N. J., by Dr. R. F. Rindfusz, as- 
sistant to the president of the American Writing Paper 
Company He emphasized especially the necessity for 
standardization of sizes, weights, co'ors and grades of 


Ed 


| pi Brana, Vain 4) | fy 


; 


THE VAN DORN IRON WORKS CO., CLEVELAND, O. 


paper and, as a consequence, of the machinery which con- 
verts paper into the printed product. He mentioned the 
benefits which have already accrued from steps taken along 
these lines. He said in part, “I am glad that printers are 
becoming successful, high-class business men; first, be- 
cause their contribution to society warrants it, and, sec- 
ond'y, because it makes for the stability of the entire in- 
dustry.” 

Dr. Rindfusz alluded to the paper presented at the St. 
Louis convention of the National Association of Stationers 
and Manufacturers by Joseph Borden on the accomplish- 
ments of the United Typothetae of America. 

In speaking of the future of the manufacture of paper, 
Dr. Rindfusz said several writers have recently pointed 
out that there are two possibilities by which the general 
upward trend of raw material prices may be at least prac- 
tically offset: 

“First, by research for the utilization of new materials 
and the development of new processes, and, second, through 
the elimination of manufacturing waste. 

“In the latter case.” he said, “the most obvious and most 
promising gain is to be found in standardization, and I 
am glad that the U. T. A. is giving itself so seriously to 
this problem, and that a number of other interested or- 
ganizations are ready to co-operate.” 


Making Fountain Pens at Minneapolis. 


The Black-Thomas Company, Sixth street and 14th ave- 
nue, South, Minneapolis, Minn., has established a plant 
for the manufacture of fountain pens and magazine pen- 
cils. 
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The 1921 Crop of Calendars. 


Calendars issued by stationers and others in this field 
are reviewed below. The use of this form of advertising 
has been restricted of late years because of the increased 
cost of manufacture. George Goes, of the Goes Litho- 
graphing Company, Chicago, IIl., was quoted in the Chi- 
cago Evening Post last month as believing that the re- 
duced use of calendars is only temporary, and due to the 
general business adjustment. His company supplies a 
large number of jobbers. 

The Smead Manufacturing Company, Hastings, Minn., 
has distributed an art calendar for 1921. A colored pho- 
togravure scene, labeled “River of Dreams,” is mounted 
in an embossed panel of buff backed with a brown card. 

The eighty-ninth semi-annual calendar of Cameron, 
Amberg & Company, Chicago, Ill., has made its appear- 
ance. This is a familiar calendar in many Chicago offices, 
its legibility winning many friends. 

The 1921 calendar of S. D. Childs & Company, Chicago, 
Ill., is illustrated with a process reproduction of a marine, 
entitled “Outer Surf.” The original, by F. J. Waugh, is in 
the galleries of the Art Institute, Chicago, III. 

The H. Niedecken Company, Milwaukee, Wis., publishes 
a wall calendar, showing the entire year on one sheet, with 
the last three months of 1920 and the first three months of 
1922. A naive display line, “For quick reference see sum- 
mary on reverse side,” directs attention to some of the 
office specialties handled by the H. Niedecken Company. 


DeLuxe Cubs Win Horder Series. 


The first half of the bowling season of Horder’s Bowl- 
ing League, Chicago, Ill, ended with the DeLuxe Cubs 
victorious. The series ended late last month, and the Cubs 
won the championship in the last game, which was hotly 
contested, the other teams in the final battle being the 
Faber Dodgers and the Dennison Red Sox. 

The schedule for the second half of the season is under 
way, and will continue until the end of March. Then the 
Horder athletes will doff their soft-soled alley shoes and 
don the spiked footwear of the baseball diamond. 
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Another “First Aeroplane View.” 


One of the most interesting commercial uses of the 
aeroplane has been in the taking of photographs of large 
industrial plants. The above picture is the first aero 
plane photograph ever taken of a vulcanized fibre plant 
The plant is the Bridgeport plant of the Diamond State 
Fibre Company, Bridgeport, Pa. (near Philadelphia). This 
is the largest of the eight plants of this company, who are 
said to be the largest fibre manufacturers in the world 

The photographer had an exceptionally clear day and 
made a remarkable photograph. It must be borne in mind 
that there is absolutely no retouching on this picture 

The Diamond State Fibre Company’s plant is located 
at Bridgeport, Pa., on the west bank of the Schuylkill_river 
about 20 miles northwest of Philadelphia. On one 
the plant is the main line of the Philadelphia & 
railroad and the Schuylkill river on the other 

Every process in the fibre industry from the raw ma- 
terial stage to the finished product is made in this plant 
Over thirty acres of land, with thirty buildings, containing 
400,000 square feet of floor space are occupied. The build- 
ings are of modern fire-proof construction, and contain 
the latest and most up-to-date equipment. A private tele- 
graph station with both Western Union and Postal Tele- 
graph connections is maintained. At the present time an 
experimental wireless station is being installed. 

This plant furnishes employment for over 850 people. A 
large self-service lunch room is maintained for the em 
ployees and group insurance is carried for all employees 
who have been with the company three months or more 
The employees also have their own baseball d basket 
ball teams. 

Additions to the plant are constantly being made in order 
to keep up with the increasing demand. In the lower left- 
hand corner of the photograph will be seen the foundations 
for a large paper mill which will soon be turning out 
Diamond-F Protective Papers. 

Sales offices of this company are located in all the princi 
pal cities of the world and the increasing production of 
its products causes an immense consumption of raw mate- 
rials and supplies. 
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NORRISTOWN ON THE SCHUYLKILL RIVER.—Cut made 


AIRPLANE VIEW OF DIAMOND STATE FIBRE COMPANY’S PLANT AT 
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\PPOSITE 


BRIDGEPORT, PA 


mnuary, 1921, OFFICE APPLIANCES 


Augie ome 


‘ 
— 


D 


IU CUELLLETIUELE ENE UUAUATDEA ESE 


line 


| 
{LOSERS CAUSED 


How can we Determine the Actual 


EMAIAMMNAMA 


| E 
= 
Merit of a 1 iter Ribb 
erit of a | ypewriter Nibbon : 
| or a Sheet of Carbon: 
y = “Look beneath the surface 
= Let not the several quality of a thing : 
' = Nor its worth escape you.” ; 
. = The purchaser of typewriter supplies must look much deeper 2 
" = than the price, as quality today, in view of the continued high cost = 
é = of materials, must secure every consideration. 5 
=> Legibility, durability and cleanliness. The possession of all = 


these qualities in a high degree, means economy, no matter what 
. : the price. The strength of your business lies in your ability to 
treat a customer so that he will come again. What a patronage you 


in 


: could build up if you always pleased and never lost a customer. 
s = The M & V lines of typewriter ribbons and carbon papers will 
t = help you to make “come again” customers. Goods that please your 
= customer are cheap at any price. There is no better advertisement 
= than a pleased customer. The ever-expanding use of the type- 


A 
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writer shows that more and more are valuable records written and 
copied by means of the machine. A careful selection, therefore, 
should be made of both the ribbon and carbon. The records that 
you are writing to-day may be wanted years from now. Impres- 
sions from the M & V typewriter ribbons last forever ; copies from 
the M & V carbon papers endure through the ages. 
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The trade-mark 
that makes “‘come 
back’ customers 


M. & V. Lines 
give the service 
that satisfies 
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We suit every parpese We fill every requirement : 


MITTAG & VOLGER, Inc. : 
PARK RIDGE, N. J,, U.S. A : 
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7 and 8 Dyers Building, Holborn, E. C. 
AGENCIES ALL OVER THE WORLD 


= BRANCHES 
= NEW YORK CHICAGO SAN FRANCISCO 

= 261 Broadway 295 W. Monroe Street 35 Montgomery Street 
= CLEVELAND BOSTON ST. LOUIS 

= 326 Erie Building 160 Congress Street Merchants Laclede Building 
= LONDON 
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Wherever coins are 
handled in quantity 
in banks, factories, 
theatres and stores — 
there is need for coin 


bags. 


Bemis Coin Bags sim- 
plify the problem of 
handling coins—made 
sturdy and long wear- 
ing, they are accurately 
sized to hold specific 
amounts. 


Write for prices, catalog, and 
special information for dealers 


Bemis Bro. Bag Co. 


Cupples Station 
ST. LOUIS - MISSOURI 
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Kardex Men Dine. 


The American Kardex Company of Tonawanda, N. \ 
celebrated its fifth anniversary on December 16, 1920, at 
a get-together dinner of office and factory executives, given 
by the company’s president, James H. Rand, Jr Fifty 
men attended. William Moore, credit manager, was toast 
master, and enhanced his reputation as an after-dinner 
speaker of force and ability. 

Mr. Rand, recently returned from a tour of Europe that 
occupied two months, took the dinner as the occasion to 
announce three changes in the organization. John W 
Fraser, heretofore production manager, has been promoted 
to the sales department. Edward Carlson, plant engineer, 
was advanced to the position of manufacturing manager, 
and Herbert Bickford was appointed to succeed Mr 
Carlson. 

Prosperity was indicated by a report from W. K. Page, 

the year 
| 


sales manager, to the effect that business for r 
yusiness, 


1920 was 400% greater than 1919. December 
it was learned, was, in spite of the general commercial de 
pression, greater than any other month in the company’s 
history. 

Mr. Page announced plans: for the extension of the 
sales organization, which will come to include approxi 
mately 200 field representatives in the United States, and 
almost as many more representatives and agents in the 
rest of the world. 

While in Europe, Mr. Rand selected a European man 
ager in the person of P. A. Appleboom, formerly director 
of war purchases for the French Government Mr. Ap 
pleboom will direct the sales work on the continent 

Recent addition of sales offices in several large cities 
has given the company district representation in forty dis 
tinct areas in the United States. Representation of this 
character will be more than doubled within the next few 
months. 


Southern Stationery House Gives Turkeys. 


It was a great day to all the employees of the Dameron 
Pierson Company, Limited, of New Orleans, when they 
each received a big turkey all dressed ready for their 


Christmas dinner. 
At 12:15 o’clock, December 24, everyone was called to 
the third floor of the big plant and the usual Christmas 


greetings were exchanged. After a few short expressions 
of appreciation from Mr. Dameron. Mr. Pierson and Mr 
Fischer, the turkeys were distributed to all Everyone 
from Mr. Dameron to the porters received a big turkry 
The turkeys for the salesmen and the Shreveport branch 
were shipped to them. The factory c’osed at 12 o’clock 


to allow the employees to spend the afternoon shopping 
The giving of turkeys has been a custom of the Dam 
eron-Pierson Company, Limited, for many years 


New Loop Stationer in Chicago. 

The Office Stationery & Equipment Company is the name 
of a newly formed concern handling a full and complete line 
of stationery, office supplies and equipment. The compan 
is located at 160 North Wells street, Chicago, Il]. The mem 
bers of the organization are A. R. Skibbe and E. F. Rons 


Carnegie Medal to “Y and E” Man. 


C. J. Sanborn, of the Boston branch of the Yawman and 
Erbe Manufacturing Company was awarded a Carnegi 
medal for exceptional bravery in saving a human life 
Mr. Sanborn’s achievement was saving the life of Miss 
Elzura Chandler at Ocean Bluff September 5. 1917. She 
had been bathing about fifteen feet from shore, when the 
undertow swept her out to sea. Mr. Sanborn breasted 
six-foot breakers, rescuing the young lady and bringing 
her within reach of assistance. The exertion nearly ex 
hausted Mr. Sanborn. 


Ramsay on Advertising Statistics. 


Robert Ramsay, director of sales promotion, publicity 


and advertising of the American Writing Paper Company, 
cited some interesting figures before the Advertising Clul 
of Indianapolis He said that in 1919 the investment 
throughout the United States in advertising as $1.304, 
000,000. This sum is five times the entire gold production 
of the United States in the last thirty-five year [It might 


also be represented as twice the earnings of the Standard 
Oii Company for the seven years 1912-18 Of this sun 
$600,000,000 was spent for all forms of newspaper adver 
tising, and $300,000,000 for all forms of direct advertising 


wo 
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“Noiseless _ 
snl 


“i Pertect 


Carbon 
Copies! 





DEALERS— 


We have perfected a line of “Noiseless” Carbon Papers 
In various grades: 


Panama Bronze Noiseless 
Panama Commercial Noiseless 
and 


“Noiseless” for your Special Imprint 


Both Standard and Light Weights 


You can now satisfy ‘‘Noiseless’ operators—send for sample sheets 
and full information. 


Manifold Supplies Co. 


Manufacturers 


Panama Carbon Papers and Typewriter Ribbons 


BROOKLYN (Station L2), N. Y., U.S. A. 
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Williamsport, Pa., Concern Adds to Factory. 

The J. K. Rishel Furniture Company has recently com 
pleted an addition to its factory. The addition is 204 feet 
long and 64 feet wide and will be put in use as soon as 
machinery and other equipment can be installed 

The J. K. Rishel Furniture Company have been manu 
facturing high grade furniture for the past fifty-five years 
and four years ago entered the Desk field with a line 
flat top, roll top and typewriter desks and office tables 
both quartered oak and mahogany. 

This line is moderate in price, but materials are car 


fully selected and construction and finish are rigidly in 
spected. There has been a demand for these desks beyond 
the volume of production, necessitating the large addi 
tion now all but completed. With this added volume they 
now expect to be able to take on a few more dealers and 
to render prompt and efficient service to their old friends. 

To insure that each part will measure up to the standard 
everything which goes into the manufacture of the com 
pany’s desks is made in their own factories. 


Brief Notes From Arkansas. 
Under a Fort Smith, Ark., date line, a valued and enter 





prising subscriber sends the following items of news, 
which arrived too late for the classified columns 
Miss Rosalie Kahres has been appointed demonstrato 


for the Underwood bookkeeping machine. 
ok 6 a 


W. H. Warden, manager of the local Underwood branch 
is in Little Rock, attending the annual salesmen’s meet 
“ta 











ing. ‘* 2 

Johnnie O’Connor, Underwood repairman, got pretty 
badly bruised up, when his auto was struck by a railroad 
train Sunday. . =. 

L. H. Hamby, former Remington branch manager, who 
has been attending the National Cash Register company’s 














salesmen’s school, is home for the holidays. 
x * 


C. S. Weaver, a former Ft. Smith typewriter salesmat 


Square Away is here in the interest of a St. Louis paper 
k * x 


L. A. Hommer, an itinerant repairman, is 


for 1921 Selling city his headquarters. 
Royal Elimination Contest. 


° ‘ Salesmen of the Royal Typewriter Company, Inc., who 

The opportunity for selling honest are members of the All-Star Club have higher. honor to 

. ° achieve. The twelve salesmen who form the club are to 

values in chairs was never better. contest for the glory and reward of “Master Salesman.” 

. : - A six months’ sales contest began December 1 Chere 

Buyers will pick chairs with more are two teams. Each month the low man in each divi 

discrimination than heretofore Their sion eliminates himself. The survivors in each division the 

° ° " sixth month of the contest will have a worthy target 

standards will be higher, for the The grand prize is $1,500 in cash, and a gold medal pat 
“ ’ ” terned after the Royal trade mark, suitably inscribed 

sellers market’ has demonstrated that The teams were chosen by drawing one by one Che 

price is no criterion of chair values. personnel: First division—C. W. Knox, Jr., F. G. Kennedy, 

W. E. Waber, J. C. Steedman, G. W. Cochrane, D. M 


Alkire. Second division—W. B. Larsen, E. F. Hancock, 


——V“.1 i - 


W. W. Matthews Recovering. 





will meet every requirement of the exact- W. W. Matthews, a well-known manufacturers’ agent o 
: . Chicago, is recovering from a siege of stomach troubl 
ing customer. There is a large range of His doctor ordered rest and the milk cure shortly before 
styles and finishes—all made under the Christmas, so Mr. Matthews followed his wife to Balti 
familiar Conrades standard which permits more, where she spent the holidays. Mr. Matthews r« 

° : sponded quickly to treatment, and is scheduled t e act 
nothing to leave our factory that is not of ive in business by the middle of January. 


our accepted quality. —___—___— 
P q y Art Metal Construction Co. Takes New Quarters 


Let us send you the Catalogue of Conrades in Cleveland. 


Chairs. Jt will give you a leverage on the F. R. Riddell, branch manager of the Cleveland, Ohio 

hai h , f , office of the Art Metal Construction Company of James 

cna Ousiness of your City. town, N. Y., announces the opening of new office and dis 

play rooms at 1900 Thirteenth street, East, just off Eucli 

d M f ° & avenue. The offices were formerly at 910 Citizens’ build 
onrades |Vianufacturing Co. ing. 

1942 N. Second Street Steel Furniture Association Moves Offices. 

S i The executive offices of the National Association of 

t. Louis, Mo. Steel Furniture Manufacturers have beerr moved from thx 

Schofield building, Cleveland, O., to the Engineers’ 


building. 
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Remington Leads 


F bes its contribution to the growth of the 
world’s business. This one statement sums 
up all the facts of Remington leadership. 


Remington originated the typewriter and founded the 
typewriter industry. 


Remington has developed the great majority of the time 
and labor saving imptovements of the writing machine. 


Remington has introduced the use of the typewriter in 
every country on earth and in every line of business. 


Remington leads in the actual number of machines, bear- 
ing its name, that have revolutionized the world’s business 
methods. 


Remington leads, today as always, in every field of type- 
writer progress. Broadly speaking, there are three of these 
fields, correspondence, statistical writing and bookkeeping. 
And for each there is a Remington which embodies the for- 
ward thought in time and cost saving. 


The Sel/f-Starting Remington, the Key-Set Tabulat- 
ing Remington and the Accounting Remington, each in its 
own field, are now showing the way to new and more efficient 
clerical methods. 


These are Remington’s un- 
paralleled contributions to the 
world’s business growth. 


Remington 
Typewriter Company 


(Incorporated) 


374 Broadway New York 


Branches Everywhere 
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Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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Blank Books—Charles M. Meyer, . pany, 232 Essex street, Lawrence, Fast Washington street, Chicago, 
F. P. Burnap Stationery & Print Blank Books—William ©. Bar Mass. Ill. 
ing Company, 107 West 10th denheuer, Boorum & Pease Com- , 
street, Kansas City, Mo.; Munroe pany, 109 Leonard street, New Carbon Paper and Inked Ri- Pens and Pencils—J. H. Scher 
“ .. - “A . ate , " > > bons—William Schmiederer, Bux : - - : 
Cole, George E. Cole & Company, York, N. Y.; J. 8. A. Wittke, J. ton & Skinner Priation: & Static merhorn, Jos. Dixon Crucible Com 
119 West Washington street, Chi G. Shaw Blank Book Company, 72 oan an ° _ 306 Nort - or pany, Wayne ind Monmouth 
eago, Ill.; James M. Colomb, Dam Walker street, New York, N. Y.; prs in red arg ‘Mo. ~ a EC streets, Jersey City, N. J H. C. 
eron-Pierson Company, Ltd., 611 Frank B. Towne, National Blank Prendergast 29 Waghtnwtes By Sharp, The Esterbrook Steel Pen 
Market street, Shreveport, La. Book Company, Holyoke, Mass. ane 7 aor lg , »~y LT Mar Manufacturing Company, Camden, 
Paper and Envelopes—W. B. Paper and Envelopes—Dr. R. E. shall. Stadelinth. Sastre  Conapany, 4 J.; Frank D. Waterman, L. 
Gregory, Gregory, Mayer & Thom Rindfusz, American Writing Paper 24 South Clark street. Chicago. Til. aterman Company 191 Broud- 
Company, 19 Cadillac Square, De Company, Holyoke, Mass.; J. B. p , wy, New York, N. J} _ George E. 
troit, Mich.; A. J. Walker, Farn- Thayer, U: 8. Envelope Company, _Co-operative Catalogue Construc- Parmenter, American Crayon Com 
ham Printing & Stationery Com Cypress street, Springfield, Mass.: tion—Kellogg Smith, Schooley Sta pany, Bush rerminal Saies build 
pany, 417 Hennepin avenue, Min- William Whiting, Whiting Paper tionery & Printing Company, 718 ing, 130 West 42nd street New 
neapolis, Minn.; Gerry A. Manning, Company, Holyoke, Mass. Etawere street, Kansas City. Mo.: York, N. Y. 
Printin Co., 509 Joplin oh . ° arley J. fantz, Skinner & Ken 
stat, Joplin ‘Mo. Hardware and Glassware—R. H. nedy Stationery Company, 416 Co-operative Catalogee Construc- 
‘Hardware and Glassware—-R. B. Baxter, Deflance Manufacturing North Fourth street, St. Louis, tion—C. R. Fargo Vilson-Jones 
Sanders, The F, W. Roberts Com- Company, 384 Broadway, New Mo.: W. R. Diehl, The Diehl Office Loose-Leaf Company, 3300 Frank 
pany, Prospect and East Fourth, York, N. Y.; Harry Haupt, Kimp Equipment Company, 43 East Gay lin boulevard, Chicagé a: WW. 
Cleveland, Ohio; Arthur C. Bain ton, Haupt & Company, 53 Beek- street, Columbus, Ohio. (. Bardenheuer, Boorum & Pease 
bridge Henr Bainbridge & Com- man street, New York, N. Y.: 1 Fil -. tt Company, 109 Leonard street, 
ew A rete cow Frank A, Weeks, Frank A. Weeks Stee es and Equipment—D. fBreooklyn, N. Y.; H. P. Cobourn. 
pany, 218 Greenwich street, New : ‘ W. Collins, Western Bank Supply ‘ , 
a a 1 Seer She Manufacturing Company, 93 John vs =, we ‘ suppty Dennison Manufacturing Company, 
York, x Y.; Shea —, wee street. Mew York. N. ¥ Company, 317 Main street, Okla Framingham, Mass 
Smith Company, 322 Federa ; an + sl tage Ba homa City, Okla.; Wm. J. You CEng 
street, Chicago, Ill. Inks and Mucilage—W. 8S. Staf mans, W. B. Carpenter Company Steel Files and Equi e 
> - ; : 3 ep , . . , quipment— Lee 
Inks and ucilage—. L. Jerni- ford, S. 8S. Stafford, a Inc., _ 00s 422 Main street, Cincinnati, Ohio: A. Smith, The General Fireproof 
gan, Lester Book and Stationery poe street, New — York, F. I. Brown, Brown-Howland Com- ing Company, Youngstown, Ohio; 
Company, 70 North Broad street, . ¥.; W. H. Redington, Sanford pany, 80 Federal street, Boston, Francis J. Yawman. Yawman and 
Atlanta, Ga.; Ed. A. Kistler, The Manufacturing saggy a Mass. Erbe Manufacturing Company, 424 
W. H. Kistler Stationery Company, and Peoria streets, Chicago, a3 : oe me St. Paul street. Rochester, N. Y.;: 
Kistler building, Denver, Colo.; Richard B. Carter, The Carter's Office Chairs’ J. Ogden Pierson, STM Nit, The Shaw-Walker 
Herman H. Cast, Western Litho. Ink Company, Boston, Mass. 6 Gname caveat nae ee’ Company Muskegon, Mich. 
& Ofice Supply Company, = Social Stationery —Charles C. La.; La Mott Atwood, Stevens, Sin Gini P : 
1 a See, semEER, Davis, Eaton, Crane & Pike Com- Maloney & Company, 21 South La 2* L M irble c f canbe 
ans. any, 225 Fifth avenue, New Salle stre ‘hicazo ; > ae hait rones 
Social Stationery —Charles R. York. N. Y.; J. L. Wyckoff, White Netshammer, Northwestern Furnt.  Beaford, Ohio; G. Raymond Tut 
Hamilton, The Dreka Company, & Wyckoff Manufacturing Com- ture Company, Milwaukee, Wis Se, C. A. Cook Company, 38 Os 
1121 Chestnut street, Philadelphia, pany, Holyoke, Mass. ; Edward y, 2 . s. born street, Cambridge, Mass. : 
Penna.: Charles H. Marshall, Wm. Cash, George B. Hurd & Company, ,,, Wooden Desks —Arthur Schooley, Thos, W. Foote, The Marble & 
H. Hoskins Company, 906 Chest- 425 Broome street New York The Schooley Stationery & Print Shattuck Chair Company East 
nut street, Philadelphia, Penna.; ~: Bt ee Bainbridge, Jr.. Ke Company, a rus es, 105th street, Cleveland, Ohio 
M. T. Bird, M. T. Bird & Com- Charles T. Bainbridge’s Sons, 24 Sanene: STs aes We. 0. Row, ~_ t 
pany, 5 West street, toston, Cumberland street Seckine. N Y. Buxton & Skinner Evinting « Sta a ees ss — a 
Mags. : se tionery Company, 306 North Fourth or., eo SOT EOC oro om 
Pons and Pencils—H. J. Strat- Carbon Paper and Inked Rib- street, St. Louis, Mo.; E. D. L. pany, 1250 Harrison avenue, Cin 
ford, Neal, Stratford & Kerr, 521 bons—Charles P. Garvin, F. Sperry, Brown, Blodgett & Sperry cinnati, Ohio; Charles 8. Brew 
Market street, San Francisco, Webster Company, 342 ieanann Company, Fifth and Minnesota Standard Furniture Company, Her 
Calif.: Fred J. Young, Cunning- street, Boston, Mass.: R. 8. streets, St. Paul, Minn. poned N z Carl 8S Leopold 
ham, Curtiss & Welch Company, Moore, The Ault & Wiborg Com Wooden Filing Devices—(Charles ng ea Company, Burling 
723 South Hill street. Los An- pany, Seventh and Culvert streets, W. Roth, Buntell-Roth Company, n, a. 
geles, Calif.; Geo. E. Miller, Low- Cincinnati, Ohio; A. H. Barker- 113 East Third street, Dayton, Wooden Filing Devices-—Harry 
man & Hanford Company, First diag, Mittag & Volger, Inc., Park Ohio; W. H. Kistler, Kistler Sta C. Weis, Weis  Maunfacturing 
quemme and Cherry street, Seattle, Ridge, N. J. tionery Company (W. H.), Kistler Company, Monroe Mich Henry 
ash building, Denver, Colo.; Adrian C. Yeiser, Ir Globe-Wernicke 
Leather Goods and Nove! ties— Reg res: Ry eng Fembroke, Pembroke Company, 22 Company, Cincinnati, Ohio: Frank 
aS Bailey, 2 ggg 7 rm ah Genes, Saw York, N East Broadway, Salt Lake City, C. Morse, Browne-M e Company 
rar n treet, toston, Mass.; ¥ _ > ‘ts ro ch 
Iiova M “Whiting Whiting ‘Ste Y.; H. R. Speckman, The Beach Utah, : Muskegon, Mic! 
tionery * Company, Swan and Leather Company, 1031 East Wal Blue Print Paper and Drawing Blue Print Paper and Drawing 
Washington streets, Buffalo, N nut street, Coshocton, Ohio; W. and Artists’ Materials — k r and Artists’ Mate ia's—*C. M 
Y.: Charles D. Brewer 7. a. H. Weissbrod, Emil Weissbrod & Lockwood, Millington = Lockwood, Bernegau Keuffel & Esser Com 
Brewer & Company Inc., 58 Lib- Sons, Inec., Hope and _ Prospect 207 Ellicott squire, Buffalo, N pany, Third and Adams street 
ote eeet Sew tick 2. v streets, Greenfield, Mass. a \ a Maver os Hoboken, N. J r. M. Jefferson 
al pear ate cer Clarke Athographing Compan Defiance Manufacturing Company 
op oose Leaf Devices—John  B. Loose Leaf Devices — William San Antonio, Texas; Harry i 29 East sist street, New York, N 
rower, rhe John R. Rembert Pitt, Irving-Pitt Manufacturing Bellamy, The Kendrick-Bellamy Y.: H. SS Rol . lr’ hnic 1] 
Company, 161 Church street. New Company, 405 East Eighth street, Company, 16th and Stout streets Supply Co., Scranton, Penna 
Haven, Conn.; Frank R. Welsh. Kansas City, Mo.: J. M. Towne. Denver, Colo 4 : una 
William Mann Company, 529 Mar National Blank Book Company ve te : - Miscellaneous Items—James R 
ket street, Philadelphia, Penna.: iin Cine: Minion @ "Car. _Miscellaneous Items—Theo. A Arming ton. Dennivon Manufactur 
Harry G. Horder. Horder’s Sta penter ’ The "Samuel C Tetum Steinmueller, Lucas Brothers, 221 ing Company, Framingham, Mass 
tionery Stores, 236 West Lake : EO en ee ha East Baltimore street. Baltimore, J. H. Bernheiser Acme Staple 
Company, 2062 Reading Road, Cin M : -ae : . : . 
street, Chicago, Il. cinnati. Ohio Md.: Chas. G. Stott. Chas. G. Stott Company, 1643 Hadd ivenue 
Rubber Stamp Goods—F. K. wy 2; ‘ & Company, Inc., 1810 New York Camden, N. J Chas. S. Cooke 
Adams, S. C. Adams Stamp & Sta Rubber Stamp Goods Gust avenue, Washington, D. C.; J. M The Cooke & Cobb Company, 213 
tionery Company, 412 North Sixth Meyer, Meyer & Wenthe, 108 Byck, M. 8. & D. A. Byck Com Steuben street, Brookly: N. Y. 
street, St. Louis, Mo.; Harold L. North Dearborn street, Chicago, pany, 10° Bay street, West, Sa 
Frost, Frost Office Appliance Com Iil.: M. L. Willard, The Superior vannah, Ga, *Acceptance not t received 
pany, 94 Franklin street, Worces Type Company, 3940 Ravenswood Steel and Copper Plate Engraving—Peter T. Hoehn. Bates, Jackson & 
ter, Mass.: Henry Curlander, 223 avenne, Chicago. Ill.; Louis Me Company, 17 Elm street, Buffalo, N. Y.: George B. Gannett, George D 
North Calvert street (Modern lind. Louis Melind Company, 362 Barnard Staticnery Company, _ Laclede avenue, St Lou M ( J 
Stamp Manufacturing Company), West Chicago avenue, Chicago, McKenzie, McKenzie Engraving Company, 178 Congress street. Boston 


Baltimore, Md. I}! Mass, 
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Mighty as it may be, the power or 

the skill of one man will accomplish 

only a human limit. ‘We know of no 
other machine that so greatly multiplies 
man-power as does the Mimeograph. Five 
thousand well-printed duplicates of a type- 


written sheet delivered every hour, with only a 

few minutes consumed in getting ready to print, 

is a truly remarkable accomplishment, even in these 
days of urgent speed. In your own ofhce, under 
your direct supervision, the work can be privately 
and cleanly done—at negligible cost. And if diagrams, 
illustrations or plans are needed, they may be included 


on the same sheet bya simple method of tracing. The Mimeo- 
graph costs little to install and little to operate—and it is a mighty 
power in the economy of American business. Let us show you 


how it will save both effort and money for you. Write for booklet 
‘‘T-1’’ to the A. B. Dick Company, Chicago—and New York. 


reer rw rs 
IMAM Beoison RASH 
of ; Hh ! i 
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FiberstoK : 
Line! | 


Style, strength, safety and service 
are the four FiberstoK features 
that will bring and hold the best trade to 
your store. These toughest of all paper 
devices are uniform in strength, thickness 
and color. The line includes a wide vari- 
ety of containers for every purpose, 
and can be furnished in any sizes desired. 
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Flat and Expanding Envelopes, Folders, © 
File Pockets, Files and Other Specialties 


LUISA 
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FLAT ENVELOPES EXPANDING ENVELOPES 


We will be glad to send you samples and Catalog 5 
illustrating the complete FiberstoK line, together 
with a special plan for marketing it in your territory 


National Fiberstok Envelope Co. el 
429-447 Moyer Street Philadelphia, Pa. om | 
21 Park Row, New York, N.Y. Merchants Laclede Bldg., St. Louis, Mo. Kye | 
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Delegates to the Chamber of Commerce of the United States—Fletcher 


RB. Gibbs, Councillor, 405 Conway building, Chicago, Ill.; R. P Andrews, 
R. P. Andrews Paper Company, 727 13th street, Washington, D. ¢ 

Millington Lockwood, 207 Ellicott square, Buffalo, . N Y Ebe rhard 
Faber, 200 Fifth avenue, New York, N. Y.; Charles E. Falconer, The 
Faleoner Company, Gay and Water streets, Baltimore, Md.; Wm J. 


Youmans, W. B. Carpenter Company, 422 Main street, Cincinnati, Ohio; 
J. Ogden Pierson, Dameron-Pierson Company, 400 Camp street, New 
Orleans, La. : 

Grievance—Mortimer W. Byers, 41 Park Row, New York, N. Y.; Henry 
Frank, Frank & Tichenor, 39 East 20th street, New York, N. Y.; Wm. 
S. Stafford, S. S. Stafford, Inc., 603 Washington street, New York, N. Y 

Resolutions—Charles A. Lent, Brown, Lent & Pett, Inc., 90 William 
street. New York, N. Y.; Eberhard Faber, 200 Fifth avenue, New York 
N. ¥ R. H. Baxter, Defiance Manufacturing Company, 384 Broadway, 
New York. N. Y.: J. Ogden Pierson, Dameron-Pierson Company, 400 
Camp street, New Orleans, La, 

Convention—Charles N. Bellman, Franklin Printing & Engraving Com 
pany, 321 Superior. street, Toledo, Ohio: Frank D Watermar I E. 
Waterman Company, 191 Broadway, New York, N. Y.; Harry A. Prizer 
William Mann Company, 529 Market street, Philadelphia, Penna. 

Credentials—Ired P. Seymour, Horder’s, Inc., 236 West Lake street, 
Chicago, Ill.: Charles A. Stevens, Stevens, Maloney & Company, 21 South 
La Salle street, Chicago. Ill.; De Witt C. Dunn, William Mann Company, 
529 Market street, Philadelphia, Penna. 

Wholesale Dealers’ Committee—Paul J. Wielandy, Blackwell-Wielandy 
Book & Stationery Company, St. Louis, Mo.; William C. Whittemore, The 
American News Company, Inc., 9 Park placé, New York, N. Y.; R. H. 
Baxter, Defiance Manufacturing Company, 384 Broadway, New York, 


Co-operative Advertising ¢This committee to arrange with manufactur 
ers the proper dates for the simultaneous displays of goods by dealers 
it times when national advertising campaigns are in progress)—Ralph 
S. Bauer, Chairman, R. S. Bauer Company, 33 Central street, Lynn, 
Mass.; Charles N. Bellman, The Franklin Printing & Engraving Company, 
Toledo, Ohio; Millington Lockwood, 207 Ellieett square, Buffalo, N. Y.; 
Fletcher B. Gibbs, 405 Conway building, Chicago, Ill. 

COMMERCIAL FURNITURE DIVISION, 


Executive Committee—Charles A, H. Thom, Gregory, Mayer & Thom, 
19 Cadillac square, Detroit, Mich.; A. A. Bigalke, The Ohio Desk Com- 
pany, 1122 Prospect avenue, Cleveland, Ohio; A. Schooley, The Schooley 
Stationery & Printing Company, 718 Delaware street, Kagsas City, Mo. : 
Theo. F,. Peirce, Pacific Desk Company, 420 South Spring street, Los 
Angeles, Calif.; John R. Gibson, The Gibson & Perin Company, 121 West 
Fourth street, Cincinnati, Ohio; Fletcher B. Gibbs, secretary and treas 
urer, 405 Conway building, Chicago, Il. , 


SUB-COMMITTEES. 
Standardization of Sizes—lIvan FE. Packing and Shipping—Theo. F. 
Allen, Fielder & Allen Company, Peirce, Pacific Desk Co., 420 South 
Marietta and Forsyth streets, At- 


Spring street, Los Angeles, Calif.: 
A. C. Carlson, Carlson Brothers, 
417 15th street, Moline, Ill.; John 


lanta, Ga.; John H. Gibson, The 
Gibson & Perin Company, 121 West 
Fourth street, Cincinnati, Ohio; A. 


A. Bigalke, The Ohio Desk Com- M. Cooper, Foote & Davies Com- 
paay 1122 Prospect avenue, pany, Edgewood avenue and Pryor 
Cleveland. Ohio street, Atlanta, Ga. 


Secretary of Yawman & Erbe Mfg. Co. Honored. 

At a meeting of the National Executive Committee of 
The National Association of Stationers and Manufacturers, 
held in New York City recently, Francis J. Yawman was 





FRANCIS J. YAWMAN., 


appointed one of three members to serve on a Manufac- 
turers’ Committee on steel files and equipment. 

Mr. Yawman is secretary and assistant sales manager of 
the Yawman and Erbe Manufacturing Company of Roches- 
ter, N. Y. 


Peorians Organize. 

W. H. Greenleaf, field secretary. of the National Asso- 
ciation of Stationers and Manufacturers, recently addressed 
an organization meeting of the stationers of Peoria, III. 
A local association was organized and will join the na- 
tional organization. Most of the members already belong 
to the national association as individuals. At the initial 
meeting the following officers were elected: President— 
Mr. Fuller of the Fuller Peerless Company, Peoria; sec- 
retary-treasurer—John Gallagher, John Gallagher & Com- 
pany, Peoria. 

Mr. Gibbs, Mr. Greenleaf and the National Association 
officers are planning to attend a series of regional meet- 
ings, which will cover the entire United States. 

Chain Stores Slash Inventory. 

The F. W. Woolworth Company, which conducts a chain 
of variety stores throughout the country, reduced its in- 
ventory in two months $5,000,000. December inventories 
were scheduled for another reduction of $3,000,000. 














BADGER 


ALUMINUM SHEET HOLDERS 
«Practical and Durable” 





—with these Exclusive Selling Features 


The practical simplicity of the Badger 
Aluminum Sheet Holder distinguishes it 
from all others. 


It is made of the highest grade Aluminum 
obtainable. The ridged front cover gives 
it greatest strength where most others are 
weakest. There are no rivets to break off 
or work loose. It is composed of but three 
pieces—top and bottom covers, and back. 
The intersection of the bottom cover and 
the back forms the hinge. A convenient 
pencil holder is provided in the back. The 
top cover is a trifle longer than the bottom 
cover, to facilitate opening of the holder in 
an instant. 


Drivers who have tried them always ask for 
a Badger Aluminum Sheet Holder when an 
additional one is needed. 


THE BADGER LINE OF 
LOOSE-LEAF DEVICES 


includes also a complete assortment of 


LEDGERS — POST BINDERS — RING 
BINDERS—-PHOTO ALBUMS—CATA- 
LOG BINDERS and all of the other Loose- 
Leaf Devices for which the Stationer has a 
demand. 


Send for copy of Catalog 0-12 
and ask for our special propo- 
sition to Dealers. 


THE HEINN COMPANY 














MILWAUKEE, WIS. _} 
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MONOGRAM 
Carbons and Ribbons 


‘The Line of Lowest 
Ultimate Cost’’ 


= Business men of discrimination are 
= digging deep these days into the 
= fundamental soundness of the brand 
= of carbon paper and typewriter rib- 
= bons as well as the business integ- 
= rity of the manufacturers they favor 
= for such goods. 


And properly so. They prefer to 
associate themselves with a com- 
pany that is solid at the foundation 
—one in which they have every 
confidence because they know the 
quality is right and price commen- 
surate with the unsurpassed goods 
and service. 


= It is especially significant that just 
= at this time Neidich’s is being fa- 
= vored more and more by these 
= exacting dealers, because the carbon 
= paper and typewriter ribbons are 
a right throughout, and this is evi- 
= dence of having built on a solid 


foundation. 


Neidich Process Company 


Manufacturers 


Established 1898 
Main Office and Factory: Burlington, N. J., U.S. A. 
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New Machines and Devices. 
(Continued from Page 36.) 


New Desk Tickler and Card File. 

The Unyversal Utylyty Unyts Company, 6111 Winthrop 
avenue, Chicago, have perfected a new device for cards or 
files of any size. The adaptation of the idea shown in the 
cut is a metal box for use on the desk and of a size suit- 
able to receive 3x5 cards. Its mechanism is the same as 
in the larger adaptations of the idea. On opening the box 
both ends spread and tilt at an angle so that the tops of 
the cards have all the play necessary for the whole card 





THE “NATURAL” DESK CARD FILE 


The bottom 
serrated in 


to be seen without taking it from the box. 
is serrated so that the tops of the cards are 
like manner and cards can be turned forward or back one 
at a time if desired without having to pinch two cards 
between the fingers to separate them. With this mechan- 
ism one does not have to lift out part of the contents of a 
drawer to examine any given letter or card. 


Faber Rubber Band Cabinets. 


Automatic sales of rubber bands are made possible by 
the counter display cabinets provided by Eberhard Faber, 
37 Greenpoint avenue, Brooklyn, N. Y. Both the Banner 
and the. Ruby brands are packed in this style, the bands 
being contained in envelopes suitably marked to show 
size. One compartment contains assorted The 
bands sell for ten cents the envelope. 





sizes 


Glass Legs for “Y and E” Uprights. 


The Yawman and Erbe Manufacturing Company is now 
supplying glass legs for both wood and steel upright filing 
sections. They are moulded glass, strong and durable. 
This feature makes it easy to keep the legs clean, and they 
are not subject to marring or discoloring. The glass legs 





SHOWING THE APPLICATION OF GLASS LEGS TO WOOD 


AND STEEL UPRIGHT FILING SECTIONS 


match other 
type oft 


salesmen to 
with that 


and E” 


make it possible for “Y ; 
furnished 


office equipment which is 
support. 


Visible Numbering Machine. 

The American Numbering Machine Company of Brook 
lyn, N. Y., is sponsor for the “American Visible Model 41’ 
hand numbering machine. In this machine the indicating 
figures in the window at the front are permanently en- 
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-| UNDERWOOD 
TYPEWRITER 


Achievements 


UNDERWOOD— 


First in Speed, Accuracy, Durability .; 

































At the International Typewriter Contests held in New 
York City, October 25, 1920, the Underwood for the 
Fifteenth consecutive year re-established its record: 
World’s Champion: George L. Hossfeld, 13l words 
per minute for one hour. 
Amateur Champion: Genevieve Maxwell, 122words 
per minute for one-half hour. 
Novice Champion: Arthur Neuenhaus, 100 words a 
minute for one-quarter hour. 
Official International Records for World’s Trophy 
from 1906,when Speed Contests wereInaugurated 
Words per 


















Year 
1906 
1907 
1908 
1909 
1910 
1911 
1912 
1913 
1914 
1915 
1916 
1917 
1918 
1919 
1920 


Winner 
Rose L. Fritz 
Rose L. Fritz 
Rose L. Fritz 
Rose L. Fritz 
H. O. Blaisdell 
H. O. Blaisdell 
Florence E. Wilson 
Margaret B. Owen 
Emil A. Trefzger 
Margaret B. Owen 
Margaret B. Owen 
Margaret B. Owen 
George L. Hossfeld 
William F. Oswald 
George L. Hossfeld 





Machine 


Underwood 
Underwood 
Underwood 
Underwood 
Underwood 
Underwood 





Underwood 
Underwood 
Underwood 
Underwood 
Underwood 
Underwood 


Minute 
82 


A 













ALL WON ON THE UNDERWOOD 
Greatest Records Are UNDERWOOD Records 
° e Revolutionized type- 
Achievements: writer manufacture by 
introducing the first full, line visible machine. 
Broadened the scope of mechanical writing by the 
introduction of its special machines and its wonder- 
ful bookkeeping machine. 
Won by service and fair treatment the confidence 


ofthe public. Established largest plants in the world 
for manufacture of Typewriters. 
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The Davids Spirit 


There is known in the world 
of industry what has come to 


be called “The Davids Spirit.” 


It pervades the administrative 
offices; it permeates the shops. 
It diffuses among the produc- 
tion heads; it extends to the 
workmen at the bench. 


It is not a studied, artificial 
atmosphere. 


It is rather an influence which 
comes from the intermingling 
of kindred spirits, engendered 
by a sincerity and unity of 
purpose. 


It causes the Davids’ organiza- 
tion to stand out—as one apart. 


It implants the principle that 
the nearly good is not goo 
enough. 


It provokes intolerance of the 
unworthy and the unfit. 


It induces the craftsman to 
appreciate his personal re- 
sponsibility. 


It brings home to him that, like 
the chain which is no stronger 
than its weakest link, a product 
is no stronger than its weakest 
element. He knows that one 
imperfect part impairs the 
whole. 


He is inspired by an eagerness 
to excel. He glows with pride 
as he tells of the part he plays. 


For ninety-five years the 
Davids Spint has been mani- 
festing itself in the goodness of 
Davice’ Quality Products. 
And the goodness of the mer- 
chandise in turn nourishes that 
spint in the organization which 
produces it. 


The Davids spint could come 
only with the zealous co- opera- 
tion of those inspired by the 
same ideal—the production of 
the highest type of products 
worthy to be known as Davids’ 
Inks and Adhesives, Carbon 
Papers and Inked Ribbons— 
the Standard of America. 


Thaddeus Davids Ink Co., Inc. 


AMERICA’S OLDEST INK AND ADHESIVE MANUFACTURERS 


New York 


Chicago Boston 
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We graved between the figures that print, hence that which ts 

printed always shows in the window, the construction be 

such that the operator can always see in the window 

the next number to be stamped before he stamps it \c- 

iracy, speed and the elimination of waste are thus among 
if the claims for this machine. 

This model is built throughout of steel, the wearing 


1 


irts being hardened tool steel Printing figures are en- 
craved and hand trimmed, and the whole machine is sturdy 
fact and in appearance and elegantly finished The 
tory gives each machine a special test for accuracy on 
1.testing machine at a speed of 10,000 impressions an hour, 





Ne 515 Century “Superb” Peortfolie 


Take Pride in Selling | 


It gives force to your sales talk and wins 
converts to quality merchandise. You 
can well display pride when you show 


Century Products 


Brief Cases Portfolios Mail Bags Catalogue Cases 
Boston Bags Music Cases Ete. 
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MERICAN VISIBLE MODEL 41 HAND NUMBERING 
MACHINE : : 

The value is evident on inspection— 

h is said to be five times as fast as a numbering ma long use emphasizes it. 

line of this type can be operated by hand. 

A separate warranty is given each machine, the guar 


There is character in the design of Century ‘ 





ntee tag be numbered the same as the machine to Products and sturdy merit in their fabrication. 
2 it is ched All cases are creased; all exposed edges are 
= : polished. 
= A New Work Organizer. ; < hati : 
= he Work Organizer Specialties Company, 725 West Write for Catalogue “E”’, price list and discount sheet. 
= ee ng oe rig ge aalmaae ek mee They have convinced many dealers of the advantages of 
= Grand boulevard, Detroit, Mich., has recently gotten out “ype ‘pena . . 
= “ghe : P casein t selling leather goods of recognized merit. 
= new member of its familiar “work-organizer” line—a : pk q 
= niature of number 330 and made of a new material con All dealers should write at once for our new discount 
= isting of paper surfaced with celluloid, waterproof and sheet effective January Ist. 
= ined like leather. This device is only a little larger 





in a good siz d hand. It is five inches wide and eleven Le Century Leather Crafts Company 


hes long and has six pockets each five by eight inches. 
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It has the insertable celluloid label holders and all the Cf 350 Broadway New York, N.Y. 
= features of its larger brothers. It may be used as a postage JG 
stamp holder, by the housekeeper for grocery bills, etc., 


or as a sample holder for salesmen. In fact it has many 
her uses, which will occur to anyone. 
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Some New Bond Designs. 


\ new series of bond blanks consisting of two distinct 
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= designs and an assortment of three colors, brown, green Bi 

= ind range, in each of the designs, thus making a total of wi 

= six new styles, has been published recently by The Goes S 

= Lithographing Company of Chicago Ey 

= hese new styles are attractive and are produced with WE: 
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y of skill characteristic of the products of this com- 
[hey are somewhat lower in price than the Goes 
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Class A bonds, because they are lithographed on a paper NV 

stock that is a trifle less expensive than the exceptional “A&A 

French linen bond used upon the more costly assortment. 
Corresponding separate coupon sheets, the same size as 


the bond bodies, that contain either twenty, thirty, or forty 
coupons to the sheet, can be supplied for these new styles. 
hus when these coupon sheets are used, thirty or forty 
coupon bonds will cost no more than twenty coupon 

mds. The coupon sheets are prepared in the proper 
manner for binding over the top of the bond body in what 
is termed book form. 

They have also published a “baby” bond that is carried 

stock only with ten coupons attached to the body. The oy 
size including the ten coupons is 6%x13%. This baby JG 
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No. 15 Century “Efficiency” Portfolio 
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2 bond type promises to become popular with the users of 
= bond blanks because of its compact form and convenient 

#3 = size. 
= In addition to these new bonds the company has also 
= published new stock certificate design No. 356, appro 
= priate for those engaged in the shipping, shipbuilding, 


VICTOR 


Standard Typewriter 
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WRITES RIGHT 
WEARS RIGHT 


BUILT RIGHT 
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HE value of a writing machine is 

judged by the perfection and per- 
manency of its alignment, the simplicity and 
strength of its construction and its speed 
and ease of operation. 


No matter what machine you have used 
or are now using the VICTOR WILL 
WIN YOUR FAVOR, because the com- 
bination of its inch wide cone bearing type- 
bars, octuple roller bearing carriage and 
unit paper feed give superior alignment, 
efficiency and service. 





Built by modern methods to meet modern 
conditions and with all improvements in- 
: built, a better typewriter than the Victor 
Model No. 10 has not been produced. 
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Experienced dealers in unoc- 
cupied territory may secure 
exclusive selling rights 


Typewriter Company 


General Office and Factory 
Scranton, Pa., U.S.A. 
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ANNIE: 


dry-dock, warehousing, transportation, drayage, forward 
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NEW BOND BLANK OF THE GOES LITHOGRAPHING CO 
ing and other similar industries; and seven new styles o 
bordered blanks that will be found helpful when forms 


for membership certificates, interim certificates, guaran 
tees, notes, receipts, etc., are required. Samples of all of 
these new Goes printers’ helps are freely provided. 


“Open” Book Rest for Easy Reference. 

The “Open” book rest is a recent development to sim 
plify the use of telephone directories and other reference 
books by office workers. The device is made by the Open 
Book Rest Company of America, Inc., 614 Mutual Life 
building, Buffalo, N. Y., for single or double flat top desks 
roll top desks and for attachment to the wall to serve wall 
telephone sets. The latter is equipped with an automati 
attachment for turning on an electric light when the book 
is opened, and cutting off the current when the book is 


closed. It is intended for use in telephone booths and 
other dark places. 
The device is operated by one hand, one action serving 


to open the book and another to close it up out of the 
way. When not in use the book is closed and protected 
against dust. The desk surface is always and the 
device can be operated without disturbing papers on the 
writing bed. 


rree, 


New Loose Leaf Outfit. 


A. Mohler, Box 453, Chicago, Ill., has perfected a new 
loose leaf binder under his trade name, “So-Easy.” The 
book is neatly and attractively covered and its regular 
equipment consists of 200 ruled and printed sheets. There 
are heavy ledger indexes, ruled and printed. The binding 
is vellum de luxe. The book here described and illus 
trated takes sheets 3 by 6 inches. These sheets may be 
trimmed on the binding edge if desired, making them 3 


by 5 so as to fit into a card file after they have answered 
their purpose in the binder, the card file acting as a trans 
fer case. 


‘ 200 RULED AND PRINTED SHEETS : 
EE 40 C1FFERENT STOCK FORMS FOR OFFICE USE © 
" ema a - 
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NEW SMALL LOOSE SHEETS 


LEAF 


BOOK FOR 3x6 


The foregoing is one of several convenient loose leaf 
books made by Mr. Mohler—books whose mechanism is 
uniform in style, but whose sizes and bindings vary ac- 
cording to their intended field of use. 
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Let him help you 


There is a better way to keep 
the store records you need 


In your city there is a representative of The National 
Cash Register Company. He is a student of business 
systems. He has been trained to be of service to mer- 
chants—to help them solve their problems. 


Let him show you how you can get the store records you 
need without working overtime on day books, pass 
books, ledgers, and memorandums. 





He will show you the easiest way to get these records. 
You need them once a year for your Income Tax report. 
You need the same figures every day to control your 
business. 


We make cash registers for every line of business. Priced $75 and up. 


NATIONAL 


CASH REGISTER CO. 


DAYTON, OHIO. 
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y SIGAIN we find our- 
W selves on the thresh- 
old of a New Year, 
looking in on all of its pos- 
sibilities and opportunities. 





It is a bountiful storeroom, 
this New Year of 1921, 
with plenty of good things 
for all. 


It is our wish that you may 
get your full share of this 
generous supply. 


Sengbusch Self-Closing Inkstand Co. 
400 Stroh Building 
Milwaukee, Wis. 
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Sanitary Appliances for Telephones. 
The: white mouthpiece and earpiece shown on the tele- 
phone illustrated herewith is made by the Emeliod Com- 
pany and distributed by the Union Stationery Company, 
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KLEFNA-PHONE MOUTH AND EAR PROTECTORS 


777 Broadway, New York. These devices are made of 
pyralin. They are washable, and their uses are obvious. 


Penn Steel Desk Trays. 

The Penn Art Steel Company, Erie, Penna., has pro- 
duced a multiple unit letter tray with enameled steel 
baskets. These can be built up to any desired height. The 
trays are furnished with or without diamond-shaped open- 
ings in the sides. The company also makes pressed steel 
book ends. 


New Year’s Resolution. 

\ group of fifty-seven Chicago concerns united in print- 
ing a double-page spread in the Chicago Evening Post of 
December 31, in which was. given the following resolution. 
Included among the signers were the Addressograph Com- 
pany and The Wahl Company. 

“A Resolution for Nineteen Twenty-One—Whereas, the 
New Year dawns with the promise of new opportunities 
for men of vision and energy, be it Resolved, That we 
bury all old grudges and grievances, strifes and strikes; 
That we give ourselves to producing the wealth the world 
needs; That we make each day count for a full measure of 
honest toil; That we produce more than we have ever pro- 
duced; That we put new emphasis on service and co-opera- 
tion as the keynotes of happiness, peace and prosperity; 
That we subordinate class advantage to the common wel 
fare, and That we dedicate 1921 to a revival of the Ameri- 
can spirit of enterprise, energy and achievement.” 


United States Civil Service Openings. 


Forthcoming Civil Service examinations include the fol- 
lowing positions which the United States Civil Service 
Commission desires to fill. Blanks for applications may 
be obtained from local secretaries of the Commission, or 
the postmaster. 

Bookkeeper, for vacancies in the departmental service at 
Washington, D. C. Salary, $1,000 to $1,200; examinations 
January 19. 

Instructors (senior and junior) for Army schools at 
various training centers. Seventeen different lines of in- 
struction are to be provided. Salaries—Senior, $1,800 to 
$3,600 a year; junior, $1,500 to $3,000 a year. Applications 
received until February 21. 

Law clerk and typist. Salaries range from $1,400 to 
$1,740 a year. Examinations January 19, March 23, and 
May 4. 

Multigraph operator for various departmental offices at 
Washington, D. C. Entrance salary, $1,000 to $1,200 a 
year. Examinations February 9 and April 13. 

Tabulator and computer for the Bureau of Crop Esti- 
mates, Department of Agriculture, Washington, D. C. En- 
trance salary, $1,200 to $1,800 a year. Examination Feb. 9. 
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“U-Need-Me” 
Cushions and Pads 


are Staples 
“U-Need-Me” Chair Pad 


saves clothes by reduc- 
ing the “chair shine.” 
Our best quality is No. 9, 
made of all-wool felt. 
No. 8 is for the medium- 
priced pad—mixed wool 
and cotton. 
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“U-Need-Me” Products have taken their places 
among the staples of the stationer’s stock. It is as 
natural to call for “U-Need-Me” as it is to specify, 
for instance, a favorite brand of carbon paper. 

Stock “U-Need-Me” Cushions and Pads as you do 
the other staples of your stock. Give them an @c- 
casional display in the window, and inside the store, 
and see how “U-Need-Me” Cushions and Pads move. 





Something New ! 
Our “U-Need-Me” Cushionette No. 800, made in: 
two styles covered with Chase Spanish or Chase 
pebble grain leather on one side and brown all-wool 


felt on the other. It is about 34” thick and contains 
a filler of wool and cotton. The Cushionette is 
held to the chair by three straps giving you all the 
good features of the chair pad and the comfort of 


a cushion. 


Let us send you prices and printed matter. 


Geo. E. Fox & Company 


33 W. Kinzie St., Chicago, U. S. A. 
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MODERN Pen and Pencil Clips 


—are SURE! 


“Sure, they’re sure !”— 
says every dealer who 
handles them. 


In various sizes and 
adi.istable to fit any 
fountain pen cap or 
pencil. They hold se- 
curely and won't break 
or come apart. And 
they’re certain and sure 
to sell to everybody 
who wants a strong, re- 
liable clip. 


Finished in nickel, 
finely polished. Put up 
separately for pens or 
pencils—3 dozen on dis- 
play card. 


MODERN Thumb Tacks 


Assortments— 


In their brass and steel 
polish and_ colored 
styles, they give an at- 
tractive appearance to 
your display counter. 
18 dozen in as- 
sortment shown. 
Special quantity 
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MODERN Merchandise sells itself 
Write for Catalog, price 


lists and samples 
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HOGE MANUFACTURING CO. Inc. } 


215 Fulton St., New York., N-Y. 





D AWAY 


A Fine Man Passes to His Rest. 








Sketch of the Life and Achievements of the Late Frederick 
T. Jefferson, Whose Recent Demise Removed One of 
the Leaders of the Office Equipment Industry of Great 
Britain. 


With profound regret Office Appliances records the 
death of Frederick Thomas Jefferson, chairman of the 
house of Kenrick & Jefferson, Ltd.; and of the Britannic 
Assurance Company, Ltd., of West Bromwich, England. 
Mr. Jefferson passed away on Monday, November 15, at 
his residence, Lapworth Hall, Lapworth, at the age of 
sixty-six years. He had been in poor health for some 
time but refused to discontinue any of his activities 

Frederick T, Jefferson made for himself a most interest- 
ing and useful career. He was educated at the Blue Coat 
Schools, Birmingham, from which school he passed into 
the office of Edward Caddick, a solicitor, in New street, 
West Bromwich. He entered politics as a member of the 
Liberal party and soon established a reputation for his 
ability as an exponent of the principles of that party 
He was a ready and effective speaker and this work 


THE LATE F. T. JEFFERSON 


brought him into touch with John Arthur Kenrick, who 
was at that time president of the local Liberal Associa- 
tion. in these days Mr. Jefferson took a prominent part 
in many controversies and lively meetings were held in 
the town hall. When Mr. Kenrick purchased the Free 
Press from a committee of Liberals he secured the services 
of Mr. Jefferson and thus began their business associa- 
tion. Mr. Jefferson soon became manager of the paper 
After putting it upon a solid foundation, he threw himself 
into the work of developing what was then a small print 
ing business, but which soon under his direction com 
menced to expand and finally a plot of land was secured 
and a factory built adequate to hand'e the increased busi 
ness. The establishment thrived and from time to time 
new branches were added, new buildings being also added 
to the original block, and Mr. Jefferson became a partner 
in the business which his energy and industry had been 
instrumental in building up. Later the concern was con 
verted into a private limited company, the shares in which 
were held by the Kenrick and Jefferson families. The first 
branch office was opened in Bond street, Birmingham 
Today there are twenty-two branches spread over the prin- 
cipal cities and towns of Great Britain and Ireland and 
the business has developed into one of the largest enter 
prises of its kind in the country. Some years ago Mr 
Jefferson’s eldest son, Mr. Fred. Jefferson, became the 





January, tye OFFICE APPLIANCES 57 





CHurry-up Letters 


Rush work, hurry-up letters, a big 
day’s dictation—the Royal meets 
every condition and meets it right. 
The “Royal” is built to stand up under the 
most severe pressure. The quentieg of work 


thrust upon it in no way affects the quality. 
Every letter is clean-cut, uniform; sustained 
effort is made much easier for the operator. 





In speed of action, results accomplished, 
durability and beauty of design, the Royal 
Typewriter is the world’s standard. 


ROYAL TYPEWRITER COMPANY, Inc. 
Royal Typewriter Building, 364-366 Broadway, N. Y. 


“ ; / 
( Y )}) Lp ] i, ¢ ‘ the ' ( Ve Branches and Agencies the World Over 


QYAL 


TYPEWRITERS 
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The Canton Line 


| Qual 
OW that your inventory a: See _ 


has been taken, and you 
have squared yourself away | ) 
for the New Year, we would 
call your attention to the ad- 
vantages to be had in selling 
Steel Furniture. There is no 
doubt but that youare familiar 
with The Canton Line, yet we 
would remind you that you 
can make a very desirable con- 
nection with us to handle our 
line in your territory. We 
make a contract that gives 
you exclusive control of our 
line and if you will just drop 
us a line we will do the rest. 





Complete line, made right and at 
Pre-War prices too. 


The Canton 


Art Metal Company 
920 Market Avenue, South 
Canton, Ohio 
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director, Edward Jefferson becoming secretary 


ma izing 
nd F. T. Jefferson chairman of the company. The visits 
the elder gent'eman, who had acquired a residence at 
Lapworth Hall, Lapworth, from that time on became 
somewhat less frequent, although he continued to take a 
keen interest in the affairs of the company. Under the 
present control the company has reached colossal propor 
tions. The relations between the firm and its employees 


have always been of the happiest character, the company 
expecting the most loyal service and paying for it lib- 
erally and cheerfully. Labor disputes have been conspic- 
uous by their absence. 

In addition to his other activities, Mr. Jefferson built 
up the Britannic Assurance Company, Ltd., whose fine 
yuildings stand on Broad street. His relations with this 
business again proved the accuracy of his judgment in 
business affairs and before long he became a recognized 
authority on industrial assurance matters. When the Na- 
tional Health Assurance Act was drafted his views and 
counsel were repeatedly sought by the premier, Lloyd 
George, and many of Mr. Jefferson’s suggestions were in- 
corporated in the act. 

Mr. Jefferson’s interest in politics never languished. 
When Mr. Gladstone introduced his Home Rule Bill, Mr 
Jefferson, an admirer of the late Joseph Chamberlain, left 
the Liberal party and became a member of the Liberal 
Unionist party and for many years was one of the leaders 
of unionism in the Midlands. Up to the time of his death 
he was president of the West Bromwich Liberal Unionist 
Association and a member of the executive board of that 
organization. He was appointed a borough magistrate on 
August 9, 1892, and discharged his duties with the same 
conscientiousness and ability that characterized his con- 
duct in every other walk of life. He was a generous sup- 
porter of the local hospital of which he was treasurer 
until the time of his death. For many years he was a 
Unitarian, but he contributed freely to the local churches, 
the Church of England and the nonconformist alik« He 
was a member of the Masonic order and was master of 
the Dartmouth Lodge in 1895. Mr. Jefferson was one of 
the founders of that interesting local activity known as 
“Carol Sunday” and every year since its inception he 
occupied the chair at the service, making happy and much 
appreciated little interpolations between the various num 
bers of the program. 

Mr. Jefferson left a widow, his second wife, three sons 
and two daughters. His eldest daughter and her husband, 
Mr. Thomas Cottrell, are doing useful work as members 
of the West Bromwich Town Council. The second son, 
J. A. Jefferson, is general manager of the Britannic As 
surance Company, Ltd., while the eldest and youngest 
sons, Frederick Jefferson and Edward Jefferson, are man- 
aging directors of Kenrick & Jefferson, Ltd. The funeral 
took place at Lapworth Parish Church on November 18 
and brought forth a remarkable manifestation of esteem 
by the friends and townsmen of the deceased. Members 
of the family were present and many of the friends of 
Mr. Jefferson. : The local bench was liberally represented 
by the Mayor, aldermen and other officers. Representa 
tives of the hospital were present, of Kenrick & Jefferson, 
Ltd., and the Britannic Assurance Company, also repre 
sentatives of other assurance societies. 


The procession completely filled the church. Part of 
the service was performed under the rites of the Masonic 
order. Tributes to the departed were pronounced by the 


mayor of West Bromwich and by other persons promi 
nent in public and industrial life. 


x - & 
George W. Wiley. 

George Washington Wiley passed away in December 
at his home, 2505 University avenue, New York, N. Y., 
aged eighty. He was a retired stationer. His son, Alex 
ander C. Wiley 3d, preceded him a day in death 

x ou & 


Walter A. Bonyun. 


ey Bonyun succumbed to heart failure De- 
cember 4th at his home, 427 East Fourth street, Flatbush, 
Brooklyn, N. Y He was manager of the Pension En- 
velope Company Mr. Bonyun was forty-three years old; 
a member of Manhattan Lodge No. 636, F. and A. M. 


New Consulate at Arica. 

\ consulate of the United States has been opened at 
\rica, Chile. Catalogues in Spanish are requested for the 
catalogue file of the consulate. The office at Tacna, Chile, 
was discontinued in November, 1921. 
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Which Part of the Dollar 
Belongs To You? 


The more you pay for tables 
above the lowest price obtain- 
able for like quality must come 
out of your profit. 


We know that we can sell you 
a better office table for less 
money than you can secure 
elsewhere. 


Don’t take our word for it. 


Do some investigating your- 
self. Today — it's one day 
nearer larger profits than to- 
morrow. 


ST. JOHNS TABLE COMPANY 


CADILLAC MICHIGAN 
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Dependabili 


“Absence of doubt or uncertainty; 
commanding trust and confidence’. 


In every-day life, cer- 
tain men stand out 
with marked distinc- 
tion, eminent for their 
service to their fellow 


men. 


Such distinction is not 
earned by fly-by-night 
tactics nor uncertainty 
in performance. 
Rather is it built on 
the rock of honest 
value and sureness of 


service. 


This is also true of 
merchandise. 
Dependability 
alone can earn for a 
manufacturer the high- 
est public esteem for 
his product. 


A quarter of a century 
has foundthe BUSH- 
NELL COMPANY 
dedicated to this pol- 
icy. Dealers and 
users, alike, are aware 
of the dependability 
of **PAPEROID”’ 
Filing and Mailing 


Containers. 





ALVAH BUSHNELL COMPANY 


3 Park Row, NEW YORK 
925 Filbert St., PHILADELPHIA 
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Something New in Typewriterdom, and Its In- 


ventor. 
The new Hillardized paper feed announced on another 
page by Typewriters Hillardized, Inc., 287 Broadway, 


New York, N. Y., is the most recent acmevement of F. W 
Hillard, who for thirty years has been intimately asso- 
ciated with the typewriter industry and its mechanical 
development. 

Mr. Hillard’s first experience in connection with the 
typewriter industry dates back to 1890 when he was em- 
ployed by the Remington Typewriter Company in New 
York as a model maker in their experimental rooms 
There he helped build the first models of their new ma 
chine, subsequently known as the No. 6 and No. 7 Rem 
ington typewriters. Those machines eventually became 
the leading writing machines of their day 

In 1893 he became associated with Amos Densmore 
inventor of the Densmore typewriter, in the development 
of a new machine. Upon the death of Mr. Densmore, Mr 
Hillard joined the Caligraph typewriter factory at Hart 
ford, Conn., as foreman, followed by association with the 
Blickensderfer and Columbia Typewriter Companies and 
later as superintendent of the Brooks Typewriter Com 
pany, at Prince Bay, Staten Island 





F. W. HILLARD. 


In 1894 Mr. Hillard was made superintendent and de 
signer for the Elliott-Hatch Book Typewriter Company, 
now known as the Elliott-Fisher Company. In 1898, while 
still superintendent of the latter company, he formed the 
Hillard Manufacturing Company, and in 1902 the Hillard 
Typewriter Company, both New York corporations doing 
business in New York. Since 1894 Mr. Hillard has con 
tinuously been receiving royalties on various typewriter pat 
ents, from some of the leading companies in the field. 

Several years before the war Mr. Hillard commenced 
work on a new typewriter which was eventually completed 
and put into use. Plans for the manufacture and market 
ing of this new machine in quantities have not been fully 
completed as yet, largely because of general conditions du 
to the war. 

The Hillardized deflector feed plate and platen lin 
finding scale which constitute the new Hillardized paper 
feed provides an exclusive sales proposition to dealers 
and agents in conjunction with other Hillard features, 
covering a ball-bearing race-way linked and lifting carriage 


E. J. Sheehan in Chicago Christmas. 


E. J. Sheehan, general sales manager of The Noiseless 
Typewriter Company, spent Christmas in Chicago with his 
wifé’s parents, Mrs. Sheehan accompanying him \ trip to 
St. Louis was made before the return to New York 

A number of typewriters were stolen from the Chicago 
branch of The Noiseless Typewriter Company. Several have 
been recovered to date, and it is expected that all will be 
returned shortly. 


British South African Annual Received. 


Through the courtesy of Arthur Tunley, Johannesburg, 
we have received a copy of the current British South Afri 
can Annual. This handsome publication will receive more ex 
tended mention in the February issue. 

Salesmanship is so selling that both the buyer and th 
seller will receive a real benefit—Fort Wayne Printing 
Company Pi. 
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You Sell Them—She'll Buy Them 


Ask any dealer who carries Peerless Keys whether they sell and he’ll tell you “They’re a 
winner.” Why? Because they are a necessity to everyone who uses a typewriter and are 
sold entirely on their merit. Every stenographer is a potential customer and you need only 
display a few sets in your window or on your counter to be convinced that they mean Big 
Profits and Steady Sales. 



























And when you order Peerless Keys you get 
Peerless Keys—not some inferior article 
‘hat is represented as a first grade product. 
Some competitors practice that method, as 
you may know. Peerless Keys are made in 
but one grade—the best possible—and be- 
cause they are guaranteed they are sold 
without effort 


There are so many reasons why progressive 
stenographers need rubber typewriter keys 
that it is unnecessary to repeat them. And 
we are educating them to ask for Peerless 
Keys and insist on getting them. That's 
why all you need to do is get in line with 
the other Peerless boosters, stock a few 
sets and watch them go. They will go—and 
you'll come back for more. Try it today 
and see. Our liberal offer will please you. 


The PEERLESS KEY COMPANY, Inc. 
176C Fulton Street New York City 


= Pittsburgh Boston Minneapolis 
London, England 








ANH Lc ce Tn 





62 OFFICE APPLIANCES January, 1921. 





One for Every Desk One for Every Home 


Announcement Extraordinary 
Business Men, and Everybody, Everywhere 


Get acquainted with me; don’t delay; do it now; 
I am what you have been-waiting for 


A real, simple, handy and durable 
VEST-POCKET ADDING MACHINE 


I afford an opportunity for agents and dealers that is seldom equalled 


I have ONLY NINE separate parts. 

I WEIGH less than 4 ounces, am 5-1/16 inches long, 
3-3/16 inches wide and 5/16 inches thick. 

] expect to LAST FOREVER, and, if not abused, 
WILL NOT NEED repairs. 

My PARTS are ALL INTERCHANGEABLE by 

. ANYONE, INSTANTLY. 

I have NO KEYS, LEVERS, WHEELS, CHAINS, 
BANDS or CELLULOID to wear and break. es wie e- 

I WORK in a STRAIGHT line, ACCURATELY. oe ER By 

My face has NO MASS of FIGURES or COMBI. | PAT BRATOR cc CO a 
NATIONS to bother and confuse. Tee , &, » PENN : 

ONE HAND RESETS me to ZERO in one move- 
ment; NO LOST MOTION. 

You can TAKE ME APART and REASSEMBLE 
me in a FEW SECONDS. 

I am SIMPLICITY PERSONIFIED. 

You can LEARN to work me in a FEW MINUTES 
and BE EXPERT after HALF an HOUR’S 
practice. A CHILD, knowing numbers, CAN 
Do IT. 

COMBINATIONS and TEDIOUS DEMONSTRA- 
TIONS are UNNECESSARY. 

I will ADD, SUBTRACT and MULTIPLY. 

ANYONE CAN USE me, ANYTIME, ANYWHERE. 

I am FOOL-PROOF. 

I WILL FIT in your VEST POCKET or your 
HAND BAG. 

MY TOTALS are always in PLAIN SIGHT, 
$99,999.99 or 9,999,999. 

I believe I am the ONLY REAL VEST-POCKET i 7 
ADDING and CALCULATING MACHINE, ACTUAL SIZE 
that NO OTHER CAN COMPARE with me, 
and that I am the BEST ADDING MACHINE 
for INDIVIDUAL USE EVER OFFERED to the PUBLIC. 

FINALLY, I am AS ACCURATE AS ANY $400.00 MACHINE now ON THE MARKET. 


Price, $7.50—with Desk Stand, $10.00 


ERIE CALCULATOR Co. 


14 Scott Block - Erie, Pennsylvania 








One for Every Desk One for Every Home 


























Chicago Stationers Hold Regular Meeting. 

\ regular quarterly open meeting of the Chicago Sta- 
tioners’ Association was held at the Y. M. C. A. building, 
Chicago, on Monday evening, December 20th. The event 
consisted of a dinner followed by a number of speeches 
from well known members and concluding with an inspira- 
tional talk by Charles L. Estes recently of the United 
Typothetae of America. John W. Ogren, chairman, pre- 
sided and introduced the speakers. The first speaker on 
the program was Fletcher B. Gibbs, general manager of 
the National Association of Stationers and Manufacturers. 
Mr. Gibbs reviewed briefly the history of association work 
in the trade and told an interesting reminiscence of how 
list prices on lead pencils were made more equable in the 
early days as a result of a trip he made to a dozen or more 
cities at the suggestion of members of the trade in Chicago, 
culminating in a more equitable arrangement by manu- 
facturers and jobbers, this work leading up to a meeting 
in Chicago where the National Association was proposed 
and the initial organization consummated. Mr. Gibbs de- 
scribed the machinery of the National Association for the 
benefit of the young men not already familiar’ with it and 
told how it operates. He emphasized the fact that the 
work of the Association is purely educational and by way 
of suggestion only; he described the catalogue commission 
organized in 1909, its subsequent taking over by the Na- 
tional Association which conducted it until January, 1920, 
when the work was handed over to the new general office. 
He described the Dimond plan launched several years ago, 
outlining the success with which this plan worked, and 
suggested that experience has shown that it would be 
improved by a dual organization placing all social affairs 
in the hands of a president, vice-president and social com- 
mittee and leaving the business affairs of each association 
in the hands of a chairman as heretofore. Mr. Gibbs then 
described the reason for the appointment of a general 
manager and field secretary and for the selection of Chi- 
cago as the place for the general offices. He described 
the many activities of the central office, the information 
bureau, publication of the Bulletin, and “Who’s Who?” 
He told of a stationer who wanted his name in “Who’s 
Who?” because those whose names are in this book “are 
the ones who get the advertising matter from manufac- 
turers and first calls from salesmen.” A movement has 
been started to increase the efficiency and selling power of 
floor and city salesmen. The old way of keeping salesmen 


in the dark has been done away with and the new way gives 
them full light on everything he is doing. He compared 
the convention in St. Louis with that in 1920, very much 


to the advantage of the last convention. He described 
also the organization of different divisions of the Nationa! 
Association, including commercial furniture, rubber stamps, 
et He then made some remarks concerning the sug- 
gested retail prices and concluded by emphasizing the 
fact that the National Association is an educational or- 
ganization and that none of its activities conflict with the 
laws of the United States in any way whatever. 

Mr. Ogren then introduced E. Y. Horder, who recounted 

some amusing reminiscences of his early years in the sta 
tionery business, paid a fine tribute to Mr. Gibbs and gave 
some interesting impressions of the convention at St. 
Louis He stated that the retailers’ conference was a 
splendid example of good convention work and urged that 
all Americans lay stress upon preparation for a life’s work, 
for the Europeans are beating us at the start of the export 
business because their men are prepared in advance for 
the work they are to do. 
_ Then followed a vigorous speech from W. H. Greenleaf, 
held secretary, who emphasized the fine opportunity there 
is in association work, local and national, and paid a com- 
pliment to the type of men who are taking up this work 
and who are in the stationery trade generally. 

Mr. Ogren announced that on Tuesday evening, Jan- 
uary 25, a mid-winter field day will be held by the Chi- 
cago Association in the gymnasium of Y. M. C. A., the 
athletic events to include races, diving and other sports. 
The annual dinner of the association will be held on the 
first Saturday night in February, 1921. Further announce- 
ment will be presented later. Mr. Ogren then introduced 
the speaker of the evening, Charles L. Estes, formerly of 
the United Typothetae of America, who gave an inspiring 
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THE STAMP of 
“ACCURATE FIGURING” 


© business can afford figure-errors. 

Whether it’s payroll, invoices, cost 

records, or trial balances—figure-work 
must be accurate. 


It’s a fact that “the stamp of accuracy 
is on every calculation” when the Monroe 
is on the job 


Eliminating the personal element—the 
Monroe’s simple mechanical operation 
makes mistakes impossible. You simply 
“write” the problem on the keyboard and 
turn the Monroe crank—forward for addi- 
tion and multiplication, backward for sub- 
traction and division. 


The Monroe Visible Check puts a ban 


on operating mistakes. 


Weighing only 26 pounds, the Monroe 
can be carried from desk to desk —from 
office to office—wherever a figure job exists. 


For the confidential figure-work of ex- 
ecutives, the Monroe is ideal. 


“With the Monroe, no mental figuring whatsoever 
is necessary. The operationis so simple that it has 
proven invaluable in our office.” 

THE ELLIOTT-FISHER CO. 


Send for “Monroe Book of Facts” and 
your request will be referred to the nearest 
of the 100 offices rendering Monroe Service 
in United States and Canada. 


The SHOW ME” Coupon-Mail it today 


Monroe Calculating Machine Co., Woolworth Bldg., New York 
Without obligation to us, please send your “Monroe Book of Facts” 





howing how the Monroe wil! save time in the figure-work of our business. 
Name acuatasnndaytsheutinthatadnsbaisiastmnsinelamiaiemmnia 
Firm i 
Address 

O. A 1-21 























64 OFFICE 


AVISIBLE 


GUARANTEED 
ACCURATE 















Numbers 
1 


pene Poa 
nsecutive 
Duplicate 999999 


Price $15.00 


and 
Repeat 


— FAL A in 


INVILAIOR 


,— 


J) 5 


123456 


Impression of Figures 


AMERICAN VISIBLE 
MODEL No. 41 


VISIBLE numbering means that the next num- 


ber to be stamped is in plain sight of the 








operator BEFORE it is stamped. 


More SPEED, ABSOLUTE ACCURACY and 
elimination of WASTE. 


Construction: Steel throughout, tool steel wearing 
parts. Engraved figures on steel wheels. 


Testing: Each machine is tested to its full ca- 
pacity before it leaves our factory at 
the rate of ten thousand impressions 
per hour. 

Guarantee: Each machine carries our individual! 


GUARANTEE TAG numbered the 
same as the machine itself. This gives 
each machine a separate warranty. 


You take no chance when ordering an 
AMERICAN VISIBLE. If you don’t like 
it, return It. 


The design, construction and finish of this machine 
have set new standards in the numbering machine 
field. 
CARRIED IN STOCK BY ALL STATIONERS AND 
STENCIL MANUFACTURERS 
Folders imprinted, electrotypes and other advertising matter 


furnished free to dealers Special machines for all purposes 
built to order. 


AMERICAN NUMBERING MACHINE CO. 


General Office and Factory: 


220-228 Shepherd Ave., Brooklyn, N.Y. 


DEALERS: There is a ready sale for this machine Its 
VISIBLE feature alone makes a strong appeal. In addition, 
its sturdy looks and beautiful finish, together with the wide 
advertising it is getting in such magazines as SYSTEM, BUSI 
NESS and many other top-notch mediums, makes it a profit 
able machine for you to handle 


Made in the Largest Numbering Machine Factory in the Worid 
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talk. Mr. Estes caused the windows to be raised, every 
one to rise and sing a verse of the “Long, Long Trail 
Awinding,” after which with a deep breath the audience 
sat down and listened to the speech, which was epigram 
matic in character and made a hit, evoking round after 
round of applause. Following are some of the epigrams 
Mr. Estes uttered: 

“It doesn’t pay to do yourself what you can pay som 
one else to do better.—Courtesy costs nothing and is a real 
service. The man who is too big to do a small thing is 
too small to do a big thing.—It is not education but edu 
cated service which speaks in terms of the greatest us¢ 
fulness to the world.—No man is really successful unless 
he enjoys what he is doing.—Every salesman should look 
upon each new customer as another original opportunity; 
he should seek to achieve contact with as many people 
as possible and should take care to use more ‘tact’ than 
‘con.’—The reason why it is so hard to get to the top oi 
the ladder is that there is such a crowd around the foot 
Service is the real badge of aristocracy.—Show me th 
young man who is ashamed of his parents and | will show 
you a possible thief or a murderer.—‘Lord help the mai 
who has arrived,’ Elbert Hubbard said. ‘It is the man who 
dreams who grows. It is when we are right, we are rot 
ten.—The competition of life is dishonest, but the com 
petition of service is an open straightforward road.—Th« 
salesman who first sells himself to himself finds it easie1 
to sell his service to the customer.—You may get good 
results from a half-soled shoe, but not from a half-souled 
customer. What he needs is a whole-souled salesman 
The really big salesman seldom gets into a tight hole 
the skillful salesman seldom goes up into the air.—Whet1 
in doubt, don’t pout. Use tact and act.—A salesman must 
know his goods, but he must be good himself.—Every 
man has four personalities. He is the man as God sces 
him, as his wife sees him, as his associates see him and as 
he sees himself—Few men who have made their mark in 
the world draw good hands at poker.—Once the end i 
view is already determined, the means to the achievement 
of the end become of first importance.—Blessed be drudg 
ery. The man who knows how to work always gets 
hance.—Cultivate cheerfulness. The grouch makes every 
one unhappy.” 


An Interesting Convention. 


School Supply Men Held Big Meeting and Exhibition at 
Auditorium Hotel Last Month. 

The National School Supply Association held its annual 
convention on the ninth floor of the Auditorium Hotel, 
Chicago, beginning Monday, December 13th and contin 
uing up to and including Friday, December 17th All o 
the exhibits were, of course, of interest to school men and 
a number of the exhibitors were directly connected with 
the office equipment line. Among the ofhce equipment 
manufacturers who demonstrated their products were the 
following: 

American Vulcanized Fibre Company, Wilmington, Del 
aware, with an exhibit of fibre waste baskets and contain 


ers; exhibit in charge of E. W. Patterson, C. E. Harkins 
and W. L. Sandusky. 
The Automatic Pencil Sharpener Company, Chicago, Illi 


nois, presented an interesting exhibit in charge of Jame 
F. Cronin, Charles E. Davis and Ray E. Duplessis \ 
feature of this exhibit was the “Dexter” motor-driven pet 
cil sharpener—an ingenious device, which did the work in 
jig time and whose operation interested everyone who saw 
it. The other pencil sharpeners shown were the “Chicago,’ 
Giant.” “Junior,” “Wizard,” “Dexter,” “Dandy,” “Ideal’ 
and “Climax No. 2.” Other devices shown by this con 
pany included the square eyeletter and the bulldog clip 


The Commercial Paste Company of Columbus, Ohi 
presented an interesting exhibit of its products, including 
its well-known lines of adhesives, and other goods, chiefly 
of interest to school men. The exhibit was charge I 


Pp. A. Lewis. 
* ok + 

The Joseph Dixon Crucible Company 
N. J., presented an interesting exhibit of its extensive lines 
of pencils, erasers, etc., etc. The display was in charge of 
A. J. Piaff, J. A. Biel, B. I. Goldberg, Horace M Johnsor 
and Lloyd A. Wagner, who represents the company on the 
Pacific Coast and remained at the conventio1 Chicago 
a few days en route home after a visit to the factory \ 
feature of the Dixon exhibit was a beautiful illuminated 
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There Are Many Reasons 





Bali Bearing Long Wearing 


Ask a dozen typists why they like the L. C. Smith & 
Bros. typewriter and the answer will depend upon the kind 
of work that is being done by that particular person. 

For instance, the general stenographer will tell about 
the smooth running qualities, the ease of rolling in the paper, 
the fact that the machine makes so little noise. The libra- 
rian will show how simple it is to change to a special card 
platen. 

The billing clerk will explain that a wide carriage ma- 
chine is no more difficult to operate than the regular cor- 
respondence model, because the segment is shifted and not 
the carriage. The operator who uses the decimal tabulator 
will say that she likes the simplicity of this device. 

In fact, there are as many different reasons as there are 
different kinds of work. 

The L. C. Smith & Bros. typewriter is used for a great 
variety of office work, without extra attachments or added 
expense. 


L. C. SMITH & BROS. TYPEWRITER CO. 


Factory and Home Office 


Syracuse, N. Y. 
Branches in all principal cities 


VUDULECUSUUUOEEOOUUUEUOUCUGUEOOONANEDOOEHIEDDOESEOUUODEOOOOUUOOEROEOUEOEOOEOUODEEESOGUOSEREOOOUUEOECUGOOUEOREOUOOUOREOCOOSEOEOOEGOSOROOOOOUDOOOOOOOODOOOOOONOS 
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sign, made by the Signograph Company. This sign showed 
a winged Mercury, his feet spurning the earth. Under his 
arm he carried a pencil—the kind which “eases and quickens 


all pencil work.” Behind the winged figure and above 
the earth was the broad arch of the milky way, while the 
planets glowed in the deep azure of a twilight sky 






A Compliment 


x * * 
The Englewood Desk Company of Chicago was repre- 
to Your Patrons |i *"“"“°.-: 







The house of Eberhard Faber, Brooklyn, N. Y., ex 
hibited a highly-interesting line of pencils, erasers, etc., in 
all the well-known Faber brands. The exhibit was in 





HE good will of your customers is 















gained not by the few cents saved =nene of ee —e% of apo igual office and Howard 
them on a purchase, but by the genuine eT oe ene Gace 
and permanent satisfaction they enjoy on ‘ 
fro ots article ons we sed : JOY The Imperial Desk Company of Evansville, Ind., was 
m , cre purchased. represented at the convention by Gilbert H. Bosse of 
ray . ; : , Evansville and Louis C. Greiner. Its exhibit was in 
[his applies to the entire clientele of sat- room 1171. 
a ° . 9 ° x * * 
ished customers. And it isn’t amiss, to re 
say, in many instances that friendship 2 pareg raee ompemy ot a age bat, we 
ss ; x ’ T sented an interesting line of Samson tables tor scnools, li- 
rae y > ~« > o 7 . ° e . . ¢ 
wee gained through the sale ot ° DAN braries and also a line of kitchen cabinets suitable for 
DEE Product. e domestic science classes. The exhibit was in charge of 
H. L. Guth, the company’s sales manager, assisted by 
You pay a compliment to your custom- Mrs. Guth. a oe a 
ers if, when they ask for office appliances, a on 
you show them the The Prang Company, Chicago, Illinois, had an interest 
c ing exhibit in charge of E. M. Pilot and Miss J. Briney 





The exhibit included Prang’s water colors, drawing books, 
India inks, art papers and other products of value to 


schools and offices. A line of new colors was shown, 
likewise a new stencil outfit. 


The Weis. Manufacturing Company of Monroe, Mich., 
presented an exhibit of sectional bookcases, filing devices, 
supplies and other products. The exhibit was in charge 
of H. C. Weis, J. M. Goldstein and R. H. Sprague, all of 


Monroe. 


DAN-DEE 


products including waste baskets, letter 
trays, cash and security boxes, towel and 
ticker baskets, cash boxes and many 
more. 








+ * * 






Other concerns represented, who are intimately con- 
nected with the office equipment business and are among 
the best known houses in this field included the Esterbrook 
Steel Pen Manufacturing Company, represented by H. L 
McFarlam and C. M. Fleght; The Wabash Cabinet Com 
pany, Wabash, Ind., represented by Edward L. Little; the 
Smead Manufacturing Company, Hastings, Minn., repre 
sented by P. A. Hoffman; the Berger Manufacturing Com 
pany, Canton, Ohio, represented by N. S. Goudy of Chi 
cago, Ill., and the American Crayon Company of San 
dusky, Ohio, represented by C. W. Hord, George E. Par 
menter, Gordon E. James and W. T. Schleiche: 

* ok na 





Our new DAN- 
DEE Cash 
Boxes should 
be on display 
in stationery 
and hardware 
stores — wher- 
ever office and 
home _ appli- 
ances are sold. 





















A number of stationery houses were represented at this 
convention. The Will A. Beach Printing Company, Sioux 
Falls, South Dakota, was present in the person of Charles 
H. Parshall. The Dewberry and Montgomery Stationery 
Company of Birmingham, Ala., was represented by J. R. 
Dewberry. The Eau Claire Book & Stationery Company 
of Eau Claire, Wis., was represented by William J. Starr, 
Carl J. Haas and G. M. Krohg. he Elkhart Stationery 
Company of Elkhart, Ind., was represented by V. W. 
Frederick. 

“Ideal” stencil-machines and Garvey fountain brushes 
were demonstrated. These are well known among office 
equipment men and are constant exhibitors at business 
shows, etc. Two or three companies exhibited interest- 
ing lines of maps. Then there were inks and ink tablets, 
office and school desks, chairs, etc., and a particularly at- 
tractive exhibit of shears by the Acme Shear Company of 






It is an article 
of merchandise 


Waste Baskets made of whic h, by v of 
26 gauge cold rolled steel. tue ot its 
Sixteen different finishes. beauty and use- 


fulness, is ap- 


pealing to the 
eye and one 
certain to prove 
a ready seller. 
Made in three 
sizes. 


DAN-DEE 


DAN-DEE 











Strong Boxes, choice of 2 Prices and dis- Bridgeport, Conn., who showed lines of these tools for all 
styles and 3 finishes, purposes, useful for schools as well as for offices, homes, 
counts upon etc., etc. 











One of the intending exhibitors was the Acme Chair 
Company of Reading, which company was prevented from 
sending its lines by a fire which completely destroyed its 
factory on December 2. Everything was destroyed, includ- 
ing ten thousand finished chairs and all chair patterns. 
One hundred men were thrown out of work. The com- 
pany will resume work very soon and it is the intention 
of George D. Schmerhorn either to buy a factory or build 
again and to be in operation within ninety days 

(Continued on Page 139.) 


request. 








Erie Art Metal Company 
ERIE, PA. 
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Empire Ledger for Insurance Offices 


TIP TO STATIONERS: Insurance companies and agents are heavy users 
A of printed matter. Show them how Empire Ledger can be utilized for 

policies, letterheads, notes, checks, bills and statements. Impress upon them 
the economy and advantage of having one standard high-grade paper for their office 
forms and stationery during 1921. 


And for their loose-leaf books and ledgers recommend Empire Hinge Ledger—the 
flexible, pliable paper that lies perfectly flat in handling—that flops neither forward 
nor backward—that saves countless hours of time, trouble and money. 


Phone Harrison 1395 and our representative, the EMPIREMAN, will gladly call and 


tell you how to get more insurance work. 


EMPIRE PAPER CO. 
725 S. Wells St. Chicago Illinois 


EMPIRE 
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BUILT TO ENDURE 
STEEL FILING CABINETS 


_33 INCH STEEL HORIZONTAL oo eed -33 inches ' Wide—60 Different Sections 





iid. 






























SPACE ECONOMY 


: Where office rents are high and floor space is at a premium 
e horizontal séctions solve an economic 
ick of 33 inch sections 17 inches deep as shown 
qui but a space of 33 inches in width and 17 4 
: es at e units can be built up to the ceiling. 
vice interlocks each section with the section 
t any possible tilting 


Rigid * Dust-Proof 


eee een es ie 8 ketoee Line 
compartment with its own back, 


varie ent for its steel box. “4 
alt of thi at couse where tesrnorighe slaves. 
Se Serre Saaene inte ictal 
steel is not only a rigid, strong, substantial 
cabinet t Fe er ee bak oa more 
-Tesist cabinet than has ever been placed on the 
- market heretofore, and besides this, each file opening, being 
" -. nom-commanicating with any other opening, the 33-Inch Line 
sate Ss) ¢g Dust-proof. 





e -We rr) icke Cy. CINCINNATI 





ernicke 


BUILT TO ENDURE 
STEEL FILING CABINS 





G-w 
Filing 
Cabinets 


Ask for Globe-Wernicke Catalogue 820 
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that will increase the 
efficiency of every 
office. Made in all 


colors and assortments. 














The American Crayon Company 


‘ESTABLISHED 1835"" 
Sandusky, Ohio U.S. A. New York, N. Y. 
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Eighteen Months of Exports. 


[he monthly totals of exports of adding machines, cash 
registers, metal office furniture, ribbons and carbons and 
typewriters have been summarized below. These are fig- 
ures which have been printed monthly in these columns, 
showing the export outlets by countries. The figures are 
prepared by the Division of Statistics, Bureau of Foreign 
and Domestic Commerce, Washington, D. C. 

Adding and Calculating Machines. 

February, 1919, $515,392. February, 1920, $252,225. 

April, 1919, $418,494. March, 1920, $536,313. 

May, 1919, $363,106. April, 1920, $485,261. 

June, 1919, $415,386. May, 1920, $628,209 

July, 1919, $226,569. . ” aca 4a4 

August, 1919, $274,209 June, 1920, $929,425 

gust, , $274, arg 

September, 1919, $314,726. July, 1920, $476,679 

October, 1919, $297,412. August, 1920, $354,771. 

November, 1919, $208,087. September, 1920, $460,025. 

December, 1919, $220,549. October, 1920, $1,074,471. 

January, 1920, $398,205. 

Cash Registers and Parts. 

May, 1919—Registers, $311,530; parts, $26,212. 

June, 1919—Registers, $397,993; parts, $46,885. 

July, 1919—Registers, $265,489; parts, $29,965. 

August, 1919—Registers, $224,050; parts, $16,821 

September, 1919—Registers, $229,866; parts, $26,860 

October, 1919—Registers, $735,273; parts, $37,157. 

November, 1919—Registers, $504,999; parts, $26,192. 

December, 1919—Registers, $302,046; parts, $30,702 

January, i920—Registers, $285,241; parts, $18,548 

February, 1920—Registers, $520,146; parts, $20,087. 

March, 1920—Registers, $733,951; parts, $42,187 

April, 1920-—Registers, $268,695; parts, $31,611 

May, 1920—Registers, $708,677; parts, $48,125. 

June, 1920—Registers, $413,560; parts, $74,566. 

July, 1920—Registers, $350,792; parts, $52,033. 

August, 1920—Registers, $462,384; parts, 24,069 

September, 1920—Registers, $276,840; parts, $54,224 


27 920 


October, 1920—Registers, $231,590; parts, $37,238. 
Metal Office Furniture. 
April, 1919, $43,254. February, 1920—$91,635. 
May, 1919, $66,840. March, 1920—$104,926 
June, 1919, $90,873. April, 1920—$126,089 
July, 1919, $50,651. M: 1920-—$228 011 
August, 1919, $66,068 a ‘an + mnie ae 
September, 1919, $86,313. June, 1920—$136,742 
October, 1919, $87,458. July, 1920—$160,276 
November, 1919, $103,373. August, 1920—$123,767 
December, 1919, $107,939. September, 1920—$183,376. 
January, 1920, $111,677. October, 1920—$300,842. 
Ribbons and Carbons. 
May, 1919—Carbons, $67,776; ribbons, $70,887. 
June, 1919—Carbons, $107,816: ribbons, $81,677 
July, 1919—Carbons, $67,114; ribbons, $53,120. 
August, 1919—Carbons, $80,949; ribbons, $55,344. 
September, 1919—Carbons, $55,506; ribbons, $65,927 
October, 1919—Carbons, $99,793: ribbons, $69,755 
November, 1919—Carbons, $62,523: ribbons, $64,097 
December, 1919—Carbons, $46,490; ribbons, $60,621 
January, i920—Carbons, $61,448: ribbons, $57,526. 
February, 1920—Carbons, $61,958; ribbons, $94,351. 
March, 1920 Carbons, $105,930: ribbons. $92,935 
April, 1920—Carbons, $70,507: ribbons, $90,681 
May, 1920—Carbons, $103,923; ribbons, $88,141 
June, 1920—Carbons, $108,991; ribbons, $86,534 
July, 1920—Carbons, $88,899; ribbons, $53,544. 
August, 1920—Carbons, $69,131; ribbons, $69,480 
September, 1920—Carbons, $79,537; ribbons, $55,463 
ober, 1920—Carbons, $95,044; ribbons, $70,618 


»? 


(e+ 


Typewriters. 
May, 1919, $1,385,046 March, 1920—$2,632,350 
june, 1919, $1,888,022. April, 1920—$2,400,505 
July, 1919, $1,517,358. ser A ha Son 
August, 1919, $1,418,442 May, 1920—$3,440,783 
september 1919. $1 552.668, June, 1920—$2,482,225 
September, 1919, $1,558,668. 7*'S = 1.99 heres cena, 


$1 816,358 


October, 1919, $1,494,840. July, 1920—$ 
November, 1919, $1,258,395. August, 1920—$1,624,237 
December, 1919, $1,627,716. September, 1920—$1,449,084. 
January, 1920, $1,421,954. October, © 1920—$1,919,650 
February, 1920—$1,803,026. 

In three of the classifications October, 1920, shows an 


increase over the same month last year. The October 
adding and calculating machine exports are the highest 
indicated since these statistics have been available Fur- 


niture also showed its best total. 
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A Safe and Sound 


Bank Specialty 


THE BANDLESS CURRENCY 


MAILING BOX 


Fits like a glove to the hand 


A PERFECT MAILER of strong, heavy, dur- 
able manila paper exceptional stren 


throughout. Ends and sides do not break in 
bending up over the currency and will stand 
the roughest kind of handling in the mails. 








AN ABSOLUTE TIGHT SEAL. The wrapper, 
which covers the outside of the box, is genuine 
rope manila and as near cloth as paper can be 
made. It folds over each lap or fold at the ends 
in such a wey that it makes a perfect, tight seal 
and attaches over and to the back of the box. 
It simply can not tear or pull away without 
destroying the entire box. No more danger cf 
torn and tattered boxes on delivery. 





GLOVE FITTING. Each size contracts one 
half inch. In packing, squeeze the inner tox 
tightly over the currency so that it will exactly 
fit, then moisten the gum on the outer wrap- 
per and seal, bringing the end flaps over and 
sealing tightly to the back of the box. You 
then have a perfect fit and a perfect tight seal. 
On account of its lightness, from 2 to 4 cents 
in postage is saved on each box mailed. 








No more worry about the safe delivery of currency 
from one bank to another. 








PRICE LIST 

SIZE THICKNESS eIeTY HUNDRED 
NO Inches 

301 1 $ 425 $ 7650 
302 1% 450 8 00 
303 2 475 8 50 
304 2% 5 25 950 
305 3 575 10 50 
306 3% 6 25 11 50 
307 4 675 12 50 

















Dependabie bank stationers should have sample 
of this new line. No obligations to learn all 
about it ncw. 


The Smead Manufacturing Co. 
DEPT.C 


Makers of high grade bank 
filing and mailing containers 


HASTINGS - - ° MINNESOTA 
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“The Trade Mark of Satisfaction” 





PRESTIGE 


RESTIGE—Can it be spoken of mod- 
estly?—Success is measured by ac- 
on 





complishment—prestige depends 
both, is built on fact and cannot be classed 


as boasting! 


Columbia carbon paper and typewriter rib- 
bons have proven successful. Their pres- 
tige results from what they accomplish— 
and their accomplishment is due to our 


guarantee. 





—More impressions to the sheet 
of carbon paper; better results 
from the inked ribbons— 





Foreign and domestic dealers, you incur no 
obligation whatsoever to let us send you 
representative samples, current price lists 
and send us 


catalogues — simply your 


request. 


Our booklet, “Making a Good Impression”, 


goes right through our plant with you. Let 


us send it to you also. 


Columbia 
Ribbon and Carbon 
Manufacturing 
Company 


Executive Office and Factory 
69-71 Wooster Street 
New York, N. Y. 


For British Isles: 212-213 Upper Thames 


St., London, E. C. 














October Exports of Cash Registers and 


United States exports of cash registers and 
Division of 


ing October, 1920. 
ment of Commerce 


sy the 


Countries 


NE re a 


Denmark 
France 
Germany 
Greece 
Italy SS 
Netherlands ae 
ee Saree “ 
Spain 
eer 
Switzerland 
England 
Canada 
Costa Rica 
Honduras 
Panama 
Mexico 


Newfoundland and Labrador.... 


Trinidad and Tobago........ 
Other British West Indies.. 
Cuba 
Haiti 
Dominican Republic 
Argentina 
Brazil 
BE unachediecs vAows 
Colombia 
Ecuador 
Uruguay 
Venezuela 
British India 
Straits Settlements 
Dutch East Indies.. 
Japan pees 
Turkey in Asia.... 
Australia 
New Zealand 
Philippine Islands 
British West Africa.. 
British South Africa.. 
French Africa 
Egypt 


Total 


} 


Statistics 


Casl 


Number. Register 


14 $ 


bo 
rues 


UI Ww = 


854 $23 


9 109 


150 
427 


19 


1 
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1 
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October Exports of Metal Office Furniture. 


United States exports of metal office furnit 


tries, during October, 1920. 
Department of Commerce 
Countries. 


N.S Ss ee 67 
Bulgaria 44 
oo! Lar eae 2,915 
_  RRRRES eae 1,040 
Netherlands 7,375 
Norway ‘ 39 
MOUMSNIA ..6.+.... 1,315 
eee 3,118 
OE esas 150 
Switzerland ....... 1,712 
Turkey in Europe 139 
England 49.674 
Scotland ..... 200 
Re oe 36,305 
ee Se Oo re 481 
Guatemala ...... 750 
Nicaragua Loe 
eo a 4,157 
Salvador ...... 272 
Mexico owen e eee 6's 5,798 
Newfoundland and 

Labrador 297 
Jamaica as bee 157 
Trinidad and To 

bago 763 
Cuba Su kenabaes cst. Jee 
Dutch West Indies 98 
SEER .<.5 sae ee 2,143 


By the Division 


Countries 


Dominican 
Argentina 
Bolivia 
Brazil 
Chile 
Colombia 
Ecuador 
Dutch Gui: 
French Gu 
Peru 
Uruguay 
Venezuela 
China 
Kwantung 
British Inc 
Straits 
Dutch Eas 
Hongkong 


Japan 


Turkey 

Australia 

New Zeala 
Other Brit 
Philippine 
Brit. Sout! 
Portugues 


Total 
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il 
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Permanent Floors 
In Permanent Buildings— 


Permanence, silence and comfort underfoot, economy 
and ease of cleanliness—these qualities have made Gold- 
Seal Battleship Linoleum practically standard for the 
floors of modern office buildings. 


But not only in office buildings—in auditoriums, 
theatres, industrial structures and hospitals, Gold-Seal 
3attleship Linoleum has proved absolutely suitable. 


Always in the best of taste, it lends a remarkably 
attractive appearance to the floors in any well ap- 
pointed, up-to-date building. 

Its durability is beyond question. It more than 
meets the rigorous Navy specifications for deck service 
on U.S. battleships. But for the complete assurance 
of satisfaction, you have only to read the Gold Seal 
guarantee which appears on every roll. This guarantee 

‘Satisfaction Guaranteed or Your Money Back’”’ 
we are proud to back to the letter. 


GOLD SEAL 
Battleship Linoleum 


( THE FAMOUS FARR & BAILEY BRAND) 


Made According to U.S.Navy Standard 


Photographs shou the Litlle 
Building, Boston, Mass. Arch- 
4 itects: Blackall, Clapp & 
; Whittmore. Contractors: L. 
i P. Soule & Son Co. Gold-Seal 
# 


Battleship Linoleum laid 
throughout entire building by 
¢ : C. C. Bailey Co. 











} 
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Gold-Seal Cork Carpet 

For those places where absolutely noise- 
proof floors are needed. This wonderful 
floor-covering is as velvety quiet underfoot 
as the heaviest woven carpet. It is made in 
soft, restful shades of brown, green, and 
terra cotta—with polished or dull surface 

10 shades in all. You will find it remark- 
ably durable and, of course, it bears our 
iron-clad Gold Seal Guarantee. 

Samples and specifications for laying Gold-Seal 
Battleship Linoleum and Cork Carpet sent upon 
request. Submit your floor-covering problems to 
our Service Department. 

CONGOLEUM COMPANY 
INCORPORATED 
Philadelphia Chicago San Francisco Cleveland 
New York Boston Minneapolis Dallas Atlanta 
St.Louis Pittsburgh Kansas City Montreal 


On every roll 
oj Gold-Seal 
Floor Cover- 
ings wil be 
found our 
Gold Seal 
Guarantee. 
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wuss Leese Device] 


BOUND &LOOSE 


LEAF LEDGERS (M@ 








ATIONAL Loose Leaf Ledgers embody the most practical ideas in 
design and construction. They supply all the service that can pos 

sibly be put into an account book. The binding: attractive and dur- 
able. The following ledgers are particularly featured in the National 


Loose Leaf Line: 


ROYAL—HOLYOKE—RIVERSIDE 


STATIONERS who feature National Ledgers find them a solid founda 
tion upon which to build up a permanent Loose Leaf trade among big 
business houses. Send for a complete Loose Leaf Catalog and latest 


price list. 








IATIONAI 


marr RE TT 





October Exports of Typewriters. 


United States exports of typewriters by countries, dur 


ing October, 1920. By the Division of Statistics, Depart- 
ment of Commerce 
Countries Countries 
\ustria $ 17,550 Cuba are faa ee 
selgium 38,015 Dutch West Indies.$ 775 
Bulgaria 7,170 French West Indies 367 
Czechoslovakia 13,289 = Haiti i 1,871 
Denmark . ; . 21,587 Dominican Republic 15,821 
Finland : 5.315 Argentina 64,074 
France . 171,687 Bolivia 1,699 
Germany 13,631 Brazil 59,785 
Gibraltar ; 374 Chile 11,720 
Greece 10,695 Colombia 23,742 
Italy nae 83,466 Ecuador 11,525 
Netherlands 89.687 British Guiana 300 
Norway . 15,047 Dutch Guiana... 150 
Poland and Danzig 395 Peru 14,015 
Portugal 26,314 Uruguay 11,000 
Roumania 33,740 Venezuela 5,735 
Spain oe eo ee ee 17,466 
Sweden 19,581 Kwantung 3,975 
Switzerland 20,502 British India .. 50,772 
Turkey in Europ. 4402 Straits Settlements 8,018 
England 344,310 Other British East 
Scotland 12,876 pe eee 805 
Ireland 8,088 Dutch East Indies 34,717 
Yugoslavia, Albania, French Indo China 12,957 
ae 4,400 Hongkong .... 230 
Bermuda . 82 Japan ae 12,640 
British Honduras .. 225 Persia ee 107 
Canada 150.817. Russia in Asia... 1,469 
Costa Rica Rees. I os ov 8 es 115 
Guatemala 3,200 Turkey in Asia. 10,410 
Honduras 3.679 Australia .. 61,545 
Nicaragua 658 New Zealand 6,820 
Panama 3.090 French Oceania ... 475 
Salvador .. 7 195 Philippine Islands 22,274 
Mexico Li 44,753 British West Africa 6,832 
Miquelon, Langley, British South Af 
ete. - ; a bata’ rica iuk “y" 44 389 
Newfoundland and British East Africa 1,166 
Labrador 1,061 Canary Islands 240 
Barbados 165 French Africa 2,145 
Jamaica 2.474 Liberia ip 50 
Trinidad and To Morocco ; 6,890 
bago 2.226 Spanish Africa 300 
Other British West Egypt 45,889 
[Indies 195 —.- 
Virgin Islands of Total $1,891,538 
, ie ; 337 


Shipments to Non-Contiguous Territory. 


Alaska .. re be $ 1,191 
Hawali ... Tieng Ute wiv 11,857 
Porto Rico Hern We , 15.064 


October Exports of Adding-Calculating Machines. 


United States exports of adding and 
chines, by countries, during October, 1920. 


calculating ma 
By the Divi 


sion of Statistics, Department of Commerce and Labor 
Countries. Number 
Belgium .. i Ses , 29 $ 4,49¢ 
Bulgaria . 5 in ae 14 3,775 
Czechoslovakia o boas ] 300 
Denmark en eels, 68 9,705 
Krance .. aceracatarate aa 847 179,242 
Germany ee 137 28,443 
Greece .. at ea yer : 13 2,499 
taly oi. cael eee 507 75,277 
Netherlands asta 1] 2,082 
Norway gs ees 232 37,410 
Sweden .. Ws rrr 542 94,540 
Switzerland toon . aed 65,771 
Turkey in Europe ne , ] 600 
England 453 117,769 
Canada ... 318 32,477 
Costa Rica 3 700 
Guatemala 3 478 
Honduras 3 216 
Panama 19 2,540 
Salvador 2 296 
Mexico 96 14,468 
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Seeing is Man’s QuickestSense 


“High Visibility” is essential in filing. 
Comprehensive, accurate records are of 
little value in a big ‘business organization 
unless they can be produced promptly. 


Quickest Filing and Finding 


is found in Kohlhaas Instant Reference Files. We 
index in plain, legible characters, to any desired 
scheme. The filing device provides the correct 
visual angle for instant reference, whether the file 
be newly started, or filled to capacity. 


OHLHAAS 
Instant Reference Files 


capitalize visible filing. They are adapted to a 
variety of purposes. The line includes files for 


Letters Invoices Requisitions 
Back Orders Follow-Ups Stock Sheets 
Bills of Lading Ledger Sheets Sheets for Posting 


Made Bcth Pertable and Sectional. 


Service for Dealers—We study your customers’ filing con- 
ditions, and suggest the best methods to put “Instant” into 
their filing methods. 


The Kohlhaas Company 


Manufacturers of Instant Reference Files 


183 North Dearborn Street 
Chicago 


480 Lexington Avenue 
New York City 
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Just like the asbestos curtain 
in a theatre— 


SMELL OF SMOKE—a crackling of flames—a 
moment of panic—down comes the asbestos cur- 
tain and the audience quietly files out, knowing it is 


“Y and E” 
Cam" te protected by a wall of heat-resisting asbestos 


Products 


This “Y and E’ Fire-Wall Filing Cabinet keeps an asbestos cur- 
tain between your papers and the fire which may come at any time 
A steel file is good—but steel conducts heat. So why not give 
ur papers the extra protection of asbestos, especially since “ Y 
and E” Fire-Wall Filing Cabinets cost no more than any other 
good steel file ? 
Ask today for a copy of our new book, “Steel-Plus-Asbestos for 
Better Protection,”’ at the “Y and E” branch office or agency in 
ur city or write direct to 


‘\YAWMAN “@ FRBE Mrc.(0. 


Filbng System Service Equipment and Supplies 
202 St. Paul St, ROCHESTER, N.Y 
Branches Agents or Dealers in all principal cities 
ede The Office Specialty Mf Ltd, Newmarket, Ont 





FIRE 
FILING CABINETS 


Steel plus asbestos 











This is the first of a new series of ads 
appearing in magazines and newspapers ; 











LOTITO A Me 


RR" AIEEE ELITR ATOR IBS IT 
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“Y and E” is always 
one step ahead 


STEEL file is good—but steel-plus- 
asbestos is better protection. That 
is the common-sense principle which is 
causing so many firms to insist on 


“Y and E” Fire-Wall Filing Cabinets. 


It is just another striking example of the 
leadership of “Y and E.” 


In a year—like 1921, when buyers are 
apt to be over-particular, it pays to have 
the agency for a line that is one step 
ahead of the entire field. 


More than ever before, “Y and E”’ dealers 
and agents will have an advantage over 
competitors. 


The dealer or agent who is linked with ““Y and E”’ 
and applies ““Y and E’’ System Service builds his 
business on a rock bottom foundation 


‘YAWMAN 4»? FRBE MFG.(0. 


Filing System Service, Equipment and Supplies 
155 St. Paul Street ROCHESTER, N. Y. 





7 


- 


/ Yawman & 


7 Erbe Mfg. Co. 


Rochester, N. Y. 


sf 
4 Please send me a copy of 
ZY your new catalog “Record Fil- 


Address 


Name 


* ing Cabinets” and information 
about “Y and E” System Service. 
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Crown 


The name of ‘‘Crown”’ as applied to 
Typewriter Ribbons and Carbon 
Papers, stands for the best and highest 
grade of goods made. 


The material used in their manufac- 
ture is the finest obtainable; the 
colors strong and brilliant; both 
ribbons and carbon paper are non- 
drying and non-fading, and capable 
of sharp, clean work from beginning 
to end. 


**Crown”’ ribbons and carbon papers 
are made in a completely equipped 
and up-to-date factory, by men 
whose experience covering many years 
ensures a product of perfect and 
uniform quality. Neat and attrac- 
tive boxes and packing assist in the 
ready sale of Crown goods by the 
dealer. 


Dealers wishing a line of Typewriter 
Ribbons and Carbon Paper that is 
COMPLETE and of irreproachable 
quality are invited to write for sam- 
ples, prices and terms. 


CROWN 
Ribbon & Carbon Mfg. Co. 


782-90 St. Paul Street 


Rochester N. Y., U.S. A. 
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Newfoundland and Labrador............ 5 65 
Jarbados wis heh 66 kee bh he ah we 4 325 
ee EEE OO ee baa eke tues 5 3,039 
Trinidad and Tobago.. aN a ] 69 
RS re bel ee ne sg gg od iweld-« osin 501 113,923 
OS et RN ee ee 2 138 
ee ee l 100 
Dominican Republic . cei scles: ae 2,255 
Argentina r- 366 59.621 
IE Th ee eee a Q 1,556 
Me at ea ee BAS ox Ka e.e oe er ee 11,15 
SE Ce Dans ay ae owe ea eee 38,519 
ES SEE een ae ee 3,975 
ES ES Serre ee Pore 6 ONL 
I a SO a a o's l 23 
eS ee e.g eae aat eee ts. ces 28 1,988 
Uruguay Seer ee ea ee Sch oie oh 8,3 : oe 12,001 
SREP RCo eet Rs a age ee? ee 20 2,484 
RRS ag enh See aS gen Sn Se Cae 7 1,517 
ee ree te 113 18,187 
Mot@kong@ .........: AES Sees) ee 2 1,025 
(OS SRE ag a RI oe el cnn GA 7,483 
PR Sale, sgt ahs he KG ‘ti tin ae 31,705 
New Zealand ........... Ende eae, Se 45,735 
PE I cc ikcvelueees saa l 43 
Philippine Islands ...... eemiclaancen wa 9,004 
British South Africa............ ie 14,666 
IE slated nie nth IE shdrerw.s. 30.2 ha HAO .. .5,364 $1,036,600 
Shipments to Non-Contiguous Territory. 
RE ne ETE ean ae a ee 4 $ 514 
Ph ee ie ee ee ee ee 17,349 


October Exports of Carbon Paper and Ribbons. 

United States exports of carbon paper and typewriter 
ribbons by countries during October, 1920. By the Divi 
sion of Statistics, Department of Commerce 


Carbon Typewriter 


Countries. Paper. Ribbons 
RN afi ors. i ey. ok wm ws als h bieceun 0 $ 438 
Cee ea a itd ewt teeta adeis, nae ee 
are ee ee aree 729 902 
I ee wrt a na inks Zo wi Boaters GME 2,128 3,858 
SE pote ck xsd eeaeere er ae 155 
OS re eee ER ho boy ee 4,684 2,755 
POOR oa sd danas 0% 9G ia RE a ae 412 733 
NE oe una tae f weeian nace ee 2,41' 
EE OT re Or ore 39 604 
ON ev Pakt ine sde Wiens Sd Baers. ee 2,209 
Sweden ees 2 a ca Gee ee ool 623 410 
a ic os ie hl dinner Od 1,887 3,401 
Turkey in Europe....... cance aa 423 99 
OS ERS ee 5,118 
Ee re ee ee 48 ee 
DI oo was wee kus BE on 11,798 7,078 
SE ee oa co kc ae ows awe aa 129 18 
re i. obs ede wR es olen 113 176 
OS ae eee 30 iki 
Nicaragua Fh < cd ek otk mike nk een eA 19 5 
SE OE a ee ee 981 923 
Salvador aS Sf A sg ey Pree eee 15 
ES nee Yee, 1,515 
pS ae eee ae rer 212 126 
pe ee eee 17 
Other British West Indies............ l yo 
RE Tail cnr th wee ee wee ae s ewes Bpix wee 3,653 
ey SU OO Ws Diss o' ob.00 os saves 5 30 
French West Indies... ee Ake obese eae 7 
ESR eae - rig ee Pet. 194 350 
Dominican Republic 1,819 1,224 
Argentina Weta. «cakes seeded sac 1,560 9,554 
ROP a tree EES Ba 4 CS 192 36 
ON ee are oe es 3,856 3,444 
SA ial) ik cwhe io aon ok aia dene 3,473 894 
Le oe 4 asi elon wih bw bis 719 GY 
Ecuador en el ne ee 1,170 68 
I ns oe ek ag 300 
oe eee 1,000 1,659 
ie gf SoC aly a wid aan ale Wino pr S O08 334 
TN gs sb tye ce a oe So eRe kak 567 787 
gy Og Sa sae: ee ee ee 7 5,612 
PONG oo. acs’: « Pea keck Sas aniicn 450 sifa 
a SS Se a eee tag inc: 1,836 


Straits Settlements .... ra ee 1,721 
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W. A. SHEAFFER PEN COMPANY 
TAKES PLEASURE IN EXTENDING 
TO THE TRADE THE SEASON’S 
GREETINGS. « THAT YOU MAY 
ENJOY HEALTH, HAPPINESS 
AND PROSPERITY DURING THE 
COMING MONTHS IS THE SIN- 
CERE WISH OF THIS COMPANY. 


PRESIDENT 
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This No. 128 is 
popular as a fine 
yet flexible pen 
that writes 
smoothly, has a 
free and ensy 
stroke with a 
long tasting ink 
supply. 
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Pen Sales Can Create 
Profit in Other Departments 


A pen sale well made will lead to sales of a half 
score of other things—ink, pencils, pads and 
perhaps a ledger or cash book. 


Concentrate on one line of pens nationally 
known—use the Esterbrook Display Case. It 
takes little counter space, affords a maximum 
display of a wide assortment, ties up little 
money in stock and eases the purchase of your 
customer. Then sell from your stock by 
the box. 








There are many ways to make your pen de 
partment force your store sales upward. Our 
dealers’ Service Department will co-operate if 
you ask it. 

THE ESTERBROOK PEN MFG. CO. 


80-100 Delaware Ave., 
Camden, N. J. 


biteatrovk PIEWN Ss 
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Other British East Indies. 45 23 

Dutch East Indies............. 6,016 394 

French ind@o China.......cssceccc 59 171 

(ee ere 7,057 376 

ae ee es bee ee ees 241 286 

Australia ; ee usted 7,140 858 

New Zealand A pone oan 700 1,978 

Philippine Islands er ae , 345 

British South Africa.. ieee aS 222 410 

Canary Islands “phage Laan 46 180 

French Africa .. bi e@eeuttho cee 157 9 

Portuguese Africa 6a bokeh ; 04 

ee : 6 ane 314 Di P d 

Total ae i jae $95,004 $70,618 lemer ro ucts 


Changes in Commerce Bureau Offices. 

\ new co-operative office of the Bureau of Domestic 
and Foreign Commerce has been established with the 
Chamber of Commerce, Newark, N. J. C. J. Fagg, sec 
retary of the foreign trade division and traffic commis- 
sioner of the Newark Chamber, is in charge of the work. 

Albert J. Barnaud has been appointed district office 
manager of the Bureau of Foreign and Domestic Com 
merce at New Y rk, 1 ee He has been in the service 
of the Bureau since 1914. He was appointed to the 
American Embassy at Paris as trade expert for the War 
[rade Board, and American delegate on the bnternational 


Contingent Commission for rationing Switzerland In 
1919 he returned to the United States, and was assigned 
to special duty in the New, York office. Later he be 
came secretary of the American-Russian Chamber of 
Commerce at New York. Mr. Barnaud has traveled to 
nearly every continent. He has knowledge of several for 


eign languages and is widely experienced in international 
trade problems 

Norman S$. Meese has been assigned as manager of the 
Vew Orleans district office. He was formerly assistant 
to the manager of the New York district office 

Organizing Business Ethics League. 

lhe Business Ethics: League of America is to be organ- 
ized in Washington, D. C., February 7-12 by a group in 
terested in the elimination of graft in commerce and in 


dustry. The purpose of the League is to investigate forms 
of bribery which are met in.business, and to take steps 
to eradicate them. Anyone interested in raising business 


morale is welcome to attend, whether as an individual, or 
representative of any business, association or institution. 
Attendance at the organization meetings will not involve 
obligation as to membership. 


American Import Figures, 1918-19. 

“Trade of the United States With the World, 1918-19,” 
has been issued by the Bureau of Foreign and Domestic 
Commerce covering the imports of the United States by 
countries. It shows the principal articles with values, and 
quantities in most instances. It is Part 1 of Miscella 
neous Series No. 106, supplied for ten cents in coin by 
the Superintendent of Public Documents, Washington, D. 
C., or any of the district or co-operative offices of the 
Bureau of Commerce. 


Traveling Men Ask Improvements. 

The National Council of Traveling Salesmen’s Associa- 
tion is the spokesman for fifteen different organizations of 
traveling men. It calls on the Federal Government to ad- 
just grievances, including—Income tax laws revised in a 
manner that will do justice to traveling salesmen; as whole- 
sale users of railroad transportation they should receive 
wholesale rates; they ask that a man who is versed in 
selling be appointed to the Interstate Commerce Coin- 
mission. 


Export Invoicing Practice. 
Invoices covering shipments abroad which have been 
nt by registered parcel post should show the postal 
registration number. The appearance of the registry num 
ber on the invoice simplifies tracing shipments which have 


S¢ 


been lost or mis-delivered. 

The National Association of Retail Clothiers is operat- 
ing a school in Philadelphia this month giving instruction 
in merchandising and salesmanship. 


Sell Day by Day 


There is no end to 
the demand. Like 
pins, they go into 
consumption and 
disappear. So 
your stocks of Diemer “Leather- 





ette Q uy ick 
wits tis turnover 
ae is char- 
on the acter- 
— istic. 





Diemer ‘‘Leatherette’’ 


affords the wear that is its best recom- 
mendation to thrifty buyers. We 
make Leather and Legal Envelopes 
of one piece, in three grades of 
‘Leatherette’ and of Jute Manila. 


Included in the Diemer 
Line are Wallets, Fold- 
ers, Stationery Boxes, 


File Boxes, Mailing Con- 


tainers, etc. 





Write or the Diemer Catalogue. It lists every day 
requisites for the modern office. 


John F. Diemer Company 


107-09 Lafayette Street New York, N. Y. 
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| PAPER FASTENERS 





FIVE 


AND TAG MACHINE 








STYLES 
















paste, marking pot, stencils, hammer and tacks. 


nor rust. 


SPECIAL WARNING: Be sure to 
only. Imitations offered for use in « 
machine and never work satisfactorily. 


showing complete 
Staple Machines. 
trade only. 


10 Hoyt Street - 








with Hotchkiss machines and Hotchkiss staples. 


Send for a catalog and price list, 


The Hotchkiss Sales Co. 


NO business equipment is complete without the never-failing Hotchkiss Paper 
and Tag Machine at hand. In the office, the automatic Paper Fasteners replace pins, clips, 
eyelet machines and wire stitchers. In the shipping department the Tag Machines 


HOTCHKISS machines are the perfected result of over 25 years of Staple 
building. They are made of chilled tool steel, practically unbreakable. They 
bind papers and pamphlets up to 50 sheets, using nickel-steel staples that neither 


use genuine Hotchkiss refills 


yur machines often injure the 
We guarantee perfect action 


line of Hotchkiss 
Sold through the 


Norwalk, Conn. 






Fasteners 










banish 


Machine 
instantly 
tarnish 





—— — 
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National Chamber to Study Frice Control. 
State control of prices as provided Statutes now in 
effect in Montana and Indiana is to be made the subject 
of study by a special committee of the Chamber of Com 
merce of the United States, appointment of which was 


The constitutionality of 
the Supreme 


announced by Joseph H. Defrees. 
both statutes involved is being tested before 


Court. Charles Nagel, of St. Louis, formerly secretary of 
the Department of Commerce and Labor, is chairman of 
the committee. Other members are Max W. Babb, Allis- 


Chalmers Company, Milwaukee; John M. Crawford, Park 
ersburg Rig & Reel Company, Parkersburg, W. Va.; Clyde 


C. Dawson, Dawson & Wright, Denver, Colo., and Theo- 
dore F. Whitmarsh, Francis H. Leggett Company, New 
York, N. Y. 


Although the same in principle, the two statutes differ 
considerably; the Montana law is much more general in 
its application. It made of the state’s railroad commis- 
Montana trade commission and gave the board 
power to license all persons engaged in buying and selling 
commodities in the state. The power to regulate carried 
with it the power to establish maximum prices or reasona- 
ble margins of profit. 

The Montana Trade Commission thereupon ordered 
that all articles offered for sale be marked with the invoice 
price and the sales prices per unit. The Merchants’ Asso- 
ciation of Montana took the case into the Federal district 
court, which held the law in violation of the fourteenth 
amendment of the federal constitution. The attorney gen- 
eral of the state appealed. The United States Supreme 
Court will hear the case in April. 

The Indiana statute referred chiefly to coal and expires 


sioners a 


in the Spring. Immediately after enactment, this law was 
taken before the Federal district court by Indiana coal 
operators. The decision of the court was that the case 


was brought too soon, as the operators had not yet rea- 
to complain against any attempt the Coal Com 
mission, created by law, to deal with their business. From 
this dismissal of the complaint the coal operators appealed 


son ot 


to the United States Supreme Court 
Packing for Export. 

Che Bureau of Foreign and Domestic Commerce has 
issued Miscellaneous Series No. 92, “Stowage of Ship Car 
goes,” which has a vital interest to exporters, though writ- 
ten with reference to shipping interests. The author is 
Thomas R. Taylor, now in charge of the Latin American 


Division of the Bureau. Mr. Taylor commenced this 
work while with the United States Shipping and 
included some figures compiled by the War Trade Board. 

Certain sections should prove useful to manufacturers 
and exporters generally, especially those who take 
of their own export packing or who supervise such work 
Sixty-eight pages of the volume are devoted to stowage 
factors showing the type of packing usually employed for 
export for a range of commodities, all of which 
shown in alphabetical order. With its aid the manufac 


3oard, 


care 


wide are 


turer or exporter can learn whether he should make use 
of a packing case, a barrel, drum, bag, box, etc Meas 
urements are also indicated with gross weights, including 


information concerning the number of cubic feet occupied 
by a long ton of such merchandise packed as indicated 
Of direct interest to shipping concerns are chapters dis- 
cussing the principles and methods of stowing, stowing to 
maximum weight and volume, stowing to prevent 
damage or danger to the ship or crew, stowing to secure 
maximum speed and minimum cost, laws relating to the 
vessels, and many other related subjects. 
“Stowage of Ship Cargoes” can be purchased for thirty- 
five cents in coin from the Superintendent of Public Doc- 


secure 


seaworthiness of 


uments, Government Printing Office, Washington, D. 
or from any of the district or co-operative offices of the 
Jureau of Foreign and Domestic Commerce. 


Huston Thompson Heads Trade Commission. 


Huston Thompson, of Colorado, became chairman of 


the Federal Trade Commission December 1 for a term 
of one year. Mr. Thompson, who was vice-chairman dur- 
ing the past year, succeeds to the chairmanship under the 
rul the Commission which provides for rotation in 
the off of chairman among the several commissioners 

Mr. Thompson was first appointed to the Commission 
by President Wilson in December, 1918, to fill an unex 
pired term, and in December, 1919, was reappointed for 
a full term of seven years. He served as assistant attor- 
ney general of the United States. 
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YOU ARE BUSY 
NOW 


trying every feasible plan-to stimulate 
and increase your desk sales during 1921. 


CHICAGO GLASS 
DESK PADS 


shown on your display desks will liven up 
those sales, for they are adaptable to any 
make or design and are the means of keep- 
ing the writing bed in ‘its original, attractive 
finish. They bear the brunt of the wear and 
yet always afford a perfect writing surface. 








Memos, lists and schedules of various kinds, 
when placed under the glass, become more 
invaluable as time-savers to the busy man 
at his desk. Any additions to or changes 
in this visible file can be made without 
effort or confusion. 


CHICAGO GLASS DESK PADS are made” 
in two sizes: 18” x 24” and-20” x 36”.” The 
green leatherette base is backed with felt 
to protect the desk surface. The glass is 
held in place by two raised leather corners. 


WRITE FOR PRICES 


Chicago Mirror & Art Glass Company 
217 North (linten Street, Chicago, Ill. 


Established 1890 


sUUGuevuueveeuennevenvenuevenvenneneenanuenseueneeaeeneueeneeeeeeeuenneaeeneeUeeeeueedeeeeUUOUOOUOUSOUOOUOGEOTEODOEAUUAOUDUGDSUOUOUOOCOOEOUOUEOOOOOUOUOOUOUOOEODEOUOOUEOUOOUOUOOUEOOOUOOUOLEOUOOOEOEOOEOUOOUOOUEOEODEOUOOEOOEELEOIEOIHOENIT: 


PUT 
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Price — 


O longer do people dig down for a war-bloated 
bank roll and pay any old price for any old 
product. 


But that doesn’t mean that you, the merchant—and we, the 
manufacturer—should crawl into a shell, peer out at the buy- 
ing world and murmur “hard times” or “depression”. 


No Sir!—People have not stopped buying, BUT, they have 
stopped buying carelessly,—recklessly. Letters are being writ- 


ten—and the business man must file them. He must have 
files, but he’s going to get all the value he can for his money. 


You need only two things to get his order (Ist) a good file at a 
low price (2nd) a little pre-war salesmanship. 


The “Pacemaker” fills the first need and Van Dorn is telling 
the Pacemaker story in national advertising that reaches well 
over 1,500,000 readers. We are coming out flat footedly and 
featuring price. It’s the time to do it. 


Will you furnish the second need—pre-war pep? Put “Pace- 
makers” on your floor and in your window. Display a price 
card. Let your salesman tell the “Pacemaker” story to his 
customers, and clinch the order by quoting the price. 












Pacemaker prices and discounts on request. If you 
don’t know what the “Pacemaker” file is—order 
just one—return it if it doesn’t prove the greatest 
e for the least money of any file in your store. 





Iron Works Company 
ip in Steel 
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thats the keynote 
of Buying today! 






A Steel File you can 
sell for 


$5900 


at a good profit 


acemaker 
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Standardized Invoice Adopted. 


eqe After two years of intensive work, in touch with 275 
eilic. ¢f. associations and 125 trade papers, the standardization 


committee of the National Association of Purchasing 


Agents has recommended a standard form for invoices. 
GREATER EFFICIENCY DEVICES The original form was offered as a tentative standard 





are recognized everywhere as the Standard for os = = 4 conference at Philadelphia, in September, 

Recutace Banidiey, Tame end Money Saving. 2919, at w nich were present representatives from _the 
ccuracy, pidity, , rd - [ypothetae, as well as numerous other trade associations 

Leading concerns in practically all lines of busi- and purchasing agents. 

ness use and endorse them. The complete line Following the initial form three others were developed, 

includes all tentative in nature, and October 9, 1920, another stand 


ardization conference was held in Chicago, at which a fifth 
form was developed and unanimously approved by the 


The Dictaform 


Pay Roll Calculator Perpetual Inventory sere sheng ee ae ae 
ln: Culieintion Vertical Cataloging representatives of the various associations present, which 
de Maal Ciieaiatee Satensten Davies included the Typothetae, the American Railway \ssocia- 
Savings Bank Calculator Price Checker tion, the National Railway Accounting Officers Associa- 
Reteseet Galeaiober Charge Finder tion, the National Association of Purchasing Agents, and 
Leon Guleeiiter Tariff Device numerous other trade and protessional associations. Fol- 
Express Calculator Stock Keeper lowing this conference, the National Association of Pur- 
Phone List chasing Agents approved the form unanimously 
‘ ae : Eliminates Rubber Stamps. 
A national advertising campaign has built up a It is customary for all corporations to use rubber stamps 
wide-spread demand for Meilicke Devices. on invoices received to provide certain blank spaces, 
The need for them has been proven and the where individuals approving invoices may insert their in- 
market established. itials to show that the prices, calculations and other feat- 
, ures are correct. This form carries a column reserved 


DEALERS for the buyer, which will avoid the need of using a rubber 


stamp on millions of these invoices, thus greatly reducing 


There is good profit for you selling the Meilicke. Line. the labor and expense in the purchasing department. 

Liberal discounts and a new and unusual plan of cooperation It is readily recognized that the use of a standard in- 
will assist in developing your business and aaa your voice form is going to prove of great benefit to purchasing 
profits. There is no obligation wa ‘od part and no invest- agents and auditors, but it is not so clear to all that a 
ment for stock. Write for details today. standard invoice is going to remove one of the great 
% 3 ; bugbears of the billing department of most corporations. 
= Pay cb npergaa ae is The difficulties due to lack of standardization in invoices 
am ge RATE ona have resulted in the adoption, by hundreds of concerns, 
oS eee ee ee of their own standard forms, which they require all people 


the time required by other 
methods: paying for itself by : MLL kl wi Fi Bl 
eliminating errors. 


from whom they buy to use in billing the goods. This 
has been one of the greatest nuisances to the billing de- 
partment because it has to keep track of all these special 
forms from the time the order is received until the invoice 
goes out. It is also necessary to keep a carbon copy of the 
invoice made on that form for the purpose of record in 
case of a dispute, but in order to get the sale into their 
own records, it is necessary to write the invoice all over 
again on the forms of the vendor. 

A great deal of interest has been manifested in this 
matter of invoices, and the National Association of Pur- 


























Made in 32 Styles on 


Hourly Basis— 


Quarter, Tenth, Twelfth 
Hour Periods 


Piece Basis— 


Per Unit ‘ ‘ 
Dozen chasing Agents has appointed a committee to promote 
Hundred the use of this standard along with the others adopted or 


concurred in by the Association; namely, standardized 
Weekly Basis— / ‘catalogue, standard shafting sizes, decimal system of pric- 

44 and 48 —< ing, etc. 

Hour Week —— This is Style 15 X Voucher Check Size Controls. 

The size of the invoice was arrived at after hours of 
discussion. The one factor which finally influenced the 
THE selection of size was the fact that the American Bankers’ 
Association had some years ago adopted a standard size 
DICTAFORM for checks, 34%4x8Y% inches, which standard had been con- 
curred in by the Federal Reserve Board. That check has 
eliminates wasteful been adopted by over 100,000 business houses, and from 
it has developed a standard voucher size, 8%x/7 inches. 
The conference considered that because so many cor- 
cerns were filing copies of invoices with copies of vouch- 





correspondence ex- 
pense. It also provides 


at the finger tips, ers they should be of such size as would file together sat- 
miscellaneous data on isfactorily, and that for that reason 8%4x7 inches was 
any subject frequently adopted as the controlling standard for invoices. 


seferred to in routine In order to accommodate invoices of larger size it was 


. decided to have one dimension remain 8% inches in all 
work. Made in 10 ; ; yy 
Styl f 4 ‘ cases, but that the other might vary between 7 inches and 
Se yaes SS. VET YE Snes. 14 inches, the idea being that anything over 7 inches would 
Meilicke Convertible be folded back on the 7 inch line, thus providing a sheet 
Window Tabs make 8'4x7 inches for filing purposes. In order to accommo- 
possible indexing to date the printers and lithographers a tolerance of 4% inch 


in either dimension was provided for, so that invoices 
when padded could be trimmed. 

It is recommended that where invoices are longer than 
bd bed 7 inches dots or short rules be placed down from the top 
Meilicke Calculator Company on the sides to indicate to the file clerk the proper point 
Makers of Time and Money Saving Office Devices for folding for filing purposes. It is also urged that all 

A340 . | invoices be cut from 17x22 or 17x28 stock 
Hast Cask Street cing, ©. It is also pointed out that it is not necessary in every 
instance to utilize each and every blank provided on the 


meet any requirement. 
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MILLIONS of Pencils and 
Fountain Pens that did 
not have a protective clip. 


"THE best clips on the 


market for Pen and Pencil— 


BU 
SF 


COST little—save much. Sold 
by most jobbers. 

Well made, splendidly finished, 
attractively mounted on counter 
display cards. Attractive 
Window Cards Furnished Free. 








Write for Prices 


L. D. VAN VALKENBURG Co. 


HOLYOKE, MASS. 


For Export and Greater New York, L. eso Fifth Ave., New York. 
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Business 


There never 
was a tide in 
the affairs of 
men that led 
any business man 
on to fortune un- 
less he took it at 
the flood, observed 
its trend and steered his course accordingly. The 
tide is here—you canfeel it moving. Raw wool 
prices on certain grades are much less than they 
were six months ago, but the felt from which 
“Miss Comfort Widney’’ Seatpads are made, con- 
tains none of these particular grades. The grade 
we use has just begun to come down. A 10% 
reduction has just become effective and right now 
we hoist the anchor! 





That 10% reduction is yours 
immediately; the stock we 
bought at the higher price 
goes to you on the basis of 
raw material costs today. 


If you will follow this same policy with your cus- 
tomers, the buying public will soon show “pep” 
again and we will all get out of the doldrums of 
this “‘watchful waiting” for prices to drop. So 








let’s get ready to go, take our loss in shrunken | 
inventories, draw the magic line and begin doing | 


real business again. 


Are: you with us or “agin” us? If you believe in a pros- 
perous 192!, write “WE ARE” on your 
letterhead and shoot it in. We'll come 
right back at you with our unique guar- 
antee proposition for 192!—it’s an insur- 
ance policy to our dealers that it will be 
their biggest year in Seatpads. 


Do It Now! 


S. W. Widney, General Manager 


THE WIDNEY COMPANY 


310A South Jefferson Street 
CHICAGO, ILLINOIS 
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form; in other words, if there was no contra number 


that portion of the form would be left blank. In a similar 


way other portions of the form may not apply eacl 
and every instance, but the form is expected to cover a 
large majority of cases without the need of rubb 
stamp. 

\ sample invoice, on which dealers and icturers 
can base their printed invoice forms, can be obtained fron 
the National Association of Purchasing Agents, 19 Par] 
Place, New York, N. Y. 

Miscellaneous Overseas Trade Statistics. 

Figures gleaned from Commerce Reports, published by 
the Bureau of Foreign and Domestic Commerce, and 
classified by countries. While some instances may indi 
cate the limit of the countries reported on to absorb the 


products shown, it is evident that in the majority of cases 
the purchases are but a fraction of those which might be 
made under aggressive salesmanship. The improvement 
in American shipping facilities alone should enable 
increase our showing. A more sympathetic understanding 
of the requirements of the dealer abroad, and painstaking 
care in packaging, packing and documentation will be in 
strumental in bringing up the showings made by Ameri 
can exporters. 


us to 


Canada. 

Imports of paper from all sources for the calendar years 
indicated: (1913) $8,460,883; (1918) $8,480,498; (1919) 
$9,246,414. 

Canada is a heavy exporter of paper. Exports are seg 
regated into: 

Paper, printing—(1913) $9,990,378; (1918) $37,301,269 
(1919) $49,811,362. 

Paper, other—(1913) $1,154,350; (1918 $6,379,713 
(1919) $10,171,907. 

Ceylon—Colombo. 

During the first half of 1920 the imports of paper into 
Ceylon from the United States decreased, while the United 
Kingdom showed an increase. A large increase of impor- 


tations from the United States in manufactures is reported, 


including typewriters. Definite figures are 1 ited. 
China—Hankow. 
Imports from all sources for the years indicated 


1 


Paper, calendered and sized—(1918) 119,733 pounds, val 


ued at $12,948; (1919) 439,467 pounds, valued at 


Sede Ee Ta wi 
9/9,50/, 


Paper, writing—(1918) 62,667 pounds, valued at $12,142 
(1919) 98,933 pounds, valued at $22,453. 

Stationery—(1918) $51,499; (1919) $73,547 

Imports of typewriters and accessories 1919 
valued at. $19,736 in the maratime customs 1 ns 

Dutch Guiana—Parmaribo. 

Imports of paper of all kinds from all countries rept 
sented in the trade of Dutch Guiana for the rs il 
cated: (1918) $17,367; (1919) $35,466. Imports from the 
United States: (1918) $14,198; (1919) $17,034 

England—Liverpool. 

imports into Liverpool for the two yea! ndicate< 
from the United States: 

Typewriters, complete—(1918) 9,108 machines, valued 
$660,683: (1919) 9.775 machines, valued at $746,988 

Printing and writing paper—(1918) 36,610 cwt., valued 
at $563,276; (1919) 18,700 cwt., valued at $210,255 

Stationery other than paper—(1918) $586,875 919 


$291,605. 
England—Sheffield. 


Imports of typewriters into the Sheffeld distri 


t tor nine 


months ending September in the years indicated: (1913 

777 tons; (1919) 782 tons; (1920) 1,432 tons lypewritet 

imports for the month of September in the years 
cated: (1913) 53; (1919) 142; (1920) 121. 
Finland—Helsingfors. 

Import licenses covering typewriters, adding machines 

etc., for 1920 were requested to the valu of 5,600,000 


marks; the Finnish Trade and _ Industrial 
granted admission to a valuation of 4,300,000 marks. 
mal value of Finnish mark, $0.193.) 

Georgia (Caucasus)—Batum. 

Imports of books and stationery from all sources 
1919 were 33,706 poods (pood, approximately thirty-six 
pounds). 

Imports and exports of stationery from 
1919: Imports, 60,767,500 rubles; exports, 3,16¢ 
(ruble maximum value in 1919, approximately five 
fell to less than one-third of one cent). 


_ommiuission 


(Not 


Sources 
130 rubles 


cents; it 
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al W hat’s in a name? 
42; 
VAN DYKE~the name of America’s dominat- 
are ing drawing pencil. 
a VAN DYKE~the pencil with the 16 leads. 
\di- 
the VAN DYKE~The masterpiece of Eberhard This is one of the adver- 
; tisements of our Campaign 
Faber, the Oldest Pencil Factory running in eight of the 
ed, : . leading Architectural and 
in America. Art Magazines. 
at 
: les t 
» VAN DYKE~the word synonymous with every 4°, WS, of er, samples to 
quality desired in a drawing ¥°¥t 0" a 
9 
pencil. dealer. 
Be sure you have a good 
coe Now ask for VAN DYKE by name, at your foe ee ee 
0) P and. 
iter Stationers. 


di- 


000 VAN DYKE 


“s DRAWING PENCIL 


" EFBERHARD FABER 


in 


fee “The Oldest Pencil Factory In America” it 
NEW YORK 
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-_ RERK FCLEVALONRS AND HEX COSSEVORS P 
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‘ . 
& \ ; Addressograph Company, 
u ue 901 W. Van Buren Street, 
SIness Ve Chicago, Illinois, 








Gentlemen:- 


We started our Addressograph with a small 
that 


Direct Advortising list and so increased our sales t 
this list has been increased to 30,000 and is growing 


rapidly. ; 


and 
Gets It! 


Yet the same Addressorcraph handles this big 
increase with.casd.- seretiving us maxigum speed and 
economy - - - absolute accuracy and most vital of all 

- = = that necessary “sersonally typewritten touch” which 
D st Advertisinz must possess to bring results. 





Very truly yours, 


CHAIN BELT COMPANY 


Ve d¥ Ap narth 


Advertising Manager. 





FREE TRIAL of Hand-Operated 
Addressograph PROVES ! ; 


























ESTERDAY you were over- saving expensive personal trips to $: 
sold! Today you need busi- out-of-the-way places. 
ness. Fretting won’t get it ‘ 7 a ( 
: ; ¢ ‘Almost human”? Automatic Se- 
But this shortcut WILL! : 
lector enables you to concentrate pe 
Thousands of concerns, large and your advertising by lines of business, 20 
small, profit with Addressographs territories, buying power or sex! IS 
There’s the Chain Belt Co! They Duplicate files unnecessary. Auto- 
make labor saving equipment and _ matic Selector Addressograph prints 
| . . . . ° . ' 
i so more readily appreciate this or skips names as desired without mt 
great labor saver! any effort on part of operator. an 
° ° ° aa ‘ ‘ a Al 
Clip and Mail With Their high speed Addressograph If you want to get business, go ns 
Your Letter Head permits capitalizing on “overnight’’ after it the Addressograph way. A 
Place Check Mark in Square selling opportunities. Personally ten day FREE TRIAL of type- any 
e ne addressing letters and circulars that writer size, ribbon print Addresso- = 
Without cost or obligation . ; P s ; 
os re ad Us help their salesmen get more orders’ graph will convince vou! Write 
send me your typerwriter-size : : 5 : ; : fo 
Addressograph for 10-day free in less time—gets orders direct, today! in 
trial—30 names from my list kee 
inclosed. Service and Plate Embossing Stations in 50 Cities 11 
Without cost or obligation, But 
send literature telling how con- 
cerns in our line of business 
profit with the Addressograph. 
Tell us a few companies in our 903 W.VenB 5 fe rsa 4 + a tenant Ps 
locality who use the Addresso- - Van Buren St. ners 
graph and how. CHICAGO PRINTS FROM TYPE 744 Broadway prin 
: at 
Have sales representative call. NEW YORK at t 
CANADIAN HEAD OFFICE—70 Bay St., TORONTO Montreal! Ottawa Winnipeg 
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Great Britain. 

Exports to the United States for the nine-month period 
January to September inclusive for the years stated: 

Paper, writing—(1913) 29,981 cwt., valued at £34,455: 
(1920) 5,039 cwt., valued at £56,459. 

Paper writing 1913) 1,640 cwt., valued at £6,644; 
(1920) 873 cwt., valued at £9,376. 

Paper, unenumerated manufactures—(1913) 1.501 cwt.., 
valued at £5,843; (1920) 1,105 cwt., valued at £20,595. 

Stationery—(1913) weight not stated, £58,423: (1920) 
weight not stated, £92,533. 

These lists do not purport to be complete, as in some 
instances the monthly returns of exports do not disclose 
the destination. Exchange values are not indicated, owing 
to fluctuations in 1920. 

Japan—Excluding Taiwan and Darien. 

Exports of paper to the United States for the years in- 
dicated 

Copying and tissue—(1918) 227,163 pounds valued at 
$89,027; (1919) weight not stated, $106,678. 

Stencil paper—(1918) 8,690 pounds valued at $11,324; 
(1919) weight not stated, $18,131. 

Other papers exported to the United States included 
hanging or wall paper, Japanese paper, lanterns and para 
chutes 

Latvia—Riga. 

During the first six months of 1920 Latvia imported 
paper and paper products from various sources valued at 
7,117,320 rubles (normal exchange value $9,515). + 

Portugal. 

Imports of writing paper, white and colored, from all 
sources, during 1919, were 73,234 kilos, valued at 108,739 
escudos. Segregated by countries of origin: England, 
49,723 metric tons, valued at 75,954 escudos; United States, 
7,090 metric tons, valued at 6,957 escudos; Spain, 4,223 
metric tons, valued at 6,636 escudos; France, 3,414 metric 
tons, valued at 7,218 escudos (the escudo is $1.08 at par—it 
fluctuated from 61 cents to 30.4 cents during the year). 

Siberia—Vladivostok. 

Typewriters exported during the Spring and Winter of 
1920 by the Czecho-Slovak army when evacuating Vladi- 
vostok aggregated 2,419 tons. 

Spain—Barcelona. 

Imports from the United States for the two years in- 
dicated. The value of the peseta is figured at par, $0.193. 

Typewriters—(1918) 69 metric tons, valued at 2,248,383 
pesetas; (1919) 150 metric tons, valued at 4,882,150 pesetas. 

Paper and manufactures, including pulp—(1918) 34,544 
metric tons, valued at 8,523,202 pesetas; (1919) 40,567 
metric tons, valued at 9,216,400 pesetas. 

Trinidad and Tobago, B. W. I. 

Imports of paper from the United States in the years 
indicated: (1913) $14,526; (1918) $210,067; (1919) $173,246. 

Imports of paper from the United Kingdom—(1913) 
$48,235: (1918) $60,460: (1919) $50,193. 

Imports of stationery from the United States (1913) 
$5,593; (1918) $20,371; (1919) $31,363. 

Imports of stationery from the United Kingdom 
(1913) $32,785; (1918) $27,744; (1919) $27,057. 

In the aggregate trade, the United States supplies 39.1 
per cent of the trade of Trinidad and Tobago; Canada, 
20.5 per cent; United Kingdom, 16.7 per cent; Venezuela, 
13.3 per cent; France, 4 per cent. 


President-Elect Harding on Advertising. 


On his recent journey to the Gulf, president-elect Hard- 
ing was approached by a New Orleans newspaper man 
and asked for an expression to the advertising men of 
America; a word of advice. The senator was told that 
as a newspaper man he had undoubtedly sold advertising. 

‘Yes,” our new president confessed, “I’ve sold the space 
and written the copy and even set up the type. I wasn't 
so good on that last part of the job, though. 

_ “You tell the business and advertising men of America 

tor me that this is the time for America to take a hitch 

in its trousers and go to work. Of course, they should 

keep in mind the natural readjustments that must follow 

in the wake of such a war as has just swept the world 

3ut tell them never to forget that America is right!” 
“Buy It From the Navy.” 

An extended list of surplus books on naval subjects is 
offered for sale by the Navy. It supplements the list 
printed in our December issue. These books are on hand 
at the Navy yard, Puget Sound, Wash. 


i 
‘| 
A. R. Mac Dougall Co., Ltd. 

468 King St. W., Toronto, Canada 








It’s easy to sell 


VUL-COT 


Waste Baskets 


Point out the 5 Year Guarantee 


Place VUL-COT Waste Baskets 
where they can be seen—one in the 
window, for instance, and a couple 
more displayed about the store. Put 
a card on each to the effect that it 
is guaranteed for five years. No 
actual selling is then necessary. 


Your customer picks a VUL-COT 
up, right there you might tell him 
that it will bear his weight. He 
sees that it is light, smooth, sanitary 
and that it will not dent, rust, 
splinter, or warp—and that nothing 
can sift out over the floor. 


Then you show him the guarantee, 
and the sale is made. Perhaps he’ll 
buy two or three—or more. 


Dealers who are not now selling 
VUL-COT Baskets drop us a postal 
for prices and propositions. 


American Vulcanized Fibre Co. 
525 Equitable Bldg. 
WILMINGTON DELAWARE 


Canadian Distributors: 
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Keep the Faith 


You have built up your business on 
fair dealing and reliable merchan- 
dise. No other policy can build an 
enduring trade. 


Karpen 
Guaranteed 
Furniture 


MICHIGAN C Y-NEW YORK 


Karpen Chairs 


can enhance your reputation for 
handling reliable lines. They have 
an enviable reputation among ex- 
perienced users; newcomers in your 
store are impressed with their ap- 
pearance, and classify them as su- 
perior. 


Karpen Chairs fulfill every promise 
implied in their reputation; justify 
every expectation for continued re- 
liability with lasting good appear- 
ance. They will keep the faith. 

Let the Karpen Chair Catalogue show 
you the line that commands the faith of 
men who are judges of quality. 


S. Karpen & Bros. 


Chicago Michigan City New York 
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December in Corporate Finance. 


A summary of the range of prices on stock exchanges 
in Chicago and New York of industrial stocks related to 
the office equipment and stationery fields. Where no show 
ing is made the stocks were not dealt in actively for the 
week indicated. Items starred (*) are traded in but not 
listed. 


Miscellaneous fiduciary affairs are noted. 
American Can Company, Common. 
High for year, Jan. 3@61%; low for year, Dec. 21@21% 
Week of December 4—Sales, 12.000; high, 2634; low, 
2514; close, 26. 


Week of December 11—Sales, 10,800; high, 26%; low, 
23%; close, 24'K. 

Week of December 18—Sales, 14,400; high, 25; low, 
2234; close, 22%. 

Week of December 25—Sales, 22,800; high, 24%; low, 
2134; close, 23%. 

Week of January 1—Sales, 19,920; high, 26 low, 22 


close, 25%. 


American Can Company, Preferred. 


High for year, Jan. 2@101; low for year, Dec. 20@/72 
Week of December 4—Sales, 1,400; high, 81%; low 
7934: close, 81. 
Week of December 11—Sales, 8,900; high, 81; low, 79; 


close, 80% 
Week of December 18—Sales, 4,500; high, 80; low 
72% (ex-dividend); close, 73% (ex-dividend) 


Week of December 25—Sales, 3,800; high, 77%; low, 
7234; close, 77%. 
Week of January 1—Sales, 5,900; high, 80; low, 7 


close, 79. 
American Multigraph Company. 

\. B. Leach & Company and Schultz Bros. & Company 
are offering $500,000 American Multigraph Company seven 
per cent serial gold notes dated December 15, 1920, and 
maturing December 15, 1921 to 1925.—Chicago Journal of 
Commerce, December 15, 1920. 

American Writing Paper Company, Preferred. 
High for year, Jan. 3@6134; low for year, Dec. 28@28%. 

Week of December 4—Sales, 3,200; high, 39; low, 36! 

close, 37%. 


Week of December 11—Sales, 600; high, 36%; low, 
34Y4; close, 34%. 

Week of December 18—Sales, 2,400; high, 341%; low 
3214; close, 32%. 

Week of December 25—Sales, 4,000; hiel 31; low 
297%; close, 30. 

Week of January 1—Sales, 2,700; high, 32; low, 28 
close, 32. 

W. C., Appleton, Wis—The American Writing Paper 
company has outstanding $9,295,000 of first mortgage 


bonds which have been paying seven per cent since they 
were issued two years ago, but pay six beginning Jan. 1, 
1921. The interest was earned nearly twice in 1919. Earn 


ings in 1920 were larger.—Chicago Tribune, Jan. 3, 1921 
Burroughs Adding Machine Company.* 
Month to December 25—High bid, 150; low bid, 135 


High asked, 160; low asked, 145. 

During the past week 308 shares of Burroughs Adding 
Machine Company stock were transferred on the books ot 
the Company. So far as has been reported to the com 
pany, prices paid for stock during this period ranged fron 
$157 a share at the beginning of the week to $154 a share 
at the close, the last sale being at $154. 

Columbia Graphophone Company, Common, 
High for year. Jan. 565%: low for vear, D« 30@9% 

Week of December 4—Sales, 27,400; high, 1474: low, 
1234: close, 13%. 

Week of December 11—Sales, 40,200; high, 13%; low, 
10%; close, 11% (ex-dividend). 

Week of December 18—Sales, 25,850; high, 11; low, 10; 
close, 10%. 


Week of December 25—Sales, 27,500; high, 1014: low 
OY: close, 10. 
Week of January 1—Sales, 30,000; high, 10; low, 93% 


close, 97%. 
Columbia Graphophone Company, Preferred. 
High for year, Jan. 147792%4: low for vear. De {0a 52 
Week of December 4—Sales, 400; high, 70 low, 67 
close, 701. 
Week of December 11—Sales, 200; high, 6514: low, 65! 
(ex-dividend); close, 651% (ex-dividend) 


Week of December 18—Sales, 700; high, 6514: low, 62%; 
close, 62™%. 

Week of December 25—Sales, 500; high, 6714; low, 58 
close, 58. 

Week of January 1—Sales, 2,300; high, 58 low, 52 


close, 52. 
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will be a big year for American ofhice equipment 
business if every one of us keeps firmly his faith in the 
y - ; sa ‘ 
n soundness of our country’s wealth; if every one of us 
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. believes in the product he sells; if every one of us main- 
tains his courage; if every one of us remembers that 
business is kept going by concentrating our efforts on 
¥, constructive sales work. 
” We know that for those who sell Security Steel office 
4 equipment, the New Year will be a big year. 
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~ Avenel, New Jersey 
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New York Branch: 25 West 45th Street 
Ww, 
: ig 
10; 
Ww, fone . 
ae _— _— —— ~ 
SEP EEEEEEEEESooe 
57 ; 
14 
4: 
8; THE HOME OF SECURITY STEEL AT AVENEL, NEW sr 
52 om A SET aa 




















94 OFFICE APPLIANCES lanuar 





8 eee DLA TI. F-} 








MAS 



























“Tack 
it upon 
all the 
boards, 


a@ copy, too. a 


Dan. Give 
every ome 

No better way to 
talk to'em all, and 
tt costs farless than 
ordinary printing.” 
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of 1000 copies he had to do it by strong arm methods on a man-killing 


hand press, and it took days. He didn’t get copy in the morning and start run- 
ning ’em off after lunch to the tune of three or four thousand impressions per hour—snappy print- 


ing with the pep still hot! 


We'll say he didn’t—but YOU CAN 
if you PRINT it on the Multigraph. 

Now don’t run away with the idea 
you know all about the Multigraph, because 
it’s ten to one you think you know something you 
don’t. It’s likely that, actually, you don’t know 
~ about the Multigraph than old 

. F. did. 


What the Multigraph is 
The Multigraph is a rotary printing 


press—NOT merely ‘‘one of those duplicator 
things.”” It PRINTS everything except the 
big and fussy jobs. Turns out multiple type- 
written letters, too, of course, but PRINTING 
is the Multigraph’s big field. 

Some speed burner, too—3600 to 
4800 impressions per hour is easy. Colors? 
Illustrations? Sure, if you want ’em. And 
when it comes to imprinting there’s simply 
nothing to it. 

And it’s not a big, mussy, noisy con- 
traption that upsets your whole place. The 
Multigraph takes up little room, is simple and 
easy to operate, and does nof turn your office 
into a printing plant. 


Will it fit into my business? 


Yes! If you use stationery, office 
and factory forms, booklets, folders, circular 
letters, tags, labels, tickets, sales bulletins, 
house organs, blotters, imprinting, small post- 
ers, memos, checks, programs, postcards, 
etc., etc., etc.,— if you use any or all of these 
printed business helps, the Multigraph will save 
money and make money for you. 

Of course there are a few firms who 
can’t use the Multigraph, but our slogan ‘‘You 


can’t buy a Multigraph unless you need it,” 
takes care of them. 


Saves and makes money 


How does the Multigraph save money 
and make money? By cutting down your print- 
ing costs 25% to 75% on every job. 

By enabling you to get after every 
opportunity instantly—no waiting for sales 
helps and letters until the scent is cold. 

By getting you into close touch with 
your trade, and keeping contact between 
salesmen’s calls. 

By doing the missionary work for 
your salesmen, saving their time, helping them 
pile up orders. By merchandising your adver- 
tising to your salesmen, to your wholesale and 
retail trade. 

By getting your printed things out on 
time—any time. By cutting out delays in 
factory, sales and advertising departments and 
office. 

By making it easier to educate, en- 
thuse, inspire your sales force, factory and 
office, your whole organization. 


Strictly confidential 


“Strictly confidential?’’— the Multi- 
graph keeps itso. Your confidential price lists, 
private reports, inside dope for your salesmen— 
all those vital confidential things can be print- 
ed on the Multigraph, right inside your own 
office by a trusted employee. 

All very interesting, you say, but you 
want proof. You want actual facts and figures 
applied to your own particular business. The 
Multigraph will give them to you, on request. 


You can’t buy a Multigraph unless you need it 


THE AMERICAN MULTIGRAPH SALES CO., Cleveland, Ohio 
Offices in Principal Cities 


THE INTERNATIONAL MULTIGRAPH CO., (Britain) Ltd., 15-16 Holborn Viaduct, London, E. C. 1 
THE INTERNATIONAL MULTIGRAPH CO., Paris, 24 Boulevard des Capucines 
THE MULTIGRAPH SALES CO., Ltd., 84-88 Bay Si., Toronto, Canada, Offices in Principal Canadian Cities 


TZN TIGRAPH SEN/OR * 3.2 
compact equipment that turns out high quality printing and 
form typewriting at very low cost—averaging a saving of 


from 25% to 75%. It is simple and easy to operate; 
rapid and convenient. Electrically driven, with printing 
ink attachment, automatic paper feed, signature device, 


automatic platen release and wide printing surface. 


"HEMULTIGRAPH SUNIOR ccc 


ly efficient equipment for concerns which have a limited 
amount of work. It does both form typewriting and office 
printing and produces the same high quality of work as the 
Senior Equipment, but it is hand-operated only and cannot 
be equipped with electric power, automatic feed and sig- 
nature device attachments, as can the Senior. 


The Multigraph 
1830 E. 40th St., Cleveland, Chio 


Proofs—real facts and figures—are just what 
I want. Tell me more about the Multigraph 
and how it PRINTS. 


Firm Our Line is a 
Name Official Position ___ 


Street Address 


Town _ SESE O~4 State ___O. A. Jan, 
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When he wanted to turn out a “‘big run”’ 
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1921 Economies and 


Rebuilt Underwoods 


CONOMIES in the purchase of 
office equipment wil] be practised 
all along the line for some months to come. In 
most instances where the purchase of new type- 
writers would never be considered, it will be 
possible to sell high grade rebuilt machines. 
Live wire dealers will take advantage of the 
opportunities afforded by this growing demand 
and will arrange to increase their business by 
pushing the sale of the world’s finest rebuilt 
Underwoods— 





ATE models Nos. 3, 4 and 5 sup- 
plied. All have two-color ribbon, back 
spacer, automatic ribbon reverse, tabulator, 
lateral guide, stencil device, right and left car- 
riage release, etc. Stripped to the frame and rebui!t 
from the ground up in a way that guarantees satisfac- 
tion to the user. New enamel—new nickel—new type 
—new platen, etc. Choice of pica or elite type. 


Dealers:—Write for our new confidential price 
list of January 3, 1921 and market letter. 


Typewriter Emporium 


Rebuilders of Underwood Typewriters 
Since 1892 


Montrose and Ravenswood Aves. 
Chicago, U.S. A. 
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Computing-Tabulating-Recording Company. 
High for vear, Jan. 6@56: low for year, Dec. 18@34 
Week of December 4—Sales, 400; high, 4 low, 38 
close, 40. 


Week of December 11—Sales, 1,300; high, 3 low, 37 
close, 37. 

Week of December 18—Saies, 700; high, 35; low, 34 
close, 34. 

Week of December 25—Sales, 200; high, 3514; low, 34 
close, 351% 

Week of January 1—Sales, 700; ‘high, 35 low, 34% 


close, 35. 
Corona Typewriter Company, Inc. 

Didivend, first preferred, two per cent for quarter, pay 
able January 1. Dividend, second preferred, 1% per cent 
for quarter, payable January 1. 

B. F. Goodrich Company, Common. 


High for year, Jan. 5@85%; low for year, Dec. 21@27 

Week of December 4—Sales, 4,700; high, 431%: low, 
4134; close, 4314 

Week of December 11—Sales, 20,000; high, 43 low 
39; close, 39% 

Week of Re 18—Sales, 17,300; high, 3914; low, 


32%; close, 32%. 
Week of December 25—Sales, 63,200; high, 34; low, 27 
close, 32. 
Week of January 1—Sales, 14,000; high, 37; low, 31 
close, 361%. 
B. F. Goodrich Company, Preferred. 
High for year, Jan. 3@1023%4; low for year, Dec. 22@70 


Week of December 4—Sales, 200; high, 78; low, 78; 
close, 78. 

Week of December 11—Sales, 400; high, 79 low, 77 
close, 77%. 

Week of December 18—Sales, 1,900; high, 77; low, 72 
close, 72. 

Week of December 25—Sales, 2,100; high, 75; low, 70 
close, 72. 

Week of January 1—Sales, 3,400; high, 72; low, 70% 
close, 70% 

Kellogg Switchboard & ae Company.* 

Month to December 25—Hizh bid, 39; low bid, 36. Hig 
asked, 42; low asked, 39. 

The Lefax Company, Inc. 

The Lefax Company, Inc., has issued 500 shares of seven 
per cent cumulative first preferred stock, par value $100 
The issue is redeemable in five years, in whole or in part 
at $110 and accrued dividends. The business is reported 
to have grown from $4,000 in 1913 to $200,000 in 1920 

Library Bureau, Common. 

Dividend 1% per cent quarterly, payable January | 
stock of record December 21. 

Library Bureau, Preferred. 

Dividend two per cent quarterly, payable January 1 to 
stock of record December 21. 

Remington Typewriter Company, Common. 


High for vear, Jan. 3@92; low for year, Di 28a 24 

Week of December 4 Sales, 1,300; high, 37; low, 34 
close, 36! 

Week of December 11—Sales, 800; high, 3¢ low, 30; 
close, 30. 

Week of December 18—Sales, 1,000; high, 3134; low 
27! >; close, 31 YA. 

Week of December 25—Sales, 4,200; high, 30; low, 25 
close, a. 

Week of January 1—Sales, 2,700; high, 28; low, 24 


close, 28, 

The New York Stock Exchange has listed $1,714,000 
common stock. 

Remington Typewriter Company, First Preferred. 
High for year, Feb. 2@100%; low for ye Oct. 20@85 

Week of December 4—High, 100%; low, 85; last sales, 85 


__ Week of December 11—High, 100%; low, 8&5; last sales, 

We k of December 18—High, 10014; low, 85; last sale 

Ww eek of December 25—High, 10014; low, 85; last sal 
"Week of January 1—High, 100%; low, 85 st sa'es 


The New York Stock Exchange has ad: 
list $1,407,600 seven per cent first preferred stock 
Remington Typewriter Company, Second Preferred. 
High for year, Jan. 8@98%; low for year, Oct. 28@85 
Week of December 4—High, 98%; low, 85; last sales, 85 
Week of December 11—High, 98%; low, 85; last sales, 85 
Week of December 18—High, 98%; low, 85; last sales, 85 
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Infringements on patented 
features will be 
vigorously prosecuted 


Graphic Illustration Showing Unique 


APPLIANCES 97 


al-joint 
| Safes 


and Superior 
\ Fire Protection 
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Look 
© for this 
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Genuine 
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_* Safes - 
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Sealzoint} 


THE SYMBOL OF SAFETY 











and Superior Features of Sea/joint Construction 


Foundation Frame of substantial steel angles, reinforcing 
1 structure at all corners, for maximum strength and resistance 
to impact, frame is welded at all corners with intersecting mem- 
bers, and reinforced with cross-bars. This solid steel structure is 
designed to furnish a foundation which gives Seal-joint Safes a 
margin over severest requirements. 


2 Steel Jamb Member identical on all four sides solidly welded 
at corners and firmly attached to steel foundation. Construc- 


tion is designed to stiffen and reinforce the structure. 


Steel Door Member welded at all corners and substantially 
fastened to outer steel plate; design producing exceptionai 
combination of integral strength and resiliency. 


4 Locking Bolt System shown in locked position. Note how 
bolt seats in both jamb and door members. This bolt is con- 


For further information, prices, etc., address Department C. 


For thirty-seven years 
**National’’ Safes and 
Vaults have protected 
banks, officesandhomes 


THE NATIONAL SAFE COMPANY 


ESTABLISHED AS THE NATIONAL SAFE AND LOCK CO IN 1883 
NATIONAL SAFE DIVISION, STEELCRAFT CORPORATION OF AMERICA 
GENERAL OFFICES-2345 EAST 69™ST 
WORKS-EAST 691 TO 70 ™ STS & PENNSYLVANIA RR 


tinuous on all sides, as indicated by transparent effect in illustra- 
tion—this is the Seal-joint Seal. It functions both as a lock; and a 
unique baffle to fame, smoke, or heat which might penetrate past 
the first baffle step. 


5 First Baffle Step identical on all sides. 


6 Section of Drill Resisting Steel Plate reinforcing outer steel 
door plate as additional protection to combination lock. 


7 Cross-section Showing Monolithic Insulation; no better in- 
sulator against intense“heat has yet been found; it is time 
tried and tested. 


Partial View of One Style of Typical Interior; Seal-joint Safes 
8 can be fitted with interior equipment suitable for every 
purpose and requirement. 


Dealers Attention: We have some territory open. 


Since 1883 “National” 
Safes and Vaults have 
been furnishing security 
and protection against 
fire and theft 


CLEVELAND, U.S.A. 
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Week of December 25—High, 98%; low, 85; last sales, 85 
Week of January 1—High, 98%; low, &5; last sales 85 
The New York Stock Exchange has listed $1,558,100 


eight per cent second preferred stock 
S. S. Stafford, Inc. 


S. S. Stafford, Inc., is offering twenty-year first refund 


ing mortgage gold bonds at eight per cent in coupon bonds 
of $500 and $1.000 denominations. The total issue is 


$300,000. The Columbia Trust Company, New York 
NX. Y., is trustee. 
Underwood Typewriter Company, Common. 











High for year, April 15@200; low for year, Dec. 22@121 
gn Week of December 4—High, 200; low, 152; last sales, 
Cre ear Wc Centers . ] 52! 6. 

sty Week of December 11—High, 200; low, 152; last sales, 
Sovisiferdl ls ¢rdy tte M ha! A tft 4 tH forgets C4 CY. bietee4 152 Be 
Sc gpamamcan eam HE Hts NE Week of December 18—High, 200; low, 152; last sales, 
* . “e " val @ ” veh oe tated Mat, a “ee ‘ a 152! ; 


Week of December 25—Sales, 100; high, 121; low, 121 
close, 121. 
Week of January 1—High, 200; low, 121; last sale, 121 
Underwood Typewriter Company, Preferred. 
High for year, Jan. 28@110; low for year, Sept. 27@100 
Week of December 4— High, 110; low, 100: last sales, 


105. 
f Week of December 11 High, 110: low, 105: last sales, 
105. 
Go to Goes or Week of December 18—High, 110; low, 100; last sales, 
105. 
Week of December 25—High, 110; low, 100; last sales, 
Stock a a“ eek of January 1—High, 110; low, 100; last sales, 105 
Both lar-Litho and teel-Litho Designs The Wahl Company, Common. 
tock-Certificate Binders High for month, Dec. 30@45; low for month, Dec. 24@37 
Bordered Blanks Week of December 4—Sales, 1,530; high, 45; low, 40%; 


Diplomas Certificates of Award 2 sine oe 
Bonds Mortgage Notes . ge? of December Sales, 3,270; high, 43; low, 39; 
- close, 41. 
Charters i Insurance Policies Week of December 18—Sales, 3,325; high, 40: low, 37: 
Marriage Certificates and Licenses close, 37%. 
Week of December 25—Sales, 740; high, 38: low, 36 
Loos j @rpor. i Record-Books close, 37. 
Bound and eleaf ation Week of January 1I1—Sales, 455; high, 40; low, 37% 
. close, 395K. 
Lithographed Glendar Pads Dividend $1.00 quarter payable Jan. 2 to stock of record 
1 December 21. 
Art Advertising Blotters It is stated that the recent sharp decline in the common 
Art Advertisin iling Cards shares of the Wahl Company is not due to any conditions 
on surrounding the company’s business, which is continuing 
Art Advertisin Calendar Cards in large volume. 
5 ‘ The company’s distributive agents throughout the coun 
Samples of any of these Goes Printers Helps upon request try are reporting heavy sales of the company’s Eversharp 
pencils, and in many cases are coming back for reorders, 
due to the large volume of Christmas buying of this article, 
sales this year running greatly in excess of last year. 
The company has earned more than sufficient each month 
for the past twelve months to pay an entire quarter’s divi- 
dend on its stock. Total earnings for the year should be 
well in excess of dividend requirements for three years 
at the present rate of $4 a share—Chicago Evening Post, 
December 18, 1920. 
The Wahl Company, Preferred.* 
Month to December 25—High bid, 82; low bid, 79. High 
asked, 86; low asked, &4. 
Dividend 134 per cent, payable January 2 to stock of 
record December 21. 


— a printers help 
extraordinary 


“Eagle A” Unity Question Box. 
Interesting bits of information relating to the paper in 
dustry, taken from the American Writing Paper Com 
pany’s house organ, “Eagle A” Unity: 
When the stock is coming on the paper machine at a 
constant density the thickness of the sheet is regulated by 
raising or lowering the slices which allow greater or lesset 


amounts of stock to flow upon the wire during a given 
time. 

Air dry pulp is considered to be ninety per cent bone 
dry. 

Balzac in one of his books, “Lost Illusions,” lays part 
of his story in a paper mill and gives a very interesting 
account of paper-making during the period in which he 
lived (1799-1850). A novel entitled, “Heart o lemlock,” 
has just been issued which deals exclusively with the 


wood-pulp industry. 

According to the latest figures we have been able to ob 
tain, Mexico imported from her northern neighbor in 
1919 4,313,771 pounds of paper exclusive of newsprint 
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Enlarged Home of Wabash Filing Supplies 





D 


W 





ELUXE 


QUALITY Fitinc 


VICES} 





Our greatly enlarged Filing Device Supply 
plant is now complete and running full blast. 


Equipped with the most modern machinery 
and special appliances of sufficient capacity 
to manufacture three times the quantity we 
were formerly able to produce. 


We are now filling orders for filing cabinets 
and supplies promptly, either stock or spe- 
cial. We have added facilities for prompt 
and efficient handling of special ruled and 
printed forms and systems. 


Live Wire Dealers wanted where we are not 
now represented. Ask for proposition. 


“WaGhast 


Manufacturers Since 1883 


Division of Filing Devices and Supplies 
Plant No. 2 


Wabash, Ind., U.S. A. 
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Tie PM loose Leaf Line 
METAL TIP GUIDES 








P&M 


METAL TIP GUIDES 


are not ordinary guides made of any 
materials available and put together in 
a slip-shod way. 


On the contrary, only the best No. | 
pressboard and metaloid are used. 


These facts together with our knack of 
“knowing how creates the big demand 
for our guides. 





Our price list gives you the advantage 
of 160 stock items. 


Modern machinery and a good supply 
of the necessary materials assure you 
of prompt deliveries. 





To be certain that you are getting the 
best it is important that you order from 


The Plew & Motter Department of 


The Workman Manufacturing Co. 
Capital & Surplus Over $300,000.00 


Racine Avenue and Monroe Street 


Chicago 
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Wabash Cabinet Company in New Plant. 
The Wabash Cabinet Company, Wabash, Ind., is now 
operating in its Plant No recently completed. This 
building occupies a space about 85x300 feet ynstructed 


of brick, steel and glass. It houses what ynsidered 
the largest printing plant in the state, equipped with uy 
to-date machinery for the prompt production of filing 
device supplies. The new facilities enable the company 
to give excellent service, both in stock and special items 


Plant No. 1 of The Wabash Cabinet Company is de 
voted to the production of wooden filing cabinets and de 


vices. The company is among the pioneers in the manu 
facture of wood filing devices. 

In December the division managers of TI] Wabash 
Cabinet Company held a series of conferences looking to 
refining of the lines in many instances, arranging for ad 
ditions and planning campaigns for an increased volume of 
business. The active executives of The Wabash Cabinet 
Company are Curtis McPike, vice-president and manager 
Edward L. Little, general sales manager; J. F. Robinson, 
production manager. The organization is ro d out by 


a large corps of trained assistants. 
Changes in Gotham Concern. 
The Crown Stationery Company of 12 West Seventeenth 
street, New York, has recently made some changes in its 
organization. After January 1, 1921, David Umanoff will 


conduct the manufacturing branch of the business as a 
separate department under the name of the ( olo Mar 

ufacturing Company, producing stationery specialties for 
the trade exclusively. The retail and printing departments 


will be under the control of Sidney and Mickey Umanoff 
While David Umanoff will have active control of the 


manufacturing part, he also takes administrative control 
over the entire business. The first floor of the building at 
the above address will be devoted to the retail store and 
the other floors will be utilized by the manufacturing de 
partment. 

An Interesting Folder. 

“How to Organize Desk Work” is the subject 
interesting four-page folder recently issued by the Work 
Organizer Specialties Company of Detroit Paragraphs 
are given on the “Uses of the Desk,” “The Work in Hand,” 
“The Day’s Work,” “The Work on Top of the Desk,” 
“Organizing Separate Problems,” etc., etc. Diagrams ar 
given showing the various ways in which work organizers 


may be employed in and on the desks 

The company states that it was able to get through the 
war period without increasing prices. They do not ar 
ticipate any reduction at present, since their prices are 
already on a pre-war basis. 


Shaw-Walker Man Visits Many perceive 


C.S. Fairbanks of Shaw-Walker has lately 


1ed from 


a five month’s trip abroad. Among the countries on his 
list were England, France, Spain, Italy, Holland, Belgium 
and Switzerland. Mr. Fairbanks accomplished his object 
of visiting all of his company’s agencies in the above 
named countries as well as establishing a number of new 


agencies. 

On his journey he was fortunate enough to meet and 
mingle with many representatives of other American office 
appliance firms, all of whom shared his optimism regard 
ing prospective trade conditions. 

Mr. Fairbanks found it the general opinion that a moré 
favorable exchange situation would prevail during the 
coming year than has existed for some time 


Lanphear Resumes Selling for Moon-Hopkins. 
After two years’ special work for the Moon-Hopkins 
Billing Machine Company, St. Louis, Mo., H. L. Lanphear 


has re-entered his old office in Chicago as associate of 
J. C. Harvey. Messrs. Harvey and Lanphear have et 
larged their offices since the change in plans This office, 
as well as the home office at St. Louis, has a larger list 


of unfilled orders than ever, and the list is 
very rapidly. 

The factory has recently moved to larger quarters and 
increased production to a considerable extent 


Belgian Engineer Returns. 


Gerard De Buyl returned to Brussels last month after 
a short stay in the United States visiting manufacturers in 
this country represen rosie by his firm in Belgiu Mr. De 
3uyl is mechanical engineer and superintendent of Vai 


derborght Feres. 
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Four Reasons Why You Should Buy 
The Noiseless Typewriter 





HREE of the four reasons 

given above might be called 

common to any good type- 
writer. But the fourth is exclu- 
sively a Noiseless feature. 

It is the feature that sets this 
wonder machine above and apart 
from any other and makes it in- 
deed **The Typewriter Plus.’”’ 
After all, in these days of progress, 
why should any one buy a noisy 
typewriter? 

Sometimes a business man will 
say that he realizes the value of 
The Noiseless Typewriter but his 
only question is—“Will it stand 
up”? 

In answer, we need but point to 
the thousands of machines that 
have been in constant daily use 
for four, five and six years! And 
to the list of users. 


Reasons No. 2 and No. 3 are 
quite easily demonstrated. A3 a 


It is durable 

It is speedy 

It does beautiful work 
Itis noiseless 


matter of fact, stenographers who 
use The Noiseless Typewriter will 
tell you that they can do more 
work and better work on it than 
on any other machine they have 
ever used. 

The Noiseless Typewriter brings 
you all the speed and efficiency of 
the ordinary typewriter and some- 


thing more—the blessedness of 
quiet. 


And it is on exactly that basis 
that we commend it to your atten- 
tion. 


As we have frequently stated, a 
fifteen-minute demonstration will 
tell you more about its value to 
you-——to your nerves—to your 
stenographer—and to your busi- 
ness than we could write in ten 
pages. 

Our representatives stand ready 
to make that demonstration at any 
time that suits your convenience. 


THE NOISELESS TYPEWRITER COMPANY 
General Sales Office—253 BROADWAY, NEW YORK, N. Y. 











Send for Illustrated Booklet—‘‘THE TYPEWRITER PLUS’? 
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THE ORIGINAL 
TIM 


CALCULATING MACHINE 





TIM Iil—Levers 


Former users of the Tim Calculating Machine 
will be glad to read that TIM machines direct 
from the factory are again available for immediate 
delivery in any part of the United States. These 
new machines are exactly the same as those now 
in use, being composed of the same high class 
workmanship and materials, and manufactured 
by the same concern as formerly. 


Full descriptive catalogue will be sent prospective users upon request, 
and machines forwarded for examination and approval if desired. 


Representatives now wanted for Canada and Cuba. 
All territory is under the supervision of this agency. 


The TIMES-INTO Co. 


(TRADE MARK) 


SOLE AGENTS NORTH AMERICA 


General Offices 


5 North Wabash Avenue, Chicago 
NEW YORK BRANCH PITTSBURGH BRANCH 
327 Broadway 803 Penn Bldg. 


NOTE—We can offer American dealers, and for export, a few high class Rebuilt 
Tam machines, which we have replaced with new equipment. Write for particular: 
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Paper Technique for the Salesman. 


The subject of paper testing methods was discussed be- 
fore a salesmen’s meeting at Boston by F. C. Clark, direc- 
tor of technical control of the American Writing Paper 
Company. His remarks included the following: “It is a 
well-recognized fact that an accurate knowledge of the 
materials and chemicals entering into the composition of 
a paper is of great value to every paper-maker, paper- 


buyer, or salesman At the present time there is develop- 
ing, both within and without the paper trade, a growing 
interest in the subject of paper testing. There is a de- 


mand on the part of the buyer for better methods to enabl 
him to determine the quality of a paper for his particular 
need, and how is the salesman to answer the questions of 
the buyer if he does not know something about the quality 
of the paper he is trying to sell and what tests it will be 
subjected to before it 1s accepted? That there is this 
growing interest in the subject and a general demand for 
standard methods of testing, is most conclusively shown 
by the work which is being accomplished in the commer- 
cial paper testing laboratories that are starting up in va- 
rious parts of the country. 

“This increasing general interest in paper testing has 
been a stimulant to the manufacturer to produce a paper 
that will more than meet the specifications required, and 
it gives the salesman real facts to talk about. How few 
of the salesmen of the past knew the quality of the paper 
they were trying to sell, and how it compared in strength 
and finish with a competitor’s paper! There,is no reason 
today for the salesman’s not knowing every fact about the 
paper handled by his company.” 

Mr. Clark then explained in detail the methods used in 
testing paper, dividing them into three classes—microscop- 
ical, physical and chemical. He also showed the value and 
relation of these tests in determining the quality of a 


pat 


Samuel Gompers on the Tipping Evil. 
he Commercial Bribery and Tipping Review” for No 
vember, 1920, publishes a short article by Samuel Gom 
pers, president of the American Federation of Labor, who 
quotes one of his own books as follows with regard to 
the tipping evil 
“The tipping evil, bad as it is becoming in America, is 
in Europe universal, and accepted by all classes of trav- 
elers as an inevitable nuisance. It often borders on black 
mail. Tippers go raving mad in recounting their wrongs 
under the tyrannies of the system, the newspapers by turn 
rail or make merry over it, the hotel keepers and other 
employers of the class have their excuse that they pay 
wages to their servants—but the tipping goes on forever 
Why is it? Who is to blame? 
‘These questions I asked representative waiters—for 
representatives these men have, many of them being or 


ganized in benefit societies and a small proportion in a 


r 


I 


sort of trade union. But one answer was given. The 
system is detestable to every man or woman of the serv 
ing class possessing the least degre of self-resp¢ ct It 
is demoralizing to all who either receive or give tips. The 
real beneficiaries of the system are the employers. An 


end to it, with a fair standard of wages, would be a boon 
f the first order to the employees, a means of compelling 
1otel proprietors to put their businesses on a basis of fair 
lealing, and an incalculable aid to the tranquility and 
pleasure of the general public.” 


The January Furniture Exhibitions. 
Several manufacturers, of office furniture will be repre- 
sented in the furniture exhibitions this month at Grand 


Rapids and Chicago. At the Klingman, Grand Rapids, 
Mich., will be the Grand Rapids Office Chair Company 
and the Langslow-Fowler Company. At the Temple Nich- 
ols & Stone Company will have an exhibit. Mutsehler 


Brothers Company will be at the Keeler. 

The Winnebago Furniture Manufacturing Company will 
show at the Hufford building, 1300 South Michigan ave- 
nue, Chicago, III. 

The Excello Products Corporation, Cicero, Ill, will 
show desks in Room 400, Gunther building, 1018-20 South 
Wabash avenue, Chicago, III. 

The furniture exhibitions at Grand Rapids will run from 
. iry 1 to 22. The Chicago period extends from Jan- 
uary 3 to 31. 

Tact is courtesy expressed in terms of intelligence 
Globe-Wernicke Doings. 





‘‘Stands for Quality”’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 











Wake Up to the Value 


of purchasing supplies with your business card printed 
upon them. See cut above. 

This means any size order, large or small; it also 
means either guides or folders. 

That’s the way we help build up 
the business for our dealers. 

We make no charge for this privilege— 

Your business card tells your customer where to go for 
another quantity of supplies— 

You are not advertising the manufacturer’s trademark 
instead of your own business— 

No competitor can take your business from you should 
you make a change to some other source. You save the 
thousands of dollars and effort it may have cost you to 
build this business up— 

investigate by writing us for further information as to 
how we can be of great help to you in building up your 
business. 

We manufacture a full line of cards, guides and folders. 

Patented November 6, 1917—No. 1,245,645 

All guides tabbed, printed, imprinted and assembled by 
patented process. 

WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


Consisting of 
VERTICAL LETTER FILES CHECK FILE CABINETS 
SECTIONAL FILING DEVICES MERCANTILE REPORT FILES 
SOLID CARD INDEX CABINETS SMALL CARD TRAYS 





We will be pleased to send you Catalogues with 
prices and samples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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The ACCO Fastener 














with the Prong Shield Compressor 


indispensable for binding 
any number, any size, and 
any kind of papers securely 
and permanently or temporarily. 
It fits flat and is a perfect, in- 


expensive loose leaf transfer and 
takes up no room in files. 





Made wn sizes to fit all 
standard gauges of punching 


The PRONG SHIELD COMPRESSOR or 
Washer is furnished only with the Acco Fast- 
ener, and makes the “ACCO” the only prac- 
tical fastener of this type, because it allows 
the prongs to bend inwardly over the com- 
pressor or washer and to be fastened, which 
prevents fastener from being forced open. 

The BROAD BASE gives rigidity and 
strength which is necessary for the binding 
feature, and also supports the papers at the 
perforations, thereby preventing cutting and 
tearing. 

The papers are bound by the pressure of 
the Prong Shield Compressor against the 
Base—just like a vise. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 





CANADIAN DISTRIBUTORS: 


CANADIAN CLIP COMPANY 


7$ Spadina Avenue Toronto 











American Clip Company 


Arf? t.] 











Beebe Ave. & William ( NEW YORK, N. Y. 


L. 1. C. U. S. A. 
"tape wae 
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The Situation in Furniture. 


Adolph Karpen, of Karpen Bros., Chicago 
and New York, Was Interviewed by the Chi- 
cago Evening Post on the Tendency in 


“ ‘ 
Furniture. 

Vot Vr. Karpen was interviewed on th 
household furniture He comments thus ia lecrea 
in Office furniture will not be so noticeabl 
price as in the household furniture line 


furniture is coming dow! 


It will never go back t the very 


HE PRICE of 
new administration. 


low levels of 1914, when the factory workers wer¢ 

grossly underpaid in many instances, but the reduction 
will be substantial, nevertheless. 

This is due to the decline in prices o vy of the 


enter into furniture. 
Hurt by Lack of Building. 


The furniture business now, of 
the same conditions which have affected other lines Che 


materials which 


course, has 


demand has been lessened by the ‘ncreased cost, and by 
the absence of a betterment in housing conditions. The 
lack of building has affected the furniture trad thar 
anything else. 

There is an opinion prevaiiing among nearly all big 


business men that there will be a decided ement 
in all lines next Spring. The high furniture prices 1919 
and the Spring of 1920 will not be touched agai Phe 
tendency will be slowly but steadily downward for some 
time to come, but the break will not be as big t has 
been in cotton and silks, for example 

This will be because there was not the exor t t wag 
advance in the furniture factories that there was in many 
of the trades. Consequently there will be no reduction i 
labor cost. 

Trade in Good Condition. 

The condition of the furniture trade generally is good 

By that I mean that the furniture factories began to cut 


down their operations last July, when the trade began to 
fall off. At present most of them are running with a re 
duced force on a forty-hour week. They have been turn 
ing out only enough furniture to meet the reduced 


The result is that they have no great accumulations of 
stock. Che dealers have been closing out their higher 
priced articles as rapidly as possible They have been 
selling on a lower margin. They, too, have littl serve 
left. 

The manufacturers will be ready to work under full 
speed, buying at the lessened costs for wood, as soon as 
the demand improves. If building starts agai ith ut 
expected velocity there may be an actual shortag u 
ture until production catches up. 

Exports Are Reduced. 

There is another factor in the furniture tra: hicl 
tends to keep prices down. Formerly we exported a great 
many chairs and tables and similar articles This has all 
been eliminated by the poor financial conditions abroad. 

The high prices of 1919 and 1920 were due to a numbe 

I 
of things. For one, the demand was tremendous, follow 
ing the cessation of the war, and the dealers a1 l 
alike were willing to pay for immediate deliveries 

The materials that entered into the manufacture of fu 
niture were also very high—damasks, for example, and 
other upholstery materials. 

The floods in the South cut off much 
lumber supply. The Southern hardwoods wet 
inaccessible for weeks. We were forced to 
Canada for our woods. 

Lumber Supply Normal. 

This year the lumber supply from the South is back at 
normal. Every variety of wood, with the excepti mi 
hogany, has shown a decided drop in price. So | e the 
various fittings. 

These two factors alone will be responsible for a redu 
tion in the cost of furniture to the ultimate consur 

\ revision of the present system of taxation along the 
lines indicated by Senator Harding and the Republica: 
campaign orators would bring prices in all lines to a lower 


level. 
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The ACCO Folder 


For Efficient Filing and Safe Keeping of All Records 


It is impossible to misplace or lose a letter from the Acco Folder 
regardless of how frequently or carelessly the files are referred to. 





The Acco Folder is positive 

ES @ Dien eee insurance against loss or 
Wi cchae nats misplacement of  corre- 

‘ spondence because papers 
oa cannot be wrongly re- 
Sooapthigiioclore scien placed after being once 
tie noe oe filed in an Acco Folder. 
Every paper is chrono- 

logically bound in its orig- 

inal place. Valuable filing 
space is saved by the pa- 
pers being held compactly. 


3 
: 
§ 
| 
Z 


- ae tet we emt pre our Meare: 
POtAOF Wide He eee pom at: stoma y enneien. 
lence tewia, 
MOAR CLIP COmPAeK 





Papers always tightly bound and ready for reference, like 
leaves in a book—a perfect binding at little cost. 


The Acco Folder is inex- 
pensive because it can be 
used over and over; it is 
the only folder in which 
papers are bound in book- 
form, and from which con- 
tents can be removed in- 
tact securely held together 
with the Acco Fastener 
Acco filed letters are not 
held by the prongs of the 
fastener, but are bound in 
place by the washer of the 
Acco Fastener, described 
on opposite page. 






Completed or inactive pa- 
pers removed intact and 
securely bound. 


Acco Folders are made of heavy red pressboard in stock sizes to fit all standard filing cabinets; also fur- 
nished with any cut of tab without extra charge. Each Acco Folder is complete with one Acco Fastener. 


CIRCULAR UPON REQUEST 





= 


ae 


THE AMERICANCQICLIP COMPANY 


“Beebe Ave ond Willian S St Ws; [@ NEW YORK,NY. 
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The Best 30 Years Ago—the Best Today 


192] 


Start the New Year with 


The Webster Definite 
Selling Plan 


Active Merchandising Cooperation 


Sales Promotion 
National Advertising 
Advertising Helps 
World-Known Brands 


Multikopy Star Brand 
Carbon Papers Typewriter Ribbons 


Webco Products 


Secure the Typewriter Supply Business of Your Section 


Write Us Today 


F. S. WEBSTER COMPANY 


332-342 Congress Street, Boston, U.S. A. 
pe Reet BOSTON NEW YORK CHICAGO PHILADELPHIA 
Ae % PITTSBURGH LONDON PARIS MILAN 





The Best Thirty Years Ago—the Best Today 
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An Attractive Folder. 

ost effective pieces of color work we have 
ie is a folder gotten out by the American 
Kardex Company of Tonawanda, N. \¥ This folder is of 


One of the 


seen tor some t 


ood size and is worth preservation. It comes in an en- 
lope with a white space for the address Across the 
is an inscription bearing the words, “The Bricks of 
Babylonians” made in letters which follow the style 
and idea of the ancient cuneiform characters Pictures 
| surrounding address show a Babylonian library in 
i which the books were made of clay and stacked one upon 
nother. The librarian is a soldier, fierce and bearded, 
hile the workers are young men who carry the heavy 
ks from place to place 
Within we ha a reproduction of an ancient Egyptian 
cene or imaginary scene where we see a student reading 
rom the papyrus rolls. In the background are the pyra 
lids and behind these is a sky of deepening blue in which 
j twilight rs herald the approach of night. The next 


picture is entitled “the vellum of the monks” and we see 
old monk writing in a heavily-bound book by the light 


of stained vindows. Next we have “Ye parchment 
of ve clerke” where a bewigged clerk of the eighteenth 
century writes with a quill pen at an ancient desk on 


of the period. Finally, of course, we have 
made with the typewriter and the fountain 


the parchment 
mode rn record 


' pen on cards and filed according to the modern way of 
card indexing This folder is done colors, the blues, 
is, yellows and greens predominating 


An Interesting Series. 
The Retail Public Ledger of Philadelphia, Pa., is pub 


lishing an interesting and instructive series entitled, “Form 
' Talks,” by William E. Koch, educational director of Irving 
Pitt Manufacturing Company, Kansas City, Mo This 


series is quite voluminous and covers forms and their uses 
in loose leaf accounting with great thoroughness Form 
Talks, indeed, comprise almost a course in bookkeeping 
] he lose leaf method and should, if collected into a vol 
lume, as we trust they will be, form a valuable addition 
t business literature. 


Raentsch Takes Barshal Agency on Coast. 

Karl Raentsch, formerly manager of the office and bank 

ij equipment department of the Edward Barry Company, 
San Francisco, has become the coast representative of the 
Barshal Company of Cleveland, Ohio, and of the Wheeler 
Index Card Company of Los Angeles, California Mr. 
Raentsch has established offices in the Humboldt Savings 
Bank building and has retained the services of a number 
of expert salesmen 


Cotterel-Ebner Remodel Building. 
lhe Cotterel-Ebner Company of Harrisburg, Pa., have 
aged Lawrie w& Lappley, architects, to draw up the 
plans and specifications for the remodeling of their new 
building at Second and Locust streets, Harrisburg. Ths 


new building will give the company twice the amount of 
display space they now have and three times the amount 


ice for storage, shipping, et« 


Change in Savannah House. 


lhe Nathan Coleman Company of Savannah, Ga., Inc., 
s dissolved by appropriate court proceedings September 
Faas 


2, 192¢ Nathan Coleman has taken over all the liabilities 


ind contracts and will continue the business, trading as 

“Nathan Coleman.” Mr. Coleman has recently employed 

services of Sam R. Tatum, originally of Houston, 
city salesman 


Mohler Buys Peerless Moistener Co 
Mohler, Box 453, Chicago, Illinois, has announced 


the purchase of the Peerless Moistener Company, whose 
luct he ha 1dded to his “So-Easv”’ lines of loose leaf 

( Ss, et ] moistener will hereafter be known as 
“So-Easy” moistener 


N. Y. U. to Teach Merchandising. 


\ school erchandising is proposed at New York 

rsity, and merchants of the city have been called on 

lo ndowment \ research laboratory in connection with 
tl school is irt of the project 
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Prospects in Every Office 


whether a big, modern institution, or 


the ‘‘office’’ of a smali tradesman or 
Every desk worker can be 


contractor. 
interested in 


Polar Specialties 


ees 


Combination Desk Trays 
Display Cards 
Penknife and Ink Eraser : 
Paper Weight and Memo Pad 
Felt Mats 
Householder’s Handy 
Inventory Book 
Insurance Expiration Books 
Commercial Stationery Racks 
Combined Tablet Holder 
Paper Weight Blotter 





Desk Reminders 

Felt Typewriter Pads 
Glass PaperWeightsand Trays 
Felt Cushions 

Desk Drawer Trays 
Glass Desk Pads 
Letter Trays 

Index Card Cases 
Paper Wallets 

Felt Discs 

Non-Shine Chair Pads 
Signature Blotter Books 





Polar Specialties are designed to help 
the office man systematize his work, to 
keep his desk neat, to add to his own 
comfort. Look over the list and note 
from how many angles you can interest 
the desk man. 


Depend on the Polar Catalog as a guide 


to specialties that have a quick sale. 
Write for your copy today. 


Polar Manufacturing Company 


Philadelphia, Penna. 
101-07 N. Marshall St. 
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Announcing 
The PORTABLE 


Model No. 2 


Two years ago the first 
Fox Portable Typewriters 
were placed in the hands 
of our dealers. 





@ From the first, demand ex- 
ceeded supply with the result 
that many new dealers were 
disappointed in not being able 
to obtain machines. 


@ The past two years have 
been years of Progress, however, both 
from the standpoint of a steadily increas- 
ing production, and improvements in 
the machine itself which were incorpor- 
ated as rapidly as conceived or the advis- 
ability became apparent. 


q The result is our new model 
No. 2, ““The Portable Typewriter Su- 
preme’’—an achievement of which we 


are justly proud. 


q And increased production 
now assures prompt deliveries! We 
therefore invite correspondence from 
substantial dealers in whose territory we 


are not as yet represented. 


TYPEWRITER (o. 


Factory and General Offices 
Grand Rapids, Michigan U.S.A. 





Arse LIANCES Januar 


Little Rock Concern Erects New Building. 


Although the contract for the new $125,000 building of 
H. G. Pugh & Company of Little Rock, Ark., was ac- 
cepted under the most trying conditions, work was com- 


pleted in record-breaking time, and the building is one of 
the strongest in the entire Southwest. Experts have pro 
nounced it completely fire-proof, practically no wood hay 
ing been used in construction. Even the shelving is steel 
The elevator shaft and stairs are entirely closed by auto 
matic fire-doors, which makes it impossible for t 
pass from one floor to another. The building is equipped 
throughout with fire sprinklers 

Reinforced concrete was the material used for construc 
tion, which is considered the most successful building ma 
terial to use in a structure designed to bear great weight 
The great presses weighing from two to six tons each that 
occupy the fourth and fifth floors cause no perceptible 
vibration in the building. 


All electric and telephone wires are concealed. Che 
building is steam-heated throughout. There are two el 
vators, one for passengers, and one for freight. An in- 


genious Otis dumb waiter passes every floor. 

The large show windows in front add much to the at 
tractiveness of the building, and are kept filled with in 
teresting displays to attract the passer-by. On entering 


the store one is struck by its spaciousness. The flooring 
is terrazzo, which presents a very beautiful finish lhe 
mezzanine floor occupies the rear half of the building, and 


is reached by a broad flight of stairs, as well as by the 
elevator. 

The first floor is given over to the retail stationery de 
partment, where the business man can purchase many 
modern devices that help to lighten office routine work. 
The business man who enters the Pugh establishment may 
purchase everything he needs to conduct the office end of 
his business, from an ink well to the most complicated 
printed forms. He can also obtain advertising counsel 
and service, as well as commercial art work of all kinds 

The mezzanine floor is occupied by the advertising ser\ 
ice department and the offices. The advertising service 
department is prepared to launch complete advertising 
campaigns; and, having at its command the large art dé 
partment of the organization, is enabled to offer the ad 
vertiser unusually efficient service. There are thirty-five 
desks for executives, department heads, and clerks on the 
mezzanine floor 

On the second floor are the show rooms, office supplies 
and school supplies, as well as the shipping department 
and refinishing department. 

The third floor is given over to the paper stock and 


bindery department, the mail order and the multigraphing 
departments. 

The heavy presses occupy the fourth floor. The steel 
die and copper plate engraving department are also on 


this floor. 

On the fifth floor are the linotype and monotype ma 
chines, the composing room, the photo-engraving depart 
ment and the art department. In the art department aré« 
employed designers and illustrators who are skilled in all 
the branches of commercial art work. 

The personnel of H. G. Pugh & Company is as follows 
H. G. Pugh, president; R. L. Fletcher, vice-president and 


treasurer; J. J. Harrison, vice-president; J. C. Hanson. 
secretary: W. A. Joplin, manager of advertising service 
department and director. There are 150 people employed 


in the various departments. 


Motion Picture Engineers at N. C. R. 
On the occasion of the last annual convention of the 
Society of Motion Picture Engineers at Dayton, Ohio, 
session was held in The National Cash Register Co1 


pany schoolhouse. The company has been an exponent 
of the use of pictures for twenty-five years, originally 
using lantern slides, and adopting the motion picture 
projector when that device became available. The del 
gates were guests at a luncheon served in the Officers’ 
Club. 


Tulsa Concern Increases Capital Stock. 
It is announced that the Palace Office Supply Company 
of Tulsa, Okla., which was organized in 1914 with a $20,000 
capital stock has increased its capitalization to $150,000. 


James Constantine, president and general manager of 
the company, stated that arrangements have been mad 
for the installation of a new lithographing plant as an 
adjunct to the general office supply business of the 


company. 
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STORAGE 
BATTERY 
of the 


MODERN 
OFFICE 








SYSTEM BUSINESS mn MC 
| | | 
170,952 165,600 1,007,760 | 74,006 | 




























































































1,418,291 
TOTAL CIRCULATION 











Terrell National Advertising is going bigger 
than ever before. “Storage Battery of the Mod- 
ern Office” is becoming better and better known 
to the thousands of business men who read Sys- 
tem, Business, Literary Digest and Nation’s 


Business. 


TERRELL’S STEEL 


ALL-PURPOSE 
OFFICE CABINETS 
place every office—large or small—on a practi- 
cal working basis. Business men realize this. 





It’s up to you to see that these business leaders 
come to you for Terrell’s Cabinets. 


Write for our dealer proposition 





Terrell’s Equipment Company also manufac- 


ture and sell a complete line of wardrobes, Terrell’s Equipment Co. 


lockers, shelves and bench drawers. 
Grand Rapids, Michigan 
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**1 am about to make an Erasure on 
the bottom line of the Original and 
Six Carbon Copies Without Dis- 
turbing the Alignment and Leaving 

no Trace of the Correction.’’ 





EFFICIENCY 


‘‘Manifolding with the New Hillardized Paper Feed’’ 


One of Mr. Hillard’s greatest achievements is in having invented a perfect 
paper feed, controlling the original and all the carbons, in unison and with abso 
lute registration, even to the extreme bottom. This without losing either lateral 
or vertical control, no fanning, no creeping, easily applied, no alterations to the 


machine. 


SELLS ON SIGHT 


The Distributor will find the “Hillardized” Underwood paper feed something 


extremely Better. 


The Sales-Manager will find it profitable. The Business Man 


will get far more and better work efficiently done for the same salary. 
A PROFITABLE, EXCLUSIVE AND QUICK SELLING PROPOSITION 
FOR DEALERS AND AGENTS. INQUIRIES ARE SOLICITED. 


TYPEWRITERS HILLARDIZED INCORPORATED 


Telephones: 


Worth 144-145 


287 Broadway, New York City, U. S. A. 
Cables: “Hilardized,” New York 
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Perspective View, Showing Relation of 
New Hillardized Deflector to Cylinder on 
Model No.5 Underwood Standard Typewriter 


Hil) tldized p, 


2/0 Tres 





OBSERVATION WINDOWS 


The Observation Windows A Positive Feed in Manifolding 
Clearly Show The Approach and 
To The Bottom Of The Page Perfect Registration 


EFFICIENCY 


The new Hillard paper feed is designed to permit of a constant turning of the 
papers, the deflector being pivoted or hinged to right and left hand brackets, both 
of which are adjustable. Thus the platen line-finding scale can be set up to con- 
form with the wing scales and printing line. 

The deflector feed plate and platen line-finding scale constitute one complete 
unit. 


SELLS ON SIGHT 


We are granting territorial rights to approved dealers on most liberal and 
advantageous terms, our policy being to co-operate with the best dealers in each 
locality, in marketing our product. 


A PROFITABLE, EXCLUSIVE AND QUICK SELLING PROPOSITION FOR 
DEALERS AND AGENTS. INQUIRIES ARE SOLICITED. 


TYPEWRITERS HILLARDIZED INCORPORATED 
287 Broadway, New York City, U. S. A. 


Telephones: Worth 144-145 Cables: ‘‘Hilardized,”” New York 
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ten years. 


FILING [mperial EQUIPMENT 


THE MEDIUM PRICED LINE OF HIGH QUALITY 


The surest and safest way to stimulate business nowadays is to give your customers medium priced merchan- 
dise of good quality. That’s why the Imperial line has been the choice of Chicago’s best dealers for more than 


Send for our new illustrated sixty-four page two color catalogue No. 21 and be convinced. 





CARD TICKLERS 


With and without cover 
Plain and Quartered Oak, 
Birch Mahogany and White 
Enamel finishes 

Sizes, 3x5, 4x6 and 5x8. 


CARD CABINETS 


Birch 


Quartered Oak and 
Mahogany. 

Made one, two, four and six 
drawers in all standard card 


sizes. 


LETTER TRAYS 





Oak, 
Mahog- 
cap sizes. 


Made in 
Birch and 


Quartered 
Genuine 


and 


any, letter 
Can be built to desired height 
by using the 
perial 


improved Im 


post. 


Have*you our 
latest | catalog 
No.'21? 














| Card Index Record Cards 











Standard Sizes 
3x5 4x6 ox SX5 6x9 
printed and ruled and printed. 


Standard (medium priced), Commer 
Colors, white, buff, blue, salmon 


Blank, ruled, 
Two grades 
cial (low priced). 





cherry, canary and green 
Card Index Guide Cards 
i 
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Index Bristol Index Bristo 
Plain Celluloid 
Press Board Press Board 
Plain Metal Tip 
Standard Sizes 
8x5 ix6 5x8 8x5 6x9 
Colors, buff, blue or salmon Blank or printed 


subdivision. 
Commer 


up to 640 
(medium 


Alphabetical indexes 
Two grades, Standard 
cial (low priced). 


priced) 
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VERTICAL 
FILE GUIDES 


FILE FOLDERS A 
All o 2:9 | Manila 
Weights Press Board 
and | perio! | Plain, Metal or 
Standard 3 Celluloid Tabs 
Sizes | = A le 3 All Sizes 











CARD 





Hinged 
Quartered 


Mahogany 


5x8. 


TRAYS 





Removable 


13” long. 


Quartered 


Mahogan 
5x8 


Oak n Bir« 





Without 
long 
qluartereda 
Mahogan 
oXs. 





al Metods Co 


312-16 West Madison Street, Chicago 





Send for 
your copy 
today 
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Salesmanship Is Service. 


Pay Dirt, from an Address Before a 
National Cash Register Company Sales 
lass, by Frank Stockdale, Head of the 
Stockdale Service for Retail Merchants. 


In a great majority of cases the foundation of the busi- 
ness is where the weakness lies and not in the super- 
structure. You men are going out to help the business 
man with his foundation. 

Salesmanship is service. It is not the attempt to serve. 
It is service. 

Salesmanship is what you put into the goods. 

The thing which you are going out to deliver is service. 
You are not going to sell the cash register for the machine 
it is, but because it delivers a certain amount of service to 
the man who buys it. 

The man who stays in this business is the man who 
masters the fundamentals. 

Salesmanship cannot be service unless it helps the mer- 
chant. 

lhe customer buys satisfaction. Call it results if you 
want to, but he is after satisfaction. 

The way to approach a merchant is to look into his 
business. Your approach depends largely upon the idea 
vou get of his business. 

It is absolutely essential to the good business man that 
he have control of his business. . 

When this company sends out proposition sheets it is 
taking a burden off of you. A proposition is a definite 
form of service to the retail merchant. 

When you talk to merchants about something that will 
stimulate their clerks to more interest you are getting 
down to realties. The closer you get to realties the better 
your point of contact. 

The day is coming when the good merchant will take 
business away from the poor merchant. Statistics show 
that as prices go up the number of failures go down and 
that as prices go down the number of failures go up. 

The man who insists upon getting the facts about his 
business is the one who wins out. 

No man need have any fear who is going to a merchant 
with the knowledge that he is going in to serve the mer- 
chant. 

It is up to you to see that the merchant gets the satis- 
faction he is after. 

Salesmen in any other line of labor-saving machinery 
can apply Mr. Stockdale’s words to their own work, with 
telling effect. 


A Word or Two on Machine Bookkeeping. 


By a Prominent and Experienced Loose Leaf Man. 





The machine bookkeeping subject is a big one and covers 
a wide range of ideas; and it is kaleidoscopic in its rapid 
development. 

There are two main classifications—bank machine book- 
keeping and commercial machine bookkeeping. 

The bank system is almost standardized today on the 
bookkeeping machines, and one form for both ledger and 
statement sheet has been adopted and is in almost uni- 
versal use throughout the United States. 

There is only a slight difference in the method of post- 
ing all accounts in the large banks and that used by aver 
age sized and small banks, the large banks preferring to 
list the checks in vertical position and the other banks list 
the checks on the abeve mentioned standard form horti- 
zontally across the sheet. 

Che method of proving the day’s work or balancing the 
books has been unified. 

Commercial machine bookkeeping is again divided into 
many classifications, the following being the main divi- 
sions: wholesale systems, retail systems, stock records, 
railroad stores record, payroll records, cost accounting in- 
stallment records; and for the department stores there 
are the two methods of unit system and dual system. 

Chere are several types of machine bookkeeping equip- 
ment on the market designed to meet the requirements of 
these various systems and obtain the desired results, like- 
wise there are several types of bookkeeping machines es- 
pecially adapted to harness certain kinds of accounting in 
the diversified lines of business. 

















Te AADCO 
Bookkeeping Machine 
Equipment 
Adaptable to any method of Accounting 





The ADCO “Vif” Machine 
Posting Ledger in the 
Nutop Rack 


EXCLUSIVE FEATURES 


The only machine posting ledger requir- 
ing few operations to manipulate. 

The only machine posting ‘edger of light 
and durable construction. 

The only machine posting ledger made 
specially for the ‘‘Electrical Book- 
keeper.” 

The only machine posting ledger that 
makes the operator’s work accurate y 
and efficient. 


ADCO EQUIPMENT 


The @D@ equipment in connection with 
the bookkeeping machine has many 
points of excellence and many new 
features to assist the operator in pro- 
curing the best results with the Ledger 
Posting Machine. We invite your care- 
ful consideration of the claims made for 
the economy of time and money in the 
installation of @D® Machine Posting 
equipment. No lost motion in the selec- 
tion of AD® devices for your operator. 
We have many distinct improvements 
as the result of expert study of the re- 
quirements of the bookkeeper. 


We have ready for distribution our circular describing fully 
Machine Bookkeeping and the use of our equipment. 
It is well worth your time and consideration. 
Gladly sent on request. 


ACCOUNTING DEVICES CO. 


564 W. Monroe St. CHICAGO, ILL., U.S.A. 
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Trade Body Investigates Fountain Pens. 


The Federal Trade Commission has scheduled a number 
of hearings on complaints regarding unfair competition in 
We Want the sale of fountain pens. The concerns summoned by 

the Federal Trade Commission, and the respective docket 
numbers follow: 
Your Old Platens Docket No. 663—Marx Finstone, New York, N. Y. 
Docket No. 664—Benjamin Shatkun and David Kahn, 
trading as Shatkun & Kahn, New York, N. \ 
aoe Docket No. 665—Abraham Shatkun, trading as_ th 






— United States Novelty Company, New York, N. \ 
Docket No. 666—Charles EP McNally, trading as Mac 
fountain Pen & Novelty Company, New York, N. Y. 
Docket No. 667—N. Shure Company, Chicago, Ill 


Docket No. 668—Meyer, Morris L. and Isaac P. 
trading as Levin Brothers, Terre Haute, Ind 
Docket No. 670—James Kelley, New York, N. Y. 


to recover!  waeeet No. 671—Standard Pen Company, Evansville 


Docket No. 672—Karl Guggenheim, a corporation, 17 
East 17th street, New York, N. Y. 
The rubber used has been found, Docket No. 673—Ed. Hahn and E. G. Hahn, 222 West 


s Madison street, Chicago, Ill., trading as Ed. 
after exhaustive tests, to be the °° EEE St AE 
‘ ‘ The complaints are uniform, varying somewhat in cer 
best obtainable for ‘Typewriter tain instances. Space is lacking to give each complaint 
ommerce 


re-covers, as it embraces the three in detail. All involve transactions in interstate « 
Commission risdictio1 


which gives the Federal Trade 


qualities necessary for perfect A representative citation follows: | ye 


“That respondent, in the course of his busi 


writing, namely :— scribed in Paragraph One hereof, causes pens sold by him 
to be placed in boxes or containers which bear fictitious 

or excessive proposed retail price labels announcing prices 

te ilience many times greater than the fair market value of such 
es y pens, if sold in the usual course of retail trade; that pens 

so sold by respondent at ten dollars to thirty-six dollars 


Qualit per gross and which could be retailed at a profit at fron 
y twenty-five cents to fifty cents each, are placed singly i 
boxes or containers and each labeled ‘Price $1.50’ for th: 
Fast Color cheaper grades and ‘Price $3.00’ for a better grade That 

the use by respondent of the fictitious price upon the 
containers as aforesaid, is calculated to and does enable 
dealers in such pens to defraud the purchasing public by 


s 

Without extra charge we buff or obtaining for such pens more than the fair market value 
‘ ‘ of same, or if such pens are sold by dealers at prices below 
re-nickel the heads according to those indicated aa the containers, the purchasing publi: 
tgs is misled and deceived into believing that a higher gra¢ 

condition. pen is being sold at a reduced price.” 
One complaint cited the practice of t 
describing pen points as “Goldine.” The pen points wer 


stamped “14K. Gold Plated,” but had the points so it 
Send your old platens to US and serted in the barrel that the word “Gold Plated” wer 


they will be re-covered and hidden, “all of which was calculated to and did creat 
made of 14k 


he re sponde nt 


false impression that such pen points were 


shipped back to you WITHIN 24 gold, thereby enabling the retail dealers handling S 


pens to mislead and defraud the purchasing public. 
HOURS after we receive them. Catered to Street Fakers. 
Several of the complaints indicated that the outlets f 
the pens were itinerant peddlers. An effort to evade r« 
sponsibility was shown. “That within two years last past 
the respondents have sold in commerce aforesaid, fountai1 


+ . pens ranging in price from $12.00 to $21.00 per gross 

War Fabrie j ons which pens at the time were not packed in boxes but weré 

sold in bulk, and the respondents also at the same timé¢ 

and to the same purchasers sold fountain pen boxes 

T ‘ ‘ stamped ‘Self-Filling Standard Fountain Pen, $1.50, at 
hese are Special Ribbons we $3.50 per gross; that said pens and boxes wert le 


dividual canvassers, peddlers, fair workers, street fakers 


are offering to dealers at prices and other dealers, and that said respondents while so sell 


ing said fountain pens and said boxes separately ell kne 
away below market values. Send that said sonelinsers intended to place said fountain pet 
y in said boxes and lead the public to believe that said four 
for samples and Prices. tain pens so contained in sail boxes were worth the su 
of $1.50 and that they were being sold by said peddler 
street fakers and other dealers at bargain prices 
In each case the respondent was notified of the date 
that hearing would be held by the Federal Trade Commis 
sion at Washington, D. C., at which time the respondent 
American Writing Machine Company should have the right to appear and show cause why a1 
order should not be issued by the Commission requiring 
449-455 Central Ave. him to cease and desist from the violations of the law 
charged in the complaint. 
NEWARK, N. J. The crowded condition of the Federal Trade Commis 
sion calendar makes it impossible to hand dow: decisio 











before the lapse of some time. 
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Counter Height Equipment in Steel 





Sous ear © 
EVERYWHERE 


n. PROPER design, size, grade, style; structural strength; compact- 
e- ness—any one of these Macey characteristics is sufficient reason 
- for the average person to buy, use and endorse Macey Filing Equip- 
es ment. But to the exceptional buyer—the man who investigates 
.s widely and selects by contrast and comparison — Macey products 
“ make their strong appeal because they combine all these necessary 
" factors in a manner that assures far greater service. 


1¢ 


* The recognized value of each individual Macey feature, collectively 
le built into the line, results in greater utility, adaptability, permanent 
dl service and economy: admittedly essential to present day merchan- 
‘4 dise. The retailer can rightfully claim for Macey products greater 
le value per dollar invested. 


7 For a quarter century the line has faithfully and consistently met 
n every claim of its national advertising. Macey published facts are 
* not discounted—their sincerity is granted and is a permanent and 


- valuable selling force. 


The Macey line consists of Filing Cabinets in wood and steel, Filing Supplies, Steel 
Safes and Sectional Bookcases. Separate catalogs of all lines are mailed on request. 


: ‘@he MACEY COMPANY 


re Grand Rapids, Michigan 

1e 

= Manufactured in Canada by Distributed in Great Britain and Europe by 

at The Canada Furniture Manufacturers, Ltd. The Macey Co., Ltd., 65-66 Houndsditch (Bishopsgate End) 
m : Woodstock, Ontario London, England 





Counter Height Equipment in Wood 
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No. 158 Double Flat Top Desk. 60” long, 48” deep. 
30” high. Quartered Oak and Birch-Mahogany, 


Business Answers a Cheery Welcome 


Not only from the salesman, but also from the equipment and merchandise which 
he demonstrates to intending purchasers. 


Bentley-Gerwig Desks 


have that “‘friendly”’ look that invites selection. No “P.M.” is necessary to move 
them from your stock. The Bentley-Gerwig Line includes desks for every office 


requirement : FLAT TOP DESKS ROLL TOP DESKS 
TYPEWRITER DESKS OFFICE TABLES 


Bentley-Gerwig Desks are characterized by sturdy construction and pleasing, durable finish. 
Write for Complete Catalogue and Price List 
Manufactured by 


Bentley & Gerwig Furniture Company, Parkersburg, W. Va. 
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No. 148 Pedestal Typewriter Desk. 60” long, 34” deep, 







== 


30” high. Quartered Oak and Birch Mahogany. }} 
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The Typewriter and the Brass Pounder. 

A Few Recollections of Forgotten Days 

Reminisced by Addison C. Thomas, an Old 

Time Associated Press Man, Now Retired 
on a Pension. 


ECEIVING telegraphic dispatches on the typewriter 
R is so commonplace these days that it is difficult to 
conceive that there was ever a time since the type- 
writer was given a place in business that it was looked 
down on with disfavor by telegraph operators in its early 
days. This seems strange now, as it is not unusual for a 
number of operators to be receiving at one time, each 
hearing his own sounder only, undistrac ted by the clicking 
about him. He set his sounder to make a distinctive tone 
and heard only that. 
Mr. Thomas was on a tour of the newspaper offices of 
the country which had taken on the Associated Press 


leased wire service, then an innovation. At Nashville he 
saw a Chicago dispatch in the editor’s waste basket, neatly 
typewritten. He inquired if he could have that dispatch, 


and the “Colonel” on the desk assured him, with lavish 
protestations of hospitality, that the entire contents of the 
waste paper basket were at his disposal. Mr. Thomas 
asked if that message was copied directly from the sounder, 
and was assured that’such was the case. He asked to meet 
the telegraph operator, and was introduced to “Johnny” 
Paine, who is said to have been the first press operator 
who used the typewriter successfully in takingg messages. 
Press Operator Used Typewriter. 

Mr. Thomas saw the possibilities of the typewriter, and 
asked the operator if he was willing to swing around the 
circuit of leased Associated Press wire newspapers, and 
show their operators how to work the trick. Mr. Thomas 
recognized the advantages of typewritten copy for the 
newspaper compositors, and was desirous of having the 
method adopted generally. He was aware of the utility of 
the typewriter in manifolding messages when several pa- 
pers in one city were taking the Associated Press service 
through the local telegraph office. The procedure in mani- 
folding then was to write the messages on thin paper, or 
“flimsey” and make impression copies 

On his return to headquarters, Mr. Thomas suggested 
that typewriters be tried out on the leased wires, and was 
authorized to buy $5,000 worth of machines for the ex- 
periment. He was amused when he approached the office 
of the Remington Typewriter Company to make the pur- 
chase. The order was declined, as the Western Union 
had tried out the plan before, and an expensive array of 
equipment was discarded because the operators couldn’t 
work them. The noise of the typewriter interfered with read- 


ing the sounder. Mr. Thomas made a trip to Hartford 
to get Caligraphs, but did not succeed in getting what he 
wanted. Later the Remington company furnished the 
machines, and a general order was issued putting them 
into use. There was opposition in headquarters, which 


ultimately caused the president, who had authorized their 
purchase, to upbraid Mr. Thomas on his innovation. Mr. 
Thomas promised to make the experiment a success, or 
to pay for the machines himself in case the plan fell 
through 

Contest Helped Put Over the Typewriter. 

To assure the success of the typewriter in taking Asso- 
ciated Press dispatches, he offered prizes for the best 
typewritten copies of news dispatches submitted by opera 
tors from Associated Press offices all over the country. 
\ sixty-day period was set to allow the operators to famil- 
larize themselves with the keyboard, and get up speed. 
The first prize was $100, the second $50. The third was a 
silk hat—this was thirty years ago when a “plug” hat 
was the ambition of every telegraph operator. 

The general order went on the wire, and soon gossip on 
various lines showed how the outside operators took to 
the change. There was “kidding” on how “Pittsburgh 
Bill” would look in a plug hat. Mr. Thomas, himself an 
old telegrapher, overheard one operator wire another that 
“Pittsburgh Bill would look like h—1 in that silk hat.” 
But the Pittsburgh man wasn’t satisfied with the third 
prize He went after the $100 prize, and when the two 
months were up, and samples submitted from all parts 
of the system, “Pittsburgh Bill” had the first prize. 

To buttress up his scheme, Mr. Thomas got in touch 
with Joseph Medill, of the Chicago Tribune, and William 
Penn Nixon, of the Chicago Inter Ocean, and showed how 
they could better the composing room performance by 
having typewritten copy. These gentlemen watched re- 
sults, and gave Mr. Thomas letters which made it easy to 











A Big Money-Maker 


for Dealers 


We have an unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints good, 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 
Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 
sale is followed with a continuous 
stream of profit on supplies. 


Our national! advertising in Collier's, 
American Magazine, Literary Digest, 
Review of Reviews and other big na- 
tiona! publications is bringing inquiries 
and sales from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 
your territory. 


Write or wire for the details of our 
exclusive agency proposition. 


The Rotospeed Co. 
Agency Dept. 
Dayton, Ohio 
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win over headquarters to the use of typewriters in taking 


news dispatches. 
§ n e am 0 anguages rhe allusion to “flimsey” brings to mind a classic among 


Hebrew, Persian, Arabic, Hin- 


5 2 Getheat; Canis,” euntnanth With the coming of the new year, the business of C. R. 


Gibson & Co. will be conducted in their handsome new 


Chi Phonetic Japanese Kata Kana newspaper men. A telegraph editor on the old Chicago 
132 evs Ma Times worked out in the hall, at the stair well. It was his 
~~ WHAT A GALAXY: m2 wy custom to paste his various dispatches together, and let 
’ TW 1 & + them hang down the stair well. Sometimes he had flimsey 
>. 75 English, French, Italian, Spanish, = 'f VD dangling down two stories. He had incurred the enmity of 
No 2 nes ee 5 = x a messenger boy who used those stairs. Seeing his op- 
tie. aed eblan, VEreniaa, Bulge~ = A portunity, Mercury touched a match to the lower end of 
' a. 2 -” the string, and the poor telegraph editor was “clean out of 
ae Czecho-Slovak, Armenian, Bo- th + A luck.” 
17 hemian, Croatian, Greek, Hunga- PG f-- = Pe ln 
jaacte Tabor tilnecdspamsenes vt 3 House of Gibson in New Store. 
zk. 
Zz .* Coptic— A by y “ a : 
¥ quarters at 826-828 Broadway, at the corner of Twelfth 
Eskimo-Cree—and many others street, New York City, marking another step in the prog- 
— +» ress of this enterprising concern. In their new building 
eae 1 yw iE” * : Z é 
te. AB aay be weiten ce ene A wR the Gibson Company will have three times the space that 
: , #29 they recently vacated, and the quarters, which include a 
7 . Multiplex % 2 A very handsome display room, are thoroughly modern. 
ta th + %& Only a few months ago C. R. Gibson & Co. celebrated 
3G — ree ye sUat TURN THE nN F their fiftieth anniversary. In that period they have had 
A E> See ies ences Gseiien. HxyY to move several times, each time into much larger quar 
L | + I ters. For over twenty-five years they were located at 
) . J P & > sabL Z ~ . Z > cr 1a > ars more ; 
Le Other styles interchange- f° < » 4 Beekman street, and then for twenty years more at 
17 + University place and Tenth street, which they vacated to 
“. able kas ‘Idi ‘ight 
S . + iy & occupy the building at Broadway and Eighteenth street. 
Oor-= nH YR To build a business that constantly grows it is necessary 
| b= 4 The SCIENCES Oo 7 ~ Pog  - ee. objects Quality, Service and Fair 
rices. 1e Gibson business now embraces many lines. 
MATHEMATICS MEDICINE | CHEMISTRY The Sunday school department, making all kinds of helps 
; erry oe rahgeony for teachers and schools, for all denominations; and their 
bed p peng: ol SAMI on et Se cee tiene 2c ory ie grin a —— _—— for 
i weddings, graduations, and baby books, is a very large 
Standard English for general correspondence and important department to which new ideas are being 
IN MANY TYPE VARIETIES constantly added. 
BEAUTIFY YOUR WRITING An interesting department of the business is that of 


L: fancy cover papers and box tops. Their clientele includes 
Put Beauty Anto Your Sybing many of the leading confectioners and others using high- 


, class containers. Their commercial paper department 
Go You No Qn Your Soughts-< notes, drafts and receipts—is too well known in the sta 


tionery field to need description. 


Put ad much force and Each of these departments is in charge of an experienced 
. : 4 executive, and above these is a secretary and general man 
embhasis wm VW 8 You ager to whom the word “Service” means much. The em- 
ployees take pride in standing behind the name “Gibson.” 


do in your speech. <n 
. Meffert Equipment Company in New Store 
' y ' 
here nN ne machin Tr 
J di ty one ates The Meffert Equipment Company, Louisville, Ky., 


whieh you. can do this nee and moved into a new building at 126 South Fourth street 


last month. The company was established in 1914, occu 
pying a modest establishment at 104 South Fourth street 
The growth of the business has necessitated the new 
building, which is four stories, stone front, affording 


12,000 square feet. The main floor is devoted to sta 
tionery, typewriters and miscellaneous office supplies. The 
offices are in the rear. The furniture department is lo 


cated on the second floor, and its stocks enable the com 
plete equipment of an office. On the third floor is a mod 
ern print shop, in charge of S. T. Copeland. The reserve 


BUSINESS furniture stock is on the fourth floor. The basement is 








Added force and beauty to the letter through the used for storing reserve stocks of office supplies. The 
inter-change type plan, permitting the emphasizing company takes full advantage of the advertised trade mark 
of important points through change of type, usually lines, and its stocks are representative of leading manu 
Italics, the acknowledged scientific method in the facturers in wood and steel office furniture, chairs, type 
printing art. writers, loose leaf systems, fine writing papers, ribbons and 
' Condense Writing carbons, writing fluids, fountain pens, propellor pencils, 
; to 1/4 the space usually occupied by the cae 3 a 
Variable Letter Spacing Models pencils and pens, etc. 2 et 
(the first time in history) The president of the Meffert Equipment Company is 
Make the spacing am Se size of the type A. E. Meffert, who has been in the office equipment and 
““Many Typewriters in One” - OVER 365 DIFFERENT typewriter business eighteen years. W. R. Meffert, sec 
TYPE-SETS TO gy ped i THE MULTIPLEX retary-treasurer, has been in the field fifteen years. W. E. 
DEALERS: Many Coslvabte tersiiesies open Luckert, the manager, is a man of seventeen years’ ex 
The WAGNER Mechano-Numeric Index opens up a field for con- eg aig ie nett Foe eet oy sein Ald 
densed and ic indexing, Data will be furnished on demand. perience In statione ry, olnce supp es and furn ture. 
Let us send you free our interesting The opening of the new Meffert store was signalized by 
booklet, fully describing the unique a three-page display advertisement in the Louisville 
features of this extraordinary machine Courier-Journal . 


Hammond Ty ewriter Co. Joseph P. Coyle Honored. 
697 E. 69th St. ew York, N. ve U. S. A. Joseph P. Coyle, of Coyle & Gilmore Company, New 


REPRESENTATIVES FOR THE BRITISH ISLES York, N. Y., was elected vice-president of the Brother 
The Hammond Typewriter Company, Ltd. hood of Commercial Travelers in December. This order 
75 Queen Victoria St., London, England is thirty-five years old, and is composed of men in the book 


and stationery fields. 
































tary, IO2I. () F 2 | Ss Fe 


APPLIANCES 














T Where Price and Quality Meet! 





“The Typewriter that can’t be matched”. 


Brings efficiency in business. 

Speed to the operator. 

Makes Typewriting a pleasure. 

At home and in business. 

Half the cost of ordinary office machine. 
Incorporates every essential feature 

In any machine at any price. 


Weighs | 1-3/4 pounds. 


Universal keyboard. 
Ruling device. 
Tabulator 

Back Spacer. 
Marginal release. 
No paper fingers. 
90 characters. 





Ball bearing shift-carriage action. 
Especially equipped for foreign languages. 
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Let us send you booklet describing the “Molle”. One 
of our representatives would be glad to call upon you. 


MOLLE TYPEWRITER COMPANY 


OSHKOSH, WIS., U.S. A. 
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Of Especial Interest to Office Equipment Dealers 
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The line that sells on merit alone 


§ The X-Ray Line embraces everything re- 
quired in the modern accounting system. 


It is a line that is backed up by years of ex- 
perience in the development, manufacture 
and installation of bookkeeping equipment 
for bank and commercial use. 


The X-Ray Line has kept step with prog- 
ress, and each and every item in the line is in 
keeping with modern methods of accounting. 


{] Unique devices predominate. Equipment 
originated and developed to meet the many 
requirements of every business, and built for 
practical use. 


{ Prominent in the X-Ray Line are the 
ADJUSTO ‘Tray-Binder and the X-RAY 
Ledger Binder—equipment that is used in 
Government Offices, and in thousands of 
banks and commercial houses in connection 
with the bookkeeping machine. 


| Loose-Leaf ‘Binders of every description 
are included. Steel Back Binders to hold 
from 200 sheets to 1000 sheets. Sectional 
Post Binders of the keyless type, and binders 
that lock with key. Spring Back Binders 
to hold a few sheets—Transfer and Storage 
Binders of many kinds. 


{] Special items in the line include the X-RAY 
Posting Cabinet for the convenient and safe 
handling of checks and deposit slips in post- 
ing, and the Safeguard Speed Sorter for 
sorting checks and deposit slips as received 
by the teller. 

Everything required for the successful 
handling of accounts and business records is 
included in the X-RAY Line Better Book- 
keeping Equipment. 

{] A splendid opportunity is offered Dealers in 
Office Equipment—a _ co-operative _ selling 
proposition that enables the dealer to give 
his customer the best possible service. The 
knowledge we have gained by years of ex- 
perience is at your command. 


DEALERS CATALOG NOW READY—SEND FOR YOUR COPY 
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General Offices and Factory, CEDAR RAPIDS, IOWA, U. S. A. 
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Advertise When Sales Are Scarce. 
An Extract from G. A. Nichols’ Article in 
Printers’ Ink of November 25, 1920, Showing 
How the Year’s Total Business Is Increased 
by Ignoring “Slack” Seasons. 


[\ THE merchandising of many items—fountain pens, 


for instance—general recognition is now being given 

to the principle of smoothing out the peaks and val 
leys and making business*as nearly as possible an all-the 
year proposition 

This is why, during the last year, there has been so 
much general fountain pen advertising done as compared 
with the old habit of saving most of the ammunition until 
Fall, when it would be directed at the bulky, holiday busi 
ness that comes in December. Fountain pen manufac 
turers today freely admit that the old idea of doing all the 
advertising while business is thriving was based on wrong 
premises. 

Many Lines Accepted Seasonal Limitations. 

The same fault extends into many other lines of busi 
ness. It is really amazing how many sales and profits 
are literally thrown away because manufacturers and 
others place certain arbitrary limits upon selling efforts 

Take the toy industry. This never would have grown 
to its present proportions in America, notwithstanding 
the opportunity afforded by the war, if wide awake job 
bers and importers had not sold retailers upon “the folly 
of having toys for sale only for the Christmas season 
Ten years ago people hardly ever expected to buy toys 
at times other than Christmas. Retailers did not have 
them to sell and people thought little of them. Outside 
of a few department stores, no toys of a general nature 


were to be had during the off seasons. Today nearly 
every retailer who sells toys at any time has a good as- 
sortment of them at all times. The results have shown 


that people will buy them when they are to be had—also 
that the all-the-year selling has a cumulative effect that 
actually increases the sale of toys during the holidays 

Practically the same principle is working out in the 
case of fountain pens 

Cumulative Effect Stimulates Holiday Trade. 

The W. A. Sheaffer Pen Company, manufacturers of 
pens, pencils and ink, at one time held firmly to the idea 
that inasmuch as the bulk of its business was in Decem- 
ber, the main emphasis on its advertising naturally should 
be laid the latter part of the year. But Sheaffer is finding 
out two things. First, that the year-round potential busi 
ness for fountain pens is important enough to go after in 
a big way; and, second that the already satisfactory holi- 
day business can be made larger through the cumulative 
results of a consistent and steady advertising policy 
throughout the year. 

That all this is good merchandising, good advertising 
and good sense is shown by the experiences of manufac 
turers and dealers in many lines that could be mentioned 
here. The “peak and valley” proposition has fastened it 
self upon business simply because business has allowed 
buying customs to rule, instead of trying to revise and 
correct these buying customs through advertising. Many 
a hoary tradition along this line has been tipped over by 
the stern necessities brought about by the war. Through 
a period of years custom had decreed that certain lines 
of merchandise should be sold at certain prices. Custom 
has been broken down by advertising in more ways than 
one, and from now on merchandise can be sold on a sanet 
and more stable basis devoid of ups and downs. 

Character of Advertising Campaign. 

In going after the fountain pen business Sheaffer had 
some real competition. Other lines had been so well ad 
vertised that well-defined consumer demand had been 
established. Granting that all the leading fountain pens 
are first class, there had to be some distinguishing feature 
about Sheaffer advertising that would make it stand out. 
With the beginning of the present year it was decided that 
in an effort to impart this individuality special attention 
should be given the dealer, and that the appeal in the 
consumer advertising should be pretty much along emo- 
tional lines. 

\ Sheaffer executive is quoted: “In determining to go 
the absolute limit in co-operation with the dealer, we pro 
ceeded on the principle that the best way to make a 
national campaign successful in a hurry was to make the 
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The 
American 
Combination 
Register 


is a combined Adding Machine 
and Cash Register 











TWO MACHINES IN ONE 
AT THE COST OF ONE 








It completely provides any informa- 
tion or detail of sales or expenses, and 
it is flexible and easily adapted to any 
business. 


Either or both machines instantly 
available. 


CASH REGISTER CAPACITY: 


One Cent to One Thousand Dollars. 
Provides a permanent record of each 
transaction, classifying the sales of 
nine clerks and nine departments, and 
showing each item as Cash, Charged, 
Paid-Out or Received on Account. 


ADDING MACHINE CAPACITY: 


One Cent to One Million Dollars, and 
produces beautiful machine made 
monthly statements. 


For Europe, address all correspond- 
ence to our European Director of 
Sales: M. Piero Castelli della Vinca 
Avenue de Villas 46 Bruxelles, 
Belgium. 


American Can Company 


Typewriter and Adding Machine Division 
Chicago, III. 


1230 Monroe Bldg. 
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Only One Desk Pad 


Has the “Rosco” 
Patent Finger Hole 


It is an exclusive feature which 
wins with every man. The insertion 
of memos under the glass and chang- 
ing the ‘‘visible file” are easily accom- 
plished by users of the 


“Rosco GlassDesk Pad 


It permits the glass to raise without 
suction, which disturbs papers 
already filed. The ‘Rosco’ makes a 
handsome showing in your stock. 


The “Rosco” Glass Desk Pad is 
a brilliant glass plate fitted into a 
flanged frame. The flanges are cov- 
ered with the finest quality cloth- 
backed leatherette, matching either 
light oak, golden oak, weathered oak 
or mahogany. Thete are eight stand- 
ard sizes in the four finishes. Special 
sizes and styles can be made to order. 


Send for complete particulars 


Ravenswood Office Specialties Co. 


Originators of Glass Desk Pads 
We also manufacture ‘‘Ravenswood”’ Glass Desk Pads 


1800-02 Newport Avenue 
Chicago 
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retail dealer recognize the profit value of getting enthus 
astically behind it. 

“There is such a thing as building up a consumer dé 
mand for an article to a point where the dealer handles 
it as a matter of course. But it is much better to hav: 
him push your product because he wants to, rather thai 
because he has to. There has been a great deal said about 
the independence of the dealer in this respect—of how he 
couldn’t be forced to stock the most efficiently advertised 
article in the country.. This is true. A man does not have 
to. eat unless he wants to, but. he will starve to deatl 
if he does not. It is in keeping with the principles « 
good merchandising to want to have vell-advertised 
articles in stock, even though there may be some features 
about handling them that are not altogether to the deal 
er’s liking. 

Dealer Interest Reinforces Consumer Demand. 

“On the other hand, enlist the services of the retaile: 
from the very beginning in building up the consumer d¢ 
mand, devote special attention to helping him connect 
with your national advertising in a way that will increas: 
his sales and you eventually have an advertising asset that 
will b® more valuable than any other kind Moreover 
you build it up quicker than you possibly could without 
the dealer’s aid. 

“We have found that one of the strongest elements 
advertising is to present the case to the dealer in a way 
that will cause him, other things being equal, to give pre 
ferential treatment to the article advertised. If a dealer 
and his salespeople will talk Sheaffer pen to the custon 
ers, what better advertising could we possibly ask for 

With this idea in mind, Sheaffer’s advertising in deal 
ers’ mediums is composed largely of service material. A 
series of page advertisements now is running under the 
general heading of “Profit Tips—A page of ideas for e1 
terprising fountain pen dealers.”” The various pages 
the dealers the details about the firm’s national advertis 
ing plans, give general selling helps, photographs of wit 
dow trims, directions for interior displays and accounts « 
successful selling stunts put on by dealers. Much atte 
tion is given in the advertising to a consideration of sucl 
subjects as “How a Western retailer tripled lifetime p: 
sales in less than a month.” The story is told how th 
dealer cashed in on human curiosity and ‘clearly explained 
the merits of the higher-priced pen in a way that enabled 
him to sell it to the people who had intended to buy th 
medium-priced kind. 


To make possible such selling exploits, Sheaffer laid 
much emphasis upon the necessity of everybody in th 
store being thoroughly acquainted with the pen so that 
it could be demonstrated to the very last featur: 

Another method the company employs to get the dealer 
solidly behind the national advertising is to give him 
special profit-sharing check on every mail order sent 


the factory from his territory. 
Profit-Sharing Checks Show Dealer-Protection. 


T 


“During the past few months,” said a company repre 
ips be pani} I 

sentative, “we have sent out nearly 3,500 special profit 

sharing checks to our dealers. This is a part of our poli 


of dealer-protection. We believe it pays 1use it helps 
to do away with the mistaken idea that if a dealer helps 
to boost our product he is doing something for us rathet 
than for himself.” 

Che Sheaffer dealer helps include moving picture slides 
and electrotypes of advertisements in which the dealer’s 
name can be inserted. The advertisements contain illu 
trations that are used in the national advertising, and 
out of the ordinary in that they are written in a way 
promote the interests of the retail store as a whole. ‘ 
series is written for drug stores, anothet yr stationer 
another for jewelers, and so on. One drug store adver 
tisement is headed “lirst Aid for Every Hor The te 
suggests the value of having on hand at all times simple 
remedies for cuts, burns and bruises. At tl nd is a para 
graph in behalf of the Sheaffer tountain 

\ll this help is given free, but to get it the dealer must 
sign an advertising acceptance which provides that the 
cuts will be furnished provided he inserts them in his local 
newspaper. He has to name the paper in which he e» 
pects to run his advertising. Then the Sheaffer compai 
writes to the paper, enclosing proofs of the advertising 
and suggesting that the publisher get in touch with the r: 
tailer on the matter. This works in a way to prevent thi 
dealer from ordering a lot of valuable terial whicl 


he does not intend to use. 
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T want you to keep this 
under your hat -- but I think you 
ought to know that our company 
will be merged in a few weeks 
with McLaughlin & Son -+ 






The 300,000 secrets 
told to Corona each day 


HAT a picture for the imagination to play with— 
the three hundred thousand messages and more, 
that are typed by Corona each day! 


Orders from commanding generals; memoranda from executives 
too confidential for dictation; entries of explorers in their diaries; 
pages of novels and photoplays— 





College boy and girl letters to the folks at home; intimate notes 
from wives to husbands and husbands to wives— 


Yes, and the commonplace but intensely important notes and 
plans of business men, done in the quiet and privacy of their homes 
at night—the little extra thinking that spells the difference between 
mediocrity and large success. 











In every land under the sun, in every task and walk of life 


Corona folds. That is the secret Corona’s 300,000 friends are found—an aristocracy of brains. You 
of its peaneey a5 Aire its will be surprised to learn how many different helpful things Corona 
COPRSNEE, SS AENENCOR, eee te can do for you; and the finest surprise of all will come when you 


strength. At a touch it is open 
and ready for work; another touch 
and you 


“*fold it up— 
take it with you— 
typewrite anywhere.’”’ 


Send your name and address The Personal Writing Machine 


for a wonderfully interesting 
: € 
little booklet about Corona. ee or 


Re ane every Teader of the Built by CORONA TYPEWRITER COMPANY, Inc., Groton, N. Y, 


Red Book to have a copy. 


discover how little it costs. 


If your telephone book doesn’t give you the name of your Corona 
dealer, write us. There are over 700 Corona dvalers in the U.S. 
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The Marine Trust Company of Buffalo,N.Y., 
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Vaults 


Cabinets 





Deposit 





Boxes 


has outgrown its 
old home. We 
show here its 
home in 1850 and 
its home today. 
Present assets 
over $ 151,000,000 


CARY SAFES "The Safe Investment” 
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But it cannot 


outgrow CARY Units 


A bank may outgrow its. home, but it can never outgrow its CARY 
Sectional Deposit Box System. This equipment can be expanded tim 
after time to meet new business requirements. Each Unit is complete 
in itself and an assembly of .ten or several hundred units will present 


a uniform appearance. 


The Marine Trust Company, of Buffalo, N. Y., expands its CARY 


equipment each time it is necessary to meet new conditions. New units 
are ordered and put in place, exactly the same as with sectional book 
cases. The old equipment does not have to be discarded, as in the case 
of old-fashioned safety deposit box installations. 

Cary Units, which are going through the CARY factory constantly, 
to insure prompt delivery, are offered with small boxes for the individual 


depositor, large boxes for the corporation, and an assortment of large 
and small boxes for banks which need such an installation. 


You can solve Safety Deposit Box problems for your customer: 
with CARY units. No matter whether the Safety Deposit Box Depart 
ments of your customers are large or small they may have just enougl 


boxes—none vacant and no unfilled demand. Sell Cary Units and your 
customers will buy year after year, as business increases 

The story of CARY Standardized Safety Deposit Box Units is told 
in an interesting way in our booklet, “CARY 20th Century Safety Deposit 
Box Units” which we shall be glad to send to you. You'll find some 
mighty helpful information in this booklet. 


CARY SAFE COMPANY 


Department 105 Buffalo, N. Y., U. S. A. 
Established 1878 
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Direct Mail Advertising Sustains Interest. 


Direct mail presentations are used to keep all Sheafte 


dealers in close touch with the advertising. This is a 
means, also, of picking up considerable business which 
might otherwise wait until the traveling representativ« 
calls 


A recent broadside to dealers told all about the com 
pany’s [all advertising plans, listed the magazines in 
which space had been arranged for, gave color proofs of 


the advertising and a full description of the ways in which 
the company stood ready to help the retailer in his adver 
tising. In the envelope was a copy of the Sheaffer cata 
logue and an order blank. The suggestion was made that 


the dealer might utilize the catalogue to check over his 


stock, and see if he had enough on hand to handle th 
larger business that he might expect to gain through the 
increased advertising 

The company does not go after mail order business in 
an organized way, but the method just described has 
brought in some direct returns that are well worth while 


The national advertising, as was said above, is based 
largely on emotional appeal, rather than on logical argu 
ment 

“We believe,” said the Sheaffer man already quoted, 


“that if an article be one intended for personal possession 
and daily association, and is sold by a high class trade, 
such as jewelry, stationery and drug stores, the majority 
impression can be obtained through appealing to the emo 
tions. This is why in our new advertising campaign we 
have avoided logic and have catered to the public’s fancy 

“Consequently, in our national advertising, we have tried 
to impart an atmosphere of refinement and elegance which 
prompts the reader immediately to associate the highest 
possible quality with the product advertised.” 

One advertisement presented in colors gives a reproduc 
tion of a painting entitled, “The Sweet Girl Graduate.” 
In studying this advertisement it is to be noted that while 
the young lady has not assumed the conventional “pen 
in-hand” pose, there is little question of identifying the 
product advertised \ll lines in the composition lead to 
the fountain pen so that it cannot be overlooked—this in 
spite of the fact that the greater part of the article ad 
vertised is covered by the joining fingers. The copy, in 
close key with the illustration, instills the thought that the 
Sheaffer is a “true companion,” and not an impersonal 
accessory, such as an auto jack or a similar tool 


F. H. McChesney 35 Years in Business. 


November 29 was the thirty-fifth anniversary of th 
entry into business of F. H. McChesney, of Hall & M« 
Chesney, Inc., Syracuse, N. Y. The event was noted by 
several department heads, who decorated his office with 
flowers. Mr. McChesney started in 1885 as a clerk with 
Charles C. Hall & Company. Later the firm became Hall 
& McChesney, the partners being Charles C. Hall, and 
A. E. McChesney. In later years the company erected 
its own building at Walton and South Franklin streets. 
manutacturing blank books and doing a publishing and 
printing business. At this time Frank H. McChesney en 
tered the partnership. Mr. Hall retired in 1902. The Mc 
Chesneys continued the business until 1917, when the 
senior retired. Frank H. continued the business until 
July, 1920, when his son, Donald, joined him. Donald 
McChesney has served as an officer in the A. E. F 


e 


Theodore Hiller Recovering. 
: Theodore Hiller, sales manager of the Berger Manu- 
facturing Company, Canton, O., who has recently been 
spending some time in New York where he received treat 
ment from a specialist for cancer of the lip, is now well 
on the road to complete recovery and expects to return 


to Canton within the next six or eight weeks. The fact 
that medical men are now able to cure certain cases of this 
malady gives hope that one day the scourge may be 
eradicate d and that the race will be freed from one mors 
of its captains of the army of death. 


Waterman Canadian Plant Enlarged. 


Che L. E. Waterman Company, Ltd., St. Lambert, Our 
bec, ( anada, has recently completed an addition to its 
Original factory which increased its capacity to 50,000 
Square feet. The plant is equipped to manufacture foun 
tain pens complete, for the trade of the British Empir« 
Writing ink is also manufactured on the premises. 


LANCES 


Silk Typewriter Ribbons 
Are good— 


There is a growing demand 
for a Typewriter Ribbon with 
an exceptionally sharp, clean 
write. 


Quality No. 244 . 


is not made from a silk fabric but 
it will write just as sharp and 
clean and will wear just as long. 


We Guarantee That 


IT IS MADE FROM A SPECIAL 
FABRIC built on our specifica- 
tions. 


IT IS THE BEST POSSIBLE RIBBON 
for Elite Type on any machine. 


IT HAS NEVER BEEN EQUALLED for 
the NOISELESS, HAMMOND, CORONA 
or any other portable or light touch 
machine. 


THE FABRIC IS SPECIALLY WOVEN 
and finished, is one-half the thickness 
of ordinary ribbon fabric, is particularly 
absorbent, saturates thoroughly, and for 
that reason wears down even and clean. 


YOU SHOULD KNOW THIS RIBBON— 


the very reasonable cost, ani the 
very excellent profit there is in it 
for the dealer. 


A LINE FROM YOU WILL BRING SAMPLES 


Under your imprint if you want it. 


The E. F. GUERTIN CO. 


Manufacturers 


TYPEWRITER RIBBONS 


Exclusively 


230 West Superior Street CHICAGO 











OFFICE 


126 


eo qa 


Ri. o 


Push the ~ ll 
That Cap the Glare 








3: 


. 3 ; 

; ib y 
ae ae 
© ARs & 


a 
a 


4s 


* 


ud 


4 
ay 




















With International 
C::shion Keys 


Without International 
Cushion Keys 


A profitable business for 
you because every set of 


INTERNATIONAL 
TYPEWRITER 
CUSHION KEYS 


attached to a typewriter, works all 
the year round to keep your name 
in the mind of the user as the sta- 
tioner for all supplies. 


1 ha SEER ER 


RT RRS 


Your name and address on each box, 
window and counter displays and 
leaflets, will advertise your entire 
business to satisfied customers. Ad- 


RDO ROS RAO BEA” EK Sh OAT REE ARS 





: dress nearest office for prompt at- 
tention. 
¥ Boston Newark, N. J. 
185 Devonshire St. 156 Market St. 
_ Buffalo Minneapolis 
: 256 Main St. 6th St. & Hennepin Ave. 
: Chicago Montreal 
4 1316 Peoples Gas 90 St. James St. 
j _ Bldg. Philadelphia 
j Cincinnati 1233 Real Estate Trust 
9 Blymyer Bldg. Bldg. 
__ Cleveland Pittsburg 
707 Finance Bldg. 506 PittsburghLifeBldg. 
Detroit San Francisco 


60 Lafayette Blvd. 


Los Angeles 
1041 W. 30th 


616 Foxcroft Bldg. 


Toronto 


St. 115 Manning Chambers 


Keys come in green, black or white 
rubber, and for all languages. 


Write us today 


MUNSON SUPPLY COMPANY 


Sole Manufacturers 
23 City Hall Place 


NEW YORK wu. S. AH 





Be NON 


CRS 
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Yawman and Erbe Employe with Company Thirty- 
one Years. 

Thirty-one years with one company—twenty-nine 
them spent as foreman—is the record of Chris. Ebert 
who entered this month on his thirty-second year with the 
Yawman & Erbe Manufacturing Company 


Mr. Ebert, foreman of Dept. 42, joined the “Y and E” 
company in 1889 when the factory consisted of one lon 
building with a green lawn in front, extending down to 
St. Paul street. At this time, “Y and E” employees num 
bered about 100, and camera parts, Cutler mail chutes, 


fishing reels, bottling machinery, etc., were manufactured 


by the company. 





After two years with “Y and E” Mr. Ebert became a 
foreman—a very unusual record—-and was placed on 
“straight pay time”’ For twenty-nine years Mr. Ebert 
filled this position, watching with the greatest interest 
the growth of the company from steel work to the manu 
facture of ballot machines; then to wood unufacture 
and finally to the manufacture of steel. wood and paper 
fling equipment. 

Mr. Ebert has not only followed the company’s devel 
opment with much interest, but he has been important 
factor in that development. Mr. Ebert is the originator 
of the idea of having all “Y and E” steel raw stock oiled 
to prevent rust. Before this was done the rust that 
formed on the cabinets was “like a disease” cropping out 

CHRIS. ESERT, WHO ENTERS 32ND YEAR WITH 

“re AND ¥E.” 
even in the finished cabinet. Mr. Ebert experimented 


en ordered 
companies 
| 


Mr. Gustav Erbe tl 
Other 


until he got the right oil. 
all steel raw stock oiled from the mills. 
of course, obtained the benefit of Mr. Ebert’s idea. “For a 
time,” says Mr. Ebert, “I had to sneak in the back door, 
for the men were all down on me, saying ‘you're the fel 
low who gave us all the greasy stuff to handle.” 


Another improvement made by Mr. Ebert was the in 
troduction of dull finish. As far as he knows, he 1s the 
first man to produce a dull finish on filing cabinets. | 


manufacturers had been putting a 
filing cabinets 


to this time all cabinet 
high gloss—a regular piano finish—on their 
} 


This was not suitable for office furniture, was easily marred 
and clouded on foggy days, and, of course, it was very 
hard to pack and handle. Mr. Erbe liked the dull finish 


produced by Mr. Ebert so well that he ordered it used o1 
all sections unless otherwise specified. The first equip 
ment in this finish was made for the Monroe County 
and is still in 


_ourt 
use, 


House 


A Few F. S. Webster Appointments. 


The following changes and transfers have recently beet 


made in the selling organization of the F. S. Webster 
Company of Boston, Mass. 

Walter Funck will hereafter make his home and head 
quarters on the Pacific Coast, where he will represet 
the Webster organization. 

P. F. McLaughlin in the future will cover the states 
of Missouri, Arkansas and Louisiana. 

\ new addition to the ranks of the selling force is 
Walter Exelby, who will cover the middle western terri 


tory for the company. 
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—found where business succeeds 


That atmosphere of substantiality found in the workshops of suc- 
cessful business finds tangible expression in the clean-cut lines 
and distinctive appearance of Steelcase Filing Cabinets. The 
retailer who sells them shares in the high esteem which Steelcase 
products arouse in the mind of the user. 

Steelcase Filing Cabinets are furnished in individual upright four-drawer, 
upright four-drawer battery, counter-height, and sectional units. 

The Steelcase merchandising policy is based on recognition of the dealer as 


the logical medium of distribution. Continuity of the source of supply and 
freedom from unjust competition are assured representative dealers. 


Secure prices, discounts, and full information at once. This line will be 
a big help in putting over bigger business in 1921. 


Metal Office Furniture Co., Grand Rapids, Michigan 


66 ” 


—the Metal Waste Basket with 
rubber cushioned corners 


One-piece welded steel construction. Corners cushioned 
with rubber to protect other furniture. 


Bond Boxes 


A strong, firenroof, and convenient receptacle for valu- 
able papers. Mace of furniture steel, electrically spot 
welded 
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These machines embody the latest ideas in 
Adding Machine and Typewriter Construction 


They are designed and built to do the most work with the least effort on the part of the operator. 
Note carefully the following superior features of the Federal Adding and Listing Machine. 


Total Wheels and Printed Items in plain sight. Correction, Repeat, Non-Add, Non-Print, Total and Sub- 
Total Keys all on the keyboard within most convenient reach. Flexible Keyboard. Total and Sub-Total 
keys can be used as General Correction keys. Only one stroke of handle is necessary to take Totals and 
Sub-Totals. Short and easy handle to pull. AH parts quickly accessible and interchangeable. 


Manufactured by Colt’s Patent Fire Arms Manufacturing Company, of Hartford, Conn., under patents of 
The Federal Adding Machine Corporation. 


The Federal Typewriter is unequalled for speed and convenience of operation. Seven different sizes of 
carriages, up to 27 inches in width, instantly interchangeable. Has exceptional manifolding capabilities. Feed 
Pressure equalized. Tabulating and Margin Release Keys and Bichrome Ribbon Shift on keyboard. Paper 
Feed and Back Space Levers close to keyboard. Interchangeable Platens. Ribbon spools are instantly re- 
movable and interchangeable. Rapid carriage escapement, and many other desirable features. European 
Languages. 


We have some desirable territories still open and will be pleased to consider applications from firms or indi- 
viduals who have the qualifications to act as exclusive dealers in their respective markets. 


—_— — yACHiNe ORPORATION 


251 FOURTH AVENUE, NEW YORK CITY, U. S. A. 



































Old Typewriter Man Establishes Business School. 
Office Appliances is glad to welcome back i 
subscribers a typewriter man now connected 
school in St. Paul and forn 
he typewriter business in Omaha 
who is now connected with 
and has cently become manager of the 
Rental Agency, dealers in rebuilt typewriters 
concerns are at 89 East Fourth street, St. Paul, Mis 

Mr. Fleu’s another illustration of the fact 
that when the typewriter microbe gets into a man’s 
tem it is difficult, if not impossible, to eradicate it Mr. 
Fleu has been in the typewriter business a number of years 
His first experience was under the late J. A. Eylar about 
eighteen vears ago in the office of the Smith Premier Com 
pany at Davenport, Iowa. He spent 
c 


among its 

with 
erly connected with 
We refer to F. O. 


the Lancaster Business 


former 


a business 


Lype 


Both 


ollege 


experience is l 


three years in this 


Smith & Brothers 


mployment, then went with the L. ¢ 


[ypewriter Company -at their St. Paul branch, where he 
remained for thirteen years, seven years as a traveling 
salesman and six years as manager at Columbus, Ohio; 


Spokane, Washington, and Omaha, Nebraska He left 
he employment of the L. C. Smith people to accept a po- 
ition with the Royal Typewriter Company as their man- 
ager at St. Paul. Resigning at the end of two years he 
entcred the scl business with J. L. Stephens, 
over the Lancaster Business College Mr 

well known as a progressive business man and a 
nent commercial educator. For ten years he 


t 
Ss 
ool taking 
ote phens 1s 
promi- 
was presi 


dent of the Lincoln Business College and later was con 
nectt with two business colleges in St. Paul. The Lan 
caster school is located in the heart of the business dis 
trict and is known as a thoroughly up-to-date progressive 


institution. Mr. Stephens is also connected with the type 
riter rental agency 
Big Crayon Concern in New Quarters. 

\merican Crayon Company has established i 
ern headquarters in the Bush Terminal Sales Bui 
: Square, New York City, and will take almost tl 
th floor of the building The new head- 
the clerical and offices of the 
in charge of George E. Parmenter, 
vice-president at chairman of the Board of Directors ot 
the company. The clerical offices which hitherto have been 
he Bush Terminal, Brooklyn, are moved to the 
York headquarters. 

company will still do its shipping from building No. 
20 at Bush Terminal, Brooklyn. The new headquarters 


East- 
ing 1n 
h 


ts 
ld 
limes e 
entire seventee! 
will coml 
into one 


ine Sales 


quarte Ts 


company office, 


being 


will be marked by a very fine display in a sample room 
which is being fitted up with special showcases. The 
n company extends a cordial invitation 


management oi the 


vishes lines to visit 


oO evervons to insp¢ t their 
the lew omee 
The Americ: Crayon Company is a pioneer in the man 
u ture of crayons, the business having been founded in 
1835. The factories are located at Sandusky, Ohio Che 
? e% eee tae : e k e ] ¢ - - } ] 
ci 1y manufactures chalks and crayons for schoo 
and ymmercial use, including railway, lumber, mill cray- 
ons, carpenters’ chalk, etc.; toy and school water color 
poxes show card colors. colored pape r pencils Tor com 
meé school use, birthday candles, etc. 





The company’s water color plant, known as the Kroma 


vorks at Sandusl Ohio, has just moved to a new build- 
ing with 100,000 feet of space, making it the largest factory 
for the manufacture of water colors in the world 

The paper pencils sold by the company are manufac 


Brown 
by the 


tured by the Gordon 


City, which is 


Pencil Company of Jersey 


owned American Crayon Company 

Conklin Takes Over Pacific Coast Business. 
The Conklin Pen Manufacturing Company has 

over the Pacific ( territory which for many years 

handled by the Cardinell-Vincent Company 

and service station has been 

an building, San Francisco, where 

and machinery have been installed to 


take n 
oast 
has been 
established at 232 

modern 
Pive 


\ sales 
methods 


users and freé 


tailers service in the way of adjustments and repairs 
Complete stocks will be maintained at the San Fran 
cist fice for handling the requirements of Pacific Coast 


retailers and every arrangement has been made to render 
the most tory service i 
service and advertising co-operation 

The new San Francisco office is located in the heart of 
San Francisco and is handsomely equipped in all details 
The Conklin Pen Manufacturing Company will be rep- 
resented on the coast by Messrs. W. T. Yeazell, Leon 
H and E. R. Manning, with Mr. Herbert Keeler in 
h f dealer co-operation 


charge of service and 


Satistac possible in sales, repair 


ewltt 
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Worthy of 


Consideration 


Waste baskets are necessities. 
Necessit ies create demand. De- 
inand means sales. Sales should 


mean profits. Do your waste 


basket sales mean profits? 


Diamond Fibre 
Waste Baskets 


through our sales plan develop or- 
that are 
Write us today 


ders and repeat orders 


pl fitable to vou. 
for complete information regarding 


this 





Dept. O. A. 


Diamond State Fibre Company 


Bridgeport (near Philadelphia), Penna. 


Branch Factory and Warehouse, Chicago 
Offices in Principal Cities 


In Canada: Diamond State Fibre Co. of Canada, Ltd., Toronto 
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The largest selling quality 


pencil in the world. 









TATIONERS everywhere who value the 
good op‘nion of their customers siock 
the VENUS Ine, both because they ap- 
preciate the rapid turn-over in VENUS 
Pencils and because these famous pencils 


are QUALITY goods de lu e. 








Start a customer with a VENUS and he 
never switches to some other make. Re- 
peacs are sure. Quality purchases always 


pay. 
17 Black Degrees—-3 Copying 






More VENUS Pencils are being 
sold than ever before. Keep your 

VENUS line complete. Look over 
your stock now. Send in an order 
for any missing degrees—more 
than you needed last year. 













It will pay you. 






American Lead 
Pencil Co. 


220 Fifth Ave. 
New York 


@lso London, Eng. 






The worlds most 
famous pencil 


Poetry at the Stationers’ Convention. 


One of the diversions of the convention of the National Ass 
Stationers and Manufacturers, St, Louis, was contained in an address by) 
Charles L. Estey, advertising director of the United I othetae f 
America Lack of space in the November issue prevented its senta 
with the report of the speech The poems follow. 

He Did Not Advertise. 
He did not advertise, because 
He thought that folks knew where he was 
And when they needed what he had 
To buy of him they would be glad. 


He saw a stationery store 

Just like his father had before; 

In fact, the stock was much the same 
As father had before he came 

Some old lead pencils (H and B) 
Some rusty pins, and—let me se¢ 

Oh, yes, some ink erasers, too, 

And birthday cards in pink and blue 


Waste baskets. ink wells and a lot 

Of twelve-inch rulers facher bought 
From Sears & Roebuck, very cheap, 
From catalogues he used to keep. 
Some writing tablets, too, I think, 
All ruled across in purple ink 

Black letter boxes made of tin, 

And writing fluid nice and thin, 

With filing hooks bent like an 8&8, 
Some spindles, too, and then-—oh, yes 
Some rubber bands—about a quart, 
Left from the stock that father bouglit 
Each morning he would dust them off, 
And after he had coughed his cough 
Had sit down in his father’s chair 
And hoped that business would be fair 


He was an enterprising chap, 

And only took one daily nap 

His father used to do the same 
And he was proud of father’s name 


He had no debts, ‘tis very true, 

Because he purchased nothing new. 
He sold something most every day 
To strangers who would pass bis way 


And so it went—no, [I am wrorg, 
It didn’t go so very long 
About a year from dad’s demise 
The business passed away likewise. 
The son who followed father's way 
Says, ‘‘Stationery doesn’t pay.’ 

He Advertised. 
But cast your eyes across the street! 
A stationery store complete, 
With modern front and windows dressed 
The proper styles to look their best, 
Well lighted up to catch the eye 
Of everyone who passed by; 
And stationed at the high front door 
Of this fine stationery store 
A coon in livery, whose grin 
Greets everyone who passes in. 
The clerks are neat, the aisles are wide 
The stock arranged with care and pride, 
With price tags plainly marked to show 
What men and women wish to know. 


The owner of this splendid store 
Was not a stationer before 

He was an advertising man 

Who wanted to try out a plan. 

For years he’d watch the other shop, 
Had seen it shiver, gasp and stop, 
And so he based his plan complete 
On what he'd seen across the street 
In other words, he thought it fit 

To do the very opposite 

Of everything that dad and son 

In all those years had ever done, 
He advertised his enterprise 

By methods which he knew were wise. 
Ho teld the public all about 

The plan on which he'd started out 
The very first crack from the box 
He proved that he was Orthodox 
And joined the N. A. S. and M. 

To work and win a diadem. 


His business grew right from the start, 
He took the public to his heart. 

He told the truth in every ad, 

He told them everything he had 

He handled goods the public knew 

By name and reputation, too. 

And thus he prospered more and more 
In this fine stationery store. 

And so it goes from year to year, 

His name has spread both far and near 
How this plain advertising man 

Built fortune on his siinple plan 


Sometime all stationery men 

Will see the light, but God knows when. 
If I were in this enterprise 

I'd work like hell and advertise. 


Mr. Estey is now associated with the James L. Rook I’! g Con 
pany, Chicago, Il. He has a happy manner of pointing s; moral 
illustrating the theme that the stationer should advertise to achieve 
success. The picture of the moss-grown store is not typical of modern 
stationery establishments, but it makes an effective contrast for the 
store that advertised. 
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EK THANK YOU for the 
business you have favored 


us with in 1920. Oodur ef- 


forts are constant in an en- 


deavor to increase our pro- 

duction, The year 192] 

should be a period of pros- 

perity for the stationery and 
allied trades. 





The 9/2 Manufacturing Co. 


162 Union Street -:- Monroe, Michigan 


New York—The 9/2 Manufacturing Co. Chicago— Associated Stationers Supply Co. 
A. H. DENNY, Mgr. E. E. BLANKEMEYER, Gen’! Mgr. 
52 Park Place 201-215 North Franklin St. 
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Read Pages 2, 3 and 4 of this Four Page Insert 
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2, 3 and 4 Drawer Letter Size. 2, 3; 
Drawer Legal Cap Size. 2, 3, 4 and5D 


Invoice Size—A Most Complete Line. # etter, | 
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This line is 
s‘Leader’’—i 
ply almost at 


Desks PLUS Filing Drawers Multiply Efficiency 











There are ten kinds of Drawers for filing Letters, Blanks, Index Cards, Vouchers, Catalogs, in fact any kind of business papers, 4 
You can supply your customers with their own choice of these drawers in any arrangement their special requirements may indica 
Desks are made single and double pedestal, with either Letter or Legal Cap size drawers. Have extension slides and center draw 
Very solidly constructed of seasoned Oak or Birch; handsomely finished either Golden, Natural or Weathered Oak and Birch Mahog 


All drawers on Roller Bearings. 
Neat, practical desks which save their users much time and travel. All files in easy reach without leaving the office chair. 
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wo and three drawer cabinets 
n Letter, Cap and [nvoice sizes 
me very salable stock items in 
very office equipment store. 
Dften you can sell a two drawer 
Je where you could never place 
» Standard four drawer cabinet. 
Have your salesman bear this in 
ind. 
Letter, Legal Cap, Invoice Files and Cabi- 
ets, with assorted Filing Drawers give you a line 
pf almost endless variety—of ample capacity—at reasonable cost. 
io matter how varied your customer’s requirement—no matter 
ow much capacity of any standard size—you can supply a cabinet 
to suit, at a very low price (and fair profit to you). 












This line is not merely a cabinet or two to serve our lines as a 
“Leader’’—it is a most complete assortment of sizes, etc., to sup- 
ly almost any office requirement. 


This Four Drawer Ver- 


tical Letter File is now 
well and favorably known wherever 
business letters are written and re- 
ceived. It is a standard by which 
filing cabinet values are often judged. 
It merits your recommendation. 


A worthy, time-tried, practical cabi- 
net that gives satisfactory service. 


All solid, seasoned Oak or Birch Ma- 
hogany. Full height drawer sides. 
Drawers on Roller Bearings and 
equipped with follow blocks. 


You can’t get better service no mat- 
ter what price you pay. 
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The Sf 


New York Office—52 Park Place 


Monroe -3- Michigan 


Manufacturing Co. 


162 Union Street 


Chicago Display—201-215 North Franklin St. 
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Compact and Horizontal 
Filing Sections 


Meet the Demands for Various Filing Necessities 
in the Offices of Executive and Department Heads 


Compact Sections 


Are made 18 inches 
wide and 15 and 24 
inch depths. Are in- 
terlocked by an invis- 
ible device which 
prevent sections from 
toppling or moving 
when drawers are 
withdrawn. Also pre- 
serves accurate fit and 
perfect alignment. 
Thirty kinds of sec- 
tions enables one to 
arrange a stack that 
will provide filing 
space for almost all 
of the standard sizes 
of business papers 
and record cards. 
The fronts of the 
large drawers in all 
sections are of five-ply 
veneer, a recognized 
durable construction. 
Sections align with 
but do not intermem- 
ber with the Horizon- 
tal Line. Made of 
solid, seasoned, Quar- 
tered Oak and Ma- 
hogany finish. Regu- 
lar finishes of the Oak 
are Golden and Nat- 





Combination No. 2049 
Height 52'4 Inches 


Consists of No. 03 Top, No. 65 8x5 Card Section, No. 98 Invoice 
Section, No. 62 Letter Section, No. 69 Cap Width Section 
and Leg Base No. 815. This arrangement is ideal for 
the filing of Catalogs. The Card Index Section 
provides filing space for cards for keeping 
record of all the Catalogs in file as well as 
space for small Bookletf, Circulars 
Ete. Etec. Etc 





ural but any of the 
other listed finishes 
may be had. Com- 
pact Sections are in- 
expensive consider- 
ing their excellent 
workmanship, con- 
struction and hand- 
some finish. 


Horizontal Sections 


Are the result of a de- 
mand for filing sec- 
tions that will enter- 
member with #ee 
Receding Door Book 
sections. Made in 28 
styles, capacities and 
sizes to meet almost 
every business and 
professional] office re- 
quirement. Are 34 
inches wide and 15 
and 24 inches deep. 
Beautifully figured 
Quartered Oak in 
eight stock finishes, 
also Birch Mahogany. 
As a present or pros- 
pective #2 dealer 
you want to become 
familiar with these 
two sectional lines. 





The y acim Manufacturing Co. 
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New York—The #2 Manufacturing Co. 


A. H. DENNY, Mgr. 
“fet Pao” 


162 Union Street 


Michigan 


Chicago—Associated Stationers Supply Co. 
E. E. BLANKEMEYER, Gen’! Mgr. 
201-215 North Franklin St. 


——— 


ee ee ieee ee 


iF 


STUUIUUNUUADANENAOOOUND AOOOUNAOUUUOAOUUOGAUOEOOOUEOOOUNGAOUNREOOOUOOOOOUNOOODUGOOOUUNGOOUONOOOOUGGOOOOGOOOOOOOOOUOOULOOEROOOOEROOOUEQEUEOUUUOUOUUUNEENLE 


Read Pages 1, 2 and 3 of this Four Page Insert 


a8 











ee 


OY RE RES yO TREN 











January, 1921. OFFICE 


Faber Men Hold Sales Conference. 

A sales conference attended by the salesmen and heads 
of departments of Eberhard Faber was held on Decembet 
29 at the factory in Brooklyn. 

The meeting was presided over by A. W. Williams, sales 
manager, and many interesting subects were discussed. 

With the assurance that present prices would be main 
tained the salesmen were all very optimistic as to the 
business for 1921. 

A dinner was given in the evening at the Cafe Lafayetté 
The following were present: Eberhard Faber, E. L. Faber 
L. N. Faber, E. E. Faber, D. H. Archibald, Frank Byers, 
J. N. Campbell, A. A. Drieu, W. E. Edgerley, R. W. Guida, 


E. Heavey, E. L. Heischmann, A. W. Williams, F. ¢ 
Huber, E. Kress, W. Miller-Jones, E. J. Milne, W. G 
Moore, ( A. Neu, N. L. Pearce, F. Plata, H. D. Ship 


man, J. N. Turner, J. M. Van Alst, Henry Zoll. 


London Chamber Year Book. 

The American Chamber of Commerce in London, 8 
Waterloo Place, Pall Mall, London, S. W. 1, has issued 
its 1920 year book. It gives the lists of officers and con 
mittees; report of the president; by-laws; lists of men 
bers. The membership list includes practically all Ameri 
can manutacturers in the office equipment line who ar 
represented in London. 

Babcock Resumes With Remington. 

M. T. Babcock, long in the typewriter business, has joined 
the Chicago office of the Remington Typewriter Company 
Several years ago he was injured: in a railroad wreck at 
Great Lakes, Il. and has but recently been able to take up 
active work again. 


A New Game for the Kids. 

Othce Appliances realizes that its friends are not, as a 
rule, interested in toys from a commercial viewpoint, con 
fining their interest in such devices to buying them and 
giving them away on Christmas and other anniversaries 
in order that the children may enjoy them. Possibly 
many of us still feel a lurking interest in a train > 
that actually runs 1 track, and we feel sure 
that adult members of the gentler sex feel quite 
as much interest in making clothes for a doll 
as the child feels in examining the handi- 
work of “Mrs. Santa Claus.” But here is 
a game in which the kids and men can 
almost touch elbows. It is baseball 
on a small scale for the times 
when the diamond on the back 
lot is covered with s1 

This game is made by the 
Parlor Base Ball Manu 
facturing Company, 404 
North Clark street, 
Chicago, headed by 
none other than — 
our old friend, 
Harry C. La- 
vette, vho 
during 
so 
many 
years was 
known to 
stationers 
throughout the 
country as_ the 
manufacturer of La 
vette’s photo mailing 
envelopes. A few years 
ago Mr. Lavette sold | 
business and since that time 
has been on the side lines of 
the industry. 

The new ball game is copy- 
righted. It is made of strong book- 
binders’ board, and printed in green 
and black on golden rod. The surface 
is highly polished. Its size is 12 by 12 
inches. A black enameled spinner is pro 
vided. There are 104 different moves and 240 
words covering all the plays in a baseball game. 
The game is put up in a strong green box, with red 
markers and score sheets enclosed. 

The game is an original idea and is \ 
own. 


HOLD / : /~ 
BASE / HOLD Pa BAO 
_[ BASE / SS 


j 


Ir. Lavette’s 
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U. S. International Chamber Committee Named. 

Joseph H. Defrees, president of the Chamber of Com- 
merce of the United States has named the American com- 
mittee to represent this country in the International 
Chamber of Commerce. The membership comprises fifty- 
seven representative business men of the United States, 
selected from industry, finance, agriculture, transportation 
and technical activities. The geographical distribution of 
the personnel is general. The office appliance field is not 
identified on the list. The American section is the point 

nembership of the Chamber in this 
country, and the headquarters of the International Cham- 
ber of Commerce in Paris. 

\ meeting of the new committee is scheduled for Janu- 
ary, when the subjects to be discussed at the meeting of 
the International Chamber at London in June will be 
taken up. 


of contact between the 


New Directory and Market Data Book. 


Crain’s Market Data Book and Directory of Class, Trade 
and Technical Papers, now on the press, promises to be 
of unusual interest to advertisers generally and users of 
trade and technical papers in particular. It not only lists 
all of the business publications of the United States and 
Canada, giving circulations, rates, type page sizes, closing 
dates, etc., but supplies a market analysis of each trade, 
profession and industry Thus the reader is given the 
basic facts of each line in which he may be interested, 
including its buying power, buying methods, character of 
requirements, etc. The volume, which is bound in cloth 
and contains nearly 500 pages, is published by G. D. Crain, 
Jr., 417 South Dearborn street, Chicago. 


Panama Eye Shade. 


The Chicago Eye Shield Company, 2300 Warren avenue, 
Chicago, Ill, offers a new Panama eye shade, which is 
bound on all edges. The device gives adequate protec- 
tion against light from the front and sides, as well as 
from above. —_—_—_—_—_—__—— 
Sondergaard Metallic Ink. 
The Sondergaard Metallic Ink Company, 1912 
Fairview avenue, Spokane, Wash., has or- 
ganized with capital of $32,000, to manu- 
facture a metallic ink invented by Wil- 
liam Sondergaard. Distribution will be 
through stationery stores in the 
United States and Canada. 


Combined Memo Book 
and Card Case. 


The “Dagclip” memo book, 
made by the Western 
Bookbindery, 732 Fed- 
eral street, Chicago, 
lll, has a cow- 
hide leather 
cover, seal fin- 
ish, with 
glove- 
button 
fastener. 
A pocket in 
the flap holds 
business cards; 
the memorandum 
pad is held in place 
by a Galantiere clip. 


“Grippit” a Novel Ad- 
hesive. 
“Grippit” is a non-wrinkling 
adhesive that seems to have a 
universal application. It sticks 
paper, cloth, metal, leather, rubber 
and wood. The manufacturers, Dewey 
& Almy Chemical Company, Cambridge, 
Mass., claim that it does not smear or soil. 
Any excess can be rubbed away with the fin- 
gers, cleansing the surface in the operation. 
This product is packed in twenty-five-cent col- 
lapsible tubes, and sold in counter display cartons 

containing one dozen. 


Forget your quota—set your own goal.—The N. C. R. 
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No. B 70 
“CLIMAX” 


Wire Letter Tray 
Size 10’ x 14” x3” 


With Rubber Feet 


; 
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Woven with Twe or “Doable” Wires 


No. B 69414 
Waste Paper Basket 
Solid Tin Plate Bottoms 
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No. B 1693% 


Extra Large Waste 
Paper Basket 


Solid Tin Plate Bottoms 
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Dollars in profit for the 
Dealer and many dol- 
lars’ worth of satisfac- 
tion for his customers. 
The “Bar Bee” buzzes 
busily in any kind of 
an office. There isn’t a 
drone in the line, 
though there is a “Bar 
Bee” made for every 
conceivable busi- 
ness use. 


Waste Baskets of all 
grades and sizes—spe- 
cial shapes — light and 
reinforced wire. 


Correspondence trays 
of different grades and 
capacities; all with 
rubber feet to prevent 
desk scratching. 


We want to tell you 
more about these live 
wires—may we? 


Barbee Wire & Iron 
Works 


Conway Building Chicago, Ill, 


No. B701% 
“Acme” Rail- 
road and 
Commercial 
Letter Tray 


ad (Patented) 
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Domestic Postal Rates to Spain. 


Press reports in December indicated that the American 
Manufacturers’ Export Association was advised that all 
Latin-American countries, Spain and the United States, 
through their delegates assembled at the convention of the 
Postal Union, recently held in Madrid, Spain, entered into 
an agreement to make the postal rates between these two 
countries uniform. The new rates will cover first, second 
and third class mail. Rates from the United States will 
be the same as those now effective on domestic postage. 
The advisory board of the International Parcel Post, which 
met in Washington last week, announced to the associa- 
tion that the new rates will be adopted January 1. 

Arthur Williams, export manager of the Woodstock 
Typewriter Company, has been active in urging the ex- 
tension of overseas correspondence through the reduction 
in the rate. Commenting on the item above Mr. Williams 
said: “I sincerely hope that this report is quite correct 
and that the new arrangement may go into effect on or 
about January 1, and that it will cover all Spanish-Ameri- 
can countries as well as Spain itself. This will be a tre- 
mendous foreward step toward holding and increasing the 
business of the United States in these countries.” 


Eberhard Faber’s New Booklet, “Pencils—How 
They Are Made.” 


Eberhard Faber has recently published the third and 
revised edition of this most interesting pamphlet which 
contains among other things a presentation of (1) the 
early history of the pencil; (2) the history of the pencil 
industry in America; (3) how pencils are made—steps in 
their manufacture. 

The entire process of the making of the pencil from the 
raw material to the finished article is described. 

Part of the booklet is devoted to the subject of the 
grading of the drawing and commercial pencils, and 
finally there is a description of the manufacture of rubber 
erasers and rubber bands. 

The booklet was not edited so much for the purpose 
of producing an advertisement of Eberhard Faber’s goods, 
but rather with the object of presenting to the public a 
clear and concise picture of the history of the pencil 
industry. 

It’s a publication interesting to grown-ups as well as 
children and serves as an excellent pamphlet for distribu- 
tion among the schools and for general educational work. 

Copies may be obtained by applying to the Advertising 
Department of Eberhard Faber, 37 Greenpoint Avenue, 
Brooklyn, New York. 


Novel Drinking System Keeps Carter Folks From 
Being Thirsty. 








Clean Cold Water Without Ice 





The Carter's Ink Company report the installation of an 
unusual drinking system in their factory at East Cam- 
bridge, Mass. 

The water supply is drawn from the city system to a 
filter. It is then passed through a cooling tank where its 
temperature is reduced by a novel piece of machinery. 
This resembles a dumb-bell—a shaft with a ball on each 
end. These balls contain acids which perform their func- 
tion of cooling the water when they are in motion. A 
thermostat controls the temperature of the water. When 
it is too warm it sets the machinery in motion and it con- 
tinues so until the water has been reduced to its proper 
temperature. The water then passes into a storage tank, 
where a pump keeps it circulating through heavily insu- 
lated pipes between the twenty sanitary drinking stations 
located in convenient spots throughout the factory. 

The installation work was handled by the Johns-Man- 
ville Company, from their local office in Boston. 





Man Power More Effective. 


About ten months ago The National Cash Register Com- 
pany began a weeding-out process to eliminate inefficient 
workers. At that time the Dayton plant had 6,600 employees. 
Ten per cent of the workmen have been dropped, and a num- 
ber have been replaced by better men. The force remaining 
has actually increased production over the records when the 
factory personnel was at its maximum. The standards of 
skill and proficiency required by the employment department 
in considering applicants have been raised considerably. 
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‘The Nasters’ 
3—Line—~_» 
} INCENTRATE! That’s the safe 


and Sane course to follow in 1921. A 


CO) 


. 
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good place to begin is on your office chair 






line. The Master’s Line offers you this A 
opportunity as does no other. / Mots. eed Mae 
No vuneceseors 
° ° nd = pee uped Brees Pap 
The Master’s Line of Office Chairs \ sais" Eeatheroacks 

grammed, 
Is So Complete \ 

You Need No Other Line 


In Order to Meet Competition 






Instead of a few numbers from this 
maker and a few from some _ other 
maker—concentrate on one line—The 
Master’s Line—with never a chance of 
“losing out” to competition, either on a 


ee ee ee ee eZ 


fie 
price or quality basis. By P 
And, too, concentration eliminates the possi a 
bility of a “top heavy stock” and the accumu i 
lation of odds and ends. Yes, indeed there are : i i 


many advantages in concentration. 


The Master’s line offers more and broader 
possibilities for the dealer than any other 
one line. Plenty of valuable territory is 
available. Write for full information. Do 
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it today—tomorrow may be just too late. : 
Pe 5 A 


The Taylor Chair Company 














Bedford, Ohio 
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RISHEL DESKS 


: Flat Top Roll Top 
i Typewriter Office Tables 


Write for Complete Catalog and Price List 
MANUFACTURED BY 


J. K. RISHEL FURNITURE COMPANY 


WILLIAMSPORT, PENNA. 
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Meetings and Dinners. 
(Continued from Page 66.) 


Annual Meeting Cincinnati Furniture Exchange. 


After missing two annual dinners on account of the 
world war, the Cincinnati Furniture Exchange assembled 
at the rooms of the Business Men’s Club to hold their an- 
nual election and dinner on the fourteenth of December. 
The assembly opened with the election of twenty directors, 
and resulted in the choice of the entire regular ticket. 
After a grand march had been formed, the dining hall was 
sought and an excellent meal was served, President Albert 
Schirmer acting as toastmaster. Cigars were passed and 
the toastmaster introduced Judge Frank R. Gusweiler of 
the Superior Court of Cincinnati, who made an eloquent 
address on the progress of the furniture trade, compli 
menting those assembled. The toastmaster then intro 
duced Judge William Alexander, of the Municipal Court, 
and a great favorite with the furniture men; State Senator 
Charles F. Harding followed with an eloquent talk; Rob- 
ert K. Chapman succeeded him in a short talk, followed 
by Paul Schirmer, Sr., a former president of the Furniturs« 
Exchange and father of the president At the conclusion 
cf the speeches there was vocal and instrumental musi 
and at a reasonable hour the meeting adjourned until the 
regular meeting at Ahlbrand’s Hall on the twentieth 


The Regular Meeting. 


The regular meeting of the Cincinnati Furniture Ex 
change was called to order by President Albert Schirmer 
and the Special Meeting of the Manufacturers, on Novem 


ber 9, was approved. The minutes of the meeting of the 
Directors and the Industrial Committee on December 2 
were also read and approved, as were those of the regular 
meeting The secretary read a letter from Elmina Schmit, 


thanking the Furniture Exchange for the floral tribute sent 
to the bier of her father, Henry Schmit, one of the orig- 
inal members of the Cincinnati Furniture Exchange, and 
on whom many honors had been bestowed. On motion 
the letter was ordered filed and the secretary instructed to 
send a letter of condolence. In connection with the death 
of Henry Schmit, President Schirmer stated that he had 
appointed the following members to act as official pall- 
bearers for the Exchange: Joseph Scheid, Henry Hoffeld, 
J. F. Dietz and John Klinker. In regard to the committee 
appointed to attend the Chamber of Commerce meeting 
of the Industrial Division, on the eleventh of December, 
1920, President Schirmer stated that John Dornette, Jr., 
would give full details at the next meeting. The resigna- 
tion of J. E. Dulweber was read, stating that as he is now 
associated with the Thompson Hardwood Lumber Com 
pany, who are members of the Exchange and will continue 
so, it would not be necessary to continue his individual 
membership. The resignation was accepted. On motion 
cf Frank B. Wersel, Jr., seconded by Clifford H. Dornette, 
the Entertainment Committee was empowered to pay 
urgent bills. The meeting then adjourned and a meeting 
of the newly elected Directors was called. After organizing, 
the following officers were elected to serve during 1921: 
President, Albert Schirmer; first vice-president, Clifford H. 
Dornette; second vice-president, George W. Schutte, Jr.; 
treasurer, Fred W. Stille; secretary, Herman B. Kemper. 
The newly elected officers and Directors were instructed to 


be at the next regular meeting in January and be obligated 
es Ss 


A meeting of Directors and the Industrial Committee of 
the Cincinnati Furniture Exchange was held at Ahlbrand’s 
Hall on December 2, 1920, to consider the Constitution 
and By-laws of the Industrial Division of the Chamber of 
Commerce, and to appoint delegates to the general meet- 
ing. John Dornette, Jr., and President Albert Schirmer 
were selected. 


Queen City Furniture Club Election. 

The annual meeting and election of the Queen City 
Furniture Club of Cincinnati was held at Hoelscher’s Hall 
December 9, 1920. A dinner and a general good time were 
enjoyed. The following officers were elected to serve 
during 1921: President, O. B. Dieckman; vice-president, 
George H. Leugers; treasurer, Albert Ficks; secretary, 
Alfred Lammers. Directors: Egidius Kuhlmann, George 
Zurborg, Raymond Franke, Paul Schirmer, Jr., George H 
Monte rv. 


California Wholesalers Met Last Month. 
The Wholesale Stationers’ Association of California 
held a meeting at Los Angeles early in December. 








Unexplored Sales Possibilities 


They exist and can be discovered if your 
windows display 


“Esco” Office Specialties 


Every office worker is a prospect, as com- 
fort in the office is as desirable as comfort 


in the home. And “ESCO” products help 


to “dress” an office. 





**Esco’’ Chair Pad 





**Esco”’ 
Chair 
Cushion 


‘*Esco”’ 
Office Chair Cushions 
and Cushion Pads 


Made of all wool felt top in brown or green and 
Chase imitation leather bottom in black or spanish 
with cushioned hair filling. 

The cushion is one and one fourth inches thick, 
button tufted with welted edges. 

The cushion pad is three fourth inches thick, not 
tufted; with edges bound. 

Styles and sizes to suit every need. 


“Esco” Office Chair Felt Pads 


The “‘A”’ quality is all wool felt in rich brown, 
green or maroon. 

The “B” quality is wool and cotton mixture in 
brown only. 

Genuine leather straps are used for fastening. Made 
in all sizes three sixteenth inches thick. 

The “ESCO” line also includes typewriter pads, 
inkwell pads, chair back rests and desk discs. 
Your guide to good business is the printed matter 


on the “ESCO” line. Write for it today. 





Economy Seat Company 
3132 So. Canal Street, Chicago 


Pacific Coast Representative: C.E. Davis, Empire Bldg., Seattle, Wash. 

a ~'% & ene Unien Stationery Company, 777 Broadway, New 
York, N. Y. 

Southern Representative: E. V. Bogart, 1218 4th National Bank Building, 
Atlanta, Ga. 
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In Other Lands. 
(Continued from Page 28.) 


Office Equipment Conditions in Italy. 


By Raoul Kotzian, Agent for Several Leading American 
Products at Milan, Italy. 


sale of typewriters and related lines; in sales though 

there was a perceptible weakening towards the end of 
the year, owing, partly to the political situation of the 
country, which in November reached its most critical stage. 
Fortunately, however, the signing of the “Treaty of Ra- 
pallo” caused a decided improvement, brightening the gen- 
eral outlook and opening up normal relations with Jugo- 
Slavia through the recognized actual position of the fam- 
ous city of Fiume. Also, the internal agitations which 
seemed, for a time, very serious, helped to create a feeling 
of uncertainty in commercial circles; the rapid solutions 
of these agitations, go to prove once more, that one should 
look on this country from a very optimistic point of view. 

Metaphorically speaking one may say that Italy is to 
be likened unto a vessel which, traveling through waters 
beset with dangers and excitement, has never for one 
instant lost her sense of solidity and sea-worthiness. From 


ITALY, 1920 has been another good year for the 

















RAOUL KOTZLAN, Agent for L. C. Smith & Bros. Typewriter 
Co. and Other American Concerns. 


a financial point of view, however, we have still a long 
way to go before matters will be again on a proper foot- 
ing. At present, the metallurgical industry, which had 
reached an exceedingly high grade of development beyond 
the real possibilities in relation to raw material, is feeling 
the strain of readjustment most keenly. Those manufac- 
turers, who, during the war were protected by special 
Government proviso, cannot now compete with the old 
established firms and are bound to go under as quickly 
as they sprang up. Those factories instead, which have 
maintained a firm position are endeavoring to introduce 
new ideas and many will, undoubtedly, undertake the 
manufacture of typewriters and other office appliances 
which are now imported from America. Two or three of 
these are already preparing to set up typewriting machine 
factories, which will be added to those already existing 
and which have found a noteworthy sale on the Italian 
market. In any case, the attempts on the part of local 
manufacturers, which are, for many reasons, fairly well 
supported, cannot have any great influence on the sale 
of American typewriters, which still represent almost the 
total sales in Italy. 

I, in my work as agent in Italy for one of the best known 
American typewriters, am happy to state that I have 
been able to secure an ever-increasing number of sales, 
and I believe that all the agents of the principal American 
typewriter firms will always find Italy a profitable field 
for action, whatever local competition may spring up. 

Next year will undoubtedly see the revival of competi- 
tion between the typewriter concerns. The various agents 
here have been for sometime now amply supplied with 
machines and the demand is no longer so intense as dur- 
ing former years. One begins to notice a rivalry in ad- 
vertising which is now very largely spread and under a 
variety of forms. 

Rebuilt machines tend to attenuate in prices and only 
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The Acme Stapler is made in four 
models, completely covering every 
possible requirement of modern of- 
fice practice. The usual office or- 
ganization is such that one or more 
of each size can be sold to a large 
office. The staple sales are auto- 
matic, and should yield a good an- 
nual volume of business for every 
stapling machine sold. 


The Acme Family 


The Acme No. 1—For heavy duty. A 
powerful toggle forces the heavy staple 
through thick documents, carpet sam- 
ples, roofing, etc. Holds 100 staples. 


The Acme No. 2—A utility machine for 
general purposes. Drives a broad, flat 
staple through thick, tough stock, yet 
binds thin paper without mutilating it. 
Holds 50 staples. 


The Sure Shot—An old favorite, reliable 
even when used by everyone around the 
office. It is the most economical ma- 
chine for permanently fastening papers, 
etc. Holds 100 staples. 


The Midget Binder—Takes but little 
room on the desk, and serves a wide va- 
riety of purposes. Sell one for every 
active desk in an office. Holds 100 staples. 


If you don’t realize the wide field of 
utility and sales possibilities of Acme 
Staplers, write us for information. 


Acme Staple Co., Ltd. 


1643-47 Haddon Avenue 
Camden, N. J. 


London Agents: Kado Company 


Canadian Agents for Scandinavia 
Representatives and Finland: 
Ernest J. Scott & Co. Foreign Trade & Export 
59 St. Peter Street; Company, 206 Broad- 
Montreal way, New York, 
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= ery Cutie Wants One 


MopERN BUSINESS methods require the use of address 
books for keeping an accurate record of names and ad- 


dresses of customers. This information is very valuable 


when mailing literature, and for numerous other purposes. 
Every business house is a possible customer for several 


of these handy books. 


B & P INDEX RECORDS 
OR ADDRESS BOOKS 


are a profitable line for every stationer to handle, and one in which 
the sales possibilities are large. Index books were originally designed 
as a companion book to the ledger, but today they are used in every 
business office or any place where a record is kept of names and 
addresses. 

We make them in various styles of binding, from the press board 
covers to the tan vellum de luxe covers, and in a wide range of prices, 


from 20 cents to $6.00. 


BooruM & PEASE COMPANY 
NEW YORE 
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The Advertised Goods 
in Your Store 


Are 90 Per Cent Sold 


UPPOSE there are two stores selling 
office appliances in the same _ neigh- 
borhood and in equally good locations. 
—one carrying advertised goods, among 
them the Shaw-Walker “Built Like a Sky- 
scraper” Filing Equipment 


—the other carrying non-advertised, un- 
known equipment. 


Which store gets the business? 


There is no question in your mind as to 
which one. 


There’s no doubt in your mind that adver 
tising creates consumer demand. 


Or that when the advertising is continu- 
ous, the demand is continuous, and more in- 
sistent. 


Shaw-Walker Filing Equipment, with its 
nationally known slogan, “Built Like a 
Skyscraper’, is sold solidly to that part of 
the public using filing appliances. 


All you have to do is feature the Shaw- 
Walker line in your store. 

If you would be interested to know our 
complete proposition to dealers, drop us a 
line and we'll send a representative direct 
to you. 


SHAW-WALKER 


Complete Lines of Filing Equipment in Steel and Wood, 


New York 
St. Louis 
Pittsburgh 


Minneapolis 


and Indexes for All Files 


Chicago Philadelphia 


Washington 
New Orleans 


Factory and Home Office, Muskegon, Mich. 
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class finish can maintain a good 


that 


thos have a first 
position on the market. 

\s regards the sale of typewriter accessories, such as 
ribbons and carbon paper, competition in these products, 
which are manufactured in almost all countries of Europe, 
is keen for the American article which has to stand up 
against a difficult obstacle, viz.: very low prices of the 
European products. 


any agents have vied with each other in selling at 
extremely low prices; thus the buyer has become accus 
tomed to tolerate a bad quality. At the same time the 
indisputable superiority of the best American ribbons and 
carbon paper is recognized without question by a larg: 


number of buyers, which goes to show that an effort on 
the part of the dealers to push the American lines, would 
obtain favorable results, as I myself have proved in the 
sale of the products of a widely known concern at Park 
Ridge, N. J.. whom I represent exclusively on this market. 

With regard to other office appliances, there is a marked 
sale now of adding, calculating, and all types of duplicat 
ing machines, for the most part of German manufacture. 
The calculating machines of the “Odhner” type have a 
specially good sale here on account of their price and also 
them have reached a grade of perfection 
American manufacture do not 


some of 
those of 
yet. 

The selling possibilities of other articles, 
furniture, are rendered almost impossible, not only owing 
to the high prices as compared with those of, local pro 


because 
which seem to 
possess as 


as ornce 


such 


duction, but also to the cost of transport and custom 
duties, which are excessive. Still, I believe that very 
shortly these difficulties will be lessened in a way to en- 
able the superiority of the American standard office furni- 


ture to become known and appreciated on this very im- 


portant market as it is elsewhere. 


Market for Typewriters in Saloniki. 


Commerce Reports prints a communication from Nels 


E. Anderson, Saloniki, Greece, on the market for type 
writers He states that typewriters of American make 
enjoy a very good reputation in Saloniki and are being 


used extensively by local concerns. Before the war most 
of the machines in use were of German manufacture, but 
during the war only American typewriters were imported. 
At present there seems to be a demand for the German 
machines, the Adler, Ideal, and Erika, which are well- 
established trade-marks. No other European typewriters 
are used in the city, but British manufacturers are said to 
be trying to enter the field. New typewriters are being 
sold at present (September, 1920) for from 1,000 to 1,300 
drachmae (rate of exchange nine drachmae to the dollar) 
each, all duties paid. The price paid for rebuilt machines 
is two-thirds the value of a new typewriter. If high- 
grade rebuilt typewriters are introduced, it is believed 
that there will be a growing demand for them, taking into 
consideration the lack of machines in the Saloniki mar- 
ket. Up to the present very few rebuilt machines have 
been imported, and not in sufficient number to determine 
whether these have been found satisfactory. In the opin- 
ion of local typewriter dealers some 100 to 150 machines 
could be absorbed on the local market annually. 


Conditions in German Pencil Trade. 

A downward tendency in the cost of raw materials is 
noted by the Lead Pencil Makers’ Union of Nuremburg, 
Germany. A report states that the cost of raw materials 
is thirty to fifty times that of pre-war years. Wages run 
ten to twelve times higher. The total cost of production 
runs from fifteen to twenty times what it was before the 
war. The price of pencils in Germany is now but nine 
to twelve times the pre-war figures, so the profit is less 
in accordance. 


Utrecht International Fair. 


The fifth fair at Utrecht, Holland, is to be international 
in scope. Four previous fairs have been limited to na- 
tional exhibits. The Jaarbeurs, as it is known, will be 


There is a classification covering 
paper, office requisities and appliances. The official cata- 
logue, issued before the fair, will be printed in Dutch, 
English, French and German. <A permanent exhibition 
building is in course of erection. 


held September 6-16. 
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THE 
SEMI-HE 
PENCIL 


has won popularity through 
quality alone. It is sold 
from coast to coast by the 
best stationers. 
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MADE BY 


PENCIL EXCHANGE 


JERSEY CITY, N. J., U. S. A. 
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The 





Small 


Compact 


Practical 


Has 84 characters; takes paper 
103 inches wide and writes a 
line 8 inches long. 


It is equipped with all essential 
devices, and keyboards for 
nearly all languages. 


Attractive Terms to Dealers 


American Writing Machine Co. 


449-455 Central Avenue 
NEWARK, N. J., U.S.A. 

















Turkish Typewriter Man Sends Son to U. S. 


Kh. Kroubalkian, general agent for the Royal Type- 
writer Company at Constantinople, Turkey, has sent his 
youngest son, Gilbert, to the United States where he will 
enter the Royal factory for the purpose of studying type- 
writer mechanism and organization work. 

Mr. Kroubalkian has represented the Royal in Turkey 
for sixteen years. His firm was established twenty-five 
years ago and represents American concerns generally 








GILBERT KROUBALKIAN, SON OF ROYAL DEALER AT 
CONSTANTINOPLE, WHO COMES TO THIS COUNTRY TO 
STUDY MECHANICS AND ORGANIZATION. 


Gilbert Kroubalkian, whose portrait appears herewith, 
is a prepossessing young man, seventeen years of age 
Office Appliances extends him greetings and a welcome to 
the United States and feels sure that he will achieve in 
full measure the object for which his father sent him to 
this country. 


A Pleasant Word from Japzn. 

Office Appliances received some weeks ago a copy of 
the Japan Advertiser, Tokyo, under date of Friday, Octo- 
ber 13th. The Japan Advertiser is a thoroughgoing news 
paper, splendidly edited and excellently printed. The 
number to which we refer contains as a supplement a most 
interesting and well-written account of the close of the 
convention of the World’s Sunday School Association held 
in October in Tokyo. This report is richly illustrated with 
photographs of the men and women prominent in this 
world event. A day by dav story of the convention is 
given with extracts from the Japanese press, expressing 
cordiality toward the convention and the purposes of the 
association. An instructive sketch of the history of Chris- 
tianity in Japan from 1549 to 1920 is given on the third 
page. 

The fact that the fine new convention hall at Tokyo 
burned to the ground before the World Convention opened 
was a misfortune, but in no way did it interfere with the 
success of the great gathering, although it did, of course, 
oblige the delegates to utilize quarters that were less spa- 
cious and convenient than would have been afforded by 
the convention hall in which it was hoped to hold the 
meetings. 

There is so much in this voluminous and beautifully il 
lustrated report that it is impossible to cover it in an ar 
ticle of this character. We are grateful, however, to our 
friend Fujio Mamiya of T. Kurosawa, Ginza, Tokyo, Ja 
pan, for remembering us with this convention number of 
the Japan Advertiser, for it records an historical event, 
which will, we trust, prove to be of political as well as 
religious importance. 

Mr. Mamiya by the same mail sent us a copy of a book- 
let he wrote entitled “Glimpses of Unfamiliar America.’ 
This booklet is written’ in Japanese and English and gives 
an interesting account of Mr. Mamiya’s impressions of the 
United States during his visit some four years ago He 
opens with his impressions of Syracuse and of the L. C. 
Smith & Brothers Typewriter Company, whose machines 
his company distributes in Japan. He pointed out the per- 
fect organization of the factory, the careful cleanliness of 
the work shops and the orderliness which is maintained, 
and finally, the faithfulness of the workmen. He also 
quotes his article, which was printed in Office Appliances 
at the time of his visit to the United States in April, 1916. 
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Huyler’s Bill and Post Big Holiday Rush 
of Orders Without Overtime on 
Elliott- Fisher Machines 


This giant candy concern has successfully demonstrated how 


Elliott-Fisher Machines lower office expenses. 


Twelve 


thousand active accounts are handled on only five machines. 


UYLER’S 


mendous avalanche of 


have a tre- 


orders at certain times of the 
year. These orders must be 
filled promptly, and all book- 
be kept on 


time to avoid mistakes, losses, 


keeping must 


and delays in collections. 


Elliott- Fisher Bookkeeping 
Machines met the full needs of 
billing and posting for Huyler’s 
some years ago. No matter how 
fast the business comes in from 
their 12,000 active accounts, in- 
cluding their 70 branch stores, 
handled promptly and 
without extra help or overtime. 


it 1s 


Under pen-and-ink methods 
the billing work alone would 
require more people than are 
now employed in the entire ac- 
counting department. 


Handles all billing work 

Every one of the thousands 
of orders requires an original 
bill and five carbon copies, 
and these bills average from 
15 to 20 items each. Three 
Elliott-Fisher Machines take 
care of all Huyler’s billing, 
making all copies at one 
writing, with carbon copies 


always clear and in register. 

These same carbon copies 
serve as guides to the ship- 
ping, checking, and other 
departments, and their clear- 
ness and complete readability 
help speed the shipping as 
well as protect Huyler’s and 
their thousands of customers. 

Work proved as written 

In the posting department 
the work is also handled on a 
one-operation basis. Ledger- 
card, proof sheet, and statement 
are written at one time, and 
every total is automatically 
proved as written. 


The flat writing surface of 


Elliott-Fisher Machines _per- 
mits the rapid handling of all 
kinds of forms, from cards to 
bound books 


Any number of carbon copies 


loose-leaf and 


can be made, every one of 


which is clear and in perfect 
register. 

The posting department re- 
quires but two Elliott-Fisher 
Machines. There is no time lost 
at the end of the month getting 
a trial balance, because the 


Elliott-Fisher method keeps all 


accounts in daily balance. It is 
the only mechanical system of 
bookkeeping that completely 
proves the work as it is written. 

Elliott-Fisher Machines meet 
present-day business conditions 
by minimizing office expenses 
and by maintaining accuracy in 
accounts, showing, without ex- 
tra work, all the facts and 
figures of stocks, cash, credits, 
and every other detail of a firm’s 
liabilities and assets. 


For every kind of business 


These machines are adapted 
to the small store just as much 
as to the giant retail, wholesale, 
and manufacturing concerns, 
banks, railroads, and other pub- 
lic service corporations. 

Let us send you a booklet 
describing the use of Elliott- 
Fisher flat writing machines in 
your business. 

One of our representatives 
will be glad to call upon you — 
without the least obligation. 


Evuott-FisHer COMPANY 
Harrisburg, Pa. 
Branches in 100 Principal Cities 


Elliott-Fisher 


Flat-Bed System of Accounting — Bookkeeping —Billing — Recording 
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THE 100% SALESMAN 


A New Device for Increasing Sales 


Without Extra Sales Effort 


LWAYS Attentive—Always in the store— 
Always courteous and Always satisfied 
with the job. 


Twenty-six inches high; enameled in French grey 
with labels in three colors and gold; exhibits 8 boxes 
of Eaton’s Highland Linen. Advertising matter can be 
inserted in slots at top and sides. Revolves under air- 
currents from an electric fan. Usable for counter or 
window display. Price $2.50. This is less than cost to us. 


Sent with shipment of other goods or express collect. 
If you have not put in your order for one of these 
labor savers, write to 


DEALER SERVICE DEPARTMENT 


EATON, CRANE & PIKE COMPANY 
New York Pittsfield. Mass. 


NEW YORK CHICAGO 
225 Fifth Avenue 100 So. Michigan Avenue 
PHILADELPHIA — 1024 Filbert Street 
BOSTON SAN FRANCISCO 
8 Winter Street 770 Mission Street 
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London Branch for Shaw-Walker. 


Shaw-Walker has just organized a new company in Lon 
don at 8 Seaford street, W. C. 1., for the distribution of 
their products throughout Great Britain and Ireland. With 
a constantly growing foreign business the need was felt 
for establishing some central agency to give closer and 
better connections with the English market. 

The London branch, which is an exclusively wholesal: 
establishment, will constitute a distributing center from 
which to serve retail agents throughout the British Isles 
A great many retail connections have been made to date 

The new company has undertaken the assembling of } 
wood files on a large scale, which makes it more than a 
mere sales office. Furthermore, as soon as the requisite 
facilities shall have been acquired, the London company 
will manufacture Shaw-Walker wood filing equipment in 
all styles as completely as in the home factory at Mus- 
kegon, Mich. 


Some South African Window Displays. 

They believe in window displays even in far away South 
Africa and practice the art with skill and precision. In 
fact our South African friends are up to date and are among 
the most energetic and successful boosters for office equip- 
ment in every line. The white population of South Africa, 
of course, is not so numerous as the area of that tremen- 
dous country would lead one to imagine, but the white 
people who do live there believe in having things modern 
about them in their offices, shops and homes. Conse- 


« 


News | 


PEMELS p 





PENCIL WINDOW, REMINGTON TYPEWRITER AGENCY, 
JOHANNESBURG. 


quently, South Africa is one of the best markets in the 
world in proportion to the number of buyers who liv: 
there. Of course, the blacks are not conspicuous as users 
of office machines or other appliances of civilization. The 
illustration here reproduced shows a window display made 
by the Remington Typewriter Agency of Johannesburg. 
This cut is used by courtesy of the American Lead Pencil 
Company and shows conclusively that our brethren in 
South Africa are not behindhand in the art of forceful 
window decoration. Goods shown in this window are of 
world-wide distribution and are found in almost as many 
places as the tin containers in which the Standard Oil 
Company ships its products. 

Three other illustrations were sent showing pencil dis 
plays of equal excellence.made by A. Harrison at Bulu- 
wayo; D. S. Scott & Co., Port Elizabeth, and the Chris 
tian Literature Depot at Cape Town. = 
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Another NEW Product For 


STEEL 


The LINE with a Future 











An ALL-STEEL File and Vault Table 


HIS table is another piece of efficiency equipment for the file department and a real 

convenience for vaults. Three uses illustrated—many more will develop. Easy- 
rolling, right height for use while standing and rigidly constructed. 39 inches high, top 
is 16x24 inches, shelf 14x22'% inches, 25 inches above the floor. Baked-on olive green 
or maroon enamel finish. 

A good running-mate for our File Stool and a valuable addition to the Uhl Steel 


Line. Literature and prices ready, now. 




















File Clerk seated on Uhl Steel Looking for  correspondencs Showing sorting tray used 
File Stool, working from shelf stand alongside drawer, from which in connection with stand. 
on stand, into lower two draw folder has been withdrawn Con Fits in with any filing sys- 
rs of fi venient and restful tem 


The Toledo Metal Furniture Company 
1240 Hastings Street, Toledo, Ohio 
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manufacturers? 





Canadian Distributors 




















ELDORADO 


the master drawing pencil” 


S it not a fact that the 
good opinion held by your 
customers on Eldorado 

pencil reflects credit upon you 
as a merchant just the same 
as it reflects credit upon us as 


JOSEPH DIXON CRUCIBLE CO. 
| Pencit Derr. 98 J, Jersey Crry, N. J. 


A. R. MacDougall & Co., Ltd., Toronto 










AF 


Made in 17 leads— 
one for every need 
or preference. 




















Are You | 
Handicapped 
by 

Old Methods — 


? 








The smallest retail business should be conducted along methodical or scientific 
lines if it would escape stagnation and bankruptcy. 

The dealer should know at least once every 24 hours ‘how his business stands: 
otherwise he is walking in darkness. Here is the remedy. 


THE PERPETUAL 
INVENTORY 


is an exposition of approved methods whereby at any time the progress of sales, the 
condition of any item of stock, goods ordered, received or sold, is accurately and quickly 
ascertained. 

This PERPETUAL INVENTORY will be found simple, absolutely dependable, and 
applicable to any retail stationery or equipment business. There is no red tape or 
necessity of extra help. 

It will be found the heart of merchandising. It aids sales by keeping the stock up 
to date, prevents overbuying, and points daily and unerringly to the stock that should be 
moved quickly. 

With the idea of spreading the good work, we have published a book, condensed 
and right to the point, in the hope that it will prove an aid to those who are seeking 
“the way out.” Size of book. 7}x5} inches; printed on heavy book paper; by Agnes 
Sampson Addie, a well known and recognized organizer and system builder. Price 
postpaid, 50 cents. 
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Efficiency Exhibition at London. 


The efficiency exhibition arranged by the London Daily 
Mail at Olympia February 10-26 will demonstrate the 
— al means by which a higher standard of efficiency 
can be obtained in production, distribution and transport; 
in buying and selling; in the use of labor, machinery, and 
raw material; in the work of the factory, warehouse, 
office and shop. New ideas, new methods, new inventions 
will be brought to Olympia by progressive firms and asso 
ciations, and there the commercial and industrial com- 
munity and the public will be able to study them in actual 
operation. The show will be divided into the following 
main sections: Scientific efficiency (research, inventions, 
motion study, chemical processes); industrial efficiency 
(factory planning, equipment and plant, tool conservation, 


waste elimination, employees’ welfare); commercial effi- 
ciency (organization, costing, office equipment, insurance, 
warehousing); distribution (printing, advertising, art 
services, publishing, retailing); civic and national efficiency 
(education, physique, shipping, traffic, fire, police, road 
signs, safety first); and personal efficiency (specialists’ 
colleges, languages, mind training, travel, etc.) 





British Industries Fairs. 


Fairs to be held simultaneously at London and Birming 


ham February 21 to Marth 4 have announced their clas- 
sifications. Those of interest to this field are indicated 
The lists for the cities, and the addresses of the officials 


in charge are appended: > 


London—Paper, stationery and stationers’ sundries; ad 
dress Secretary British Industries Fair, 35 Old Queen 
street, London, S. W. 1. 

Birmingham, England—Metal furniture for house, shop, 
office, garden and camp; india rubber goods for indus- 
trial and household use; address Secretary, Chamber of 
Commerce, 95 New street. 

There is also to be a fair at Glasgow, but the classifi- 
cations are barren of interest to our field 

Commercial Fair in Brussels in April. 

The second annual commercial fair will be held at 
Brussels during April, in the buildings of the Cinquante- 
naire. Exhibits will be separated into thirty-six classifi- 
cations. Paper and cardboard, including products, ma- 


chinery and raw material, will be in Section 20. Section 21 


includes books, periodicals and office supplies. Applica- 
tions, to include listing in the official catalogue, should 
be sent to the Foire Commerciale de Bruxelles, Brussels, 
Belgium, before February 1. The sphere of influence in- 
cludes Belgium, Northern France, Holland and Luxem- 
burg 


Peruvian Import Changes. 


A number of changes have been effected in the import 


duties of Peru, which applied October 15, 1920. This 
field is affected in two instances. 

Tariff No. 837—Typewriters with keyboard, each 1.00 
sol (old rate 20.00 sol); Typewriters without keyboards, 
each, 1.00 sol (old rate, 10.00 sol). 


Tariff No. 560—Envelopes, ordinary, per kilo gross 
weight, .25 sol (old rate, .24 sol). 

The sol is $0.486 

H. L. Zimmerman in Business in Chicago. 

H. L. Zimmerman, who has been credit manager- for 
the Wilson-Jones Loose-Leaf Company, Chicago, IIl., has 
established himself as a wholesale and retail stationer. He 
is a partner in the firm of Zimmerman & Nierman, bank 
floor, 226 West Adams street. Mr. Zimmerman will spe 
cializé on loose leaf devices and supplies. The business 
will cater to the general requirements of business houses 


for commercial stationery and specialties. 


Council of National Defense Report. 


The fourth annual report of the United States Council 
of National Defense has been distributed by the Govern 
ment Printing Office. It covers the activities of the Coun 
cil for the year ended June 30, 1920. 

Harry G. Wemple, formerly manager of the Remington 
sub-branch at Madison, Wis., is now acting in a similar ca- 
pacity at Rockford, III He is in the territory of the Chicag 


office. 
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Adaptability 
Durability 
Style 


The Byron Typewriter Cabinet is not merely 
another “‘desk’’ or an improvement on other 
“desks”, but a cabinet of convenience—setting 
a new standard to which your customers will 
readily attest. 


The office furniture dealer contemplating 1921, 
owes it to himself and to the prosperity of 
his business to take advantage of the earliest 
opportunity to investigate this line. 


A new catalogue, with pictures and detailed 
descriptions of all Byron sizes is now ready for 
the mails. Shall we send you a copy? 


BYRON TYPEWRITER CABINET COMPANY 


Woodland Avenue 


Louisville, Kentucky 
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There is nothing 


surprising about 
the success of the 


Victor Adding Machines 


They simply have 
everything the cus- 
tomer wants-—-and 
so the customer Buys. 


Pric> of listing model $135.00 


Write for our illustrated 
catalogue 


Victor Adding Machine Co. 


817-825 West Washington Blvd., CHICAGO, U.S. A. 
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Mr. Mitchell Visits Mexico. 


Kansas Stationer Presents Another View of Mexican Sit- 
uation.—His Ideas About Business Conditions in 
the Southwestern Part of the United States. 





Charles L. Mitchell, 
d presi- 
dent of a number of organizations, including the Kansas 
Stationers’ Association, Mid-West Division of the Na- 
tional Association and the Topeka Press Club, attended the 
inauguration ceremonies of General Obregon as president 
of the Republic of Mexico. Mr. Mitchell went as the chief 
of the personal staff of Governor H. J. Allen of Kansas 
He tells us that he had a most enjoyable time and will al- 
ways look back upon it as one of the high-lights of his 
experience. 

About 3,000 Americans attended this inauguration, and 
Mr. Mitchell believes that the attendance of such a number 
of people from this side of the border will have a certain 
happy effect upon the relations of the two peoples, helping 
to establish the confidence of the Mexican people in their 
present chief executive, for should the Obregon government 
fail, it is difficult to predict what the future would hold 
in store for Mexico. Continuing Mr. Mitchell 

“T believe with every other American who witnessed the 
inauguration and had the privilege of meeting General 
Obregon that he is absolutely sincere in his purpose and 


Ssec- 


About the first of last month 
retary of Crane and Company, Topeka, Kansas, a1 


1 
} 


id 
Said 


that he has surrounded himself with a cabinet which will 
do its utmost to analyze the troubles and solve the prob 
lems which have confronted Mexico for many years. They 
have serious problems down there just as we have here 
in the United States. 

“As president of the Topeka Press Club I had the priv- 


ilege of presiding at a meeting of the newspaper men of the 
United States with the newspaper men of Mexico. This 
meeting included addresses and the affair was indeed quite 
wonderful. The prevailing idea seemed to be that 
is wanted in Mexico, peace in the United States, peace in 
all the world. 

“We called together many of the Americans 
tended this inauguration and organized the Association of 
American Delegates to the Obregon Inauguration This 
association picked on me to act as president of the organi- 
zation, one of whose objects will be to help to inform 
the people of the United States of the wonderful assets of 
the Republic of Mexico. 

“Too many people on our side of the Rio Grande have 
been obliged to base their opinions of Mexico and Mex 
icans upon the performance of the turbulent elements of 
the population and upon the appearance and talk of the 
class of men who cross the border to work on the railroads 
and ranches of the Southwest. We have known compara- 
tively little of the better side of the picture. That there 
must be a better side many of us have guessed, else Mex- 
ico must have ceased to exist as a political entity 


p< ace 


who at 


“The real Mexico is a vast country of great natural 
wealth, splendidly endowed in many sections with salu- 
brious climate and magnificent reaches of mountain and 


valley. It is a country with a history; it is a country of 
tradition; and many of its more influential men and women 
look back with pride to the achievements of their forbears 
in old Castile. Mexico, settled early under the flag of 
Spain, springs from a different source of life and thought 
from that which stirs in our breasts. Life in Mexico is 
less hurried. To the man of means and culture there is 
time for leisure, for reading and for reflection even while 
keeping in touch with the daily activities of the mine or 
the. ranch or whatever one’s useffl business may be 
Mexico is a country where lovers of art, of music and of 
literature, men and women of highest refinement, must 
live on terms of toleration and amity with those who 
lack such advantages and even the desire to possess them 
Mexico is therefore a country of sharp social contrasts in 
which the influence of an educated minority exerts a grad- 
ual, almost imperceptible but resistless pressure for the 
betterment of the whole people. Progress is marked off 
not by years, but by decades, with occasional turbulent 
periods which seem to set back the lines of advance, but 
probably do not really do so. The influences for good in 
our sister republic south of the Rio Grande are potent to 
overcome the powers of evil, just as truth finally must 
prevail everywhere in the world. There is in Mexico no 
powerful middle class in which the top and the bottom can 
find a common meeting ground. The absence of such a 
class delays, but of course cannot finally prevent a com- 
mon understanding and a common sense of national solid- 
arity based upon ideals which will one day be generally 
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High Grade 
Carbons and Ribbons 
do not 
“Just Happen” 














| They are built only by expe- | 

rienced workmen, having at their 
disposal well selected, high grade | 
raw material, and suitable me- 
chanical equipment. 


Ault & Wiborg Carbons and 
Ribbons are manufactured under 
practically ideal conditions, to 
secure at all times most satis- 
factory results. We are alive al- 
ways to the necessity of keeping 














our products up to the highest | 
notch of perfection, and are con- 
tinually working in our labora- 
tories to develop articles which 
may prove superior to those used 
in the past. 








A quick action service depart- 
ment is maintained for our deal- 
ers, and this means that they se- 
cure from us practically perfect 
service in the filling of orders. 





The Ault & Wiborg Line—su- 
perior Carbons, fine Cotton Rib- 
bons and the famous Typewriter 
Ribbon—of Silk. 


Orne AULT &"| 
WIBORG Coniay 


CINCINNATI, OHIO, U.S.A. 
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The Lightning Line 


Office Time Table 






A.M.|—An Early Start | 


A Prompt Finish — |P, M. 
(MARI 


Each day's work of greatest importance is in 
the hands of subordinates. The mail must be 
opened before executives can start. The day’s 
end sees a large volume of correspondence 
awaiting dispatch by mail trains. 











The preparation and dispatch of the day's work 
is always promptly and well done in offices 
equipped with 


Lightni 
Letter Openers Envelope Sealers 
wl! HIINUNHULNUL EOLA be PMU LAA 


Envelope Sealer—Lightning Model M 


otor Driven 


ey 
— 


Letter Opener—Lightning Model A-S—Meotor Driven 


HMULNUNMMNL ALLL LULL LALLA 


When you sell them you have a complete range of 
sizes to demonstrate. No need to apologize for a 
machine that is too big for a small business, or too 
small for a large concern. 





Lightning Dealers offer a constructive service. We help 
soloe the mail problems of their customers. Our ex- 
perience is extensive and complete. We “engineer” 
successful systems for Lightning Dealers and they 
get the credit. 

Lightning Letter Openers and Envelope Sealers are made for both 


hand and electrical operation. Each has a definite field—each 
appeals to a distinctive clientele. 


Send for descriptive matter on Lightning Envelope Openers and 
Sealers. You will recognize machines that fit into offices that 
should be your customers. 


The Bircher Company, Inc. 
Rochester, N. Y. 
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The Adams : 
Office and School Specialties fi 


(i) i The Adams u 


Ideal Book h 


fiampshire eles | 





—The Ring Ww 
ppe rl er Unlimited a: 
Uses. 
H p' 
Th 1 lest, ick- : 
Patented — ‘Seabened “7 a d St 
vee. 4, 1902, most satisfactory k 
and other patents pending ring ever invented tl 


for perforated sheets 
and binders of all sorts. Allows the sheets or binder to lie : n 
perfectly fiat when open at any point. i Ww 


When selecting a loose leaf ring you want a ring that you al 
can depend on to remain closed when the Loose Leaf sheets : 


exert a strain. The Adams Ring has stood this test for Tz 
twenty years. At present this ring is a popular Key Ring, ' 
which is the best test that can be made upon any ring, and ' ' 
we honestly believe that there is no other Loose Leaf Rings t 


made that will stand this test. 


The enlarged joint in our ring is there for a purpose t¢ 
These rings when inserted in a perforated binder, when the . 
binder is opened, the enlarged joint stays on the outside and H t1 
immediately your ring is in a position to be instantly opened, tl 
without twisting it around to find the opening, so you will oO 


note that a ring without the enlarged joint is a handicap. 
This ring is used by tg --y! every school and college in 


orate ee 
= 





America. Fu t are more Adams rings sold oO 
than all others put tapetnen. os 
Old Old The Adams ring is also one of the best Key Rings on the » 
market. It will allow one to put on or take off a key in a . 
H hi H hi siny ant oe is a Sseeue aie See base erecocted. i. “ yi 
am other ey rings. EWA . ill C) ¢ 
ps ire mes ire pleased to furnish cuts for your catalogue on request. 1 
Bond Mills Some of the useful ways in which the Adams Rings can 
Perforated Sheets and Binders of all sorts. LD 
Daily reports of all sorts. in 
Key rings for everybody. st 
. Janitor’s key rings. 
A line of carefully selected Tool room checks, tackle boxes and curtain rings. th 
“bh ll ” ee ° These rings are made in six sizes. Inside Measurements: b 
No. 00 Diameter inch. No. 3 Diameter 1 inch. Oo 
est se ers comprising In No. © Diameter , inch. No. 4 Diameter 2 inch. oO 
inch No. 6 Diameter $ inch. 


addition to Old Hampshire ane ‘mae 1 and 2 come packed 100 in envelope; 4 . 

BR ; other grades weights and 6 come packed 10 in an envelope. aa 
* ’ 

and finishes of relatively 


high quality. 








B 

. . al 

To see is to believe. 0 
Send for new sample book. THE ADAMS EROONOMIOAL PERFORATED AND st 
FLEXIBLE COVERS tt} 

These Loose Leaf Covers are made out of our special H 

FINE STATIONERY DEPARTMERT + Te with the perforations protected by rust-proof 4 


Hampshire Paper Co. sa The eas very casenstvsly. sow ter" eeabeets “und “eckosi | : 


Children’s Note Books and are very practical where you wish 


cost of a filler for the more expensive binder or covers. Hach 
pair of covers come equipped with a pair of the Adams Ideal 


to increase the number of sheets from time to time. ' ce 

SOUTH HADLEY FALLS These covers are very economical for almost any kind of b 
MASSACHUSETTS Loose Leaf work. The cost is practically no more than the ' 
' 

Book Rings. ' n 

Makers of Made in seven standard sizes. 7 

Old Hempshire Bond—Vellum—Lewn Every dealer and jobber should send for our ; 


interesting-catalog with the new prices. 


Henry T. Adams Mfg. Co., Inc. ‘ 





6796-98 So. Chicago Ave., Chicago, U.S. A. w 
Western Representative Eastern Representative yen 
Adams Loose Leaf Mig Co. William H. Bassinger G 








848 S. Hill S«., Los Angeles, Calif. 377 Broadway, New York Dp! 
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accepted and understood. - Before parting with the sub- 
ject let me suggest. That in future when we think of 


Mexico we think not of Villa, but of Obregon—the man 
who is going to do all in his power to promote the wel 
fare of the Mexican people.” 

With regard to the business condition in the southwest 
ern part of the United States, Mr. Mitchell expressed the 
following views: 

“It is difficult to tell what the outlook for the coming 
year is going to be. It seems to me that this section of 


the country is in better shape than any other, for we have 
an enormous crop of wheat, likewise of corn and a little 
farther south they have the best crop of cotton they have 


had in years. Of course, the price on all three of thes« 
commodities is down and a large percentage of them is 
being held for better prices. 

“The money market is very tight, although our banks 
are in better shape than in many sections of the country 
we hear of, as they were the first to refuse to accept auto- 
mobile paper and the Kansas State Bankers’ Association 
has done much to regulate the banks of this state as far 
as their loans and re-discounting are concerned. The re- 
sult is that our banks are in exceptionally good shape 

“To be sure the tax paying period and the Christmas 
period are going to force a good many of the farmers to 
sell who have been holding their crops for a better mar 
ket and then again the banks are going to force some of 
the farmers to sell when they oblige them to take up their 
notes. Even with the reduced market our crops last year 
were so much larger than usual that the average returns 
are not going to be very far below normal, altheugh the 
farmer naturally resents having to sell his product at so 
much less than he had been getting and anticipated getting 
this year 

“We are not affected by the shutting down of big fac- 
tories in this section, for this is not a manufacturing sec- 
tion. Hence no considerable portion of the population is 
thrown out of employment. Nevertheless when any part 
of our country is affected by slack business conditions, 
every other part of the country must necessarily feel some 
of these effects. We in this section are one cog of this big 
commercial wheel and while we know that our cog is not 
so badly worn as some of the other cogs in the wheel, 
yet we know that when the wheel revolves around to us 
the power will give us a good stiff, steady pull, becaus« 
there will not be any play on either side of us. 

“The stationers and office outfitters in this Mid-West 
Division out here want to co-operate with every, stationer 
in the United States. We don’t want any failures in the 
stationery and office supply business and it is to be hoped 
that in our department of the world’s commerce, we shall 
be able to show less instability than in any other division 
of business. Now is one of those times when the spirit 
of national association fraternalism should stand out more 
strongly than ever and every stationer should co-operate 
with every other through the organization and should do 
everything he can to steady the boat.” 


Philadelphia Stationers Consider Situation. 


The Stationer’s Association of Philadelphia met at the 
Bellevue-Stratford December 9. The annual dinner was 
announced for January, at which the National Association 
of Stationers and Manufacturers will be represented by 
Mortimer W. Byers, secretary, and W. H. Greenleaf, field 
secretary. 

The manufacture of ink was discussed by Geo. Buch, of 
the Continental Ink Company. Francis B. Irwin (James 
Hogan, Ltd.) reported for the educational committee. He 
discussed “Business Topics,” indicating the problems 
which the retail stationer has to face during the recon- 
struction period. He cited the situation in the labor field, 
considering the printing and blank book making trades as 
being “labor ridden.” 

C. R. Thomas, of A. Pomerantz & Company, spoke on 
“Filing Devices.” He analyzed the sale of filing equip 
ment and supplies as understood by the stationery dealer 
The systematic following up of customers was urged, so 
that after a file was sold, the future requirements for new 
supplies and transfer cases could be supplied. 


Revised schedules governing the statistical classifica- 
tion of imports and exports have been published. These 
were referred to in the December issue. Copies may be 
obtained from the Superintendent of Public Documents, 
Government Printing Office, Washington, D. C. The 
prices, in coin, are five cents for the export schedules and 
fifteen cents for the import schedules. 
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(into cover). 


PEEREESS 


THE §()[Oinkaic STAMP PAD 


CLARKE PATENT 


Not a Felt Pad But a 
“Self-Inking ‘Ribbon Device 





(a) A solid impervious platen, overlapped on the 
top, sides and bottom with 


(b) an absorbent ribbon, in contact with 
(c) a felt ink container. 


It obviates the objectionable features 
of all other stamp pads. 
type to print heavy after re-inking. Can- 
not sink in centre as a result of con- 
stant use. 

The efficiency of any rubber stamp as 
a printing device, is graduated chiefly by 
the inking it receives. 

The “SOLO” Stamp Pad makes a rub- 
ber stamp print right by supplying ink 
to the face of the type only. 


TO RE-INK 


Simply turn the pad upside down 
Replenish the felt ink 
container and the pad is ready for use 
immediately. 


Write Us for Agency Terms, Prices, 


Peerless Carbon & Ribbon 


Mfg. Co., Inc. 


Carbon Paper, Typewriter Ribbons, 
Stamp Pads, Stamping Ink 


UNITED STATES 
113 West Broadway, New York 


Cannot cause 


Etc. 














Capitalize your acquaintance. 


You have an entree to one or more 
of the banks in your community | 
through your prior sales to them 
of various office equipment. Cap- 
italize on this acquaintance. 


Every banker is acutely aware of the im- 
portance of his safe deposit equipment, since | 
the safe deposit department is the only bank | 
department that yields an actual cash return 
on its eguipment. Get your share of this safe 
deposit business. 


Invincible Safe Deposit Boxes 


are sold exclusively through dealers 


The Invincible merchandising policy pro- | 
vides for proper recognition of the dealer as 
the logical distributing medium. Future sup- 
ply is protected, and you need have no fear 
of clandestine competition. A more gener- | 
ous merchandising policy could not be 
formulated — it’s a dealer’s policy all the 
way through. 


The patented “Lock Behind the Lock,” an 
exclusive feature of Invincible Safe Deposit 
Boxes, precludes the possibility of forcible | 
entry. Nine-tenths of the successful robber- 
ies of safe deposit boxes have been success- 
ful through either sledging in the doors or 
punching out the locks. The “Lock Behind | 
the Lock” barricades the door and means a 
positive “Keep Out” to would-be vandals. 
Sectional construction is universally accepted 
by banks as good engineering practise. 


Write today for new catalog and full inform- 
ation concerning prices, discounts, selling | 
helps and profit possibilities. 


Invincible Metal Furniture Co. 
MANITOWOC WISCONSIN | 


THE LOCK BEHIND THE LOCK | 
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January News in 1906. 


Some Items That Looked Big to Office Appliances Fif- 
teen Years Ago. 


Typewriters and other office equipment were to be 
found in Europe, but were somewhat novel. In some 
places such machines were not to be found. 

W. H. Beardsley’s portrait was identified with the 
legend that he was manager at St. Louis for the Oliver 
Typewriter Company. 

The outcome of an adding machine contest by bank 
clerks in Chicago was protested because the prize went 
to the fastest man, without any deductions for penalties. 

A. B. Dick, president and treasurer of the A. B. Dick 
Company, was the subject of the frontispiece and a brief 
sketch. 

The Underwood Typewriter Company declared its reg 
ular semi-annual dividend of three per cent on the pre 
ferred stock, and three per cent on the second preferred 
stock. 


The second business show for Chicago was announced 
for March 17-24. About ninety exhibitors had been 
signed up when the paper went to press. 

The report of the Boston business show indicated a 


lively interest in office machinery. 

“The Rogues Gallery” was a new feature, showing up 
several individuals who swindled typewriter companies, 
or who posed as typewriter salesmen and swindled hotels 
and merchants. 

A Colorado newspaper man claimed the world’s record 
for typewriter speed. His gross was 4,917 words an 
hour. No deductions were made for errors. Paul Hunter 
wrote a gross of 4,945 words of difficult copy at the Mad- 
ison Square Garden contest the previous November. His 
penalty for errors cut this down to 3,830 net. A bigger 
gross was made by Charles H. McGurrin, who wrote 
7,500 words an hour from dictation, and followed with 
copying from manuscript another hour at the same rate. 

The Remington factory at Ilion, N. Y., operating as 
Wyckoff, Seamans & Benedict, distributed $12,250 in gold 
to employees who had been with the firm for ten years 
or longer, maintaining good standing and high efficiency 


Mr. Taylor on the Business Outlook. 

The gift of terse expression—of saying a great deal in 
a few words—is not always confined to military and naval 
commanders. As to that observation, here’s why: 

In November Office Appliances sent a letter to J. F. 
Taylor of the Taylor Chair Company, Bedford, O., asking 
him to state his impressions of the business situation and 
the outlook for 1921. His reply is a gem of wit and brev- 
ity: 

“Miami, Fla., Dec. 5, 1920 
“Office Appliances, Chicago. 


“Gentlemen:—Your letter under date of November 26 
has been forwarded to me. 

“Now in regard to the business outlook; | am mailing 
you under separate cover photo of a fish 8114 inches long, 


and tomorrow I am going back for more. Hastily, 
"kh Fo Seat K,” 

We understand perfectly. If we were catching ‘em that 
long we would probably know even less about business 
conditions, past or present. Catching fish that big would 
erase what we know about the situation and subtract from 
what we used to know. Our knowledge would be repre 
sented by zero with a minus sign. 

Mr. Taylor, accompanied by Mrs. Taylor, his father, V. 
A. Taylor, and the latter’s attendant, John B. Tunney, re- 
cently spent several weeks at Miami, Fla., where they 
enjoyed the fishing and other recreations provided by this 
well known Southern resort. The elder Mr. Taylor went 
to Miami principally for a rest. Mr. and Mrs. J. F. Tay- 
lor, we understand, went along to have a good time and 
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@ “We have found Typocount 
the best grade of paper we have 
ever been able to get hold of, and 
we wish all our customers would 
use tt.” 

—A maker of Bookkeeping 
Machines. 





























@ ASK for free test sheets and 
a sample book of the first paper 
ever made for machine book- 


keeping—T YPOCOUNT. 














WHILE this Ledger and Statement Paper is made for use in the modern bookkeeping machines, it 
will work equally well in your regular typewriter. 


LEDGER sheets of Typocount are pliable enough to be easily inserted or removed from the machine, 
but stiff enough to stand upright in the file binders without “slumping.” 


TYPOCOUNT erases perfectly, and will not wrinkle, tear or show soil. It is the best paper made for. 
MACHINE BOOKKEEPING. Introduce it to your trade. 


BYRON WESTON CO. DALTON, MASS. 











GRAYWOOD) SPEED 


\—-» DURABILITY PERSONIFIED 








In the manufacture of Graywood 
Envelope Sealers, the thought of 
durability is paramount. Not 
only does this show in the ma- 
terials used, but in the design. A 
machine unduly intricate devel- 
ops friction and soon wears out. 
In the GRAYWOOD all possible 
friction is eliminated, assuring 
simple design and long wearing 
parts. 


And speed! Graywood speed is 
not a matter of intensive training 
of the operator; it is the result of 
correct mechanical designing and 
elimination of lost motion. 


Fully guaranteed for 


Specialty men: Tell us where you are located. We may 


nga have a high class proposition for you. 


Weight 10 Ibs. 


Price, $35.00 Graywood Manufacturing Company 


F. O. B. Lynn, Mass. Lynn, Mass. U.S. A. 
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Uh. cBS4 SRR Na BORE OS 2 CR.Gibson & Company 
et SCP TRERG TY tia oN 
My 24 BRS iY eahPag Se 
A — 26-828 ‘Broadway, NY 
544 at ‘Twelfth Street 
rag | “We want you to remember this address. It is our new location 
ie il and where you will be welcome. “We moved four years ago 
My { to what we then thought would be large enough space for 
aah years to come, we have now moved where we have three 
) yy fimes as much space as betore. ‘To our friends who have 
at helped us grow we are very grateful, to the others who have 
iW Hl 4 
EY; only, looked on, we feel very, triendly. ‘To all we extend 
2h Wl our best wishes for a Happy and Prosperous New Year. 
1, Ua C.R.Gibson & Company + Note, Draft and Receipt ‘Books, 
i (iy Sunday School Supplies, ‘Box ‘Tops. 
Mn j 
AM 4 
y 4h 826-828 ‘Broadway, NY. 
xt at ‘Twelfth Street 
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A “BIRD” of a ae 
Selling, Point— ~% 


That Trademark — just take a It was suggested, in fact, by custom- 
ers who did not remember whether 


it! bogres 
look at it! they had been using a “Quail” ora We 
, : vo “Robin” or a “ Jay” demanding a : 
coe as comatee ‘adne. “Bird” Pencil. They soon get to ~_— 
- a i . e 
It popularizes every Pencil in the line. ordering them that gies i Followin 
It makes business — business that Every Pencil in our line is a trade- oulowing 


ty. 


, 
Yj 
7 


A 
, 







oJ 
y 
_“, thie, 
t_ Sp fTt 
A 
4 


‘4 
7 


“sticks” —for every Merchant han- winner and atrade-holder. They are GRADES 
dling our Pencils. good Pencils. 

QUAIL IBIS THRUSH 
if you have not already stocked our line, PUFFIN JAY FLICKER 
write for catalog and full information. WREN CHAT MARTIN 

STANDARD PENCIL Co. STARLING CUCKOO PHOEBE 
ST. LOUIS, U.S.A LARK . ROBIN VIREO 
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ONE DAY’S CATCH OFF MIAMI, FLA.—At the left is J. F. 
Taylor of the Taylor Chair Company; at the right, Captain 
Short. , The fish shown in the picture were caught on November 
27 during a fishing trip on the ‘‘Lauannada,’”’ commanded by 
Capt. Short. No. 1 is a baby shark weighing 22 pounds; No. 2 
is a sail fish, 6 feet 9% inches long and weighing 40 pounds; 
No 3, Dolphin; No. 4, Barracuda, 36 inches long; No. 5, King 
Fish or King Mackerel; No. 6, Bonita.—X is not a part of the 
exhibit, though an interested observer. z 

succeeded, as both were delighted with the trip. They 
left in time to spend Christmas at their home in Cleveland. 
The largest fish shown in the illustration is a sail fish 
six feet, nine and one-quarter inches long, and weighing 
forty pounds. On the day on which he captured this 
specimen, now mounted to adorn the company’s office at 
3edford, Mr. Taylor also caught a twenty-two pound baby 
shark and a thirty-six inch barracuda weighing seven 
pounds. besides fish of other varieties. Oh boy! 


A Typewriter for Ouija. 

The following clipping from the New York World Mag- 
azine of December 26 was sent to Office Appliances by our 
friend Jacob Bakes. It describes what most of us will 
agree is the very latest thing in typewriting machines. 
The article is credited to Eric A. Dime 

Is the ouija board a reliable instrument, whereby it is 
possible for the living to communicate with the dead, or 
is it a big fake whose movements are solely the result of 
the sub-conscious direction of the operators? 

This controversy has led thinkers to the conclusion that 
Ouija is not foolproof. One of them, seeing the demand 
for a fool-proof ouija board, has invented one which he 
calls the spirit typewriter. The man is Sunker Abaji 
Bisey, a Hindu scientist, and the Commissioner of Patents 
at Washington thought well enough of the idea to grant 
a patent on it. In designing his invention Mr. Bisey had 
in mind the importance of hiding the letters of the alpha- 
bet from the view of the operators, so that there would be 
no possibility of their sub-conscious mind exerting any 
influence on the movements of the board. He has carried 
out this idea by combining the principles of the ordinary 
ouija board and that of the old style typewriter in which 
the keys hit the carriage from beneath. 











“JOE” HILDRETH, CHICAGO ESTERBROOK MANAGER, 
behind the plow in a California Orange Grove in December. 
“Joe” takes his vacations in winter. There’s a reason! 




















ENGINE COMPA ny, 


You are going to have offered to you a proposi- 
tion of the highest order in 


a 
Specially — Binders 








A proposition that will distinguish you to your 
clientele as greatly as it has distinguished us to i 
many hundreds of dealers. 


You are firmly estal Al in your locality, have 
outside salesmen and rt high prestige. 


Since you have these qualifications we can indi- 
vidualize your bindery sales, incidentally build- 
ing your established trade, prestige and profit. 


Send your customer’s bindery problem to us. 
We will solve it, submit a sample binder for 
them and a price for you. 























The Barrett Bindery Company 
725 Federal Street 
Chicago,IIl. 
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‘*Mr. Dealer’’ 
That’s what 
I callcomfort 


A few excep- 
tional oppor- 
tunities open 
for first class 
office appli- 
ance sales- 
men. Address 
Sales- 

manager. 














You, too, will soon sit on a 


World of Comfort 


after the readjustment era. 


Just keep your eyes posted on 


Mr. Komfy Kushion 


as he continues to spread joy 
through this medium. He has 
made many satisfied customers 
for dealers. He can for you. 


Why not write for our Co-operative 
sales plan and samples of our unique 


KAMRASS KUMFY KUSHION? 


The only semi-air, self-inflating Cushion 
on the market today. 


The Complete 
KAMRASS 


Line includes 


the only twe pat- 
ented ventilated 
cushions on the 
market, in addi- 
tion to Brief Cases, 
Insurance Cases, inte Wo. 08 

Music Rolls and 4 be * pest with 
Boston Bags. “Good Impression” 


H. KAMRASS’& SONS 


“HOUSE OF LEATHER GOODS” 
346-350 Eighth Ave. New York City 














Mr. Bisey pointed out to the writer that his spirit type- 
writer would cperate only in the event that there is such 
a thing as genuine spirit communication between the living 
and the dead. As yet he has not perfected a complete ma- 
chine, but the parts give a clear idea of how it would work. 

The machine has a metal tray that looks somewhat like 
a plate used for baking pies, mounted in a suitable frame, 
and the surrounding edge of the tray is divided into thirty- 
six equal parts by pegs. The space left between the pegs 
is occupied by the button of a key lever. There are thirty- 
six keys—one for each letter of the alphabet and ten num- 
erals. The operating board—or ouija proper—is triangular, 
or star-shaped, and any of its corners is designed to enter 
the gap between the pegs. A circular board is pivoted on 
ouija and serves as a hand-rest. A paper ribbon and an 
ink ribbon are mounted on rollers and placed underneath 
the tray. No letters or signs appear on the key buttons to 


prepare the mind of the operator, who can operate the 
apparatus placed before him in any position. 
[he operation consists in placing the hands on the cir- 


cular rest and allowing it to move freely in any direction. 
The ouija, being pivoted to the hand rest, is free to move 
in any direction, so that one of its corners will enter one 
of the gaps and strike against the keys and thus automati 
cally print the letter on the paper ribbon underneath with- 
out the operator in any way knowing what letter is being 
printed. The ribbon moves one space after each letter. 
When the entire message is completed the paper ribbon 
containing the message is cut off and removed from the 
machine. 

It is obvious that this can be operated in darkness, which 
ought to be a great inducement, because believers in ouija 
boards maintain that it is easier to coax spirits to come 
forth in the dark than it is in broad daylight. The machine, 
circular in form, is inclosed in a casing so that all mechan- 
ism is hidden from view. Thus there is no chance for 
cheating. 


Trade Mark Act of 1920. 


Its Important Influence on Trade Mark Registration of 
American Brands Abroad.—By L. M. Mida of 
Mida’s Trade Mark Bureau, Chicago. 





(Copyright 1920 by Mida’s Trade Mark Bureau.) 


ELP in holding business already won and in gaining 
H new patronage is given manufacturers and exporters 

by the trade mark law of 1920. Before the passage of 
this law, there were trade marks in use which could not be 
registered under the Trade Mark Act of February 20, 1905. 
That is to say, although the validity of such trade marks 
was acknowledged in common law, they did not meet the 
requirements of the United States Patent Office 

In many instances, such trade marks earned their pop- 
ularity at first in local circles of trade. They served to 
identify a product in the community where it was made 
and sold. When devising these emblems, manufacturers 
had in mind some symbol which would not be hard to re- 
member. Moreover, they sought to compose a token which 
would be different enough from other trade marks to en- 
able people easily to recognize the goods to which it was 
applied. Not much thought was spent upon whether or 
not the trade mark could obtain registration in the Patent 
Office at Washington, D. C. 

There were numerous cases in which a time came when 
the manufacturer achieved national distribution of his 
product under the local trade mark and began to plan for 
business in foreign markets. 

Then he discovered that his trade mark could not get 
official recognition abroad because some foreign countries 
require certificates of United States registration before 
granting similar rights under their laws. The new Trade 
Mark Act of 1920 removes this obstacle from scores of 
trade marks which have hitherto been valid only in com- 
mon law. 

The new Trade Mark Act of 1920 permits registration of 
descriptive or geographical words and names of persons, 
firms, or corporations, without requiring that they be dis- 
played in some peculiar or distinctive manner. 

Certain reasonable restrictions, however, remain in effect, 
forbidding registration of trade marks consisting of im- 
moral or scandalous matter or comprising the flag or coat 
of arms or other insignia of the United States or any 
simulation thereof, or of any state or municipality or of 
any foreign nation, or of any design or picture which has 
been or may hereafter be adopted by any fraternal society 
as its emblem, or of any name, distinguishing mark, char- 
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What the World 
Wanted 


Here It Is 


The Unyversal Desk 
“Tickler” for 3”x5” 
Cards. 


AUTOMATIC 
SIMPLE 
NATURAL 
iNSTANT 
CONVENIENT 
The full capacity used 
with much greater acces- 
sibility than with the in- 
flexible ‘storage’ devices. 
The bottom line on 3”x5” 
cards can be read without 
removal. Just tip the 
cards forward or back- 
wards. Larger sizes will 
gradually be added to the 
line. = 
4"x3"x5”, Steel, Mahogany Finish. . . $3.00 each 

Aluminum, Dull Finished. . $3.50 each 
8” length, same type.............. $4.59 each 


Sample Orders Filled in Rotation in About Ninety Days—One-half Off Cash with Order. 


*=U-N-Y-V-E-R°S-A-L : U-T-Y-L:Y:T-Y : U-N:-Y-T-S : C-O-M-P-A:N°Y:> 


6111 Winthrop Avenue, CHICAGO 


Acknowledged the World’s Best Binder 


Ledger Capacity Increased Without Increased Cost 











Filing drawers and 
machine ledger 
posting trays are 
most efficient. 


Deliveries about 
U. S. and Foreign six months. 


Patents Pending 











< FLEXIBLE LINK POST 
WITH SECTION ADDED 
| FOR INCREASING CAP- 


ni The Success 
MINGeDS ASE, CLOSING, Flexi-Post Binder 


THEM NON-PROTRUDING 














MECHANISM CASE INTO ‘‘The Binder That Grows 
POSTS ARE ; , 

SRAWN TO COMPRESS With the Business”’ 

THE SHEETS AND LOCK 

THESBINDER 


FLEXIBLE. LINK POST 


FOR _ EXPANSION WITH- 
4 ‘ 








ae Write for Catalog ‘‘W’’ 
—? STATIONERS 
i LOOSE LEAF CO. 
New York 
Milwaukee 


Chicago 
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DORNETTE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 


Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship can make 
them. 


Write for 

































































Catalog 
THE J. DORNETTE & BRO. CO. Cincinnati, Ohio 
POQUREEOGUGGERAEAGARE ERA E EAE EEEEEEEEE EEE eee 
ae late : gr or a) ae 
aa a 
+L p-- OUR GOAL | 
= U eee | 
m ee TILITY a ee, oe ” | eearenomemenn 
: = S Fulton Faultless’’ Defeats »#; 
S a8 
: = = Your Office Troubles se 
ys —— | 
LINE UP | 
SELF-INKING STAMP PAD, r. e. 
NON-BLURRING STAMP PAD, r. t. 
ELITE (WOOD BASE) STAMP PAD, r. g. 
DATERS., c. 
NUMBERERS, I. g. 
SIGN MARKERS, |. t. 
CHART MARKERS, I. e. 
OFFICE PRINTING OUTFITS, q. b. | 
Ll} INDELIBLE OUTFITS, r. h. b. LU 
* RUBBER STAMP INK, |. h. b. he 
INDELIBLE INK, f. b. te 
os NO SUBSTITUTES ag 


FULTON SPECIALTY CO. 


E. R. UNDERWOOD, President 
ELIZABETH, NEW JERSEY 


Cea See 1% 
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acter, emblem, colors, fag, or banner adopted and 

licly used by any institution, organization, club, or so 
ciety which was incorporated in any State in the United 


States prior to the date of the adoption and use by the 
applicant 

[Thus the Trade Mark Act of 1920 
marks which are merely geographical, as for example the 
word “Cleveland,” which has become widely known in 
connection with a line of tractors. 

Other marks, descriptive in character, were rejected w 
der the old law for the reason that they consisted prin: 
representation of the goods upon which they 


does not exclude 


pally of a 
were used 

It is true that a measure of relief was granted by th 
Act of 1905 in its “ten-year” proviso, which permitted th« 
registration of a common law mark which had been in ex 
clusive use by the applicant for ten years preceding Feb 
ruary 20, 1905. 

But it made no arrangement for the protection of 
mon law marks which were adopted at any time afte 
February 20, 1905, or which might be adopted at any time 
in the future. 

In the circumstances prevailing prior to the passage of 
the Trade Mark Act of 1920, any of the common law trad: 
emblems—as, for example, “Kitchen Klenzer”—could be 
stolen outright by a citizen of another country and regis 
tered in that country as his exclusive property. 

The American owner of the trade mark could not pre 
vent the theft because he could show no certificate of Fed- 
eral registration to enable him to forestall such action by 
obtaining registration of the trade mark in his own nam« 
in the foreign country 

Unless he took the time and trouble to devise a new 
trade mark, wholly different from the stolen one, he would 
have to pay tribute to the citizen of another land for the 
right to import and sell his goods in that land under an 
established trade mark which was his in the first instance 

In the hearings conducted by the House Committee on 
Patents, prior to the enactment of the 1920 Trade Mark 
law, Commissioner of Patents Newton drew attention to 
the ease with which well-known American trade marks ar‘ 
pirated in some foreign countries. 

He told of an experience of the Eagle Pencil Company 
This company has its trade mark, the word “Eagle” with 
a picture of an eagle, registered all over the world 

The company shipped some of its pencils to one of the 
South American before registering its trad 
mark there. 

A man who knew the good will value of the company’s 
emblem had gone to that country and registered the trade 
mark for himself. 

When the Eagle Pencil Company’s cargo of pencils a1 
rived, it was confiscated. Under the trade mark laws of 
various lands, no trade mark which is an infringement of 
a trade mark already registered in the country is allowed 
to pass the customs 

For more than twenty years, 
pany was in litigation over the 
the slightest degree of redress. 

Frequently, the good will betokened by a trade mark 
and often inseparable from it—is estimated in terms of 
millions of dollars. 

Although the Trade Mark Act of 1920 affords legal pro 
tection for the good will embodied in a trade mark and 
opens the way to foreign registration thereof, it is beyond 
the province of the Act to stop the turning of domesti 
good will into ridicule or gibberish or ill will in a foreign 
market 

In other words, trade emblem which is graphic and 
persuasive in this country may be obscure, repellent, or 
laughing stock in another country. 

This may come to pass as a consequence of differenc« 
of language or clash of racial custom dr religious beliefs. 

For example, in the tailoring industry there is a pros 
perous American bearing the name of ,obo and 
Company.” 

It is conceivable that 


) 


com 


countries 


the Eagle Pencil Com- 


matter without gaining 


firm 


want to use the 
Latin 


this firm might 


mark for its goods in 


name “Bobo” as a trade 
America. 
No difficulty would be encountered in securing Federal 


registration for the name in this country after it had been 
used in interstate commerce for one year. 

Nevertheless, it would not be advisable to register the 
name as a trade mark in any of the Spanish-speaking r¢ 
publics, because “Bobo” in Spanish means dunce, dolt, 
fool, simpleton. 

Furthermore, a particular trade mark may be free from 
everything which would militate against its prestige in for 
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A Better ldea 
in Guide Cards 





45~a Slant’ that 
DOUBLES sales ona 
very profitable item 


A new “angle” on guide cards—a 45 
degree angle—an angle that makes the 
tab easier to read and the guide easier to 
You'll want to sell this guide because 
it is so much better than the straight up- 
and-down idea—so much more logical. 
And—besides selling a profitable item you 
sell a valuable idea—a real service to your 
Every sale earns you a debt of 


sell. 


client. 
thanks! 


‘Send for free samples of 


‘The ACME 


metal tab 
GUIDE 





Liberal discount and a sup- 
ply of strong, convincing fold- 
ers for your counter, are part 
of our proposal. 





Full details and samples are ready for 
your desk. They will convince you that 
the Acme 45 degree metal tab guide will 
give genuine satisfaction to your custom- 
ers,—and increased profit for you. 


Send for the facts—today! 


Mail the Sell an 
wait for casual de- 
moves. itself 
counter. 


coupon. item which 
doesn’t 


mand — but 








across your 


Al Coupon"1220-O P 

Gentlemen. 5 
Mail sample of your Angle 
Tip Guide Cards with prices and dealer 
discount 


are ¥ 


SSGSSESESReeeee 


3 a sannitieicainaanaie 


Tear off and send to 
ACME CARD SYSTEM COMPANY 


General Ofices—6 N. Michigan Avenue, Chicago 
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Crush Envelopes 
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have the same _ strength 
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Security Open End Legals 
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eign markets and yet be so designed as to be denied regis- 
tration in another land. 

This may happen when the trade mark is so composed 
that its units are not intimately blended. A citizen of the 
foreign country may obtain registration for himself of the 
several distinct parts of such a trade mark and thus pre- 
vent the use of the composite trade mark—except upon 
payment of blackmail to him. 

From the foregoing it is evident that the selection 
trade mark merits careful consideration and competent 
advice. 


of a 
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MISCELLANEOUS STATIONERY WINDOW OF HOLIDAY 








DESIGN RECENTLY SHOWN BY THE TULSA, OKLA.,, 
STORE OF THE WESTERN BANK SUPPLY CO 
Georgia as a Prospective Market. 

Vice Consul Hooker A. Doolittle, Tiflis, Georgia, trans- 
mits a list of commodities most needed in Georgia, com 
piled by the Department of Trade and Industry. It indi 
cates a highly-organized community. A section is de 
voted to stationery and office supplies, which includes 


writing paper and envelopes, pens and penholders, pencils, 
black and red ink, typewriter ribbons, erasers, typewriters 
and duplicating apparatus, office and printing supplies— 
excluding type. 


The country is in an unsettled condition due to the 




















war. Mr. Doolittle suggests that exporters require the 

deposit of full credits in foreign exchange at some foreign 

bank. 

A. M. RUDIGER, Recently Elected Vice-President and General 
Manager of the Smart Addressing Machine Company of New 
yorn, MN. ¥. 


Principles of Banking Elucidated. 

The Guaranty Trust Company, New York, N. Y., has 
issued a booklet covering the fundamental principles of 
banking stripped of technicalities. It is a catechism which 
makes the business of banking clear to those unfamiliar 
with modern practices. 





Board of Trade, 
March. 


The Stationers’ and Publishers’ New 
York, N. Y., will hold its annual dinner in A. W. 
Williams, of Eberhard Faber, has charge of the arrange- 
ments. 
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The man who said that the best is not the cheapest forgot 
to add that the cheapest is not the best 


Credential Bond 


A Quality Paper for all around 
uses at @ moderate price. 


Parchment Deed 
Superlative Quality and Strength 
for Legal Documents. 


Manuscript Covers 


of Dependable and Durable Quai- 
ity to meet exacting requirements. 


Permanent Record 


A Dependable, Enduring Paper 


for General Commercial U se 





The Topnoich Paper in the Thumb-notch Box 


We do not pretend to be the cheapest. We are occasionally undersold on 
price alone. But where a Stationer can build and hold a trade on a depend- 
able, satisfaction-giving, quality article, then our Typewriter Papers are the 
best investment he can make at any price. 


Our reputation, our products, and our service are such as most reputable 
dealers count as an asset to their business. 


Send for Samples and Prices Today 


SOUTHWORTH COMPANY 


The Oldest Manufacturers of Typewriter Papers in the World 


Mittineague, Massachusetts 
San Francisco Office—444 Market Street 





—for all Loose Leaf Binding 






LooseLeat 


Devices 


T is difficult to identify Proudfit binders by 

casual inspection, because they have the 
appearance of bound books. It is easy to 
identify Proudfits by greater serviceability, 
because they provide quickest and easiest 
Transparent Leaf Body, show- leaf insertion and removal, and because they 
ing Proudfit leaf body locked (a4 accommodate from 1 to 1,000 sheets without adjustment. 


and ready for use 
Proudfits have no rings or posts to distort their covers or scratch office furniture. They present 
a flat writing surface at all times and require less than one-half of the sheet edge for binding. 
They hold the sheets along the entire binding edge and prevent tearing; are adaptable for ali loose 
ieaf binding purposes; and are used to preserve the appearance as well as usefulness of printed or 
written loose leaf matter that must be kept constantly up-to-date, such as salesmen’s port- 
folios, price lists, catalogues, photos, blue-prints, ledgers, accounting books, city, county or 
atate records. 
Proudfit Loose Leaf Binders are sold direct or through factory 
branches in all large cities—they are supplied in a wide variety 
of sizes in four standard lines as well as made to specifications. 


Proudfit Loose Leaf Co. 
Grand Rapids ae 
Michigan ? | ee Fate 











Proudfit Catalogue Binder 
and Salesman’s Portfolio 
combined 









rroudfit Loose Leaf 
w.ue-Printand Catalog Binder Transparent Leaf Body, showing Proudfit mechanism unlocked. 
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TIME FOR QUALITY 


HE days of keen competition are here again. 
Quality and utility mean more today than they 
have for a period of years. The dealer who would 
build a permanent business in office desks can do no 


better than sell 


The “2 in 1” Clemco 


This leader in office desks meets competition successfully. 
It fills the need for a high class clerical desk perfectly. At the 
same time it is the leader in typewriter desks. The Clemco 
Ball Bearing All Steel Mechanism makes this possible. The 


a» 
JUJs IM, (GO user can turn from a mass of books and papers on the desk to 


























Dyseeax the typewriter without putting aside a single thing and oper- 

THE CLEMETSEN CO ere ate the typewriter. Likewise, the typewriter can be kept in 
CHICAGO, USA on . ° e 

position for use or put away in the pedestal without in any way 

interfering with work on the surface of the desk. This “2 in |” 

This is the plant in which Clemco Desks feature has had much to do with establishing the good name for 


are made, a brand new building equipped Clemco Desks wherever modern office furniture is sold. 


with the most up-to-date conveniences Your inguiry will bring a copy of the Clemco Catalog. 
make for quality in the finished product. 








ithe F t.1 at > = ~ + > 
aS remo er ee The Clemetsen Company 
Se iG: te OG: thi i Mt s tees ey, PP YS Po 
; rere) ©)? be? oe 3401-61 West Division Street 


CHICAGO, ILL. 
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THE CLIMAX LINE DATER and CLIMAX NAME PLATE DATER A SERIES of CLIMAXES 
Patented, other Patents Pending 
NAME PLATE DATER can also be fur- The Greatest TIME SAVERS on the MARKET 


These Machines are ALL METAL (with the ex- 
eeption of the Rosewood handle) with metal 
type and figures, giving neat, clear-cut impres- 
sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 


nished with Wheels for all languages. 
THE TRAUT & HINE M’F’G CO. also 
make thumb tacks, pencil clips and the 
well-known “Kon Kave Kut” Pencil 


Sharpener. machine. _ Prompt deliveries. 
CLIMAX LINE DATER 
CLIMAX NUMBERING MACHINE other Patents Pending 

















Six Wheels Our proposition for 
I to 999,999 dealers and agents in 
Three all countries of the 
Movements: 


world is an attractive 


Consecutive, ANSWERED one. Write for our 


Repeat, 
Duplicate. JUL 1520 illustrated catalog. 
Facsimile of /raprint 














ee 9 


LIMAX 


THE TRAUT & HINE M’F’G. CO. 
1 UNION SQUARE, NEW YORK CITY, U.S.A. JUL 45°20 


1 2 3 4 56 FACTORY, NEW BRITAN, CONN., U.S. A. 
Focsimile of Imprint Expert Department fer Earepe and the British Empire, 9 and 10 Cheapside, Lendes, E. C. Kacsinile of [raprie 
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HOUSE ORGANS 








h a monthly 


Shea Smith & Company, Chicago, IIl., publis 
house organ called the S. O. S. 
*K * * 


The Riverside Printing Company, Port Huron, Micl 


issues a house organ called The Riverside 
OK * a 
A Message from Boise devoted the leader to an inspira 
tional article on aiming high and hitting hard 
x * 
Arrow Points is an attractive house organ published 


by the Arrow Press, Inc., Salt Lake City, Utah 


The center spread of December Users’ News was de 
voted to a number of large installations of addressographs 
and graphotypes in Canada. 


* * * 

The Hand Clasp, of The United States Envelope Com 
pany, has developed into a very newsy publication. It 1s 
well printed and profusely illustrated. 

. & @ 


The Franklin Printing & Engraving Company, Toledo, 
Ohio, publishes an effective house organ for the retail 
consumer, known as The Franklin’s Key 

x * * 

The Hoskinsman for August devoted several pages to 
a price list of items in the stock of the Wm. H. Hoskins 
Company appropriate as gifts for men and women 

* * * 

Blikman & Sartorius, of Amsterdam, publish a monthly 
house organ, Ons Bedrijf. A number of products of 
American manufacture are featured. The printing is ex- 
cellent. 

x * x 

In the Hub Guide Post was a timely contribution, “This 
Way Out for Timely Selling.” It showed how the sales- 
man who has prepared for the buyers’ market is getting 
the business. 

x x 

“Keep ’Er Standing” in Hub’s Guide Post made plain 
to users of printing the J. C. Hub Manufacturing Com 
pany’s policy on keeping jobs standing. Incidentally, that 
policy is a broad one 

* a + 

R. A. Fisher, Western division manager for the Barrett 
Adding Machine Company, wrote “Satisfaction Supreme” 
for Printed Proof—the company’s house organ. It indi 
cates reasons for the Barrett salesman liking his job. 

x * x 

The Royal Standard printed a clipping from the Wall 
Street Journal showing that the 1920 production of type 
writers the world over was estimated at 850,000 machines 
The United States produced eighty per cent of this total. 

* * * 

A helpful suggestion in the December issue of the Na 
tional Blank Book Company’s National was “Simplify the 
Display.” It shows the difficulties of making effectiv: 
displays when windows are crowded with a mass of met 
chandise. 

* * x 

The December issue of Selling Facts, published by The 
General Fireproofing Company, showed an exhibit of 
metal office furniture by George H. Popham, Ltd., Ottawa, 
Canada, which won a diploma and gold medal at the Cen 
tral Canadian Exhibition. 

* * x 

Some of the tribulations of factory executives concerned 
in securing deliveries of coal to employees were revealed 
in The Art Metal Welder. The Art Metal Construction 
Company undertook to supply its employees with Winter 
fuel on the basis of its wholesale purchases. 

x * * 

“Successfully Conducting a Retail Store” was a contri 
bution in Globe-Wernicke Doings for the consolidated is- 
sue of October, November and December. It was writ 
ten by E. C. Phillips, manager of the company’s branch 
at St. Louis, Mo. It laid stress on stocking furniture rec- 
ognized for its merit 











Design Sells, but 


Service Brings the 
Repeat Customers 


<* HIS is especially evident to the deal- 

er who sells to build a permanent 
trade. Some customers may respond to 
the appeal of a novelty, or a freak. But 
the majority of chair buyers seek the 
substantial with the graceful in chair 
design, such as typified by 


Nichols & 
Stone 


Chairs 


That is the 
e y e - appeal. 
The service a 
chair gives de- 
pends on its 
hidden merit. 
The proof lies 
in years of 
use —or the 
voucher of the 
manufac- 
turer's good 


reputation. 






Nichols & Stone chairs give remarkable 
service records under severe conditions. 
The dealer who sells them is building for 
a big future. 


Our catalogue O-1 will satisfy you of 
Nichols & Stone quality. 


Nichols & Stone Company 


Gardner, Mass. 


Dealers located outside the United States are in- 
vited to address their inquiries to our Export De- 
partment, 15 Whitehall Street, New York, N. Y. 
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Visualize Your 
Operations With 
Brude Maps, Tacks 


and Maprings 


Thin, celluloid discs of different colors 
slipped over map tacks keep you informed 
of all the facts about each town. Inval- 
uable for collections, selling campaigns, 
health surveys, prospect, dealer and job- 
ber locations, following of salesmen, re- 
sults of their calls, location of competitors, etc. 


Send $1 for Special Assortment 


of BRUDE MAPRINGS, map tacks and other 
map marking devices as illustrated. Suggests 
everything you need to work with. Pin a dollar 
bill to this ad with your address on the margin 
and mail it teday. Or, send 50c in postage for 
our JUNIOR ASSORTMENT, consisting of 
15 colors standard map tacks and trial 
supply 100 BRUDE MAPRINGS, 3 colors. 
Get “Mapwise Methods’, a little House 
Organ of service, free. 
Retailers will find either assortment a big 
sales help and counter display feature. 
We also furnish, free with orders, a 
specially designed display carton in 
which to handle BRUDE MAP- 
RINGS, for use on counter or shelf. 
Writefor details of our proposition. 


Brude Mapring Company 
Dept. A, First National Bank Bldg. 
Virginia Minnesota 
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Mr. Okay 
Says: 


We are now rap- 
idly getting set- 
tled in our own 
new building, 
where produc- 
tion will be 
many times 
larger and 
prompter and 
still better in 
quality. 





Our thanks are due you for being so patient 
during the past few months but believe us 
we had our own troubles in moving and 
with labor. That is all past now and the 
coming year looms bright and clear. 


It is our sincere wish that 1921 will be your 
best year in health, happiness and business. 


“O K” Paper Fasteners 
“O R” Erasers 
“O K”’ Letter Openers 


THE O.K.MANUFACTURING CO. 
OSWEGO, N.Y., U.S.A. 














January, 1921 


The Breeze, published by The Borrows Brothers Com- 
pany, Cleveland, Ohio, featured “Impressions Gained from 
Customers,” which showed the sales force the importance 
of maintaining the company’s standard of service and 
courtesy to customers. 

c. + 4 

House Chats for December printed a number of interior 
views of the new factory of the Wilson-Jones Loose-Leaf 
Company. The modern arrangement of equipment seems 
almost secondary to the excellent natural illumination re- 
vealed by the pictures. mm 
K 2k K 

The Boyer Office Supply Company, Canton, Ohio, has 
inagurated a house organ. Boyer Office Tips. It shouid 
be potent in linking customers’ wants with the Boyer store. 
The first number showed pictures of the staff, and described 
their duties and personal characteristics. 

x * 

The Security Salesman featured the store of the Harvey 
Office Supply Company, 425 South Clinton street, Syra 
cuse, N. Y. It notes the interesting fact that Mr. Harvey 
once sold steel office furniture now manufactured by the 
Steel Equipment Corporation, whose lines he handles. 

x * x 

in the November issue of the Corona Bulletin were 
printed accounts of “snappy” sales. They were really not 
sales, merely prompt counter deliveries. Two cases were 
noted in which not a word was spoken—save by the elo- 
quent bank notes which had the last say. The purchasers 
were mutes. 

x * x 

The Wales Visible showed four automobiles used in 
Philadelphia by salesmen of the Wales Adding Machine 
Company, and at that one more was out on the job. Com- 
menting on one car, the Visible states that the starter is 
weak, as the owner never gets to the office until 11 a. m. 

* * * 

The “Y and E” Idea announces that a moving picture 
film is available to agents of the Yawman and Erbe Man 
ufacturing Company for exhibition in their cities. “The 
Green Cabinet” is the title of the scenario, which tells a 
business story cunningly woven into an interesting plot. 

x * * 

The November issue of Monroe Results was an educa 
tional number, showing many installations of Monroe cal- 
culating machines in business colleges. Instances were 
cited in which the machine was utilized to assist young stu 
dents to visualize the multiplication system. Remarkable 
results were secured. 

* * * 

“Know Something of Your Own Industry,” in the Dé 
cember issue of “Eagle A” Unity, discussed the manufac 
ture of sulphuric acid, which is an essential in many indus 
tries. It was contributed by George G. Taylor, research 
chemist in the American Writing Paper Company’s dé 
partment of technical control. 

* * x 

Carter’s Ink Horn printed “A Personal Affair,” contrib 
uted by D. F. Sheehan, which was a thrilling tale in which 
the names of Carter employees were brought in as com 


mon nouns and other parts of speech. A new feature is 
“Know Your Own Industry,” which narrates technical 
facts in a popular manner. 

om * * 


The Hammond Typewriter Company has established 
The “Multiplex” News, for distribution to the sales or- 
ganization. No definite frequency of publication is sched 
uled, and the paper will come out whenever there is news 
of interest available. There was a goodly amount of ef 
fective matter in the first number. 

x x x 

The Service Bulletin, issued by the Globe-Gazette Print- 
ing Company, Wahpeton, N. Dak., is a quarterly combin 
ing timely contributions with catalogue listings of sea- 
sonable items. The December number gave the roster of 
store and traveling men, so that customers could know 
who was in charge of the various departments. 

* * * 

Dixon’s Graphite printed a helpful article in its Decem- 
ber issue, showing how the salesman can co-operate with 
the house organ editor in getting material for that publi- 
cation. The use of a camera to photograph window dis- 
plays, and an observant eye to detect “copy” for the house 
organ affords the traveling salesman an excellent oppor- 
tunity to make the house organ interesting and helpful. 

(Continued on Page 196.) 
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“The Ajax Eyelet Fastener” 


A Necessity for Every Office 


SAVES TIME 
CREATES EFFICIENCY 
ASSURES nema 


Handles Three 
Sizes of Ajax 


Eyelets with- 
out any Ad- 








“SAMSON PUNCHES” 











“SAMSON “SAMSON 

No. 1 HAND EYELET 

PUNCH” TOOL” 
Handles 7 sizes of A Combination 
punches and dies Punch and Eyelet 
1/16 to 1/4 inch in Set. 


diameter, easily in- 
terchanged. 

Will punch thru 
14 inch of paper 


Only device on the 
market that has the 


patent spring collet 
feature for holding 





justment or cardboard or thru the eyelet in place. 
soft metal up to 20 Strong and Hand- 
Use AJAX gauge. somely Nickeled 
Eyelets 


They Are Rust-Proof 


Order eyelets by num- 
ber: No. 1 long; No. 2, 
medium; No. 3, short. 
Packed 500 to a box 
(10 boxes to a carton). 


The AJAX is auto- 

Si £3. matic—always ready 

"a i 6a so No. 3 for immediate use. 
Long Med. Short With one stroke of the 
lever it panches the hole, inserts and clinches the 
eyelets in one operation. It binds securely all cor- 


respondence, legal records, estimates, plans, agree- 














fa 





in Sheet Metal, 
Paper or Leather. 


setae ve WRITE FOR CATALOGUE AND PRICE LIST AT ONCE 
MACHINE APPLIANCE CORP., 351-353 Jay Street, BROOKLYN, N. Y. 

















Mr. Mr. Buyer_. 


We take this opportunity of wishing you a 
prosperous new year and our message at this time 
is to urge you to send us a sample order for a few 
of our desks to get acquainted with the Excello 
Line, as we are confident you will be so well 
pleased that your name will be added to our 
rapidly growing list of satisfied customers. 


EXCELLO DESKS 


‘*Made to Excel’’ 


Our catalogue is yours for the asking. It will be 
feature. Made in both oak and mahogany. mailed just as soon as we receive your request. 


Medium Price Excellent Quality High Grade Finish 
EXCELLO PRODUCTS CORPORATION 


Office Desks Exclusively 


30 minutes from downtown Chicago) 





No better medium priced desks are on the 
market. The high grade finish is a distinctive 


Cicero, Illinois 


4820 W. 16th Street 
a mem lc aa 
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MASTER GRADE 


Remanufactured Typewriters 


Any Quantity Immediate Delivery | 




















Underwoods our Specialty | 


Our factory facilities make it possible for us to offer 
prompt and efficient service to dealers who require 
quantity shipments at regular intervals. 


WHOLESALE TYPEWRITER CO., Inc. 


326-330 Broadway New York City, U. S. A. 
Cable ‘‘Saletype”’ 

















ELEC EE CLEC 











Imperial Desks are Contracts 


Every Imperial Desk you sell is a con- 
tract, assuring satisfactory service. Good 
performance is founded on basic integ- 
rity in the materials that enter into 
their construction; workmanship by 
skilled artisans inspired by high stand- 
ards; finished to maintain good appear- 
ance even under adverse conditions. 


Write for catalogue of Imperial Desks. 


Imperial Desk Company 


Main Office and Factory Export Department 
Florida and Devon Sts., Evansville, Ind. 25 Whitehall St., New York, U.S. A. 
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CATALOGUES 





W. J. Gage & Company, Toronto, Ontario, Canada, has 
issued a comprehensive catalogue of stationery. 
K * *K 
The Globe-Wernicke Company is using a series of four 
poster stamps in colors on its outgoing envelopes. 
x * x 
G. J. Aigner & Company, 521 West Monroe street, Chi- 
cago, Ill., have published a 36-page catalogue of Aigner 
index tabs, index sheets, etc. 
x * x 
The Corona Typewriter Company, Inc., has an effective 
folder, done in colors by the offset process, which was 


used by 


dealers in their Christmas selling 
* 
Company, 


The Universal Binder & Library Supply 
office 


Springfield, Mass., has published a new catalogue of 
and library labor saving devices and supplies. 
* 


x x* 
The William Mann Company, Philadelphia, Penna., has 
issued a complete catalogue of commercial stationery 


the first book of the kind the company has published. 
a * * 


The Canton Art Metal Company, Canton, Ohio, has 
distributed a revised price list on filing equipment dated 
January 1. The revision is downward, amounting to 
twenty per cent or more. 

tk * * 

“Essential Facts About Paper” is a book printed for 

private circulation by the D. L. Ward Company, Phila- 


delphia, Penna. It is devoted to the manufacture of paper 


and explains methods of testing. 
* co ok 


Horder’s Pathfinder is an attractive 32-page condensa- 


tion of the 200-page Horder catalogue. It shows various 
items in stock, classified by various departments of the 


modern business which can use the items shown. 
* * 7 
The Faber booklet on the manufacture of pencils has 


It covers the 


been revised, and is now in its third edition. 
f mate- 


whole process of pencil manufacture, from the raw 


rial to the useful writing instrument which the stationer 
sells. 
x * * 
“Signs Won't Pay Accident Claims,” says a folder by 
The General Fireproofing Company, Youngstown, Ohio. 


Its message is to direct attention to the use of expanded 
metal for making guards for moving flywheels, cams, 
cranks, gears, etc., on machinery. 

*K * * 
428 Fourth ave- 


Typewriter Company, 
rebuilt 


Penna., has issued a catalogue of 
machines and check writers. The 
new coin changers, swinging desk 
tables and ribbons and carbons. 

x *k * 

Russell & Cockrell Printing Company, Amarillo, Texas, 
distributed severai pieces of effective advertising at Christ- 
mas time featuring the gift possibilities of a modern sta- 
tioner’s stock. One folder emphasized the suitability of 
office equipment and accessories as gifts throughout the 
vear. 


The Fort Pitt 
nue, Pittsburgh, 
typewriters, adding 
company also lists 
brackets, typewriter 


a * 
A booklet describing the Universal postage meter has 
been issued by the Postage Meter Company, Stamford, 
Conn., successors to the Pitney-Bowes Postage Meter 
Company. It is devoted to a machine which simplifies 
the dispatch of first-class mail under the new permit ar- 
rangement authorized by the post office department. 

~ * * 
Machine Can Do—Now” is the title of the 
catalogue of the A. B. Dick Company. It de- 
the various models of the Mimeograph with a 
range of from 71%4x14 inches to 14x20 inches printed sur- 
face. Standard attachments provided include motor drives, 
automatic feed and receiving tray for the smaller size. 
The Mimeoscope is also featured. 

x * * 


“What One 
current 
scribes 


The Steel Equipment Corporation of Avenel, N. J., has 
sent out to the trade a handsome single-sheet announce- 
ment presenting a picture of a stock room display, includ- 


(Continued on Page 196.) 
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Todd Two Color Patents 


Protectograph Check Writer 


(TRADEMARK REGISTERED) 


EXACTLY NINETY FIVE DOLLARS NO CENTS 


(Denominations in Black; Amounts in Red) 


PROTOD Chemical-Fibre Checks and Drafts 
—Registered like Bank Notes 
—Forgery-Proof 


Todd _Protectograph Co. 


(rrave- MARK REGISTERED) 


(ESTABLISHED 1899) 


World's Largest Makers of Check-Protecting Devices and 
Forgery-Proof Checks 


1129 University Ave., Rochester, N. Y. 











NO 


Old Town 


Standards Assure 
Satisfactory Quality 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
Carbon Papers under our 
formula. 


Old Town Carbon Paper 
is made in twelve brands 
for typewriter, pen and pencil, in various weights, 
finishes, in the usual colors. 


Old Town Typewriter Ribbons are marketed un- 


der two brands and each is inked for light, me- 
dium or heavy duty. 
Performance and permanence guaranteed. Our 









Brands are packed in handsome lithographed boxes. 


Manufacturers of Carbon Paper and Typewriter Ribbons, 
Old Town and “Crowfoot” brands. 


Old Town 
Ribbon & Carbon Co. 


INC. 
245-47-49 Centre Street 


NEW YORK CITY, U. S. A, 4 
STM a 


> 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the _ greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
54th Avenue & 20th Street © CICERO, ILL. 


PAT. DECEMBER 21, 1915 

















WASTE 
PAPER 
BASKETS 


Wire or Tin Bottoms 
1, 2, 3, 4, Sand6 
SPACE BASKETS 
BUILD-UP TRAYS 


MAIL and TAPE 
BASKETS, etc. 


Special Baskets 
ade to Order 


UNIFORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 





PEERLESS SANITARY LINE 





PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd., Chicago, Ill. 


Write for Catalogue O 
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AN ET EIT En. 


Baltimore, Md.—Frank M. Ellicott is now connected 
with the Felt & Tarrant Manufacturing Company sales 
office here. He had recently completed a course of i 
struction at the Chicago factory 

Boston, Mass.—The Dalton Adding Machine Sales Com 
pany, Christopher J. Nellis, has joined the Boston Cham 
ber of Commerce. 

Chattanooga, Tenn.—E. F. Wubbolding, of Wales 
Adding Machine Company, is receiving congratulations on 
a baby boy. 

Chicago, Ill—The Frederick Dunham Company, 441 
South Dearborn street, is handling the Victor adding ma 
chine. 

ae + *~ 

Chicago, Ill—Louis J. Zant, of the Chicago office of 
the Wales Adding Machine Company, accompanies his 
wife, spent the holidays at Grand Rapids, Mic! 


x * x 
Chicago, Ill— Among the educational tours through th« 
Fort Dearborn National Bank December 10 was a group 


from the Comptometer school of the Felt & Tarrant Manu 
facturing Company. 
ok * + 

Chicago, Ill—Charles A. Colmesml, a salesman for the 
Wales Adding Machine Company, was married December 
29 to Miss Anna Nelson, at the home of the bride, Win- 
chester, Ky. A handsome apartment in Rogers Park 
awaits the bride when she reaches Chicago after the honey 
moon. 

Davenport, Iowa.—H. D. Wiegel, of the Wales Adding 
Machine Company, spent Christmas in Chicago 

Dover, N. H.—Territorial arrangements have been made 
by Edward H. Quimby to handle the state of New Hamp- 
shire and York County, Maine, for the Barrett Adding 
Machine Company. 

Evansville, Ind.—W. C. Swift, now with the Integrity 
Mutua! Insurance Company, was manager for seven years 
at Davenport, Iowa, for the Wales Adding Machine Com 
pany. 

Harrisburg, Penna.—C. L. Gunderson, acting manager of 
the Burroughs Adding Machine Company local branch 
was married December 11 to Miss Georgia Smith Both 
had formerly been connected with the Burroughs office at 
Kansas City, Mo. 

Lawrence, Kans.—F. I. Carter has been given several 
counties in this vicinity as sales agent for the Barrett 
Adding Machine Company. 

New York, N. Y.—The Dalton Adding Machine Com 
pany has bought the six-story building at the Southwest 
corner of Church and Reade streets for its own occupancy 
The offices are at present in the Woolworth building 

Quincy, Ill—P. S. Cobbey, formerly manager here for 
the Burroughs Adding Machine Company, is now in charge 
of the U. S. Manifold Company, 226 West Madison street 
Chicago, IIl. 

Philadelphia, Penna.—The Burroughs Adding Machine 
Company has leased space in the Commercial building, at 
the corner of 12th and Quarry streets. 

San Francisco, Calif—Through an inadvertence, the 
name of the manager of the systems and employment de 
partments of the Sundstrand Adding Machine Company 
here was incorrectly given in the December number. Miss 
Mary L. Manion in charge of this branch of Sund 
strand’s San Francisco activities. 

Wilmington, Del.—P. R. Matthews has included the 
Wales adding machine in his typewriter and stationery 
lines 





Stamp Trade Association Sells Schedules. 


The International Stamp Manufacturers’ Associatio1 
sells its schedules of prices to non-members for $12.50 
per issue, which includes a fiscal year’s dues in the asso 
ciation. A complete set of schedules is sold to non-mem 
bers for $25.00 a year. Future issues of these schedules 
will be in loose leaf form. 

The index to Volume IX of Greater New Yor! as its 
issue of December 27, 1920. The index makes a book of 

I hants’ 


84 pages, recording the year’s activities of The 
Association of New York. 
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No. 1—Buoy Ink 3” Round DEFIANCE MOISTENER Pek / 
No, 2—Buoy Ink 3” Square Pr. One in a box. Made of 
No. 3—Buoy Ink 3” Square Cut White and Opal Glass OFFICE t ‘ TABLES 


+, REGISTERED 
MUTSCHLER BROTHERS CO. NAPPAMEL INE 
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DESK MEMORANDUM TABLET 





Nationally Advertised 
and in strong demand 


Defiance Manufacturing Company 


384 Broadway, New York 
Manufacturers of STATIONERY SPECIALTIES 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 


nm 
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QUALITY 


Price is a strong point for Elsinore 
Typewriter Papers, but it is the Quality 
that finally sells them. 

Elsinore Papers are carefully selected 
for their taking qualities of high-grade 
Printing and neat Typewriting. 

CATALOGUE AND DISCOUNTS ON REQUEST 


CAUNOTe Parer COMPANY, Inc, 


7] MANVFACTVRERS 


152-4-6 WOOSTER ST., NEW YORK,N.Y. 


POUT ETT ETS 





Pat. May 13, 1913 


is adjustable to any distances between punch 
holes and to any size of paper. 
Advantages acknowledged in numerous testimonials. 
The retail price is $3.50 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 
1228 Intervale Avenue NEW YORK, N. Y. 
(Chicago Office, Frank Z. Woode, Mgr., 188 No. Market Se.) : 
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The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. 1. 
STEEL BACK LEDGER 


Service durability is assured by electrically welding the metal ’ 
parts. Makes solid construction that stands up under severe 
usage. The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. 

Ose our ¢ capacity binder in connection with aledger rack and 
obtain an ideal combination for machine-posting. 

‘Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 














Your Stockroom Is Here 


Adding Machine Rells Our line of specialties 
a for Stationers represents 
ny many of the staples that 
foe fag enter into regular daily 
~~ consumption in office 
Paper Clips and Fast 
ee and store. Note the 
sans es Stock list of Rockwell-Barnes 
Bonds Pr check it 
were oducts and che 
Manifold ‘ against your wants. 
Penmanship— Ruled ; : 
x i, mi Write us for quotations 
Railroad Ti . 
Satee teatnd Pence and samples. We will 
Ruled Record Papers ; 
Typewriter or ye 
—Boxed 
— Wrapped 


Reasonable Prices 
Railroad Special Books Excellent Workmanship 
— Prompt Service 


Seratch Pads 
Stamp Pads === 


Tally Books Rockwell-Barnes Co. 


Typewriter Of Manufacturers ef Stationery’ 
Typewriter Ribben Specialties 
Vertical File Holders 


Waybill Books 708 Munn Buildings 
Chicago, IIl. 











OFFICE APPLIANCES anuary, 1921. 


QOVUQOEENOOOOTOUUYOQAUOOOAUASOOLOOUUULSGROOOOUOSOOOOOUUOOAAO UAE 


Give a Thought 
to Pins 


Pins are so commonplace that the 
average user gives no thought to 
them, so long as they’re good. And 
there’s the point—on 


Those Good 
Crescent Pins 


Uniformly good—keen points, solid, 
with ‘‘comfortable”’ heads, that push 
the points through thick wads of 
paper, and “‘stay put.’ Our pride 
in making good pins is your assur- 
ance of unvarying quality. 


Bank Pins—Pyramid Pins 


Crescent Brass & Pin Company 
Detroit, Michigan 


Western Representatives: Southern Representatives: 
BERT M. MORRIS COMPANY PHIL F. WEBSTER 
444 Market St., San Francisco Box 873 San Antonio, Texas 


SUT 





You will be well repaid 
in extra sales if you will 
display 





It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their persenal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 

A larger size of My 
Finances has been published 
to meet many requests— 
wider columns and more 
writing spece. 

My Financer ts already an 
established, s.eady selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell. 


Quality Quality 
JF KF 





Size 6%x3%—No. 308...... » CRF $4.75 
Size 81%4x5%—No. 311.........- 4.7 5.75 
Both JF and KF are made with Sen | one-plece Covers; 
all leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 


Send for samples on sppeyvel. 


and dealers’ discount. 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 
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PENS AND PENCILS 
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Boston, Mass.—Walter F. Cushion, of the Moore Pen 
Company, is now a member of the Boston Chamber of 
Commerce. 

* * * 

Boston, Mass.—An unexpected holiday demand made it 
necessary to operate the plant of the Moore Pen Com- 
pany overtime in December. 

* * 7 

Boston, Mass.—G  P Nelson, of the Esterbrook Steel 
Pen Manufacturing Company, Camden, N. J., called on 
the Boston trade Christmas week. 

x 

Boston, Mass.—Tracy L. Sanborn, the new advertising 
man of Adams, Cushing & Foster, was active in the war 
as a member of the Liberty Loan Publicity Committee in 
New York. 

Brooklyn, N. Y.—Additions to the manufacturing equip- 
ment of the Bird Bill Pen Company, 829 DeKalb avenue, 


have enabled a substantial increase in the company’s pro- 
duction 
Chicago, Ill.— lire. due to crossed wires, in the Fountain 
Pen Shop of P. W. Sibley, 31 North Dearborn street, 
December 19, caused a slight damage : 
e ss 


Chicago, Ill— Howard G. Lotspiech is now Chicago rep- 
resentative of Eberhard Faber. He succeeds the late Har- 
old Struble, and was associated with him in business 

* a 

Chicago, Ill—Ralph G. Henriques, who represents the 
Blaisdell Pencil Company of Philadelphia in a large sec- 
tion of the Central West, returned in December from a 
visit to the factory 

Detroit, Mich.—C. G. Gregory, who operates a fountain 
pen hospital in the lobby of the Dime Bank building, is 
authorized by several manufacturers to repair their foun- 
tain pens for Detroit users. The lines which he is pre- 
pared to treat are Waterman, Scheaffer, Wahl and Conklin. 

El Paso, Tex.—Frank E. Croucher, representative of the 
Joseph Dixon Crucible Company, left in December to 
attend a conference of pencil department representatives 
in Jersey City, N. J 

Galesburg, Ill—Robert Lyon, who is now owner of 
Good’s Book Store, formerly traveled the state of Illinois 
for the Conklin Pen Manufacturing Company. 

New York, N. Y.—The Phoenix Pencil Company has 
incorporated with capital stock of $107,500. The incorpo 
rators include M. Popper, 2 West 112th street; O. Hol- 
lander and N. Berk. 

Philadelphia, Penna.—Alfred Berolzheimer, president of 
the Blaisdell Pencil Company, was a visitor in New York 
last month. => 

Philadelphia, Penna.—Irving P. Favor, Jr., was a De- 
cember visitor to the Philadelphia trade, assisting in instal- 
ling window displays for the Kohinoor Pencil Company 

K * * 

Philadelphia, Penna.—The H. F. White Company, 127 
South 11th street, has resumed the sale of fountain pens 
and propeller pencils. These lines had been discontinued 
for some time 

San Francisco, Calif—Angy B. Thomas, Coast repre 
sentative of Eberhard Faber, is convalescent after an ill- 
ness of over a week's duration. 

oe *K * 

San Francisco, Calif—Bert Morris, local distributor of 
the Eversharp pencil, has returned from a business trip 
to the headquarters of The Wahl Company 

* 


San Francisco, Calif—John L. Stevens, Western mana- 
ger of the American Lead Pencil Company, covered his 
territory in December with very satisfactory results 

* 





San Francisco, Calif—L. W. Wagner, pencil man of 
the Dixon Crucible Company, managed to make the trip 
home in time for the holidays. He has been attending a 
factory conference His assistant, Frank E. Croucher, 
returned from the factory to resume his Western trip, at 
El Paso, Tex. 

Change in Style of New York Concern. 

Waldinger & Glaser, In¢e., New York, N. Y., has be- 
come the M. J. Waldinger Company. Larger quarters 
have been engaged at 48 West 47th street. 
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CraneLadies’ Stationery 
Sold by all Stationers and Booksellers 
These goods are suited to the tastes 
of the most select trade. Their mer- 
its are known the world over, and 
they yield a profit to the dealer. 
Once tried, the purchaser becomes 
a regular customer. 


Presented in the following 

Styles and qualities: 
SUPERFINE QUALITY: In Light Blue 
Boxes, containing % ream of Note paper 
each, and in separate boxes 4 thousand 
Envelopes corresponding. 
EXTRA SUPERFINE QUALITY: In 
Lavender Colored Boxes, containing %4 
ream of Extra Fine Paper each; in like 
boxes are Envelopes to match. 


Our papers are supplied in 
Bordered Goods and other 
specialties by EATON, 
CRANE & PIKE CO., Pitts- 
field, Mass., and 225 Fifth 
Ave., New York. whose 
boxes bear the word 
“CRANES” containing our 





oods. 
All this stationery can be re- This trade mark 
lied on as represented every box 


MANUFACTURED BY 








Z. & W. M. CRANE wissz° 


a] 





























~AMPCO Ribbons and Carbons 


A Line of Satisfaction 


HE AMPCO line of ribbons’ and carbons is one 

into which is built experience of many years in 
the ribbon and carbon business. The standard of 
quality is unexcelled and we have the advantage 
of a brand new factory equipped with the most 
modern machinery. 

Some attractive territory is open for energetic 
dealers. 


AMERICAN MANIFOLD 
PRODUCTS CORPORATION 


2900 Darwin Terrace, Chicago 
“The Great Central Market” 
New York Office: 41-45 Lafayette Street 
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——‘RBUMP” 


The “Bump 
Stand Paper 


~* Fastener” 
is a dual mechanism 
—one capable of 
fastening sheets of 
paper as well as 
unching a round 
le to accommo- 
date a quarter inch 
binder post. The 
Handy Hand Fast- 
ener is particularly 
convenient in cases 
where the machine 
must come to the 
work, 


also, of ready sale and healthy profit. 





Dealers offering the “Bump” to their trade find it capable, 














If you will give us your name 


will be able to offer you a high class proposition. 


BUMP PAPER FASTENER COMPANY 


La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New York 


and address we 
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Brand Products. 


Made of specially selected 
ANTEED not to RUST or 


Write for Discount Sheet 
describing our line. 


ARGUS MFG. CO. Seles 


Chicago, Ill. _ Representatives 
U.S.A. 








Liberal Profits—Quick Turnover 


Both are afforded dealers stocking ‘‘Argus’”’ 
Nationally advertised—of highest quality— 
sold only through the trade. 


Mounted on easel back display cards or 
packed in handsome counter cases. 








EXACT SIZE 


metals—G UAR- 
TARNISH. 


and Literature 


SMITH & STEARNS 
202 S. State St. 
Chicago, III. 











Jor the 





TENUON ofihe’ * 
Manulactirer, » 





NOTE.—Manufacturers should read this department, for 
here are announcements from firms at home and abroad 
regarding their requirements for goods. Many of these an- 
nouncements outline business opportunities of importance 
and each item should receive careful consideration from 
manufacturers in this field. 


Agra, India.-S. F. Khandelwal & Company, exporters 
importers and commission agents desire to hear from man 
ufacturers of stationery, paper, etc. They desire to secure 
representation for all of India. 

Atlantic City, N. J.—Jacob Rosenbaum’s Sons wish cat- 
alogues, price lists, etc., on walnut office furniture 

Buenos Aires, Argentina.—Depaolis & Cia, importers and 
exporters, San Jose 171, wish to represent the manufac- 
turer of a typewriter in Argentina. Catalogues and deal- 
ers’ terms are requested. 

Chicago, IllL—The Educational Stationery Supply Com 
pany, 309, 128 North Wells street, is a new retail stationery 
concern. Manufacturers are requested to send catalogues 
The members of the company, J. M. Polin and A. J. Chob- 
lot, were formerly with the Associated Stationers’ Supply 
Company. 

x oo * 

Chicago, Ill.—An experienced stationery salesman, who 
has covered the retail trade from Chicago to the Pacific 
Coast over eight years, wishes to connect with a manu- 
facturer. He is well acquainted with buyers in the whole- 
sale and retail lines; is a good producer and has excellent 
references. Address, V-33, care Office Appliances, 417 
South Dearborn street, Chicago, III. 

Cumberland, Md.—L. Bernstein Furniture Company 
wishes to hear from manufacturers of steel filing cabinets. 

Lolanda, Belgian Kongo, Africa—Catalogues and trade 
publications are requested by R. P. Clark, United States 
consul, for the consulate files. They should be in Por- 
tuguese, French or Spanish, as the English language is of 
little use in the Angola-Belgian district. 

London, England.—B. Soulthrop, 12 Nightingale Square, 
Balham, S. W. 12, wishes agencies for new office special- 
ties not yet represented in England. Manufacturers are 
requested to send catalogues and price lists, with dis- 
counts. 

Louisville, Ky.—The Office Equipment Company desires 
to add to its lines. Manufacturers are requested to com- 
municate. The company distributes mimeographs, desks, 
addressing machines, safes, loose leaf systems, office chairs, 
filing devices, time recorders, commercial stationery, etc. 

Mexico City, Mexico, D. F.—Pelayo Brothers, dealers 
in office equipment, desire to add to their lines. During 
a recent visit in the United States they were in touch with 
a number of manufacturers of office furniture and allied 
lines. 

Newark, N. J.—The New Jersey Typewriter Exchange, 
185 Market street, wishes to receive catalogues, price lists, 
etc., from manufacturers of typewriters, typewriter sup- 
plies and office equipment in general. 

Salt™Lake City, Utah—H. E. Sargeant, 307 Boyd Park 
building, wishes to act as manufacturers’ representative 
for several reliable specialty houses. He covers Utah, 
Idaho, Wyoming, Arizona, New Mexico and Nevada 

Springfield, Mass—H. G. Miller, 79 Ashley street, has 
opened for the sale of office equipment. He desires to 
hear from manufacturers. Mr. Miller was formerly with 


the Royal Typewriter Company, Inc., as manager for 
Springfield and Western Massachusetts. 

Syracuse, N. Y.—The R. W. Wales Company, 214 Mc- 
Carthy building, wishes to add to its lines of e sup- 
plies and specialties. The company has several accounts 
and desires to add to these. It is well organized to dis- 
tribute lines through central New York. 

* « 

Syracuse, N. Y.—The Syracuse Office Furnit Com 
pany, Inc., heretofore dealing exclusively in desks, chairs, 
tables and filing devices, and performing the set of 
system engineers, is opening a stationery department in 


connection with this office furniture business Manufac- 
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' National Desk Co. © 
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Macaulay tells us— 


“The world gives its 
admiration (and patron- 
age) not to those who do 
what nobody else attempts, 
but to those who do best what 
multitudes do well.” 


It would hardly be modest for 
us to say that, out of all the 
chairs manufactured, Mil- 
waukee Chairs are the best. 
We can refer, however, with 
justifiable pride, to the fact 
that many merchants through- 
out the country have chosen 
this line year after year and 
merchandised it to their very 
decided profit as well as the 
perfect satisfaction of their 
patrons. 


Write for dealer’s prospectus. 


Milwaukee Chair Company 


Milwaukee Chicago New York Seattle 











Affixing Stamps Mechanically 


is recognized in the modern office as the QUICKEST, 
CLEANEST and CHEAPEST method. 


With a 


This work can be done EASIER and BETTER as 
it is light, simple to operate, will NOT destroy, 
stamps or become gummed or clogged. 


4 Actual 
Size 






**Jt rolls 
em on”’ 


Demonstration at the National Business Exposition (Grand 
Central Palace, New York) proved its efficiency and built up its 
popularity. 

Watch for our interesting announcement to dealers next month. 


The Service Machines Company 
Dept. 0, 79 Sudbury Street, 
Boston, 14, Massachusetts 














176 OFFICE 


APPLIANCES 





INDEX SHEETS COMPLETE 


Punched to Fit Any Binder on the Market 


All standard sizes of Index 
Sheets carried in stock— 
from the smallest memo 
index to the largest size in 
use. 





Index tabs in celluloid 
leather and canvas. In A 
to Z, 26 to 200 subdivi- 
sions; numerical, monthly, 
geographical and billing 
machine tabs. 


Also sold in “Patent-Cut” 
strips, not attached to 
sheets, in any quantity and 
style for all requirements. 


Index shields, 
forcings, law, name and 
number labels. Also labels 
for your special and stock 
binders. 


cloth rein- 


Anything complicated in 
the Index Line ? 


“Let George Do It’ 


We are making up a new catalogue’ and if you would like a copy 
it’s yours for the asking. 


G. J. AIGNER & CO. 


Index Dept. O. 
521-523 West Monroe St. 





CHICAGO, ILL. 








January, 1921. 














The more honest and the more experienced a man 
is, the quicker he will recognize and admic the 
sure value of 


TELL CITY DESKS 


Tell City Desks are the perfecied product of an 

organization that has specialized in the manufac- 

ture of office desks for over thirty years. 

They show it—%in quality, durability, style and price. 
Write fer catalogue. 


TELL CITY DESK COMPANY 
TELL CITY, IND. 
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If An Elephant Sat On 
This Basket 


It would bend — but it won't” bend 
with ordinary usage, neither will the 


SVemco 


Basket rust. And it holds its shape. 
A NEMCO BASKET is as good a year 
from now as it is today — thoroughly 
substantial and serviceable. Solid steel 
bottom—smooth rim at the top. 

The Nemco comes in three good sizes 
and three attractive colors—olive green, 
maroon and white. 

Send for circular and sales distribu- 
tion plan. 


North Western Expanded Metal Co. 
983 Old Colony Building 
Chicago 
Manufacturer's Representatives 
H. E. HOOKER ERNEST WALLACE 


186 N. La Salle St. 444 Market St. 
Chicago, Illinois San Francisco, Cal. 
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ULTIMATE 
Ribbons and Carbons 


As the name implies Ultimate Rib- 
bons and Carbons represent the very 
highest possible product in _ their 
field. If you want to practically 
eliminate complaints in this line 
Ultimate brands will do it. 


EIN 


Rip, ey 


RIBBONECAREN 


PRODUCTS? CO. 
NEW YORK 





Ribbon & Carbon Products Co. 


Manufacturers of 
ULTIMATE and AEROPLANE Brands 


35 Warren Street NEW YORK 
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turers of stationery goods are requested to send them their 
catalogues with price lists. The company is located at 317 
South Clinton street 

Wilmington, Del.—The Delaware Typewriter & Sales 
Company has recently organized to handle typewriters, of- 
fice supplies and stationery. Manufacturers interested are 
requested to send printed matter, prices and discounts 


Opportunities for Foreign Trade. 

The business tips which follow are collected from the 
various points where the United States has consular offi- 
cers and commercial attaches. If the reader wishes to 
follow any of the prospects, he can obtain the name and 
address by requesting the information from the Depart- 
ment of Commerce, Bureau of Foreign and Domestic 
Commerce, Washington, D. C., mentioning the number 
which identifies each item. This information can also be 
obtained from the district and co-operative offices of the 
department. 

District Offices: New York, 734 Customhouse; Boston, 
1801 Customhouse; Chicago, 1424 First National Bank 
building; St. Louis, 402 Third National Bank building; 
New Orleans, 1020 Hibernia Bank building; San Francisco, 
307 Customhouse; Seattle, 848 Henry building. 

Co-operative Offices: Cleveland, Chamber of Commerce; 
Cincinnati, Chamber of Commerce; Cincinnati, General 
Freight Agent, Southern railway, 96 Ingalls building; Los 
Angeles, Chamber of Commerce; Philadelphia, Chamber of 
Commerce; Portland, Ore., Chamber of Commerce; Day- 
ton, Dayton Chamber of Commerce; Pittsburgh,»-Chamber 
of Commerce: Baltimore, Export and Import Board of 
Trade; Newark, N. J., Newark Chamber of Commerce. 

Most of these items are quoted in full, as reported by 
the Bureau of Foreign and Domestic Commerce, in the 
thoneht that where a miscellaneous list of requirements is 
stated, the character of the inquirer’s business will be 
revealed. 

These items are given identifying numbers, to avoid 
promiscuous publication of the names connected with 
Foreign Trade Opportunities developed by the Depart 


ment of Commerce. The names and addresses must not 
be published by their recipients. 
Furniture. 


34126.—An engineer and marine surveyor in Wales de- 
sires to secure an agency for the sale of office furniture 
and requisites for a colliery. Quotations should be given 
c. i. f. Welsh port. Catalogues and price lists are re- 
quested. 

34157.—A commercial agent in England desires to secure 
the representation of firms for the sale of hardware and 
furniture of all kinds. 

See also No. 32,233 under Paper. 

Other Machines. 

34214—A merchant from the Netherlands who has an 
established paper office in the United States desires to 
secure an agency for the sale in Far Eastern countries 
and Holland of foodstuffs, wearing apparel, paper, office 
appliances, shoes, agricultural implements, and plantation 
supplies. References. 

Pens and Pencils. 

34134.—An inquiry has been received from a man in Eng 
land wishing to secure the representation of firms for the 
maintenance of a permanent exhibit of American goods, 
such as motor fittings of all kinds suitable for English 
motor cars, electrical goods, fancy goods, toys, small in- 
terior fittings, kitchen appliances, locks, tools of all kinds, 
trimmings for motor cars, farm and garden implements, 
boots, collars, dental goods, surgical goods, pens and ac 
cessories, and advertising signs. References 

Paper. 

34121—A manufacturing company in Hungary desires 
to be placed in communication with manufacturers and ex- 
porters of tissue paper in rolls for the preparation of car- 
bon and typewriter papers. No reference offered. 

34152—A manufacturing firm in Spain desires to pur- 
chase cardboard, paper, and pasteboard for manufactur- 
ing playing cards; and also lithographing machines for 
five-color printing. Quotations should be given c. i. f. 
Spanish port. Payment to be cash against documents. 
References. 

34208.—A commission agent in India desires to secure 
an agency for the sale of piece goods, hardware, paper, 
matches, motor cars and bicycles, dyes, and glass. Quota- 
tions should be given c. i. f. Indian port. Terms: 30 days 
payment against documents through any exchange bank 
References. 

(Continued on Page 181.) 








“GRAND RAPIDS QUALITY” 
OFFICE CHAIRS 


During the Grand 
Rapids Furniture 
Market— January Ist 
to 22nd, these chairs 
will be exhibited on 
the 6th floor of the 
Klingman Building. 





No. 327% 


The same class of skilled 
workers that make the famous 
Grand Rapids furniture build 
these chairs. For design, work- 
manship and finish you cannot 
find chairs that will give you 
better satisfaction. 


Our prices and illustrations 
will be sent on request. 





No. 421% 
Grand Rapids Office Chair Co. 
37-45 Prescott Street Grand Rapids, Mich. 











Costumers 
and Office Tables 


C9. 
V 





2305 to 2315 N. Broadway 


ST. LOUIS, MO. 





No. 1810 


Telephone 
Stand. Quar- 
tered oak. Top 
20x16, 1% in. 
thick, veneered 
edge. Shipped 
K. D. Price, 
each .....$9.00 
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Your Name On The Box 


—QUALITY IN IT 


We make typewriter ribbons 
and carbon papers that sat- 
isfy the user—a weight and 
grade for every purpose. 
Your name and address go 
on the box. The prestige 
and good will, the repeat 
orders go to you. Try out 
our goods and our merchan- 
dising. Samples for testing 
gladly sent on request. 


Typewriter 
U S Ribbon 
* e@ Mfg. Co. 


Sansom and 8th Sts. 
Philadelphia, Pa. 


Cable Address 
MUSTR. 












Do remember how we pleaded with you in this space last 
month? on yes, oo got hundreds of replies and a number of 


new dealers for our 
‘‘PERFECT ROLLER-GRIPS’’ 


But, let’sZsee, did we hear from, YOU]? 

If we did and you put in a stock of ‘‘Roller-Grips,’’ you are 

excused for the present. 

lf you wrote us but have not as yet put in a few samples or 

a small stock, you will hear from us soon. 

But, if you are one of the multitude that has not yet learned 
e vast sales and profits we offer you, we want you to 

drop us a card or letter, right now! 

Certainly you can afford a postage stamp for information on 

a proposition that will mean dollars for you. .Write now! 

Direct to us or to our distributors. 


THE AMERICAN ROLLER-GRIP COMPANY "ORNFLL 


W. J. MOORE WOLVERINE SALES co, U.S.A. 
318 Evans Bidg. 312 Buhl Block 
Washington, D. C. Detroit, Mich. 





The EXTENSIVE 
MOST ADVERTISING, 
PRACTICAL, VAST SALES, 
INEXPENSIVE, ATTRACTIVE 
EFFICIENT PROFITS. 

AND ALL FOR YOU 
INDISPENSABLE ON A 
TYPEWRITER MINIMUM , 
ATTACHMENTS INVESTMENT. 








SYTEWRITERS 
ee te — SS 


Albuquerque, N. M.—G. E. Combes has assumed charge 
of the local office of the Underwood Typewriter Com- 
pany, 12 South Fourth street. He came here from Tuc- 
son, Ariz. 

Billings, Mont.—The Consolidated Typewriter Com- 
pany has taken on the Woodstock typewriter. 

Chicago, Ill—J. C. Harvey, of the Moon-Hopkins Bill- 
ing Machine Company, spent the holidays at St. Louis 

x *« x 

Chicago, Ill—D. A. McArthur has been transferred here 
from the Seattle office of the Royal Typewriter Company 
Inc. 








x * * 

Chicago, Ill—J. E. Neahr, general manager of the Un 
derwood Typewriter Company, was a Chicago visitor just 
before Christmas. 

* & * 

Chicago, Ill—The Oliver Typewriter Company, H. K 
Gilbert, vice president, has affiliated with the Association 
of National Advertisers. 

sk a 

Chicago, IlL—Arthur Williams, export manayer of the 
Woodstock Typewriter Company, spent Christmas with 
his family at Grand Rapids, Mich. 

* + 

Chicago, Ill—W. L. Stickney, manager here for the 
Remington Typewriter Company, took his family to In 
dianapolis, his old home, for the Christmas holidays 

« 

Chicago, Ill—The offices of the Oliver Typewriter Com- 
pany closed at noon December 24 and December 31, to 
allow employees an opportunity to complete their arrange- 
ments for Christmas and New Year’s celebrations 

de 


Chicago, Ill—B. L. Goldenberg, of the Orient Type- 
writer Company, Cairo and Alexandria, Egypt, visited the 
Smith Typewriter Sales Company in December. Mr. 
Goldberg’s company represents the Smith interests in his 
country. 

k x * 


Chicago, Ill.—F. W. Waltz, Jr., of the Woodstock Type- 
writer Agency, Cincinnati, Ohio, was a visitor at the gen- 
eral sales office of the Woodstock Typewriter Company 
just before New Year’s. He is a son of F. W. Waltz, Sr. 


of the Typewriter Supply & Repair Company, of Cin- 
cinnati. 
x * x 

Chicago, Ill—The Smith Typewriter Sales Company’s 
Girls’ Club was entertained at the Terrace Garden, Mor- 
rison Hotel, December 23 by the company. There are 
about ten of the stenographic and typewriter staff who 
have formed a social club, finding entertainment in dinner 
and theater parties. 

Detroit, Mich.—The service department of the Royal 


Typewriter Company, Inc., here, has regained first place 
in Division No. 1 in the contest of that company 


* * x 
Detroit, Mich.—G. B. Tiffany has succeeded W. L. Stick- 
ney as manager of the Remington Company’s office here 


Mr. Stickney was recently made manager of the company’s 
Chicago branch. 

Evansville, Ind—P. J. Branch is now representing the 
Woodstock Typewriter Company here. 

Indianapolis, Ind.—Carl K. Hart, who has been ap- 
pointed assistant advertising manager of the Diamond 
Chain & Manufacturing Company, was formerly in the 
advertising department of the Royal Typewriter Com 
pany, Inc. He terminated his connection to enter the 
Army. After three years of service he joined the Good- 
year Tire & Rubber Company as an advertising field rep- 
resentative, where he continued until joining the Diamond 
Chain & Manufacturing Company. 

Louisville, Ky.—The Louisville service department of 
the Royal Typewriter Company, Inc., heads Division No. 
2 in the October contest. 

Missoula, Mont.—Henry Stadelman has undertaken the 
representation of the Woodstock typewriter here 

New York, N. Y.—Robert Bastow. export manager of 
the Corona Typewriter Company, Inc., is expected back 
from a visit to Eastern Europe this month. 
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RECORDER 


KEEPS AN 2cS> sun BALANCE 





Every one having personal finances is in need of the 
HALLOMAX POCKET RECORDER. Housewives, 


as well as doctors, lawyers, salesmen and mer- 
chants, appreciate this handy little device, the price 
of which is within reach of all...............$1.00 


HALLOMAX PAPER comes in strips, a dpzen to 
the. BOX,. GRC. HOR SGOT. Soc cacccecxenesarass $.35 
There’s a discount of 40% to the trade. 
Order now and equip yourself to sell 
this self-advertiser and trade builder. 


For $10 net, we will send one dozen of each prepaid 
to any part of the U. S. A. 


Send in your order now. 


HALLOMAX CO., knc. 272 Ssceget Fee 

















Buy your 


TYPE 
TOOLS 
PLATENS 
PARTS 
SUPPLIES 


from the oldest and most com- 
pletely equipped Typewriter 
Supply House inthe U.S.A. 


Catalog sent on request. 


Tore & Marry, 


TYPEWRITER Co 





79 Queen St. 
LONDON, E. C. 


BOSTON 
Mass., U.S. A. 

















SEALOGRAPH 


The Sealer That Assures and 


Secures Results 





Sealograph does the 


Operator feeds envelopes. 
rest. 


Anyone can operate the Sealograph without pre- 
vious experience. 


THE MODERN ENVELOPE SEALER. 
Hand power—Electric—Automatic feet Electric. 


BRASS gears, metal moistening disc, two sets 


sealing rolls, SECURE SEALING. 
WRITE FOR “DEMONSTRATION.” 


Sealograph Company 


1700 Brooklyn Ave. Kansas City, Mo. 














‘“‘NOTE THE POSITIONS” 


A Burns Bracket holds the Telephone just where 
wanted without effort, annoyance or accidents. Your 


trade wants this convenience. Supply them now. 


Ask for Trade Proposition on Full Line 


State and 64th Streets Chicago, U. S. A. 
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TYPEWRITERS 


WHOLESALE AND EXPORT 
EXCLUSIVELY 


Rough and Rebuilt Machines 
ROUGHS—OUR SPECIALTY 







We distribute typewriters to every corner 
of the world. 










Ask for Price List No. 59 





A TRIAL ORDER WILL BE APPRECIATED 


Morse Typewriter Exchange 
Company 
319 Canal St. New York, N. Y. 


Cable Address “MORSETYPECO,” N. Y. 













Sentinel Check Writer 


So absolute is the protection of the New 
Rotary Motion, Springless Action Sentinel 
Check Writer, that the FIDELITY AND 
CASUALTY COMPANY gives free to 
every purchaser a $10,000.00 Insurance 
Policy guaranteeing against AMOUNT 
LINE ALTERATION, PAYEE NAME, 
DATE or NUMBER CHANGE. Here 
is combined, absolute protection with 
mechanical perfection. 


Hali-Welter Company 
Rochester, N. Y., U.S. A. 


Our Sales Manager has a valuable contract for specially 
men of proven ability. Write him. 














HE Standard Stamp Affixer. |, 

Known as the simplest, light- 
est and speediest on the market. 
Saves time and money. It is a 
portable safe for your postage 
stamps. Endorsed by thousands of 
well-known users, including; Stan- 
dard Oil Co., Bell Telephone Sys- 
tem, United Shoe Machine Co., 
Western Electric Co., Bauer and 
Black, Willard Storage Battery 
Co., Eastman Kodak Co., and 
other prominent houses. 


Dealers:—We have an interesting proposition to make you which does 
net involve any outlay. 


Standard Stamp Affixer Co. 


EVERETT, MASS. 























he 

Quality and Complete Satisfaction in Service is the 
basis of our policy in making of each brand of 
“Bucki” Carbon Papers and Typewriter Ribbons, 
and our experience of 25 years has taught us what 
is best adapted to every known purpose. Our cus- 
tomers get the benefit of this knowledge. State 
your requirements and ask us for samples. 


THE BUCKEYE RIBBON & CARBON COMPANY 
Fastery and Executive Offices: 
1466 East 55th St. CLEVELAND, OHIO 
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New York, N. Y.—E. C. Eachel, general manager of 
the Underwood Computing Machine Company, made an 
extended tour of Europe in the latter part of 1920, studying 
business and living conditions. 

x * * 

New York, N. Y.—Export circles are connecting a visit 
here by R. D. Wynn, general manager of the Molle Type- 
writer Company, as presaging the establishment of ex- 
port headquarters in the east. The factory at Oshkosh, 
Wis., is a long distance from tidewater. 

Philadelphia, Penna.—H. A. Eddy has joined the Collins 
Industrial Council as executive secretary. Previously he 
was editor of The Typewriter, the employees’ pubiication 
of the Remington Typewriter Company 

San Diego, Calif—The Typewriter Shop of J. A. Stod- 
dard has been granted local and adjacent territory for 
the Oliver typewriter. 

* 

San Diego, Calif.—Williams’ Typewriter Exchange, op- 
erated by Alfred Williams at 1131 Third street, is carrying 
several makes of typewriters, ribbons, carbons and other 
typewriter and office accessories. 

San Francisco, Calif—L. Smith has rejoined the Whole- 
sale Typewriter Company’s establishment here. He had 
been with the branch at Portland, Ore., for some time. 

*_ * * 


San Francisco, Calif—James H. Sait, manager of the 
Hammond Typewriter Company for this district, left on 
a business trip to Los Angeles January 1. R. F. Lee, 
typewriter man of Bakersfield, Calif., had added the Ham- 
mond to the lines he carries. 

Spokane, Wash.—W. D. Welch, son of “Jaydee” Welch, 
has been appointed division superintendent of the Wood- 
stock Typewriter Company, covering Montana and North- 
ern Idaho. His headquarters are in Spokane. 

University, Wash.—Representation of the Woodstock 
Typewriter has been awarded to the University Book 
Store. 

Washington, D. C._—F. B. McKillip has been promoted 
to the head of the Washington office of the Hammond 
Typewriter Company. He was recently at the Pittsburgh 
branch, specializing on corporation business. Before the 
war Mr. McKillip was assigned to the Philadelphia branch. 
He enlisted in the Navy and served during the war. 

Wilmington, Del.—The Delaware Typewriter & Sales 
Company has opened at 701 West Eighth street, carrying 
typewriters, stationery and office supplies. The business 
is conducted by J. H. Rumer and R. T. Morgan. 





(Manufacturer—Continued from Page 177.) 

34213.—A commercial agent from Australia is in the 
United States, and desires to secure an agency for the 
sale of dry goods, textiles, knit goods, hardware, elec 
trical goods, enamelware, household utensils, and paper. 
Reference. 

34233.—The representative in the United States of a 
trading company in New Zealand desires to purchase agri- 
cultural implements, machinery, hardware, dairy machin 
ery, wire and fencing goods, seeds, fertilizers, dry goods, 
canned goods, stationery, furniture, shoe leather findings, 
carpets, linoleums, wearing apparel, and all other merchan- 
dise which would be used by farmers of a co-operative 
association. Quotations should be given f. 0. b. American 
ports. Terms to be cash. Reference. 

See also No. 34,214 under Other Machines. 

Ribbons and Carbons. 

See No. 34,121 under Paper. 

Stationery. 

34160.—A merchant in India desires to seture an agency 
for the sale of piece goods, woolen-shawl cloth, hosiery, 
dyes, laces, ironmongery, worsted wool, stationery, papers, 
buttons, etc. Quotations should be given c. i. f. Karachi 
port. Terms: Payment against documents by thirty days’ 
draft payable through any exchange bank in India. Refer- 
ences. 

34175.—A commission merchant in Turkey desires to 
enter into communication with firms with a view to secur- 
ing agencies for the sale of cotton and woolen textiles, 
chemical products, aniline and other dyes, glace skins and 
leather, wax and varnish, stationery and office supplies, 
soap and toilet articles, metallurgical products, transmis- 
sion belts, machinery, motors, pumps, tools, agricultural 
machinery and implements, presses, and turbines. Cata- 
logues and samples are requested. Correspondence should 
be in French. Reference. 





Does the Efficiency of Your Office 
Include the Telephone? 


Prevent the wasting of valuable 
time and the annoying confusion 
every time a telephone call is re- 
ceived, by attaching the phone to 
the sturdy, reliable Sperry Arm. It 
holds the phone just where it is 
wanted. 


Always 1 


out of the way 
within reach 





Write today for the name of the nearest deaier 


Address Dept. 40 


KELLOGG SWITCHBOARD & SUPPLY CO. 
CHICAGO 











“‘The last word in telephone sanitation’’ 


KLEENA-PHONE 


Mouth and Ear Protectors 


KLEENA - PHONE 

—protects both the 
ear and mouth 
from infection. 


KLEENA - PHONE 
—is made of white 
pyralin. Itis wash- 
able, therefore 
easily kept clean. 


KLEENA - PHONE 

—is the latest thing 
in telephone sani- 
tation, put onina 
jiffy. Enlivens the 
appearance of your 
phone. 





Each set packed in indi- 
vidual boxes—two dozen 
to the carton, with attrac- 
tive display covers, also 
a three color window dis- 
play placard. 





Dealers: Write today 
for prices and 
discounts 








PATENTS PENDING 


25c for a Set 
Manufactured by The Emeloid Co. 
Sole Distributors for the U. S. A. 


UNION STATIONERY CO. 


777 Broadway, New York 
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The Portable Plus 


Height, 


Weight 
4 4 Inches 


54 Lbs 





“Just Lift the Cover— 
It’s Ready When YOU Are” 


Lightest, smoothest running type bar machine 
ever built. ‘‘Compact as a watch.” 


The Garbell will soon be ready for quantity 
production. 


Garbell Typewriter Corporation 
1812-14 Ellen Street Chicago, U. S. A. 
All inquiries for European and British Colonial Aeon, 


address to our Sales Agency, GARBELL TYPEWRITER SAL: 
CO., 26 Pall Mall, Manchester, England. 











The Eureka Telephone 
Bracket 
Cannot Sag 















Three Vital Features Are Shown 
in the Illustration: 

(1) Swivel joint allows "phone to be 

swung to any position on the desk. 


(3) Hinge joint allows ‘phone to be 







or lowered at will of operator. 
(3) Hinge joint allows ‘phone to be 


turned in any direction. 

T is constructed on an entirely new prin- 

ciple. Sag is eliminated through the rigid 
support afforded by two metal strips sliding 
in a steel jacket. The failure of most brackets 
is the tendency to sag. All parts of the New 
Eureka Telephone Bracket are riveted and 
welded together, and finished in heavy nickel 
and japan, and the bracket will fit any desk 
telephone without adjustment. 


Write for particulars about the 
New Eureka Telephone Bracket. 


The Eureka Blotter Bath Company 
3732-34-36 S. Wallace St. - CHICAGO, U.S. A. 
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Boston, Mass.—George Mandeville, of the Sam’l C 
Tatum Company’s Philadelphia office, visited friends 
here for the first time in three years. He was formerly 
active in this territory for the Wilson-Jones Loose-Leaf 
Company. 

Chicago, Ill—Fire in the premises of the United States 
Loose Leaf Binder Company, 740 South Clark street De- 
cember 3 was caused by an overheated glue pot. The dam- 
age was slight. 

* * x 

Chicago, Ill—Frank Milliken is in charge of the loose 
leaf department of the Commercial Stationery & Loose 
Leaf Company. He left Chicago about a year ago to ac 
cept a position at Detroit. 

* x * 

Chicago, IlL—The T. M. Sheppard Company, 537 South 
Dearborn street, has affiliated with the Chicago Associa- 
tion of Commerce. The company makes loose leaf ac- 
counting forms, binders, and does a printing business. 

* ok * 

_ Chicago, Ill.—R. V. Schumacher has joined the Johnson 
Company, having charge of the loose leaf and blank book 
department. Mr. Schumacher had formerly been with the 
Wilson-Jones Loose-Leaf Company and the W. P. Bar 
nard Company, St. Louis, Mo. 

* * * 


Chicago, Ill—Eight teams are represented in an inter- 
departmental bowling league organized at the plant of the 
Wilson-Jones Loose-Leaf Company. The teams represent 
the following divisions: Metal, punch press, finished stock, 
index, bindery, production, order and foremen’s. 

New York, N. Y.—Tom Hanson, who has been assist- 
ant in charge of the mechanical bookkeeping department 
at the Chicago plant of the Wilson-Jones Loose-Leaf 
Company, is now assistant sales manager of the New York 
office. 

* * * 

New York, N. Y.—The Heinn Company of Milwaukee 
recently moved its New York offices from one floor of 
the building at 377 Broadway to the eleventh floor of the 
same building. The new premises provide more space 
than the old and afford better facilities for taking care of 
the company’s metropolitan business. 

Philadelphia, Penna.—Executives of Lefax, Inc., enter- 
tained the employees of the organization at dinner De- 
cember 21, 

San Francisco, Calif—Hall, Smith & Company are now 
the exclusive agents in this territory for the John C. Moore 
loose leaf. 


Credit Men Feature Loose Leaf Accounting. 


The National Association of Credit Men, 41 Park Row, 
New York, N. Y., has published a booklet for the guid- 
ance of merchants in establishing rational bookkeeping 
methods. It is called “A Business Enterprise,” and has 
appealed to bank officials so strongly that they have pur- 
chased as many as a thousand in some instances for dis- 
tribution among their dealers. The booklet is a primer 
on a simplified form of double entry bookkeeping, twenty- 
four pages. It advocates a loose leaf system with five 
divisions, covering assets, liabilities, income, expenses and 
journal. It shows that this book together with file cases 
and bank check book are all that are necessary to enable 
a man to know at all times where he stands. 

It might be well for stationers to get in touch with 
banks which may be distributing these booklets, in the 
thought. that sales of loose leaf equipment can be made 
to the merchants interested. 


Loose Leaf Files for Posters. 


The safety posters and bulletins used by the Du Pont 
interests throughout their various plants are not discarded 
when removed from the bulletin boards. They are pre 
served in loose leaf binders which have a place on the desks 
in the employment and field offices. They are offered 
employees to be read while they are waiting for an ap- 
pointment or instructions. 
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Cutters 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. With a 


Golding Cutter 


—Zip it is done in an in- 
stant and the edge is 
clean and straight. 





The Pearl Cutter 
Made of iron with steel knives. Very durable— 


easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 


We make also a line of 
Power Cutters, Small Table 
Card Cutters, Printing 
Presses, Tableting Presses 
and Printers’ Tools 


Dealers Wanted 


Golding Mfg. Co. 
Franklin, Mass. 





The Golding Cutter 











Good, Unoccupied 
Territory still available for 
Live Agents to sell the 


BABY THALES 


with automatic shift 
Weight 8 lbs. 


This is a genuine opportunity for capable sales- 
men to establish themselves in a remunerative 
business. 


DEALERS—A full line of calculating machines, 
all makes, rebuilt or in the rough, ready for 
shipment. Write for confidential price-list today. 


Adding Machine Corporation 


323 So. La Salle Street 
Chicago, IIl. 





Who Stock and Feature 


XTRAGOOD 
SUMMIT 
APEX 


Brands Typewriter Ribbons and 
Carbon Paper know that users 
appreciate their quality. Dealers 
wh» do not know these brands are 
now face to face with Opportunity 


Typewriter Supplies Men 


Write for samples today— 
a test will prove 
their excellence. 


Union Ribbonand Carbon Co. 


MAIN OFFICE and FACTORY 


Frent and Laurel Streets PHILADELPHIA, PA. 














Rebuilt Multigraphs at ‘/, Cost 


Rebuilt-Like-New Guaranteed Two Years Real Bargains 








$520 Number Four - $250 
(new) (rebuilt) 
Includes the $500 current, No. 4 
Model and $20 Stand. Complete 
type equipment (brand new), 2 
segments,tools, supplies, ribbons. 





$865 Complete Unit - 8405 


(new) 

Includes the $520 No.4 cath. 
and in addition the Automatic 
Feed, Power Drive (right motor 
for your current) and Printing 
Attachment. 


Guarantee 


Our Multigraphs guaranteed to produce finest i 
work or money refunded. Guarantee to renew 

any part that wears or breaks within 2 years a 2 ex- 
ception natural wear on type.) 


Rebuilt Multigraph Exchange 


33 So. Broad St., PHILADELPHIA 
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No. A-560 !5 


Now Is the Time to Consider 


The new year will bring a time of prosperity 
and success to those who are prepared to give 
it their best. It now behooves the office furni- 
ture dealer to look around and consider how 
he can best serve his customers, for this new 
year will be satisfied only with the best. 


“Every Inch Sanitary” Desks are built to 
meet the demand of a critical public; they 
are a line of exceptional quality at the right 
price. Every office furniture dealer should 
know our proposition and have our catalog. 
It’s yours for the asking. 


JASPER MANUFACTURING COMPANY 
JASPER, INDIANA 














a 


Strengthen Your Business 
with Banks. Sell Barshal 
‘‘Security’’ Safe Deposit Boxes 


Small investment, quick turnover, good profits. 
Fewer handling charges reduces overhead so 
that profits are mighty close to net. 


Write for catalog and proposition, there is 
some virgin territory yet open. 
The Barshal Line includes Built-to-Order Metal 


Furniture, Stee! Filing Equipment. Ornamental 
Iron and Bronze Work. 


oaiieal 
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Aberdeen, Wash.—The rearrangement and improvement 
of the John B. Bentson store, Wishka and H streets, al- 
lows increased space for stationery and books by display 
ing furniture and filing equipment on the balcony 

Albany, N. Y.—Stetson Fisk, Inc., has found the store 
at 42-44 State street inadequate, and has acquired addi 
tional space at 8 Greene street. 

Allentown, Penna.—Royal H. Eckert has decided to 
concentrate on steel office furniture, and is closing out his 
line of wooden equipment. 

Chicago, Ill—The Berger Manufacturing Company, 20 
North Market street, has joined the Chicago Association 
of Commerce. 

* *« * 

Chicago, I1l.—Colonel John W. Messimore, of The Can 
ton Art Metal Company, was a Chicago visitor the last 
week in December. 

* * « 

Chicago, Ill—Fire December 21. in the plant of the 
Englewood Desk Company, 5816 Lowe avenue, caused a 
small loss. It originated in the dry kiln in the basement. 

* * * 


Chicago, IlL—Transfer business is engaging the local 
branch of the Yawman and Erbe Manufacturing Company. 
A. L. Butler, the loca! manager, finds that the company’s 
transfer time advertising is very resultful. 

* * 

Chicago, IlL—The Superior Fixture & Cabinet Com- 
pany, 1758 North Rockwell street, has incorporated with 
capital of $20,000 to manufacture and deal in office sup- 
plies and fixtures. The incorporators: Joseph K. Meren 
sky, Joseph H. Landes and Sam’! H. Holland. 

Clarksburg, W. Va.—Exclusive selling rights for the 
“Y and E” line have been acquired by the Struve & Giles 
Company. 

Cleveland, Ohio.—M. A. Fuller now sports the third 
bar of his fob, won in the September period contest of the 
Yawman and Erbe Manufacturing Company’s 100% Plus 
Club. 

Jamestown, N. Y.—During the community chest cam 
paign the shops and general offices of the Art Metal Con 
struction Company made an excellent showing on the 
subscription lists. 

Los Angeles, Calif.—R. H. Curtiss, manager of the local 
office of the Yawman and Erbe Manufacturing Company, 
won a gold watch in the 100% Plus Club for the period 
ending September, 1920. 

Memphis, Tenn.—The Memphis Linotype Printing Com 
pany has added steel and wood furniture to its lines. It 
is affiliated with the company’s loose leaf department 
The two features of the business are in charge of Alex 
Patterson, who was previously with the Dewberry & Mont- 
gomery Stationery Company, Birmingham, Ala. 

New Rochelle, N. Y.—Mueller & Richardson are han 
dling office equipment at 55 Lawton street. 

New York, N. Y.—J. Kirch, of the local selling organi 
zation of the Yawman and Erbe Manufacturing Company, 
won the first bar to his diamond fob. It was an award 
in the September period of the 100% Plus Club. 

Philadelphia, Penna.—The Modern Office Equipment 
Company, 608 Chestnut street, handles office furniture, 
stationery and printing. John Hamilton is manager, and 
Leslie G. Piles is in charge of sales. 

* * 

Philadelphia, Penna—E. H. Rapp & Company has 

opened in the Lincoln building, City Hall Square and 


South Broad street. Desk furniture, staple stationery and 
printed and engraved announcement cards are carried 
* * * 


Philadelphia, Penna.—S. Weiss & Company, 1027 Race 
street, is operating a new office furniture and equipment 
store. Herman Medgebow, who was associated with Mr 
Weiss in New York, is now connected with the Philadel 
phia business. 

St. Louis, Mo.—One of the awards of the 100% Plus 
Club of the Yawman and Erbe Manufacturing Company 
went to R. A. Furlong, of the St. Louis office. He got his 
first bar to the diamond fob for selling achievments in the 
period ending September, 1920. 


(Continued on Page 192.) 
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The “SATELLITE” 


Typewriter Stand 
In Demand Wherever Typewriters Are Used 


Every business man 
who has a typewriter 
in his office is a pros- 
pective buyer of the 
“Satellite”. Every 
large corporation of- 
fers an opportunity 
for the sale of these 
siands by thedozen. 

One secret of the growing pop- 
ularity of the “Satellite” is its 
preference by typewriter oper- 
ators. It saves them fatigue and 
increases their efficiency. The 
“Satellite” can be quickly ele- 
vated or lowered, it eliminates 
vibration, has a jointless wood 
top, and can easily be moved from 
place to place on noiseless casters. 
It is all metal except the 


top and is, therefore, a 
fireproof stand. 


EASY TO SELL 


Here is a piece of office 
equipment that moves 
fast. Its outstanding fea- 
tures sell it. The price is 
reasonable and the deal- 



















This is Model 2X 







er’s margin of profit war- 
rants his best sales efforts. 


Write for Dealer’s Proposition. 


ADJUSTABLE TABLE COMPANY 








Shaaiaioe 
Cabinet 


Perforator 


(Style A) 





made with “Y and E” 
Shannon perforators, do not tear out near 
so easily as holes with ragged edges. 


Clean cut holes, 


A big point to help you in replacing old 
“Y and E” Cab- 


and worn out punches with 
inet Style Perforators. 


Send for catalog and price-list 
on file supplies for Shannon 
and Vertical methods of filing. 


| YAWMAN 4» FRBE MFe.(0. 
Filing System Service, Equipment and Supplies © 

155 ST. PAUL ST. ROCHESTER, N. Y. 
Branches, Agents and Dealers in Principal Cities 























GRAND RAPIDS, MICHIGAN 


Cuspidor Character 


Why not? Autil- 
ity can harmon- 
ize or contrast 
with its sur- 
roundings. It 
need not be ob- 
trusive. We 
make 


mise taste OT 





Ireland & Matthews Cuspidors 
in brass and steel (olive green finish). 
There is a wide variety 


of designs for discriminat- 





ing purchasers. 


Let us send you our book of 
Ireland & Matthews Designs 


se tree ern 2 


Ireland & Matthews 












































It Removes 
Packing Marks 


Campbell’s Amber Glaze will hide ex- 
celsior and paper marks in a jiffy, no mat- 
ter how deep they may be. Smoothens a 
place patched with shellac and will polish 
one filled with wood cement. It 
produces a durable and perma- 
nently satisfactory finish. 

Comes concentrated — to be 
diluted with denatured or wood 
alcohol. 32-oz. bot-¢ 
tle—sufficient for one 4 715 
SR, Bh. is cavenacs e 

With Campbell’s Quick Refinish- 
ing Outfit you can repair damage to 


any varnished finish. Write for 
Free Trial Offer. 
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she RUSH-FRASER 


De Luxe 

is the begt ink and typewriter eraser. 
to any good bookkeeper or stenographer. 

r promotes neatness, and cuts the 
for correcting errors. 
Used zy like a pencil—a stroke and the error is 
tnstantly and completely removed—a single stroke, 
and 10, HT) L i yy shavings curl off for this flex- 
ible diamond has over 10,000 diamond points 
Selis at Sight—Made in 14k gold plated. Sample pre- 
paid, insured for 60c, money order or stamps. 


Rush Eraser Company 
820% Rush Building Syracuse, N. Y. 


Representatives for Holland and Dutch East Indies: 
Bliikman & Sartorius, omer ee and Sourabaia, Java 


Australian and New Zealan Reeeeniees: F. R. Barlow &Sons, 
328 Finders treet, Melbourne 








—_— 


delight 
h 


It is a 
The Rus 
time needed 
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Filing Fiddlers 


For transfer time business. 

The choice of New York’s best dealers 
and consumers for eleven years. 

Send for samples and prices. 


Re Gd 


541-547 Pearl St., New York, N. Y. 


Philadelphia Office: 
939 Drexel Bidg. 


Chicago Representative: 


F. W. Connor, 2743 N. Troy S 


t. 














Distinctive Memo Pads 
—Really Useful 

















A private secretary and office tickler—made from 
cold rolled steel, enameled black. Note these im- 
portant features. 


Telefo 


1. A phone directory, alpha- 4. Spindle in back, to file phone 
betically arranged, with cel- calls. 
luloid tips, closed by 8M § pen or pencil holder, for 


invisible spring. 
2. Card calendar, in two colors, 
for two years. 


quick service. 
6. Rubber feet. 


8%. Daily memo, calendar pad. 7. Message and memo pad. 
@feighs 1 Ib.; 10 in. long and 4 in. wide. Packed in individual 
mailing cartons. Sample sent postpaid on receipt of price, any- 
where in U. S. A. Prices—enamel, $5.00; nickel plate, $7.50; brass 
tiate, $7.50. 
Our’ Fool Proot 
e Ferfect Feerless =°~° | ,.2%3 
simple, indestruc- 


tible—one piece of rolled steel; pads renewed quicker than with 
others; small, neat, compact, and economically mailed; cannot get 
out of order; leaves finger easily—turned at a touch; less expensive 
than cheap cast iron stand or frame, which is ‘breakable; our 
ealendar pads fit and work perfectly in other frames; an A-1 ad- 
vertising novelty; used year after year without breakage; complete 
im every detail—The Perfect Peerless defies improvement. 


Prices—enamel, $1.25; nickel finish, 
91.50; brass finish, $1.50. Send today for 
sample and quantity prices for dealers 
and agents. 





Telefo- Desk Company 
219 So. Dearborn St., Chicago 


The Perfect Peerless 





























OSAKA 


Library Paste Sticks 


Here is a paste that will 
pay you to stock. You 
know the usual com- 
plaints on library paste. 
OsAKA will be a reve- 
lation to you. It con- 
tains ingredients that make it 
adhere firmly to any surface, 
rough or smooth, indefinitely. 
Designed to eliminate the dis- 
agreeable features of ordinary 
paste; it is free from grit, will 
not sour, mold, nor deteri- 
orate. It has an extremely 
pleasing odor, which is important where large 
quantities of paste are used. Schools, photog- 
raphers, artists, homes, offices need this paste. 
Stock OSAKA and get a repeat business that 
means satisfied customers. 
Write for complete dealer information 


OSAKA PRODUCTS 


MANUFACTURED BY 


J.T. DeSouchet & Co. 


pees eeeetatesasat 
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1742 W. Madison Street, Chicago, Ill. 
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Baltimore, Md.—Lucas Brothers Company, stationers 
and blank book manufacturers, have renewed their lease 
on the premises at 221 East Baltimore street for twenty- 
six years, at an annual rental of $9,000. An option to buy 
the property at $150,000 is included The manufacturing 
plant is at Water and Bowley streets. 

Belleville, Ill—-The Marsh Shipping Service, Inc., 707 
East B street, has incorporated with capital stock of 
$25,000 to manufacture and deal in inks, chemical products, 
brushes, machinery, supplies, etc. The incorporators are 
J. W. Marsh, Walter Marsh and J. F. Foscher. 

Boston, Mass.—R. M. Colbert, for many years in the 
traffic department of The Carter’s Ink Company, has been 
appointed associate traffic manager. 

* * + 

Boston, Mass.— Walter F. Wyman, sales and export man 
ager of The Carter’s Ink Company, is chairman of the for 
eign magazine board of the Association of Magazines of 
North America. 

Cambridge, Mass.—The Carter’s Ink team in the Cam 
bridge Girls’ Bowling League is making an excellent show 
ing in the tournament. Carter’s girls lead in highest team 
pinfall and highest individual three strings. . 

Chicago, Ill—D. J. Krowech & Company has opened at 
869 North Weils street, handling stationery, engraving and 
printing 

* * * 

Chicago, Ill—Sydney Morris & Company, stationers, 164 
West Monroe street, has taken a membership in the Chi- 
cago Association of Commerce. 

x *« * 

Chicago, Ill.—A small fire loss was caused December 18 
in the power plant of the Ravenswood Office Specialties 
Company, 1800 Newport avenue. 

* *k * 

Chicago, Ill—W. J. Unfried, of the Kellogg 
board & Supply Company, is a member of the 
committee of the Chicago Safety Council. 

* * 


Switch- 
general 


Chicago, IIl. 
the ¢ hicago A 
office supplies at 


Fred McGauley, who is a new member of 
ssociation of Commerce, sells stationery and 
19 South Halsted street. 

x *k x 

Chicago, Ill.—Th« 
basement at 132 South 
Childs & Company, 


explosion of a gasoline torch in the 
Clark street, occupied by S. D. 
caused a small fire December 12. 


Chicago, Ill—J. H. Geibel Company, 333 South Dear- 
born street, has joined the Chicago Association of Com- 
merce. The company does a copper plate engraving and 
stationery business 

* * * 


Chicago, Ill—Among ihe December visitors with the 
, 


Automatic Pencil Sharpener Company was Bert M. Mor- 
ris, San Francisco, Calif. He is the company’s Pacific 
Coast representative 


* * * 

Chicago, Ill—The purchase of property at 3149 Grand 
avenue by the American Envelope Company is thought 
to indicate that a factory building is in early prospect. 
Foundations fot two-story business building covering 
50,000 square feet were already in when the site was pur- 
chased from the Chicago Reedware Company for $82,000, 

Cincinnati, Chio.—In order to avoid confusion with the 
title of a printing company, the Crescent Stationery Com- 
pany has changed its name to the Crescent Envelope & 
Stationery Company. 

Cleveland, Ohio.—A bowling team representing the J. C. 
Hub Manufacturing Company is making an excellent show- 
ing in the Economy Center League, one of the strongest 
associations in the city. 

* * * 

Cleveland, Ohio.—Employes of The Burrows Brothers 
Company gave a dance November 26. There was a good 
attendance and much enthusiasm. It is expected that an- 
other dance will be held soon. 


Denver, Colo.—The Kendrick-Bellamy Company has 
purchased the three-story Addoms building at 1641-47 


California street. 
Detroit, Mich.—John T. Shields, representing the Work- 
Organizer Specialties Company and several other lines on 
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Hano-WeinkrantzCo., Inc. 


“It Pays YOU to Know US”’ 
We Have the Goods—IN STOCK 


Index Cards and Guides “mate” 


Columnar Analysis Pads ™ Yaic.”* 


Uniform R. R. Bills of Lading 
Ledger, Journal and Foolscap Paper rotsea 


Quadrille and Faint Ruled PerforatedPads 


Bankers’ Tabulating Column Pads 


Inventory and Order Blanks "*?2%%02"" 


Bond Typewriter Paper noses 
Manilla and Onion Skin 2n4Sicu. 


And Lots of Other Items YOU Need 


It Pays YOU to Stock Our Line 
We Deliver the Goods—AT ONCE 


Hano-Weinkrantz Co., Inc. 


133 Mulberry Street, New York City 


iti) 


Underwood’s “statins Ink 
“FAMOUS FOR QUALITY” 


Writes a beautiful 
brilliant blue, quick- 
ly turning to a 
permanent, intense 
black. 


Convenient pourout 
on each bottle. For 
sale by all reliable 


stationers. 





Manufactured by 


John Underwood & Co. 


New York 


Boston Toronto 


z 
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McM THIN BOOK 
FOR THE POCKET 


Holds 100 Sheets of Loose Leaf Memo Paper 


The ordinary Memo holds but 50 sheets: 
this one holds 100 sheets. 








MEMO SHELTS MEMO SHEETS 
6% x3% 6K x Va 
Pits Nos 5 ~ 15 . 25 Fits Nos 5. 15 . 25 














Send for discounts to the trade. 


McMillan Book Company 


509-511-513-515 E. Water St., Syracuse, N. Y., U.S.A. 


Pcosenvonnnseuneennenrennyees 


eveeennereneenenees 


the Pacific Coast, completed a successful trip in time to 
return to his home in Philadelphia to spend the holidays 
He was on the job again on January 1. 

Detroit, Mich.—William Lipps & Company, Holton 
building, is being operated by William Lipps, who was for 
merly an estimator with Stromberg, Allen & Compa: 


Chicago, Ill 


Geneva, N. Y.—Nary Hannacker will operate an office 
and commercial stationery supply business at 64 Seneca 
street. 


Green Bay, Wis.—W. F. Haefs is conducting a new sta 
tionery store here. 

Holyoke, Mass.—Joseph A. Borden has been appointed 
director of service for the American Writing Paper ‘ 
pany. He was formerly general secretary of the | 
Typothetae of America. 

Honolulu, H. I.—Charles N. Marques, manager of the 
Office Supply Company, is reported to be scheduled the 
next secretary of the territory of Hawaii. 

Lambertville, N. J—The William Mann Company has 
installed equipment in an unoccupied wing of its per 
mill for the manufacture of a new line of second shects 
for carbon copies. 

Los Angeles, Calif—The West Coast Stationery & Print 
ing Company has added William M. Hine, who was 
merly with the Bixby Office Supply Company. 

New York, N. Y.—Henry C. Bainbridge & Com; 
wholesale stationers, have moved to 218 Greenwich street 
The company had been at 99-101 William street fo 
years. 0k 

New York, N. Y.—The Enlow Company inaugurated the 
new year by opening at its new location, 225 Fifth avenu: 
facing Madison square. The warehouse and shipping 
partments are in the vicinity. 

. 


New York, N. Y.—Wolff & Smith will handle statio: 
and office supplies; capital stock, $10,000; incorporators 
H. R. Wolff, Ridgefield Park, N. J., and M. Smit! 

J. J. Tazler, both of New York. 
* * * 

New York, N. Y.—Max Millet & Company, 151 Parl 

Row, has completed a new double store front. The c 


pany jobs and wholesales commercial stationery Mi 
Millet claims it to be the largest store of its kind 
Jowery district. 
* * * 
New York, N. Y.—Henry Bainbridge & Company 
moved from 99-101 William street to buildings recently 


purchased. The office and salesroom are at 218 Gree! 
wich street, and the shipping and receiving departim: 
215 Washington street, 

os 

New York, N. Y.—The Acme Press, Inc., formerly at 
18 West 3lst street, has located at 126 Madison avenu 
between 30th and 3lst streets. The new place affords 
creased facilities, with better equipment for handling sta 
tionery supplies. The company has increased its printing 
equipment, which is located on the Madison avenuc 
premises. 

Oswego, N. Y.—Philip M. Hensel, formerly secretat 
the O. K. Manufacturing Company, has resigned. 

Philadelphia, Penna.—The Manco Club held a dinner at 
Hotel Lorraine January 8. 

cd ~ a 

Philadelphia, Penna.—Marcus & Company are no\ 
1312 Market street, having moved from 1303, on the 
street. 

ca * + 

Philadelphia, Penna.—The 509 Club of the William | 
Murphy’s Sons Company plans a ladies’ night early 
January. 

* ; 

Philadelphia, Penna.—The Victor Paper Company has 
opened at 929 Chestnut, on the sixth floor. Stationery 1 
typewriter supplies will be carried. 

x x 

Philadelphia, Penna.—Spaiser & Leventhal are conduct 
ing a general office outfitting and stationery business o1 
the third floor, 1024 Arch street. 

x *« * 

Philadelphia, Penna.—Gallagher, Donovan & Stroh: 
have established a commercial stationery and typewritet 
supply business in Room 16, 1307 Arch street. 

a 

Philadelphia, Penna.—Yeo & Lukens have moved fro: 
23 North 13th street to 14 North, on that thoroughfar« 
The concern’s thirtieth anniversary will be celebrated in 
the near future. 
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STAR MANIFOLD is a linen tissue of great 
strength made for carbon copies of important 
letters or documents, which must be pre 
served indefinitely, and to which reference is 
constantly being made. 

The surface of Star Manifold takes clean im 
pressions from type. The sheets are stiff 
enough to prevent “slumping” in the files. 

Send for Samples 


C. H. DEXTER & SONS, INC. 


Windsor Locks, Conn. 














Acquaint Yourself 


With Our Line of 


“ADVANCE” 


FILING CASES 
and SPECIALTIES 


In order to know 
what our line is 
order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also'a small stock to 
sellfrom. Write us about this assortment. 





Catalogue sent on request 








2719 Franklin Ave., St. Louis, U.S. A. 


In replying kindly mention this ad. 
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Important Announcement 


PHILLIPS 
RIBBON & CARBON 
COMPANY 


Having purchased the plant of the BUCKEYE RIBBON & 
CARBON CORP., located at Rochester, N. Y., we are now 
in excellent position to quote you on carbon papers of all 
kinds. 


The carbon paper making is in charge of one of the best 
known experts in this country, having had over 22 years 
experience. 


For the past six years that we have been making ribbons our 
business has enjoyed a wonderful growth and prosperity, 
This has been due to our policy of making only the very best 
and finest quality and giving everyone a square deal and 


TMU TARATOGUUA EA AHL AA 


rl 
t 


honest value. 
Our policy will be the same in making Carbon Paper. . 


Samples will be mailed promptly with prices upon receipt 
of YOUR LETTER. 


Phillips Ribbon & Carbon Mfg. Co. 


ROCHESTER, N.Y. U.S.A. 


PUTT. LALLA 





HAPPY NEW YEAR! 


1921 brings a promise of better con- 
ditions and good opportunities for 


Let us put into the new year Conft- 
dence, Optimism, Courage, Enthusi- 
asm, Co-operation and Work. 


The Result will be a Good Year 








It is our business to make high grade 


ONION SKIN AND MANIFOLD 
PAPERS. They are right for im- 
portant uses in every business office. 


ESLEECK MFG. CO. 


TURNERS FALLS, MASS. 


| business men and all other workers. 
: 
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Besides eleven 


models of pen- 
cil sharpening 
machines, the 
““Apsco”’ line em- 
braces stationers’ 
specialties with 
which you should be familiar — be- 


cause they all offer a good opportunity for 
additional profits. There are: 





Paper Fastening Machines—three models—which make 
their own fastenings without the use of clips, staples, 
eyelets or pins. 


Spring Steel Paper Clips—of the “Bull Dog’’ type— 
in five sizes. 

Apsco Erasers—for erasing typewriting, ink and pencil; 
renewable fillers—you get the re-orders for the fillers. 
The B. D. Pocket Pencil Sharpener. Just the thing for 


the school child. Carpenters and other workers who 
use pencils ‘‘on the job’’ buy them too. 


Document Bands. The Apsco steel document band is 
made to hold packages of papers securely and yet 
convenient of access. 
We'll be glad to mail you our catalogue and prices. 
Write for them today and learn of the opportunities 
our specialties offer. 


Automatic Pencil Sharpener Co. 
Dept. A. 58 E. Washington St. CHICAGO 





Pre-War Prices on 
Work-Oréganizers 


Have you noticed that Work-Organizer prices 
were not increased during the war, nor since. 


It was a hard fight, but with the co-operation of 
the raw material factories and supply houses we squeezed 
through without having to increase any prices, except on 
a few of the highest priced numbers. 

The popular 300 line and 700 line (nine style numbers) 
went clear through from 1914 without a change. 

It doesn’t look as if we were going to be able to go below 
pre-war prices, but we are already on a pre-war basis. 

Our dealers are not overstocked and not in any danger 
of getting caught heavy by drop in prices. ‘ 

The line is selling also. When offices begin to look for ways 
of reducing expenses, they are ready to consider better office methods. 
1921 promises to be the Stationer’s year. Push the lines that help 
make offices more efficient and you 
need not worry about decreased 
sales. 

A copy of the Work-Organizer 
bulletin, ‘‘How to Organize 
Desk-Work,”’ free with 
each Work-Organizer. 


Work-Organizer 
Company 


725 W. Grand Blvd 
Detroit 

















Just 
raise the 
label 

holder— 
there’s your 


papers 


The illustration 
shows how Work- 
Organizers look. The lower one 
shows how they are used. Fifteen 
styles, 90c to $15. Illustration shows the 
No. 332, letter size, 10 pocket, Black Seal 
Grain Fabrikoid, $3.50—one of the most 
popular styles. Same size, genuine leather 
cover, $10. Paper cover, $1.25. 








~ 
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Salbro Self-Filling 


Fountain Pen 


A snap for the user to fill—snappy as a 
seller. Make it your $1.75 leader and 
catch the increasing patronage of the 
buyers of moderate-priced pens. 





The Salz Channel Feed assures an even, 
steady flow of ink by giving vent to both 
air and ink. 14-kt. solid gold pen, care- 
fully ground and tempered, tipped with 
iridium. We use the finest Para rubber, 
hand turned, carefully proportioned, ac- 
curately finished, and minutely inspected. 
Maximum ink capacity. 


Write today for literature 
and special trade prices. 


SALZ BROTHERS 


Manufacturers of High Grade Fountain Pens 
71 West 35th Street New York City 
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PEET’S 


PATENT 


«tMPROVED TRIANGLE cup 


I aren 


HOLDS PAPERS ,; SECURELY 


PAT. MAY 22.1917. 


Only after trying this new paper 
clip can you appreciate its superi- 
ority. It is so easy to slip on, and 
it holds the papers, etc., absolutely 
firm. The patented crimp does the 
work. It will be worth your while 
to send for samples and prices. 


If your stationer does not carry them, 
write us direct. 


PEET BROTHERS 
618-20 Cherry St., Philadelphia, Pa. 




















January, 1921. OFFICE 


Richmond, Va.—The commercial class of William and 
Mary College, Williamsburg, makes tours of important 
industries and stores to familiarize the members with 
modern methods and business practices. The Everett Wad 
dey Company’s stationery and printing department, and 
the mill of the Standard Paper Manuiacturing Company 
were studied on a recent tour. 

St. Louis, Mo.—The Woods Publicity & Office Supply 
Company has moved to larger quarters in the Odd Fellows 
building, Ninth and Pine streets. UWorace C. Woods, the 
manager, was with the Skinner & Kennedy Stationery 
Company before joining the A. E. F. 

San Diego, Calif—Lute Hutton has moved the stock 
of the E. A. Stephens stationery and book store, recently 
purchased by him, to 1143 Sixth street. 

San Francisco, Calif—Owing to the hoiiday season, th« 
Stationers’ Association of California held no meetings dur 
ing the month of December. 

* * x 


San Francisco, Calif.—Ernest Wallace, Eastern statio1 


ers’ representative, will leave for a business trip to Los 
Angeles and the Southwest about January 15 
* 


San Francisco, Calif—Charles R. Barry, manufacturers’ 
representative, 444 Market street, has added cash boxes 
manufactured in New York, N. Y., to his lines. 

x x 

San Francisco, Calif —Cal yled quotations received by 
the San Francisco Chamber of Commerce from the chief 
ports of the Orient indicate no improvement ig market 
conditions. 

* * x 

San Francisco, Calif—The salesrooms of Reid & Gil- 
martin have been enlarged in order to afford space for th« 
display of the American Papeterie Company products 
which this firm has taken over, for this territory. 

* ok x 


San Francisco, Calif—The first merchants in this city 
to experience any increase of business, due to the holiday 
trade, were undoubtedly the stationers. While other mer- 
chants waited long for the holiday trade to start up, the 
stationers were in the thick of the rush. 

* * * 

San Francisco, Calif—The Ingrim-Rutledge Company 
is handling the “Phonedex,” both well style and desk 
style. This is a new telephone attachment, with indexed 
pages, manufactured by Swasey & Harvey, of this city. 
The Ingrim-Rutledge Company made an innovation at its 
annual dinner in December by admitting the feminin« 
members of the force as participants. 

x x 


San Francisco, Calif—B. M. Carlisle, of A. Carlisle & 
Company, is one of the delegates who has made reserva 
tion for the Mission-to-Mexico of the San Francisco Cham 
ber of Commerce which will leave this city January 8. 
The object of the mission is to establish more cordial 
trade relations with the sister republic. Local merchants, 
and their eager desiring to make reservations in the 
special train which will carry the party, are allowed to 
do so. General Obre; gon has already extended a hearty 
invitation to the trade ‘representatives. It is believed that 
becoming better acquainted will lead to practical results 
in the way of business. 

Santa Cruz, Calif.—A notice of intention to sell the sta 
tionery store of A. B. Carr to William Greenlaw, was 
filed by J. M. Blazer with the county recorder. December 
31 is the date named for the sale. 

Seneca Falls, N. Y.—K. M. Lyons, accompanied by his 
wife, spent Christmas at New Milford, Conn. Mr. Lyons 
is sales manager of the Westcott Rule Company. 

Savannah, Ga.—The Southern Ink &*Paste Company, 
208 West State street, has established a plant for the man 
ufacture of inks and adhesives. The officers are M. Mir 
koff, president; A. Cohen, vice-president and treasurer 
B. Cohen, secretary 

Seattle, Wash.— The Berkowitz Envelope Company, Kan 
sas City, Mo., has opened a factory sales office at 11th ave 
nue South and Lander streets—telephone Beacon 2569 
The company produces all styles and sizes of envelopes, 
printed, blank and lithographed. The new office facilitates 
service to the Northwest trade. 

Washington, D. C.—The Advanced Arts Company will 
operate stationery and printing business with capitali 
zation of $16,000 Incorporators, Lawrence F. Gould, 
Everett H. Parsley and Carl E. Crouse. 

Worcester, Mass.—Whalen Brothers will do a stationery 
and periodical business on a capital of $25,000. The in 
corporators: Edwin M., William L. and Geo. A. Whalen; 
Adulle P. Le Boeuf and John L. McLee 
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WANTED— 


Young Salesmen Anxious to 
Better Themselves 


HE largest office appliance organi- 

zation in its field is starting a train- 

ing school February Ist. Interviews 
are solicited from energetic young men 
of athletic type, not over 32 years. 
Salesmen—not order takers! Hustlers, 
who have actually created business and 
can prove it by worth-while sales rec- 
ords. Office appliance, bond, insurance, 
or similar specialty selling success pre- 
ferred. Good health—pleasing person- 
ality—enthusiasm and real desire to 
hustle and earn a better income abso- 
lutely essential. Write in detail. En- 
close photograph if possible. Let your 
letter demonstrate your selling ability. 
All applications treated strictly confi- 
dential. Address BY-17, care Office 
Appliances, Chicago. 


COUP OPO PODROP OE) OORE RO OTDAORENERDE 














BUXTON 


KEY KASE 


advertised in 


LITERARY DIGEST, AMERICAN 
INDEPENDENT, SYSTEM, COLLIER’S 
and thru othae effective channaie. 

Flat, smooth, neat—fits vest or 
hip pocket or ladies’ handbag 
without bulging. Saves clothes. 
Keys easy on, easy off, easy to 
locate even in the dark. Ea 
hook holds two. 


A LIVELY SELLER ! 
Whoever carries keys 
needs a Key Kase 


and our advertising, reach- 
ing hundreds of thousands 
of men and women pros- 
pects, sends them to your 
store. 























RETAIL PRICES 
Real Skin 


4 HOOKS. .....0c00+- +0 OO® 
6 Hooks ...... errrry 
8 


4 HOOKS .cccoscccces 
6 HOORD cicecccuce -. 110 
S Heels cssecwvses ooo Ae 
Genuine 
(Gold Plated Hooks) 
4. Meee 224 ctncneeaet $1.70 
© WOGee do «> teense te 2.30 
S WRGOGW sc scc4> mete 2.65 


sng for Dealer Offer 


L, A. W. NOVELTY ©0O., 
Dept. P, Springfield, Mass. 


W. Canada Agents: Canada Agents: 
Rowland & Campbell, Ltd., Winnipeg Julian Sele Leather Goods Ce., Toronto 
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‘You re sure to be 
right whenyou use 
QUALIFIED ADDING 

MACHINE PAPER” 


Every Roll in every 
case is Guaranteed 
to be Satisfactory 


Standard sizes: 50 roll and 100 roll cases 
Sold by good Stationers—Ev ere 


MANUFACTURED BY 


CENTRAL PAPER COMPANY 
Menasha, Wisconsin 














Read about 
it in the 
POST 
Digest 
American 
Sunset 
Independent 
McClure’s 


and other 
National Live Notes 


Magazines Only 


ROBINSON REMINDER 


Tear Out When Attended to 


Each memo a perforated coupon which, when attended to, 
is torn out, leaving Live Notes Only. No searching thru 
obsolete notes. Everything ready for instant reference. 
Pocket in cover. 

Over a million in use and millions yet to be sold. Every 
man and woman who has things to remember is a prospect 
for a Reminder, and the resale of fillers is a big item in it- 
self. Rapid ‘turnover.’ Good profit. Stock up now. 

Size B Size A 






Reminder with extra filler 3x5 in. 34%4x7 in. 
Black Leather .. $1.25 $2.00 Ask Now 
— Grain Leathe 1.75 2.75 
India Calf ..... 2.50 3.50 
Cowhide ...... 2.75 3.75 for Your 
Genuine Morocco °o 3.00 4.00 
Imitation Leather 75 1.00 
Cloth (without extra er) 25 .50 PROFIT 
Ladies’ Shopping Reminder Size L 
With Pencil and Extra Filler 2%x3% in. ON These 
Black Leather . . $1.50 ° 
Patent Leather or Cross Grain.... 1.75 Retail 
Morocco, Cowhide or India Calf... 2.25 


Extra Fillers:—Per dozen: Size B, 75c; Size 
A, $1.00; Size L, 70c. Gold name on cover 
25c extra. Prices changed without notice. 


ROBINSON MFG. CO., 73 Elm Street, Westfield, Mass. 


Prices 
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RIBBONS & CARBONS 





Baltimore, Md.—The Baltimore office of the Royal Type- 
writer Company, Inc., overtopped the organization in the 
volume of total ribbon sales in October. 

Chicago, Ill—Charles Stanton, secretary of the Crown 
Ribbon & Carbon Manufacturing Company, visited the Chi- 
cago office in December. 

SS. 2. 'S 

Chicago, Ill—L. B. Owen, of the Columbia Ribbon & 
Carbon Company, continues to make good progress in 
Colorado. His health is much improved. 

* * * 


Chicago, Ill—The U. S. Manifold Company, 226 West 
Madison street, has been incorporated to manufacture 
and job carbon papers, etc. P. S. Cobbey, the manager, 
was formerly representative of the Burroughs Adding Ma 
chine Company at Quincy, III. 

* 


* ” 

Chicago, Ill—C. W. Wells, manager for S. S. Stafford 
Inc., spent Christmas in New York, his family home. He 
visited some time at the home office, as did L. A. Edwards, 
Chicago city salesman. 

» * ; 

Chicago, Il1L—Chas. Schmidt, manager here for the Ca) 
rib Manufacturing Corporation, closed a number of con 
tracts the last of the old year. Additional contracts were 
due for signature early in January. Mr. Schmidt has 
shown a steady increase since taking on this office. 

Detroit, Mich—The Detroit office of the Royal Type- 
writer Company, Inc., was the leader in ribbon coupon 
book sales during October. 

New York, N. Y.—Harold Martin, the new head of the 
Arrow Paper Products Company, 100-02 Worth street, was 
formerly with the United Ribbon & Carbon Company. 

Portland, Ore.—The Portland office of the Royal Type- 
writer Company, Inc., stands at the head of the list show- 
ing the total of combined ribbon and coupon book sales 
in October. 

San Francisco, Calif—Ernest Dalton, of the Union Rib- 
bon & Carbon Company, Philadelphia, Penma., has been 
a recent caller on the trade in this city. 

* * * 

San Francisco, Calif—P. A. Cooley, manager for this 
district of the “Old Dutch” line, is expecting a visit in 
January from E. D. Read, special factory representative 
of the firm. 


(Furniture—Continued from Page 184.) 

San Francisco, Calif—The H. S. Crocker Company fea 
tured prominently as “A Gift Never to Be Forgotten” a 
handsome Globe-Wernicke sectional bookcase in one of 
its holiday window displays. 

x * * 

San Francisco, Calif—W. F. Wentworth & Company, 
handling the desk and library bureau, are holding their 
annual clean-up sale. They are offering desks, chairs and 
tables at a discount of twenty -five per cent. 


San Francisco, Calif. The California Desk Company 
has taken over the Security Steel line and the Automatic 
wood files, formerly handled by the Edward Barry Com- 
pany, adding them to its other lines. 

* cod * 

San Francisco, Calif—The Edward Barry Company has 
given up its California street establishment for the sale of 
ethce furniture. Its presses and stationery establishment 
are now at 134 Spring street. 

Seattle, Wash.—M. R. Heck has returned to the Low 
man & Hanford Company and is selling office equipment. 
He was connected with the company until 1916, when he 
made a different connection. 

Sharon, Penna.—J. M. Willson & Sons celebrated the 
seventy-fifth anniversary of the establishment of the busi 
ness late in 1920. 

South Bend, Ind.—The Office Equipment Company has 
changed its name to the Northern Indiana Office Equip- 
ment Company. 

Stevens Point, Wis.—Hutter Brothers are now exclusive 
agents here for lines of wood and steel filing equipment 
manufactured at Rochester, N. Y. 

Youngstown, Ohio.—The General Fireproofing Com- 
pany has joined the Association of National Advertiser 
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WHEN YOU THINK OF PASTE— | The Miracle of Ink 


you think of a semi-solid substance “= ar ee 

_ that is somewhat sticky. 
WHEN YOU THINK OF GLUE— TGXETS 
you think of a liquid that is “sticki- a ee 
ness peveeuified. RDINARY INK is a wonder- 
ful and indispensable factor 
iy LU EY PASTE in civilization. But ink, min- 
: us water and bottles, and 
is a substance having the consistency concentrated in INKLETS, out-mir- 
of ordinary paste, yet with the ten- acles the miracle. Climate-proof, oc- 


. . rs cupying extremely little space and 
acity of glue. “las : ying rt ie 
ty of glue [tis the“‘last word” in producing a writing ink equal to the 











adhesives, being particularly well best, INKLETS meet the needs of 
adapted for school and office use. everyone that wants continued qual- 
In pint and quart sizes, the containers ity with discontinued expense. Fully 
are either tin or glass, as you specify, and seventy cents a quart is saved when 
sell at $2.75 and $4.50 the dozen, respec- INKLETS are used. You add the 
tively. Gallons come in stone jars at water yourself and there are no 
$13.20 the dozen. heavy, breakable, room-taking, costly 
bottles to pay for. 

DISCOUNT TO THE TRADE Four fast colors: Blue-black, Red, Green, Violet. 

At your stationers. Samples free on request. 
The COMMERCIAL PASTE COMPANY General Eclipse Co. dept. Danielson, Conn. 


504-20 Buttles Avenue COLUMBUS, OHIO 

















Stop That Waste! 


An 


The Seal of 
Approved Use 


The Miller Line of Typewriter 
Ribbens and Carbon Papers carry 
with them the approval of thou- 
sands of satisfied users. Miller 
Ribbons are wonderful in their 
lasting and renew- 
ing qualities. And 











{ 
("GET IN \ cunued | b°CIRCLE 
/ 














truly, no effort is 
PO ae spared to make the 
Miller Line supreme 
from the thorough 





of CARRIB USERS 


Carbon paper is more than a mete repro- 
duction sheet 


testing of the spe- 
cially selected fab- 
rics to the impregna- 
tion of these fabrics 











with the pro best 
of really flut ink. 
IT IS A FIXED EXPENSE Miller Carbon Papers are made 
it e same exac > that 
You quickly reduce this expense when using cmoreiond te the aanaat ane 


. er Ribbons. The coating is evenly 
. 7 and cleanly distributed on tough, 

Carrib Brand at Joey cma ee 
cn Cleaner, clearer, and more legible 

oer carbon copies are the natural re- 


Carbon Papers ee | eee ee | 





( ~‘o customers the very best of ribbon 
{BON [Alig and varbon = satisfaction. Sell 
Clean, clear, color-ful copies—maximum of wear. ; them Miller Ribbons and Carbons. 


A PAPER FOR EVERY PURPOSE ; W rite today for samples, gis etc. 
Shipped direct from our factory—at a substantial 9 Miller-Bryant-Pierce Co. 


saving. Samples and prices upon request. Multi- 
graph and atch Ribbons that satisfy the most 
critical. 


General Offices: 
231-241 S.River St.,Aurora,lll.,U.S.A. 


; Bri mmches: Chicago—New York—Boston 
Immediate delivery—any quantity. St. Louis — Detroit — Milwaukee — 
Cleveland—Indtanapolis—Peoria— Denver 


—San Francisco. 
European Headquarters: 
46 Avenue de Villas, Brussells, Belgium 
Cable Address: 


4 2 “MILPIB” #£Aurora, Illinois,U.S.A. 
*“‘Carrib means quality’’ 


7 
Northwestern Branch: Pittsburgh Branch: Philadelphia Branch: P 
490 Flint Street, Ferguson Building, 1212-1214 Filbert St., 
Portiand, Oregon. Pittsburgh, Pa. Philadelphia, Penna. 


Carrib Mfg. Corporation 


46 Stone St., ROCHESTER, N. Y. 
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IDEAL TUBULAR STANDS 





No. 3 
Combination 
Typewriter 
Stand 


Made in a wide variety of styles, for supporting practically any kind 
of office machine. crank raises the castors off the floor, and 
permits the rigid legs to take the load. Mount a typewriter, a 
duplicating machine, a roller copier, an envelope sealer, an adding 
machine or a card index cabinet on an Ideal Tubular Stand, and it 
can be rolled to any position, lowered to operating position and used. 


Fowler-Manson-Sherman Cycle Mfg. Co. 
1445-1455 W. AUSTIN AVE., CHICAGO 








_EDEXCO - 
Graphic Marking Devices} 


FOR 


MAPS 
AND 


CHARTS 





o on 
® ? ° Edexco fi-«a Map Pins 


Will not peel or scratch. Solid 

glass heads—color runs all way 
through—steel points—stay where you 
put them—2 sizes—16 colors. 
DEALERS WRITE FOR SPECIAL PRICES 





Small stock wil! show good profits 


EDUCATIONAL EXHIBITION CO. 


122 Custom House St, Providence, R. I. 





Cook 
Quality Chairs 


The World ’s Standard for 
Over a Quarter of a Century 
Write for Catalog 


@. A. Conk Company 


16-28 Osborne St. Cambridge 39, Mass. 























WRIGHT DESKS 


Built right for write work 


sito AREF LER G 





Qualities of service and 
endurance which meet the 
demands of established bus- 
iness make Wright Desks 
the best line for the average 
office equipment dealer. 


Wright Desk Company 


ROCKFORD ILLINOIS 
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Company, 


Hedman Manufacturing 


Chicago, Ill.—The 


28 East Superior street, has joined the Chicago Associa 
tion of Commerc 
ae. oe 
Chicago, Ill—C. P. Hanson, of the educational depart 
ment of the Dictaphone Company, New York, N. Y., vis 
ited Chicago office just before Christmas 
. 23 


Chicago, Ill—-The Addressograph Company has orgat 
ized a school for operators of graphotypes and addresso 
graphs. The purpose is to teach the operators the correct 
care of the machine. The course is without cost to em- 


ployers, who allow operators the time required for the 
purpose. 
* * 
Chicago, Ill—L. D. Camps, general sales manager of 


the Lisenby Manufacturing Company, has moved his office 
from the Plymouth building to 225 North Michigan ave- 
nue, on the new “boulevard link.” The local office and 
display rooms for the Multicolor press are continued on 
the ground floor of the Plymouth building, 417 South Dear 


born street. 
Cleveland, Ohio.—A. E. Ashburner, foreign sales man 
ager of The American Multigraph Sales Company, has 


a trip to the Far East in contemplation. 

Dayton, Ohio.—John H. Patterson, president of The 
Nationai Cash Register Company, is in Europe studying 
the conditions there with special reference to the exchange 
situation. 

Des Moines, Iowa.—The Dictaphone Company is now 
at 319 Century building, having moved last year from 215 
Securities building —A. A. Taylor, district sales manager, 
visited the Des Moines office, and addressed the Des 
Moines Ad Club. He has taken charge of the new dis- 
trict office at Omaha.—Dick Richards, service man for 
The Dictaphone Company, spent the holidays with rela 
tives in Kansas City, Mo. He visited the company’s Kan 
sas City office while there. 

Mason City, Iowa.—Ivan M. Fifield, Des Moines man 
ager for The Dictaphone Company, was a guest of the 
Kiwanis Club while on a visit to Mason City. 

New York, N. Y.—The American Multigraph Sales Com 
pany had an exhibit at the National Hotel Show, demon- 
strating bill-of-fare work. 

x x x 


New York, N. Y.—William Hutter has been appointed 


New York City sales manager for the Checkometer Com 
pany, with headquarters at 253 Broadway. 

Omaha, Nebr.—The Dictaphone Company has estab 
lished a district office here, in charge of A. A. Taylor. It 


has jurisdiction over the Des Moines office, which has 
been under the Chicago organization. 

Rochester, N. Y.—Seneca J. Foote, editor of The Pro- 
tectograph Bulletin, had his appendix blue-penciled at the 
Hahnemann hospital last month. 


* * * 


Rochester, N. Y.—H. 
the Todd Protectograph 
from a trip to Europe, 
Spain and Portugal. 

San Francisco, Calif.—There will be a big western rep- 
resentation at the 100 Per Cent Conference of The Na- 
tional C _ a ter Company to be held at Dayton, Ohio. 


A. May, foreign sales manager of 
Company, is to return shortly 
which included Belgium, France, 


Among N R. men from the Pacific Division who, it is 
known, will be present are: J. I. East, manager; A. ( 
MacMahon, C. W. Reyburn and C. S. Fortune, G. H. 


Meyer and N. E. Weston from the San Francisco office 
Other California N. C. R. representatives will include 
E. A. Paiaee: P. R. Mysing, Oakland; J. P. Pryor and E. E 
3arbee, peerweeats: C. U. Whiffen, H. S. Whiffen, Joe 


Myers, O. O. Diehl, Bert Woods, J. E. Kreuger and E. ( 
tte, Los Angeles; J. S. Wilson, W. D. Rudd and 
H. S. Young, San Diego; V. H. Wiley, San Jose; E. E 


Whitney and F. R. Crandall, Fresno; H. H. Pierce, Chico 
G. E. Baudrand, Santa Rosa; J. D. Bouford, Stockton; 
G. J. McCarthy and W. F. McCarthy, Bakersfield. krom 
Oregon, the Pacific Division representatives will include 
J. R. Mumma, I. E. Garrard, C. R. Weller, W. H. Whit 
comb and J. T. Stever, Portland; G. H. Dowling, R. De 
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No. 1860F 


Harmony and Balance 


in office equipment require more than skill 
and good materials. Experienced furniture 
users order the complete equipment of one 
designer and manufacturer which assures 
the dignity and substantiability of a uniform 


concept. 
Stow & Davis 


Matched Suites 


put individuality and character to an office 
interior that is impossible to obtain where 
individual units are gathered from various 
sources. 


If you are prepared to offer quality 
furniture, write for dealer’s prospectus 


Stow & Davis Furniture’ Company 
Grand Rapids, Michigan 











CUSPIDORS 


that are sanitary, easy 
to clean. 
that do not rust, cor- 
: , In 
rode or chip. B 
: rass 
that come in as many 6 
as 86 styles. F 
are made by ALDRICH 
a Co., ~_ beg Illinois 
” Buffal o, N Write 


"ALDRICH’ 





AP-105 
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The Profitable Private 








MULTICOLOR 
PRESS 


prints any kind of office or job printing using 
standard printer’s equipment. Form letiers, let- 
ter head, letter and signature at one impression, 
each in a different color if desired. Automatic 


or hand feed—speeds 1,500 to 5,000 per hour. 
LISENBY MANUFACTURING CO. 


General Sales Office: 225 N. Michigan Blvd. 
CHICAGO, ILL. 














Nelson Heavy-Duty 
Punching Machine 


HAS MANY POINTS OF MERIT 


quickness of operation 
simplicity in handling- 
anyone can operate 
dies will not slip—big 
output—parts not 
numerous. 













Will punch 
anything in 
paper, any size Or 
style of hole, any 
margin. Special 
diecutting attach- 
ments. 


Write for Folder 


IMMEDIATE 
DELI VERIES 


Manufactured by 


C. R. & W. A. NELSON, Inc. 


229 North Michigan Avenue - CHICAGO 
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R. Campbell and W. M. 
Siegel and J. L. 


W idrig, 
Kennelly, 
The Pacific Division also includes representatives 
\rizona 


Groff, J. J. Ryan, D. 
Seattle; F. M. Slack, Wm. 
Tacema. 
from Nevada, Utah, Idaho, Colorado, Montana, 
and Texas. 

New York, N. Y.—The Columbia Graphophone Com- 
pany has leased the upper eight floors of the new Gotham 
National Bank building at Broadway and Columbus Cir- 
cle. When the building is completed the executive depart- 
ment, now in the Woolworth building, and the recording 
department, now housed on 38th street, will move into the 
new building. The lease involves an aggregate rental of 
a million dollars. 

Stamford, Conn.—The Postage Meter Company has 
succeeded the Pitney-Bowes Postage Meter Company, 
manufacturers of the Universal postage meter. 

Washington, D. C.—Vacancies in the civil service call- 
ing for a multigraph operator at from $1,000 to $1,200 a 
year are announced. United States Civil Service Commis 
sion examinations will be held at various points in the 
United States February 9 and April 13. Application blanks 
and full information can be obtained from local sect 
taries of the Commission, or postmasters. 





(House Organs—Continued from Page 166.) 

The Christmas issue of The Hand Clasp, published by 
The National Envelope Company, devoted its center 
spread to Christmsa poetry, selected especially for the 
children of the company’s family. 

* « * 

“Our Contingent Assets” in the December issue of the 
Burroughs Clearing House discloses that the United States 
has outstanding over $15,000,000,000 in loans to various 
foreign countries, railroad securities, shipping board, grain 
corporation, war finance corporation, farm loan board and 
housing corporation. These are the results of war financ 
ing, and include loans to foreign governments of 
$10, 100,400,000. 

a * * 

The constructive character of The Office Economist is 
revealed by the lead article in the December issue, “The 
Value of Floor Space.” In addition to showing how to 
plan offices effectively, the article gives the rental figures 
for many of the leading cities of the United States. The 
schedules show the importance of efficient arrangement of 
office equipment. 

ae K * 

The N. C. R. News is an internal house organ published 
by employees of The National Cash Register plant at 
Dayton, Ohio. Its sixty-four pages are replete with timely 
news and interesting illustrations. “Christmas in Other 
Lands” was a feature in the December issue. Factory em- 
ployees, natives of various countries, told of Christmas 


customs in Sweden, Germany, Italy, Spain, France, Syria, 
England and Russian-Poland. 

(Catalogues—Continued from Page 169.) 
ing steel cabinets, desks and files of all descriptions, wast 


It is pointed out that the field for the de- 
velopment of the sale of steel furniture is very large, but 
that business men need to be informed concerning the 
utility of steel furniture and its many other features of ad 
vantage. 


baskets, etc. 


* * * 
The Heinn Company, Milwaukee, Wis., shows its com 
plete “Badger” line in a handsome loose leaf catalogue 


It graphically shows 
It is tabbed for 


now being circulated in the trade. 
the advantages of loose leaf catalogues. 
albums, ledgers, post binders, sheet holders, ring 
and catalogue binders. Complete information is given re 
garding the various “Badger” products, and the book re 
flects great credit on the compiler and the printer 


Consular Officers At Home. 


American consular officers in the United States on leave 
are prepared to confer with business men and commer- 
cial organizations on conditions at their posts abroad. At 
present the following men are available for conferences 

Canton, China.—Leo Allen Bergholz, consular officer. 
Care Hotel Robert Fulton, 228 West 7lst 
York, N. Y., until February 9. 

Darien, Manchuria.—Max D. Kirjassoff, consular office: 
At 190 Southmayd Road, Waterbury, Conn., until March 1 

Sherbrooke, Canada.—Edward L. Adams, consular oft 
cer. Care Miss Alice Adams, 401 Washington avenue 
srooklyn, N. Y., until January 15. 

Swatow, China.—Myrl S. Myers, consular officer. At 43 
North 19th street, Harrisburg, Penna., until January 18 


] 
IOOKS 





street, New 
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DROPALIN 


OR J 


CARBON COPIES 


Any Underwood Typewriter with a soft platen can do 
unsurpassed manifolding when equipped with the 


Pierce Carbon Copy Attachment 


It snaps in place when heavy manifolding is required; removed 
in an instant for regular work. 
The Pierce Carbon Copy Attachment allows the user all the 


advantages of a soft platen, yet permits a change to heavy mani- 
folding instantly. Write for folder and prices. 





A few exclusive territories open for ‘‘Live Wires.”’ 


Pierce Sales Company 
231 Fifth Ave., - - Pittsburgh, Pa. 























A Remarkable Automatic Copyholder 
IT CAN BE USED: 


On either side of the typewriter or in back 

With all makes of machines including the Biliott-Fisher 
In copying from bound books 

With copy 8 inches wide—and up to 12 inches in one model 


IT WORKS: 

From the keyboard of the typewriter 

According to all standard spacings 

For small or variable line spacing 

The price is only one of its advantages. 
As a dealer who recognizes exceptional 
opportunities you will do well to see 
whether your territory is still open. 


DROP-A-LINE SALES CO. 
313A E. 53rd Street Chicago, Ill., U. S. A. 
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BUSINESS. A 






——— A 
) = MAGAZINE 
PROGRESS 





N08 FEBRUARY. 1919. 


~—— 


4 


A Great Campaign to Push American Office Appliances in India 


“INDIAN BUSINESS” is a magazine that is read throughout every office 
inIndia. A great campaign is about to be started to popularize American 
Labor Saving Devices by publishing aspecial Office Appliance number about 
September or October next. This will be in conjunction with the opening 
ofaa Exhibition of Labor Saving Machines. American manufacturers can 
Dos full particulars of the scheme from The British and Colonial Press, 140 
orth Dearborn Street, Chicago, or from the Editor of *‘Office Appliances. 
We want photographs from every manufacturer for illustrating a special 
article dealing with thissubject. Photographsshould be forwarded to The 
British and Colonte! Press The future for this business in India, Burma 
and Ceylon is tremnndous and “BUSINESS” is out to secure the business 
for you. ‘‘BUSIN.JSS" COSTS FIVE DOLLARS A YEAR. This com- 
pany have been avpointed Sole Representatives in India. Burma and Cey- 
lon for “ Thomas’ ltegister.”’ 


i] T. H. CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bldg., CALCUTTA 

































































In these days of frequent price changes—when the tendency 
is toward the issuance of stock lists, price lists and similar 
tabular matter at frequent intervalsa—you could double the 
effectiveness of your Multigraph by using it for this purpose. 


Now you do not have to pay five dollars or more for a 
curved electroplate, which can probably be used only once. 
Any average firm would spend in a year sixty dollars for 
such electros—yet half that sum would buy enough O, K. 
Vertical Rules to eliminate that expense for years to come. 


Consider these advantages of the O. K. Vertical Rules: 
First—They are easily adaptable to all forms. 


Second—They overcome the broken effect of rules made up 
of seven or eight hundred small units only a line deep. 


Third—tThey give you all these advantages over the electro- 
types of tabular matter, yet cut your composition cost te 
one-fifth. 


O. K. MULTIGRAPHING CO. 


11th Floor Lincoln Bldg. PHILADELPHIA, PA. 











— 











198 OFFICE APPLIANCES January, 1921. 





Good Service on Rubber Stamp Orders 


Requires the use of considerable machinery and equipment, trained 







workmen and experience in the conduct of the business, It cannot be We carry 
done by throwing an order into one end of a machine and turning in 
a crank. 

a : ; ; ; stock a 
Melind can give you good service. Twenty-seven years in the business, complete line of 
modern efficient machinery makes possible stamp molding and manu- ; 

; : a numbering 
facturing with dispatch and economy. You should have 
machines 


catalog and price list 29A showing the full line. We'll be 
gla: to send it for the asking. and 


LOUIS MELIND COMPANY need vipmpe 


Designers and Manufacturers 


362-364 West Chicago Ave. CHICAGO 
TRANSFER CASES 

INDEXES 
——e AND FILES 


MANUFACTURED 


J. F. HUNT 


Rochester N.Y. 


WHOLESALE ONLY 
WE OPERATE NO RETAIL STORES 
































ol Another 
The “FLEX” Type 


Primarily for roll-top desks. Swings ra- 
= dially or folds around corner of desk—One 

arm holds single or double—Phone revolves, 
mouthpiece always facing user—Extends to 26 inches, single or 24 inches, double—Phone easily lifted out and as 
easily replaced—Pat. fork allows free oscillating movement—Arm clears desk bed by 7 inches. Write 


THE CLEVELAND PHON-ARM CO. 


WE MANUFACTURE— 1265 West Second Street, CLEVELAND —YOU SELL 


























No. 2 Double 


No. 1 Single 














[ILLERIG RAND 


TER SE POT O ARE BT 








 @MILLER BRO's % 
=~ BOWL POINTED 





The Original Bowl Pointed Pens. Styles to Please All Hands 


MILLER BROS. 305 Broadway, N. Y. 
MILLERZE RAND 


Meriden, Conn. 
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THE RIVAL LEVER SELF FILLING FOUNTAIN PEN 
GENUINE UP-TO-DATE HIGH QUALITY 


Notice the small size of the lever and the neat, businesslike appear- the trade has developed our facilities to a high degree and we are 
ance it gives the pen. Its easy operation and positive filling action especially equipped for large imprint orders. 


have made the self filler the standard fountain pen. We make a We also give SPECIAL ATTENTION TO THE EXPORT TRADE in 

complete, modern line including non-leakable and stendard models. which we have been successfully engaged for many years. Our 

Thirty-six years’ experience in the manufacture of fountain pens for export experience is a guarantee of satisfaction to dealers abroad. 
OFFICE AND FACTORY 


D. W. BEAUMEL & CO., Inc., = Established 1884 17-27 Vanderwater St., New York, N. Y- 


PACIFIC COAST BRANCH CANADIAN BRANCH 
M. and R. UTILITY BUREAU STANDARD DISTRIBUTING CO. 
247 California St., San Francisco, Calif. Guy Block, Montreal, Canada 
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Your Business d HIGH QUALITY : 
Representative Rebuilt DALTON Adding 


must bear the cold, critical scrutiny and Listing Machines 


of a busy man. If a Peerless Patent 


mace ony Form ae oe been — in ~ . Available at prices representing a considerable saving. 
you represents fe, you ave sub- fr Te “i - . ‘ 
cee eg == attontian a card that Our proposition will appeal to the office machinery dealer. 


will command his admiration, com- 
pel his acknowledgment that a man 
of quality waits for an audience, and 
creates an impression that the man 
who sent in that card is worth see- 
ing and his business worth hearing. 


Peerless Patent 


Book Form Card 


stands out as the one great card 
improvement of the century. The 
marvel of it is that when the cards 
are detached all edges are absolutely 
smooth. Your cards are always to- 
gether, always clean, unmarred, per- 
fectly flat, and elegant. You cannot 
appreciate their uniqueness without 
actually seeing them. Send for a 
sample book today and detach them 
one by one. 






Appearance of 
our Neat Cards 


in se, 





‘OTEEL COMPANY 
SrrTesuRen.en 
PLOMER ByLOINe 

cmuicaco 





We are also able to deliver all quantities of high grade 


The =™ B Wiggins Ce rebuilt Wales Adding Machines in practically any model. 
Retahied WET aR Cc. H. KORB 


Eagravers : Plate Printers : 
31-33 WALKER ST. NEW YORK, U. S. A. 


1104 S. Wabash Ave., 
705 Peoples Gas Bidg., CHICAGO Cables: ‘‘Korbadd,’’ New York 



































MORDEN SWIVEL RINGS 


MADE ON SCIENTIFIC PRINCIPLES 


The vital point to determine in selecting a loose leaf ring is its dependability to remain 
closed. Loose leaf sheets exert a certain amount of strain, tending to force rings open unex- 
pectedly, especially when leaves are crowded, or are turned in punches. Morden Swivel Rings 
are scientifically constructed to counteract thig strain. Instead of opening by a pull in the same 
direction as the strain exerted by the contents, they open by a sidewise push at right angles to 
this strain. In addition, Morden Rings have no enlarged, clumsy joints to mar furniture, ner 
sharp projections to mutilate sheets. 


THE PERFECT SCHOOL NOTE BOOK RING 

Used for student note books, stenographers’ note books, eyeletted covers, metre reader books, 
band books, catalogs, swatch books, every conceivable variety of loose leaf books; and all loose 
sheets, charts, drawings, blue prints, maps, fashion plates, clippings, pictures, postcards, fabrics, 
in fact for any classified matter in loose leaf form. 

Loose leaf sheets need not be held in expensive binders. Heavy manila, or other material, 
cut to proper size to form outside protection covers, with Morden Swivel Rings inserted through 
such covers and sheets make a flat-opening book, costing but a few cents, yet as durable and 
convenient as the most expensively bound book. 

Supplied in ten sizes: % in. to 2 in. Liberal discount to the trade. Samples free. Cuts for 


catalogs furnished. 


THE MORDEN MANUFACTURING CORPORATION 
WATERBURY, CONNECTICUT 
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The Beauty of 








glass, in many designs. 


Well Formed Glass 


HAT QUALITY which reflects the beauty 


of surrounding objects, which attracts and 


pleases the eye, constitutes a sales argument 
additional to those of the many useful purposes 
served, and makes glassware worth good dis- 
play in the stationery store. 

Every office uses glassware and New Martins- 
ville makes it for every office, pressed and cut 
Send us your address and ask for the New Martinsville 
Book of Designs with interesting descriptions of this important part of the 
tioner’s stock. 


The New Martinsville Glass Mfg. Co., New Martinsville, W. Va. 











Sta- 











LIBERTY 


POSTAL SCALES 
co 





Now computing FOREIGN 
POSTAGE instead of 3c rates. 

Made in three sizes—1-lb., 
2-lb., 4-Ib. capacity. 

Also equipped with up-to- 
date charts, showing the 
amount of postage on all 
classes of U. S. A. mail 
matter. 


Order through your Jobber 
TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, III. 





\ CLIMAX 


Pat. Dec. 12,'16 


SQUARE TOP 
PAPER CLIPS 


THE BEST AND 
MOST ECONOMICAL 
PAPER FASTENER 


MADE BY 


Buffalo Automatic Mfg. Co. 


457 Washington St. BUFFALO, N. Y. 

















CORPORATE 


9 


RUBBER STAMPS 


i 


SEALS a NOTARY 





STEEL STAMPS 


T 








“a 


SEALS, 
STENCILS, 
BADGES, 


Rubber = Steel 
“@ STAMPS, 


METAL CHECKS , € 


POGKET COINS famem 
BRASS SIGNS 


STENCILS 


FOR SALE 
MEYER & WEX & WENTHE 


















BADGES 


xc 


MEYER & WENTHE 
STORE: 108 H. DEARBORN ST. PHIP AD 


FACTORY: 24 te 38 S$. JEFFERSON ST. 














“ae on occa 

















Standard Envelope Sealers are 


if we are not already 





guaranteed to give a lifteime of 


Most widely distributed machines of their kind in the world. 
and electric, suitable for the largest or smallest mail. 


Send for literature and free trial offer. 


STATIONERS AND OFFICE SPECIALTY SALESMEN—We have an interesting proposition to make you 
Write for details, stating territory covered, 


represented in your district. 


The STANDARD ENVELOPE SEALER MFG. COMPANY 


EVERETT, MASS. 


good service at 


hand 


6 Models, 


insignificant upkeep cost. 
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WELDONROBERTS 


Rubber Erasers 


No stationer hesitates to recommend to his most particular 
patrons the erasers we make. Especially does he take pleasure 
in pointing out the superiority of our ‘‘399 Tri-Ply,” the double- 
service eraser that has helped make typed letters beautiful. 


Weldon Roberts Rubber Co. Newark, N.J. U.S.A. 


REFIGURES COSTS 


Costs on our INDISPENSABLE PRODUCTS have been refigured and we are in a position to quote you exceptionally 
\ \ attractive prices on Noesting Harmless Pin Tickets—Desirable Paper Clips—Solid Head or 
Ss ee E 


= rm a 7 Cut Out Thumb Tacks. 


~~ Se eee Gem Paper Clips C) 
Nos.1,2 3 


Harmless Pin Tickets Simplex Ring Ideal Clips and 
16 Stock Sizes Nos. 0, 1, 2, 3,4 Clamps—3 Sizes 


Write us for quotations today 


NOESTING PIN TICKET CO., Inc., Mt. Vernon, New York 






































Solid Head Cut Out 
Thumb Tacks izes 
6 Sizes, many 

finishes 























Mr. Stationer, you will have calls for the Paramount Ink Pencil. 
Eventually, Thoroughly reliable and unconditionally guaranteed. 





If your dealer cannot supply you, send us $1.25 for sample of slip cap, $1.50 for safety 
cap, or $2.50 for the lever self filler. Also send your Stationer’s name. 


C. E. Barrett & CO. FARRELL & HOSINGER CO. 
Rand McNally Bidg. 63-65 Irving St., Jersey City, N. J. 


Chicago, Ill. Western Union Code “‘Paramount”’ 

































PELOUZE “STANDARD” POSTAL SCALE 


WITH ADJUSTABLE BEAM and INTERCHANGEABLE DIAL 





FINE wire on the sliding poise indicates the cost 
Ae cents on the different classes of mail matter. 


The beam can be instantly turned by the hand 
to any angle, so that the dial can be easily read 
from any position. 





In case the postal laws should change at an 
time, a new enameled dial can be inserted. 
insures a perpetual scale. Beautifully ename 


in Gold Bronze. 


PELOUZE MANUFACTURING COMPANY 


Maut. IN TWO SIZES 
Per) +, 232-242 East Ohio Street CHICAGO 
No 4 “Standard.” Capacity ¢ pouads SEND FOR POSTAL SCALE CATALOG 


——$— 
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SIMONSON 


Patented Metal Tip Guides 


For Vertical Letter Files, Card 
Systems and Check Files, Are 
Indestructible 














None genuine un- 

less stamped VU. S. 

Patent No. 794,749 
on Metal Tip. 





FREE Samples Sent on Request. 
Discounts to Dealers. 

R. A. SIMONSON & CO. 

122 8. Miehigan Ave. CHICAGO 


People JudgeY ourStore 


by the goods you sell. A Handy Port- 
folio stays with the user a long time, 
and is a constant reminder of the 
quality you stock. 


The Handy Portfolio 


is all that its name implies, plus the 
ability to look good after long service. 


Send for the book on 
Hand v Portfolios. 


The 
Cleveland Leather Goods Co. 


26-28 Noble Court, N. W. 
Cleveland, Ohio, U.S. A. 

















TYPEWRITERS 


‘‘Smithtype Rebuilts” 


The highest development of typewriter re-construction 
QUOTATIONS GN REQUEST 


TYPEWRITER COVERS 


‘“‘Smithtype Leatherette Covers’’ 
What : a cover I ever saw—send me 100 additional.” 





dealer Best value I ever saw—make rubber covers look like joke.” 
8 ‘Sample better than expected—quote us on 5000 and how 
say:—— soon we could expect deliveries. 

Send 60c for sample—Spectal quotation on quantity orders 


SMITH TYPEWRITER SALES CO. 


(SUCCESSORS TO HARRY A. SMITH) 


218 N. Wells St. CHICAGO, ILL. 





The WEINMAN Patent HANDIP AD 


Perpetual Calendar—Always up-to-date. 


A eee | 
Memo Pad 
for the 







Busy Business Man 


. WS €= Nothing but LIVE 
~~ Notes before you 


Stationers 
Write for ful 
particulars and 
trade discounts 


WEINMAN 
BROTHERS 
CHICAGO 





749 E. 42nd St., 





















CardIndex Cabinets 


With latest improved inde- 
structible steel, follow 
block, on flat rod. Will not 
tear cards. Sizes 1 to 
6 drawers for 3x5, 4x6 
and 5x8 cards. Wood- 
en frames covered 
with black cloth. 


L. Hoffman 


45 Lafayette Street 
New York City 


Established 1888 











Nothing will 
hold your cus- 





te tomers like good 
Bail merchandise. 
sa Carry ‘“‘Staco” 
v Desk Pads— 
Nana Res aati: each one is 
guaranteed. 


Sixty-one numbers in three sizes. Write today for price list. 


STATIONERS SPECIALTY CORPORATION 
25 BEEKMAN STREET 
NEW YORK 





— — _Keep Books 
the 
“SO-Easy”’ 
Way 









A system for 
oF the beginner or 
- the expert. at 
Conshte L- ~ose- ~ makes y your bookkeeping troub! 
Outfit easy. Sheets 5x8, ruled to suit 
nearly any business. Simple loose 
leaf system. No screws to turn, no tops to lift o off. 
Bound in cloth with 200 printed she »ets and index only $2 
prepaid. Money back if not eatiofied. Samples of 40 sto v4 
forms sent FREE. Write today 


A. MOHLER, MER., Box 453, Chicago, Ill. 
Do You Lick Stamps? ? 


It’s a dirty job and may cause sickness. gl aa 
Use a So-Easy Moistener KA 
One motion over the So-Easy 
and it’s done right. Sent pre- 
paid for $1.50. Order now. 
Money back if not satisfied. 

A. Mohler, Mfr. 
Box 453 Chicago, Ill. 

















EXTRA DOLLARS 


are added to the profits of the dealer whe 
handles HEYER’S REFILLING COMPOSITION, 
for use in failing hektograph pans and gela- 
tine duplicators of all makes. 


The Heyer Du — ay *- Company manufactures 
Hektographs, Gelatine Du eaten, Film Du “ 
eators, and Supplies. e also furnish 
trade with Hektograph carbon paper and Hek- 
tograph typewriter b- 
bons at lowest prices. 








Write for literature. Domestic aad 
foreign inquiries given prompt at- 
tention. 








The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 
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WIRE WASTE BASKETS SPACE BASKETS 
LETTER TRAYS PAPER CLIPS 
GEM CLIPS “CYCLONE” 







"hy 
hi 


as ae aeeeas 5 









Nos, 1, 2 and 3 
Special Prices on 
Gem Clips 


Extra Fine Quality Guaranteed 


No. 1261 Ye Write Today for Samples and Quotations 
MIDLAND STEEL PRODUCTS COMPANY 


3132-36 South Canal Street, CHICAGO 





Pacific Coast Representatives Southern Representative 
REID & GILMARTIN EDWARD V. BOGART 
No. 639 1-2 444 Market St., San Francisco, Cal. 1218 Fourth Nat’! Bank Bldg., Atlanta, Ga. 











[4 


Panama 
Improved Eye Shade 


ix 


THE STANDARD 
POST OFFICE SCALE 


SYMBOLIZES SPEED 


Dial and platform conveniently 
in front of operator. Indicator 
does not oscillate. 


96,000 Triner All-Steel Parcel 
Post Scales used by 
Government. 








Protects your eyes from those side lights. 


Made in Transparent and Opaque green 
celluloid. 





Sold by every leading Stationery store. 


Manufactured by 


Chicago Eye Shield Co. 


2300 Werren Ave. CHICAGO, ILL. 
TTITTTTTTTTTTT 


Envelope Sealers 


for Every Purpose 
Suitable for the small office 
or the large mailing room. 
Each model serves 
its field fully, as 
does every 


Write for Booklet No. & 


Triner Sales Co. 


190 N. State St. 
CHICAGO, ILL. 








bot | 



















OF 


Felt Chair Pads 
Stuffed Chair Cushions 


Desk Protector Pads driven (D. ©. or 
Typewriter Cushions to 16,000 an be. Acorn-Thexton Sealer 


Every modern office needs an 


counter records 


With many new items for 1921 pce tes eheske $38.50 $82.50 Acorn-Thexton Sealer. 
Write for folder, samples and prices $66.00 $98.00 You can sell them. 
. Investigate now, and be prepared when o rtunity comes. 
Felt Products Manufacturing Company Z B ; Mé C seth 
2419 West 14th Street Chicago, Illinois corn brass g. -ompany 
478 S. Clinton St. CHICAGO, ILL. 











DESK TRAY , Speci d 
PREMIE SETS (ESANE Special Rigen 
edges to catch dust. Both sides of base are 


HAVE THE CALL metal, highly sictatet I hams ae the wine 9 ony lift 
, ; the glass when inserting or changing memos. 
{oom y, capacious, = 








easy to slide in and = 
out, light as a 
pigeonhole box, but 
strong and durable 
Finished in oak and 


mahogany. You can 

sell these and mak« 

1 good profit, wheth 

er you stock office 

furniture or not 

Wr for catalog 
1 prices. 


Knickerbocker | 


Inkstand Co., Inc. <& edges. Write for circular. 


230 Fifth Street SAINBERG & COMPANY, Inc. 
Lyndhurst, N. J. 65-67 W. Houston Street NEW YORK 





Three sizes: 18x24, 20x34, 24x36; glass is ¥% inch thick, with polished 




























UNT'S 0.5] 
“Bowl P oe e ? 





The “SCATTERGOOD” 
Mucilage Pot 


—~) at 7 7 Can be used with any liquid adhesive. 
; : It is made with a purpose; to insure 
non-evaporation, cleanliness, conven- 
ience and economy. We also manu- 
facture moisteners and ink wells made 
on the same principles. 





Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 















Trademarks 
and Copyrights 


Difficult and rejected cases specially solicited. No 
misleading inducements made to secure business. 
Over 30 years’ active practice. Experienced, personal, 
conscientious service. Write for terms. Book free. 


Specialty—Typewriting and Adding Machines. Address 
E. G. SIGGERS “W320. Ramee 


rr 
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MEF? & FURNITURE PADS 


ge A Flat Top 
op Desk Pads 
Made to Shape 














Size. 
66x38x28 $12.50 each 
60x36x28 $10.75 each 
50x34x28 $9.00 each 











FURNITURE VAN PADS 


enc tnd Seddobdes Gaamaee aekwd Uae te alee heen $4 each 
I cose ecco wad ts > 2ORa ree gd = oy tin we $3 each 
. ca ens mqbbens eee eatedd cates tgedes eee e ee $8 Cach 


A. L. REACH TEXTILE Co. 
19.21-23 West 18th Street, New York City 














SHOWING MECHANISM e 


THE FREE HAND BINDER 
IS THE MOST EFFICIENT 


BINDER, SHEET-HOLDER OR CLIP 


BECAUSE 
IT HOLDS PAPER SECURELY WITHOUT PUNCHING 
IT IS OPERATED WITH ONE HAND 
IT IS MADE IN A VARIETY OF SIZES 
ITS DURABILITY IS PERMANENTLY GUARANTEED 


FREE HAND BINDER CoO., Inc. 
227 PEARL STREET NEW YORK 
SEND FOR DESCRIPTIVE CIRCULAR 











TRADE MARK 


PERFECTION 


REG. U. 8. PATENT OFFICE 
The largest and most complete assortment 


of DESK MEMO. RECORD CALENDARS made 


This line is superior in quality 
and covers everything that is 
practical in such devices. 
PERFECTION stands are made of 
Cast Iron, Wood and Steel. Cat- 
alogue and descriptive matter fur- 
nished upon application. 

The date leaves are printed in 
both ENGLISH and SPANISH. 


This form illustrates No. 30 HALE SPECIALTY CO., Inc. 


3 Forms of bases 128 N. JEFFERSON ST., 


3 Sizes ‘ d 
Many finishes CHICAGO, ILL. 








TYPEWRITERS 


rough or rebuilt, of all makes, are ready for ship- 
ment to our customers, 
both in the United States 
and abroad. We have a 
large stock on hand for 
immediate needs. 


Our quality is first, our prices 
are right. 


Dealers abroad should send for 
our Export price list 932. 








REGISTERED 


National Typewriter Exchange Co. 


Cable Address, NATYPEXC 110 Broad St., Boston, Mass, U.S. A. 














s Famous for its Round Point, its Large Ink-holdiig 
Capacity, its Durability, its Grace and Beauty, its 
Fine Pomt and Easy Action. 
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PLATENS 


FOR PARTICULAR PEOPLE 


A new process of grinding insures accurate 
measurement the entire length of the platen. The 
recovered article is just as fine as any customer 
can desire. There is nothing better on the market. 


IMMEDIATE Combined with our accuracy, we have 
SERVICE speed. Goods are returned the same day 
received. Send for price list. 


THE PLATEN SHOP 


34 Glenwood Raad SOMERVILLE 45, MASS. 


TYPEWRITER MEN 


Investigate 





=< : i —. 2 
éé 4 © 99 
Noiseless Automatics 
If you are looking for a meritorious article appealing to every type- 


writer user. Quick turnovers, repeat orders and hea thy profits char- 
acterize ‘* Noiseless Automatics”’. 

Use one of your letterheads to request details of this high class 
proposition. 


SPEED KEY MFG. CO., Inc. 


Sole Manufacturers 
21 Columbus Place BROOKLYN, N., Y. 











Y PEWRITERS 


ALL MAKES 


EXPORT DOMESTIC 


ROUGH Selected. Complete in parts. 


Guaranteed in working order. 
REBUILT Rejapanned. Renickeled. All 
worn parts replaced with new 
ones. First class workmanship and service. 


PRICE In keeping with quality. 


GUARANTEE TYPEWRITER CoO.., Inc. 
39 South 10th Street 
PHILADELPHIA, PENNA.,, U. S. A. 

Cable Code: BOYERTYPE, A. B. C., 5th Edition 








LONG SERVICE WITHOUT COST 


No supplies needed, and practically no repairs 


REYNOLDS ENVELOPE SEALER 


Thousands of users have testified to the reliability of the 
REYNOLDS 
during the 
past nine 
years. Some 








Reynolds Envelope Sealer Co. 
111 N. Market Street, Chicago 














KIPCO BRAND 


DUPLICATOR INK 
FOR ROTARY STENCIL MACHINES 


The quality of this inkis 
guaranteed by nearly half 
a century of practical ink 
manufacturing experience. 








Samples and Prices Sent on Request. 


KRUSE PRINTING INK COMPANY 
437 Pearl Street, - - ~ NEW YORK 











P% CARBON & 


%, PAPER . 
, 
Standard Carbon & Ribbon Co. 


Incorporated 


& 114 Liberty Street 
re NEW YORK, N.Y. 


¢° TYPEWRITER 
# RIBBONS 





Tubular Coin Wrappers 


MADE FROM 


“STEEL-STRONG”’ KRAFT 


Greatest strength—100°% pop test. Cor- 
rect sizes—fit any machine. Standard 
uniform colors. Furnished in all denomina- 
tions. Securely gummed—easy to open. 


Made by an improved system that in- 
sures uniformity of colors of paper for each 
different coin. 


SAMPLES FREE 
SOLD BY LEADING STATIONERS 


The C. L. Downey Company 


| 941-943 Clark Street Cincinnati, Ohio 























SIGN PRINTING OUTFITS 


~~ 


N } 
ano SHOW CARD PRINTER | 


SO 


j 
Pee eee ere re ee ee ee - 





For printing signs, show cards, price tickets, etc. 


HANS H. HELLESOE 24s8.ds*"'s.t80s05 | 
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page Where is Bill Jones Today? 


You must know—at once—where this and that 
salesman are, when they wil! be home, etc. You tell 
your clerk to look it up quickly. Does she have to 
hunt for the information? Not if your card files are 
equipped with 


Graffco Signals 


0.5. PAT OFF. 





-_ 





—the clever littie helpers that do daily duty in thou- ; 
sands of card files throughout America and abroad. Their brightly 
colored enameled faces tell you instantly where to get the data you 
want. They save minutes, money. and mistakes. They simplify 
your files and cheerify your work. Not a system, but they give 
your card system more pep and efficiency. Ask your dealer, or us, 
for some free samples—today. 
We have a GOOD proposition for dealers. 


GEORGE B. GRAFF COMPANY 


Mfrs. Graffco Pencil Sharpener 
18 Beacon Street, Somerville Boston 42, Mass 


4 











Economy Is The Popular Thought 


The Stauder Card Case—the Case with the Platform— 
makes a strong appeal right now, because it eliminates 
all waste of cards, avoids the additional expense of scored, 
perforated, or padded cards; saves cards from becoming soiled, 
and in addition is an elegant piece of leather goods. 


Being Engravers—-We Know 


Personal experience taught us the 
need for just such a case as this. So 
we brought it out. It helps you to 
hold your trade because it pleases 
them and saves them money. Holds 
one card or many with equal secur- 
ity. Each one easily withdrawn-— 
clean and perfect. Holds 
folded cards as well as sin- 
gle ones. 

Get a sample and show it. 
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EVERY DAY THIS YEAR 


you can :ave money by saving 






Send for : . 

semple time through the use of 

cos 

tickets Received THE AUTOMATIC 


Aopreved TIME STAMP 


rat 
Started a sturdy, absolutely 
—- rate and dustproof devic 
Shipped that times all jobs, letter 
orders, telegrams shipments, receipts, « 
Reveals the time-leaks for which you are now pa 
ing every day. An investment that pays for itself 
over and over again and lasts a busines f 
time. In use many years. Write for illustrated 
folder. 


The Automatic Time Stamp Co. 
159 Congress St., Boston, Mass. 
“Originators of the Art of Printing Yime Automatically’ 










































It sells on sight. 
M Push-Pins 
Push-Maptacks 
Due to the ever increasing demand, our enlarged 








Others imitate—none equal. 
ot Engraving Co. 
233 N. Wells St. CHICAGO 
Fast Sellers 
Push-less Hangers 
Push-Thumbtacks 
Devices for quickly Hanging up Things Without Marring Walls 
“Standardized and Advertised The World Ocer.” 
facilities, improved machinery and augmented forces 
are still working to full capacity. 


To prevent lost sales this Spring, mail your order now. 


i Write us about our improved Counter 
Display, Samples and Dealers Discounts. 


Moore Push-Pin Co. 
33-1 Berkley Street Philadelphia 
























DESK PADS 
All sizes All styles 
Flexible and stiff with leather and 
metal corners. 
Also Stationery Specialties. 
A trial order is more satisfactory 
than description. 

L. HOFFMAN 


45 Lafayette Street 
New York City 


ee 



















Established 











Ask Us For 


Hich GRADE 
INFORMATION 


= .£ON 1SAneS 
EXCLUSIVELY a ~ &¢ 


Gi GLUCINUM 
‘eeneene THE SLICKEST PEN EVER MADE 


herdoaneyly 41 VCINUM 


PENS 


Samples and Catalogue to Dealers 


The Turner & Harrison Pen Mfg. Co. 's°- 


Falcon Pen Works «+ Philadelphia, Pa. 
Established 1876 














Tre FAcTorRY 


impRINT PENS OF Quatity 


For THE TRADE 




















Classifies the incoming 
mail so that papers 
can be located at 
once. Separates 
urgent from 
routine work, and 
insures the orderly 
dispatch of the day’s 
mail. Keeps confidential 
letters under cover, and 
disappoints “‘snoopers.”’ 
The Elsane Work Distributor 
is made in two grades, with six 
and twelve pockets. Will not bulge 
—has plenty of expansion — pockets are reinforced at 
the hinges. Label holders are of metal, covered with 
transparent celluloid. 


SAINBERG & COMPANY, Inc. 
65-67 W. Houston Street NEW YORK 












Work 
Distributor 








TUT! Sell More Waste Baskets 


| to more customers. That creates more 











satisfaction than to sell frequently to a 
few, who must replace frail baskets that 
do not last. 


Daisy Baskets 


are sturdy, of sufficient capacity and 
lastlong. Madeof coppered wire witha 
solid bottom. This construction assures 
strength and prevents fine trash from 
falling to the floor. 














Write for particulars. 


The Massillon Wire Basket Company 
Massillon, Ohio 
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The Automatic Telephone a RULER Somp 
Book Holder steel ace ur tely en mh sted, hav. ZS 

















ing a Red corrugated ru 
SOLVES THE PROBLEM bet base, prevents slip 
ping, which is so 
: essential to the 24 
la ¢ Te; Si ; of eT- user. Aw) \\ 
W . h Ve a proposition int . The combination A Y : Catalog and Price List 
est to all stationers and office og ep ae eee snaled en vail 
supply houses. used in our Non- 
; : Slip ruler makes our product unusually attractive and 
Write today graduated to English and Metric standards, it is modern 
eo in every respect. The rubber is undercut which elim- 
MACDONALD-JENSEN MANUFACTURING co. inates possibility of inky fingers and blurred lines. 
300 Douglass St. Brooklyn, N. Y. 


National Rule Company, Rochester, N. Y. U. S. A. 

















GUMMED TAPE 22253rn 


SEALING TAPE IN ALL COLORS AND WEIGHTS ANALYSIS PAPER 





PRINTED TO ORDER—ONE OR TWO COLORS Buff and White—Four Grades— 
XMAS TAPE READY FOR DELIVERY 4 to 28 columns wide, in ty 
THE GUMMED PRODUCTS CO. of styles, always carried in stock, 
4204-6 W. Lake Street  -: | CHICAGO, ILL. padded or loose. 
Dealers: Write for prices, samples and Send for price list and samples 
descriptive circulars : L. H. BIGLOW & COMPANY, Inc. 





—=—=—===—— : 24 BEAVER STREET NEW YORK 


SEALING MACHINES ‘3 MODELS 




















A Cure For The “Licker” Habit 
me KENDALL 
EN ENVELOPE 

ae SEALER 


(New Model No. 3) 
MORE THAN 20,000 . 
SATISFIED USERS 

Feeds Water as a Fountain 
Pen Feeds Ink 


PRICE $3.50 


Good territories open for side line 
salesmen calling on the trade 


Kendall Sealer Co. 






Adding Machine 
Paper 


and other small roll specialties. All goods guaranteed. 
Write for prices giving specifications. 


ANCHOR PAPER SPECIALTY CO. 






































921-927 E. Ave. Kalamazoo, Mich. 79 Sudbury Street, Boston : 
ADDING MACHINES | | Every Typewriter Dealer 
ALL MAKES ts earnestly urged to learn just what our service means to 
Burroughs—Wales—Daltons the country for wed machines 6 Sangh MAG TT 


We furnish “select rough” typewriters which can be put in 

CA LC U LAT | N G M ACH | N E S salable condition with very little adjusting, or which may 
be used for rentals without adjustments. 

— We al ly anteed “rebuilt” hi the kind 

Comptometers—Burroughs We also supply guaranteed “rebullt” machines—the ik 

BOUGHT — SOLD — REBUILT ° 

ALL MACHINES GUARANTEED ONE YEAR 

Wholesale — Retail 


NEW ENGLAND ADDING MACHINE CO. 


7 Water Street BOSTON, MASS. Stn of Quality 137 High St., Boston, Mass. 


You can depend upon UTECO typewriters for 
satisfaction and UTECO prices for big profits. 
Every time! Send for price list. 


UNITED TYPEWRITER EXCHANGE CO. 


(Wholesalers) 





























208 OFFICE 


APPLIANCES 





Januar) 





NEW MODEL 


BRISTOW 
RADIAL DISTRIBUTOR 


CLEARS THE DESK OF 
BASKETS AND TRAYS. Desk 
space occupied:—12x6} inches, 
one-third less than occupied by 
a single desk tray. Maximum 
number of compartments: — 4. 
Compartments:—1} inches wide 
at base, flaring at top to allow 
ease of access. 

This Model is constructed 
on the same lines as our 
larger Models and is built with the same high standards in 
mind. The few compartments make it of use to clerks as well 
as executives, so everyone in an office needs one and is, there- 
fore, a good prospect. The result is many and large sales. 


This Model and larger sizes illustrated in our circular which will be sent upon request. 


STANLEY R. BRISTOW, 171 Washington St., Newark, N. J. 





Model 4 - - Price $5.00 


THE RIGHT WA Have you considered the 

time and energy you can 
save by having note paper instantly available? Make 
a habit of jotting down your memorandums when 
the thought is fresh in your mind. The MAX MEMO 
PAD fulfills a long felt want in providing one meee of 
paper (not a pad) in an upright position to be instant] 
taken hold of; takes up a very small space on your 
desk; and yet contains paper to last several m¢ oath 
Send for attractive dealers prices and sample. 





Price $3.00 
MAX MEMO PAD CO., 943 E. 65th Street, CHICAGO, ILL. 








Typewriter Ribbons and Carbon Paper 
Time Clocks. "Put up for the trade. 
Oficial and Empire Brands, or in plain bexes with imprmt if desired 
SNELLING & SO Menu oRLYN HY. Teminal 
Exclusive Territory Rights Not Entertained 








ADDING MACHINE ROLLS 
For all makes of smactines 


ROLL—guaranteed to 
tain tain 230 near foot ee free from lint bn dust. 
white wove, hard-sized Writing 18 pound 


bam. 
We make all size rolls. 
Write for prices, giving detailed specifications. 


GRORGE MISH PAPER Ci Manufacturers 
BUFFALO, N. 














“Stayon’”’ Rubber Platen Twirler 


For All Typewriters 


A new invention with a double flange. Guaran- 
teed not to come off knob. A big seller and big 
profits. Buy the Nielson cushion foot shock 

sorber; typewriter felts; and Rubber Key 4 


Nielson Supply Company 
610 FIRST NATIONAL BANK BLDG., CHICAGO 











WRITE US FOR PRICES 


On adding, listing and calculating machines, typewriters, multigraphs, 
dictaphones, checkwriters, duplicating machines, mail-om-eters, time 
clocks, safes and steel lockers, new and second-hand office furniture, and 
all office devices. 

We are the largest dealers of the kind east of the Rocky Mountains 
and will save you half on your office needs. Everything first-class; noth- 
ing cheap but the price. rite Today and Save Money. 


Chicago Safe & Merchandise Co. Guit4Zor i ctiNois 


CHICAGO, ILLINOIS 











Sell Diamond Point Pens 


Five year guarantee and over five mil- 
lion in daily use. Catalog on request. 


New Diamond Point Pen Co., Inc. 
Manufacturers of “ Diamond Point Pens’’ and *‘ Auto Sharp Penctis” 


135 Lafayette Street ~ New York City 

















| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 


~ EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 VandewaterSt., New York 


Manufacturers of Fine Gold Pens Established 1884 












CHANDLER SERVICE CORPORATION | 


tINIDeRS 


PRODUCTS AL 
BROOKLYN = NEW_YORK 


STEEL OFFICE TICE OTP ENT 

















The Standard Line 


Watermanis(ideaiFountain Pen 


Self-Filling, Safety and Regular Types. 


L. E. Waterman Company, 191 Broadway, New York 
Boston Chicago San Francisco Montreal 





GOLD PENS —an Shapes and Styles 





Imprint 

Work a 

Specialty 

All makes Gold, Fountain, Stylographic Pens. Pencil Cases perfo-ly 
repaired and returned day received. tisfaction guaran 


GAYDOUL GOLD PEN CO., Inc., 64-68 Fulton St, New York 





~~ PP dad ada 





PPP LP 








MORTON'S Washable 
TYPEWRITER CLEANING 'B BRUSH. 


Send 20c for sample postpaid and ask for dealer's terms. 
MORTON MANUFACTURING co, 











Louisville, Kentucky { 


YPEWRITER RIBBONS 


CARBON PAPER——— 


made in our own well-equipped plant. We 

produce a line of ribbons and carbons on Apter Bros. Mfg. Co. 

which dealers can make handsome profits. 552 W. Harrison St 
CHICAGO, ILL 








FEATHERWEIGHT EYESHADE 


Let us lay our proposition before you. 
3 7 
The shade o* takes your eye (fi “> 





and keeps in health. 
Licks Weight, ajustable rable, Hyzienic 
ealthful. No metal or elast io d to press or 


ue for —- light. Trans- 


bind the head. ‘Op 
Lies flat when not in 


Parent for natural Hebt. L 

—. thus preventing being crushed out 0! shape by 

en oo be carried in hat or rolled up in a 

@ to carry in the pocket. Visor wider 

than ‘cee nape. We recommend the opaque for 
those wearing glasses. 


The Featherweight Eyechede Ce., Merchantville, N. J. 




















The ‘‘Anco” Pen and Pencil Clip 


Clips are now supplied, 
gross mounted on display 
card, 9 large pen, 9 medium 
pen and 18 pencil. Display 
card has folding easel back 
for standing on show case 
and is packed in box to pro- 
tect it in stock. 


1 M 
Le oy peed ow pets. ade in one piece of spring steel, ball A point, heavily 





rite for prices 
The ‘aioe Novelty Go. Ansomia, Conn. 
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Office Furniture 


GENERAL FIREPROOFING COMPANY, Youngstown, Ohio 

















CERTIFIED—GUARANTEED 


RUBBER BANDS 


Pure in Fact — Not in Name Only 


Clear, Pure Rubber Is Very Light in Weight 
L, More Bands in a Pound — Less Cost — More Durable 


~, | to 10,000 Pounds—All Standard Sizes 


VULCO RUBBER FABRICS CO. 
Dept. O, 51 E. 8th Street NEW YORK CITY 




















“BUCKEYE 
STATE” 
FILE Made in Letter and Cap Sizes. 


Distinctive in appearance with paneled 
drawer fronts and long side panels. Roller- 
bearing hardwood slides assure quiet, easy 
operation and great durability. The fol- 
lower blocks are positive. Characterized 
by a dull rubbed varnish finish. 


Write for Descriptive Matter and Prices 


THE MANUAL ARTS 


FURNITURE COMPANY 
2211-17 Eastern Avenue, Cincinnati, Ohio 


Typewriter Tables and Desks 














Spot Cash Paid 


We buy job lots, close-outs, discontinued stock, 
etc., of all kinds. No quantity too large. Quick cash 
for bargains. Send samples or full particulars. 


A. H. KRAUS 
407-409 Chestnut St., Milwaukee, Wis. 











ZELLERS-STEVENS 


126 Liberty Street INCORPORATED New York, U.S. A. 
Cable Address: Zellsteven, New York Depository: Atlantic National Bank 


Foreign Trade Representatives for Manu- 
factures of Office Equipment and Supplies 


Importers, Exporters and Specialists in Office Equipment 
Also act as Purchasing Agentsf or Dealers Abroad, 
Quotations cheerfully furnished on any goods obtainable. Correspondence Invited 
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HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS 


NEW AND REBUILT 
Send for Catalogue and Discounts to the Trade 


CHECK WRITER MFRS., Inc. 


Suite 46 111 Nassau Street, New York, N. Y. 








Rither Agency or Price Protection Proposition 
KEYSTONE CARBONS 
AMITY RIBBONS 


For All Purposes. 


R.A. BECK, GENERAL SALES AGENT 
727 South Dearborn Street, CHICAGO 
New Orleans, 


New York, Los Angeles 





BARKER-PAGE COMPANY 


678 Massachusetts Ave., Cambridge, Mass. 


TYPEWRITERS 


Wholesale and Retail 
Rebuilding and Supplies 








RIVET-O 


OFFICE PUNCHES 


Double Hole Binder Panch Ne, 32 

Eyelet Punch No. 3 

Cutter or Knife Punch No. 12 
Price $2.50 

Unusual Dealer’s Profit 


RIVET-O MFG. CO. 
Dept. P ORANGE, MASS. 





No. 32 No. 3 No. 12 












Retails i Way “ Cheanath LiyfasumisTar) 
350 gin erandacerpr a caccenaamanccoces 


Each 
The only brush that will clean all parts of machines. Small ne cleans een Te 
large end cleans in between keys, under earriage, = type rods, and 


get-at place.. Total length l4inches. All bristl 


Adopted by B ss and Public Schools, Public tnctieutions, Neepleate, U. & 
ee Se Desarieeats and the Largest Concerns in the Country. 


OLEANALL TYPEWRITER BRUSH CO., Mfr. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 








",. “| STEEL FURNITURE 


Sheet Metal Specialties 
“STEEL AGE” Medicine and Bathroom 
Cabinets 
_ Corry-Jamestown Mig.Corporation 


Corry, Pennsylvania 














A0t1vce-SPEED Writer 
Positive CHECK Protection 


Models adapted to Regular Commercial, 
Dividend, Pay Roll & Special Requirements 


Dealers: Write for our agency proposition 








Derrance CHECK WRITER Corp. Rochester, N.Y. 





Draw! =g Inks, Blacks and Colors 
Eternal Writing ink 


Engrossing ink 

Taurine Mucllage 

Pheto Mounter Paste 

Drawing Board and Library 
Mucilage 


Office Paste 

Liquid Paste 

Vegetable Glue, et-., ete. 
Strictly Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 


plied to the Trade. Discounts and Trade Pricesgive 
good profits. 


Consumers, emancipate yourselves from the use of 
corrosive and ill- ~smelling inks and adhesives and 
= adopt the Higgins’ Inks and Adhesives. 

be a revelation to you. 


We protect the trade by referring 
all orders and inquiries thereto, 


CHAS. M. HIGGINS & CO., Q:igizstors ane Manutncturers 
Main Office and Factory, Brooklyn, N. Y., U. S. A, New York-Chicage-Lenden 
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THE NEW GUNN DESKS 


WITH INLAID “LINO” GREEN TOPS 


PATENT PENDING 


THE LAST WORD IN ‘DESKS 


















































Write for ex- 
clusive agency 7yF \ ; Bias a 
termsandplan OsT YZ pecia! ty in 
for national 7ypormwT GZ Lyn Office 
and local ad- HALF OF 0, Equipment 
vertising A DESK 

3 Je WRITING BED ¥ 





The New Gunn Desks and Tables are Superior in Style and Service because they 
are equipped with inlaid ‘‘Lino” Green Tops. No Glare—restful to the eye 
impervious to wear. Write for Particulars. 


GRAND RAPIDS 


The Gunn Furniture Company, “"*icuca 




















s 
AURORA. ILL. U.S.A. 








Inherent in this simple case of steel is all the faith, 
skill and precision of the Aurora Metal Cabinet W orks. 


Each “AURORA” product is subjected to frequent 


and careful inspection during each operation of manu- 
facture. 


And it is just such care that adds Service, Effici- 
ency and Durability and makes even a Vertical 
File a better Vertical File when made by 





The Aurora Metal Cabinet Works 
Aurora, Ill., U. S. A. 
New York Office, 52 Park Place 


iN A i aM 


cA) 


Just a Vertical Letter File 
but made by 


HAHA AUCAV EH ARLE 
PM 


= 


ML Mi 


MAMI 


Hil 


A 
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A Serviceable 


Office Companion 


Chairs used in furnishing an office must 
bear two standards. They must be durable 
and so constructed to permit the worker to 
work at the desk with ease. These essen- 
tial features are embodied in the construc- 
tion of Murphy Office Chairs. 

The 9206 chair is no exception. It’s a 
leader in its own class and will act as a 
general utility chair around the office. The 
style and character will fit in with the best 


office surré ndings. 


(Murphy Gair @mpavy 





wes cia No. 9206 zie 
Owensboro, Ky. MAHOGANY DULL RUBBED 


LIGHT OAK DULL 











“falcon” rulers extensively sold 


“falcon” rulers are sold in this country and abroad. Good materials, careful 


workmanship, accuracy create confidence in our products everywhere. 


Model 35-43G (illustrated) made in 4 sizes, of rock maple, mahogany stained, 


gilt scale in l6ths. One of the best “faleon” rulers. 


Write for our catalog. If-your jobber 
cannot supply you, we can. 





AMERICAN MANUFACTURING 
CONCERN 


Falconer (near Jamestown) N. Y., U.S.A. 
Established 1807 Ruler Makers Since 1888 
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Making a Big Net Profit on a Small Investment Is Good 
Business—Sell “‘Victory” 
Safe Deposit Boxes to 
Small Banks, Hotels and 


Business Houses! 


Sensing your need for a real trade opportunity in tune 
with the market, we have simplified the selling of 
“Victory” Boxes until your profit is virtually net. 


Shipping expense, handling and delivery charges and 
interest on big stock investment are eliminated in 
this deal. When you compute the profit on a “Victory” 
Box sale it is close to the actual amount of money it 
nets. This is how it is done. You sell the boxes. 
We ship direct to the bank, hotel or business firm, 
freight prepaid. 


Hotels, large business houses and small banks in your 
trading territory give you a market that is in need of 
“Victory” Boxes. Their sale leads to more sales. And 
since your profit is close to net, selling these boxes isa 
low cost way of getting in with a number of good con- 
cerns that you have in mind. There isa real market de- 
mand for “Victory” Boxes. It is proven in every part 
of the country by dealers who are selling them now. 


Meet the demand for lower prices with a quality prod- 
uct. Sell ‘Victory’ Boxes and put some life into busi- 
ness. Write for complete details. Good territory open. 


Wilbrand Manufacturing Company 


Euclid Avenue and East 21st Street - CLEVELAND, OHIO 























Real Service in Filing Supplies 


Not only the durability that assures future orders from the pleased 
customer, but quick shipment of your orders. We ship. 


Goodline “Metal Tip” Guides 


in from one to ten days from the receipt of your order. 


Goodline service to users is based on our reinforced metal tip. 
There is strength where needed. The extra metal below the printed 
tab does the work. Goodline “Metal Tip’’ Guides outlast any 
other pressboard guide on the market. No other guide is like it. 
Goodline ‘Metal Tip’’ Guides withstand hard usage, and do not 


become dog-eared. 





The tips cannot tear off. We japan the metal after forming, 
thus providing a continuous, firm coating, which will not flake off, or rub off, as 
may happen if the sheets are coated before forming. CGoodline ‘Metal Tip”’ 
Guides do not rust. 


For prices and full information address 


Goodline Manufacturing Company, Kent, Ohio 


New York Office: 368 Broadway 
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Chairs of Quality 


A complete line of chairs suitable for Office, Bank 
and Courthouse, with a wide range in prices to 
suit every requirement. The distinctive feature 
of our “Chairs of Quality,” which we use on all 
except our cheaper patterns, and which has met 
with universal approval, is the iron. Simple 
and durable in construction, it represents the first 
real innovation in office chair irons in many years. 
It is the only iron in practical use that is adjust- 
able to any desired height by a simple pressure 
on the foot lever which raises or lowers the seat 
without the least inconvenience. If quality 
would not, this iron would commend Chairs of 
Quality to the most discriminating buyer. 


CROCKER CHAIR COMPANY 
SHEBOYGAN, WIS. 
BRANCHES 
Chicago New York Minneapolis Oakland 





No. 27-5P Quartered Oak or Solid Mahog- 
any. Code Word, Abolish. 




















DESKS 





Catalogue on Request 


Orpin Desk Company 


OFFICE TABLES 


Manufacturers 


121 Medford Street, Charlestown, Mass. 
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BUSINESS SHOW CHANGE OF DATES 


The First Los Angeles Business Show 
will be held April: 25th to 30th. 


These dates have been chosen because some prominent exhibitors desire to use demon- 
strators who will attend the Boston Business Show or to ship exhibit equipment from 
Boston to Los Angeles. 


Already seventy-five per cent of the floor space 
has been engaged in the 


FIRST LOS ANGELES BUSINESS SHOW 


Unquestionably this will be the largest and most suc- 
cessful Business Show ever held on the Pacific Coast. 


Apply immediately if you desire space. 


BUSINESS EXPOSITION COMPANY 


N. W. Tupper, President W. T. Tupper, Sec’y-Treas. 
American Bank Building, Los Angeles, California 
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The House [hat Quality Built 
REBUILT TYPEWRITERS 


ALL KINDS, SIZES AND STYLES 


UNDERWOODS SPECIALIZED 


AND NOW THEY WILL BE SHIPPED THE DAY YOU ORDER 


BOTTOM PRICES--TOP QUALITY 


LARGE ORDERS RECEIVE SPECIAL CONSIDERATION 


GENERAL TYPEWRITER EXCHANGE, Inc. 


35 York Street, Borough of Brooklyn, New York, N. Y., U. S. A. 
Cabte Address—‘‘Gentype, New York’’ 


OLDEST AND LARGEST REBUILDERS OF TYPEWRITERS FOR THE EXPORT TRADE IN THE WORLD 


S 
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USE NO BRUSH ciAR-O-TYPE USE NO BRUSH 


THE WONDER TYPE CLEANER 


PPE 























JUST APPLY 






EFFICIENT ECONOMICAL 
Brushing ~<? No Pin Picking 
NO Spattering jj ####$$ i >> oa No Soiled Hands 
Soiled Clothes 


Mn) aeeew woe " No Time Waste 
Price 50c a Bottle 


Saves Time 
Trouble and Work 


Liberal Discounts to Dealers 





Fists 











Advertising Aids Furnished. Details on Request 


THE CLAROTYPE COMPANY, 202-204 Franklin Street, New York City 


Canadian Agents: Standard Distributing Co., Montreal, Que. 




















Announcing 
Amplified Service 


That better platen service may be yours, please 
note below the Ames branch most easily 
reached and address your wants there. A new 
double wheeled platen grinding machine has 
been installed and you will find .the one 
addressed fully prepared to render complete, 
prompt service and to uphold the Ames stand- 
ard of quality. 


Catalogue can now be supplied 


AMES SUPPLY COMPANY 


607 South Dearborn Street 


Typewriter Platens 


Parts—Tools CHICAGO 
Supplies 507 Mission Street, 65 Moorgate Street, 
San Franciseo, Cal. London, E. C., Eng. 
59 Lispenard Street, 305 George Street, 
New York, N.Y. Sydney, Australia 
1627 Champa Street, 50 O'Reilly Street, 
Denver, Colorado Havana, Cuba 
812 Main Street, l-a De Capuchinas, 32. 


Houston, Texas Mexico, D, F., Mexico 
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Note that cover folds perfectly flat, 
and that machine fits flush with the 
top of the desk—no annoying differ- 
ence of height to tire the arm. 





DES 








PATENT APPLIED FOR 








for the 


Comptometer 


Every office furniture dealer should 
know about this desk, It renders a 
particular service to the user which can- 
not be obtained in any other way.. It 
represents an opportunity for profit— 
it fills a demand that may confront him 
at any time. Write for descriptive 
matter and full particulars today. 


O.C.S. Olsen Company 
2527 Moffat Street Chicago 


Manufacturers of roll top desks, flat top 
desks, typewriter cabinets, bookkeepers’ 
desks and office tables. 











STOW LL LM 


“MI Ke 99 To us “M. B.” stands for “MON BUREAU” 
e £3- To you “M. B.” stands for “MORE BUSINESS” 


If you want to extend or enlarge your trade, here is an opportunity for you! 
American goods are extremely popular in France and much needed too. This 














French just as you like. 


“MON BUREAU,” 52, rue des Saints-Péres, PARIS 7°. FRANCE 








especially applies fo office furniture and all 
modern business appliances. 
in France, you should advertise in the right French medium. 
Now, this right medium is M. B. because it is the pro- 
gressive business publication ‘‘par excellence.’’ As a mat- 
ter of fact, M. B. was the first to advocate highly efficient 
business methods in France and was the pioneer of modern 
office equipment in this country. So it is no wonder that 
it is read all over France, Belgium, Switzerland, Spain, 
Italy and Rumania, by the most progressive firms, that 
is by the firm that is likely to be interested in your goods. 


To sell your goods 


Advertisements in this magazine are practically sure to 
bring trade for you because it reaches the very public 
you are anxious to get at. 


Write today to the Advertising Manager of M. B. He will be pleased 
to send you a free copy of this interesting publication. His depart- 
ment will write ads that pull for you or translate your copy into 


CE OT TTT LLIMMAU ULLAL WALLA LALLA MEL ULLAL LUMA LAL LALA UA UM TELA MALU MUA UML LUMO 1 hi 
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‘Meilink STEEL Securtik Boxei 


The Original High Grade Steel Box 








*300 line” Box “400 line” Box 
olle . 6 ones steel plate. Cylinde Cx 1d re led 20-gauge steel plate. Cabinet 
ntric keys. Ha nd po ol- ocks with two one eys with flat bolt set in 
Lone 9 rr mahogany — over. Finish nly in black enamel, not 
olished. sh ‘wane are made to fit Nos. 
2 and 403. 
ck Length Width Depth Weight 

nch 


s are made to fit Ne 


finishe ash 
302 ana 303. 

Stoc Length Width Depth 
No ine inc 


No. 303 with No. 3 Cash Tray 


ocoovyesos 
® Co bo 3° 


~~ > De3so5 


The demand for this high grade, heavy line of Boxes has been tremendous. Previous to the enlarging of 
our Factory we were always behind in our orders. Customers prefer the MEILINK Box—its smooth finishes, 
reinforced corners and strong locks appeal to them. Eighty per cent of the high class Stationers stock 
MEILINK Boxes because their customers prefer them. They are packed in individual cartons, and their hard 
finishes are not easily shop worn. 

Immediate Delivery on All Sizes. 


THE MEILINK STEEL SAFE CO., Toledo, Ohio, U.S.A. 























BOSTON INDEX CARD COMPANY 


WISHES TO ASSURE THE TRADE 


IT IS THEIR SINCERE PURPOSE AND INTENTION 


TO GIVE THEIR CUSTOMERS AT ALL TIMES 
THE BENEFIT OF ANY PRICE REDUCTION 
THE MARKET MAY AFFORD 


PRICES OF RAW MATERIAL REMAIN AT HIGH LEVEL 


AND MAY ADVANCE AT ANY TIME BUT THE 
SAME RELIABLE — DEPENDABLE AND TRUSTWORTHY QUALITY OF 


AMERICA’S BEST 


Reg. U. S. Pat 


SUPPLIES WILL BE MAINTAINED 
BY PLACING YOUR ORDERS WITH BICCO YOU ARE ASSURED OF 


BETTER PRICES, QUALITY AND SERVICE 


BOSTON INDEX CARD COMPANY 
113-115 PURCHASE STREET, BOSTON, MASSACHUSETTS 
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Transfer profits 


We Specialize on Steel Transfer Cases “Site le aga roe 
velong you when you stock these 
Your Order Shipped within Three to Five Days 30.2. Stoel Transfer Cases with Full 


Steel Sides. Note the channel frame which makes drawers operate no matter how high the sections are stacked. 
The locking device is secure; yet it enables the stacks to be dismantled readily for moving or rearrangement. 
Write for Prices and Discounts 


General Offices The Bentson Mfg. Company Aurora, Illinois 


Chicago Representatives and Show Rooms: Associated Stationers’ Supply Company, E. E. Blankemeyer, Gen’! Mgr., 201-15 North Franklin Stree 








Impressions 


A Magazine for Progressive People 


HERE is no magazine in the world just like Impressions. It treats business as the most 
o ecosoelat thing in material life and shows in a fascinating manner how easy it is to get pleas- 

ure and a living atthesametime. There are no technical articlesin Impressions. The great 
subject of business is handled in a way which provides inspiration for all, whatever their profession 
or trade or calling. Impressions stands for better business and better living in the highest sense 
of the term. It is the monthly mentor of our biggest business men, and in its own circle, carries 
an influence more powerful than outsiders can understand. It is 
edited by G. E. Whicehouse, who, in a remarkably short time, has 
earned for himself an international reputation for being the most 
interesting, yet fearless, writer on business subjects. He writes a 





large part of the magazine each month; says what he thinks, and Two Dollars 
thinks so nearly right that big men believe in him and applaud his 
views. Impressions is a big magazine, |1x9} in., with %6 A Year 


pages, full of sound editorials and high grade advertising. If you 
believe in progress, you will like this magazine, though you may 


not agree with everything it prints. 


Send a two dollar bill 
you will get it back 
right away if the first 


Impressions Publishing Co., Ltd. | sumbertuistosatisty 


36 King St., Covent Garden, London, W. C. 2., England 
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Integrity in*the construction of office desks 
is insisted upon by the better informed 
business men. 

Meeting this demand with Englewood Desks 
is unquestioned wisdom from every point 


* OF View. 


ENGLEWOOD DESK COMPANY 


5816 Lowe Avenue 
CHICAGO 











Increase Your Selling Range 


A dealer usually draws staple trade from a specific district, limited 
by competition. Friends will travel further, but the above is true 


in most instances. You can reach out for more business by 
featuring specialties in office equipment such as 





























Telephone Tables 
Umbrella Stands 
Waste Baskets 


Accounting Machine Desks 
Stationery Cabinets 
Wardrobes 


Costumers 








Gives an incentive to visit your store, 
or prompts a request to have a sales- 
man call. The rest lies in your hands 
you can, and should, get much of 
that customer's business in staples. 


Gel more light on this important sub- 
ject—write for the Furnas Catalogue 


Furnas Office Furniture Company 


Indianapolis, Ind. 
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The 




















T-e-n-S-1-0-n 
Mail Containers 


are used in every line of business and they 
cover the mailing needs of any and all of 
your customers. 


The TENSION line includes open-end 
tension envelopes, double metal - clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document 
envelopes, photo-mailing envelopes, filing 
envelopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, 
in the Open-End Tension Envelope you’ve 
seen everywhere and the Metal - Clasp 
Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself 
an education in mail containers. Send 
for a copy. It’s yours for the asking. 


Tension Envelope Co. Inc. 


Bush Terminal—33 to 87 34th St., Brooklyn, New York 
Telephone Sunset 6000 






































OFFICE APPLIANCES 


221 











NATIONAL 


BUSINESS 
SHOW 


MECHANICS HALL 


BOSTON 


MASS. 


April Ath to 9th, inclusive 
123 








An opportunity for the business 
men and women of New England 
to get acquainted with the best 
methods and equipment for han- 
dling office detail expeditiously and 
economically. 


Annual Business Show Co. 


FRANK E. TUPPER, President 


50 Church St. 


NEW YORK 
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BeRVICE PLUS 


* The increased facilities and added 












equipment provided by our new factory 





enables us to give quicker, better and 





more efficient service. 






* Stock Binders and Forms are shipped 
in 24 hours. 






“ Special Binders with stock metal parts 





are shipped in 6 days. 






* Special metal parts in 10 days. 






“Where quicker delivery is required 
than this schedule our Special Service 
Dept. is at your service—it meets the 









yt most exacting requirement. 
RS: 
fe * The Cesco Catalog with dealers’ dis- 
| counts on request. 
f a 
t The C. E. SHEPPARD CO. 





LOOSE LEAF SYSTEMS 
Van Alst & 14th St., Long Island City 
New York City 









aoa 
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All Printers pull for it 








— 
ear it- Compare it-Jest if 
and you will---SPECIFY [IT 


GE unusual strength and clear brilliant whiteness 

of HOWARD BOND together with its low price, 
make it the ideal paper for all business uses. Printers 
and lithographers swear by it. 


White and thirteen colors 
Will submit sample book upon request 


The Howard Paper Company 
URBANA, OHIO 
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SAFE-CABINET Protection 


for Wholesale Jewelers 


The Pudrith Company of Detroit, Michigan, a large wholesale 
jewelry, house was confronted with the problem of providing more 
and better protection for their stock. 


The battery of six Class “A’’ SAFE-CABINETS was a very 


acceptable solution. 


The stock of jewelry is now kept close at hand, immediately 
back of the display counters. THE SAFE-CABINETS are so 
arranged that when the doors are open they interlock as shown. 
The spaces behind the open doors, between the safes, are also used 
for merchandise. 


The Pudrith Company effected a considerable saving in insurance 


by the adoption of SAFE-CABINET protection. 





THE SAFE-CABINET COMPANY 


Originator and Sole Manufacturer of 


THE SAFE--CABINET 


“The World’s Safest Safe” 
322 Greene Street MARIETTA, OHIO 
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M Cleanser for 
The agic 7 ly 
removes all bee; and oil Grom 
Type crevices, Just erp 


With ordina brash 
a 
* Vill not stain 


PECO M 


¢o *: / 
— ‘What some user 
\ wa? Te 4 











Reduction of “TYPEOLENE" display card; acti‘ size 19" x28" in four colors 


TYPE()-LENE 


Type 


COMPREHENSIVE selling plan has been prepared for retailers to 

multiply their turnover on ‘‘TYPEOLENE.” One item of this 
programme is the ‘‘TYPEOLENE display card in four colors (reproduced in 
miniature above) with a blank space on each wing for the personal adver tise- 
ments of the retailer. We believe chat every retailer appreciates the value of 
such sales building help. 


“TYPEOLENE?”’ retails at fifty cents. 


PECO MFG. COMPANY 7 
a 
Office—47 West 42nd Street et . 
Factory—41 Perry Street tt." 
: ; Sg P Mfg. Co. 
NEW YORK CITY +00 47 West 42nd St. 
; ' wM pik -- New York City 
- 
BY \ = Kindly send me a sample bottle of 
Ss ovt - “TY PEOLENE” “The Magic Type Cleaner” 
wie od . 
<3 = BUQWRG. .. 62 cede cc ces 6 006 op wp em 2 eee ee ee 
Se 

*The name “TYPEOLENE” ts fully - AGATORS. ... 02... cece eee eee eens escent sap ses anenine <6 he 
protected and infringement will be wt antes oo, ie ar 

prosecuted. mm es 


- Class of Trade You Sell 
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Quality Filin 
and Card Index Supplies 


A new supply 


Most dealers know that we have completed plans for three 
new daylight buildings—each with 50,000 feet of floor space 
and that the first unit is already under construction, 

But many of them do not know this first unit will be devoted 
to the manufacture of a complete line of Steel Filing Equip- 


Just of f 
the Press. 


Send for it. 


“his is not the time to go into detail. 


naa 


This ts the time, however, for progressive dealers to get 
lined up in territory that may be open, as we guarantee the 
same advanced designs, the same good workmanship, and 
> same dependable quality that have made the nam 
“Browne-Morse” mean more than a mere trademark to 
America’s most discriminating buyers of filing equipment 
and supplies. 


Se —— 


16 McKinney Avenue Muskegon, Michigan 
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A Steel 


Announcement to Dealers 


Browne-Morse Company 
Builders of Quality Filing Equipment 


BRANCHES: 
343 Broadway, New York City 905 Liberty Avenue, Pittsburgh 
16-18 So. Twenty-first St., Philadelphia 
109 N. Frederick St., Baltimore 193 E. Jefferson Ave., Detroit 











Quality Built fr 
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These other 
Stafford 
products, 
just as good 
as Stafford’s 
Ink. 

















































































































~ gallintiiientl | 
A “Dealer Help” that Really Helps 


The Stationery Dealer’s Forum 
Conducted by W. S. Stafford 











Stafforg, 


nA, 5 


A NEW YORK dealer writes: ‘‘Most retail dealers can 
4 tell with a reasonable degree of certainty what de- 
mand the seasons will bring for certain lines of goods. 
‘‘In the stationery business the demand often shows very unexpecied 
fluctuations. As a result, the dealer often finds his money tied up 
in a surplus stock of one thing while a shortage in another line is 
costing him sales.” 








RIBBONS No satisfactory solution for this ment of the Stafford products in 
‘he extra-close fabric of Staf- problem has ever been offered. just the right proportion to meet 
i's Typewriter Ribbons is tes : é 
We cannot tell any more defi- the demands of your trade. 


hief reason for their cleaner , 


harper impressions and greater nitely than you wiiat your gen- 


trabi 


Already this method has gone 
far toward relieving the condi- 
tion of which this dealer com- 
plains. 


eral sales will be for any given 
period. But we ’can help in 
this way: 
We are able to estimate very i ; 

ad “eel a i Te aj Write today for details of the 
closely what the relative demand : 
ttl ton, See 6 Eade - Balanced Assortment plan, or 
will be for the Stafford products . 

better yet, ask the Stafford Sales- 

Some time ago we worked out man to call and explain ic to 
7R what we call Balanced Assort- you. And while he’s there be 
" ments. Eachincludesthe various sure to see ‘‘The Book of Staf- 
types and sizes of Stafford’s Inks ford’’—full of interesting things 
and Adhesives. By this about our products; materials 
method you get, on one used and methods of manu- 
order, a careful assort- facture. 





CARBON PAPI 


ed paper of rmly high 





S. S. STAFFORD, Inc. 
603-609 Washington St., New York 
Established 1858 


Chicago: 62 W. Kinzie Street 
Canadian Factory: 9 Davenport Road, Toronto 


7} is the third eries of advertisement hi 

will deal in a common sense way with the problen 

lealers have to face. You are inveted to send in the 
f a i ficult 


tory of your experiences, telling how a di 


prabiem ieas met and overcome.” Address ou fe INKS—Adhesives—Ribbons—Carbons 


he personal attention of W.S. Stafford 
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HY waste time and money hand-writing or typing addresses? Why 
bother with bulky metal address plates? Stencil your addresses in these 

Elliott Cards. Quickly and easily done on any typewriter. Then—in the 
“Addresserpress”—they will automatically address your circulars, statements, 
shipping-tags and other business forms; — 60 per minute! Each card is good for 
10,000 clear, clean impressions; — performing also a double duty by serving as 
an “always-alive”’ classified reference-list in place of your present index cards. 


Send for our booklet ‘Mechanical Addressing” 


The Elliott Company a 
140 Albany Street, Cambridge, Mass. 
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ao a, SO 
STUDENTS 
Nore Boox 
-SHEETS- 
0 F-RECORO 





Be Prepared for the Second Semester 


The second school semester is near. Be prepared for it. Have a complete stock of De Luxe 
Student Note Books and Note Book Fillers to supply the needs of a record attendance at all 


schools and colleges. 


PRICE LIST OF De[uxe, 


L . P ° , STUDENT NOTE BOOKS AND FILLERS 
ower rices on Covers are equipped with two }% inch diameter rings and are neatly and 


durably bound in black book cloth. 


| COVERS FILLERS _ 
De | ] 4 - End Opening and Side Opening Plain, Quad, Faint, Rec. 
New List New List Wew List 
Price Price 





— Sheet Ring Stock gp ng Price, «Stok 
Size Cgaters fe. Each Per Doz. "% Per Filler Per Boz. 
T . - = a e 
35,x 6 2% oos $0.80 $ 9.10 OOF $0.15 $1.65 
Student Note Books and Fillers 5, % % RE OM RS 
54x 8% «3% is 90 10.45 1F 15 1.65 
6 x9% 41 2s .90 10.45 2F 15 1.65 
7%x 9% 5% 4S 1.00 11.30 4F 15 1.65 
law at > T 7m 3 . 8 xl0% 5% 7s 1.00 11.30 7F 15 1.65 
New sizes have been added. We have increased an en St = ye - a oa 
$ 8 51 Si os 90 10.45 oF 15 1.65 
the number of sheets in the fillers. A better grade ote 7 = 9°38 00 10.45 oF 1s 1.65 
: 94x 7% 6 3s 1.00 11.30 3F 15 1.65 
of paper has been adopted. Prices have been reduced— 10x 8 6 5S 1.00 11.30 5F 15 1.65 
1044x 8 6 13-16 108 1.00 11.30 10F 1S 1.65 
placing this high grade line of school supplies within Drawing and Science Fillers will be carried in sizes: 3F, SF and 10F, list price 
$0.30 per filler, $3.30 per dozen. 
reach of every student. Covers packed six in a box, fillers packed twelve in a package. 


We do not break packages. 


WILSON -JONES LOOSE LEAF CO. 


3300 FRANKLIN BLVD. 316 HUDSON ST. 
CHICAGO - NEW YORK 
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What will you be looking back on? 


MONTREAL 


DECEMBER 31 
1921 


YEAR when the wise mer- 
chant came out of the fire 
better and stronger— 


When he put faith in products 
worth trusting, products with a 
history of leadership like Carter's. 


A year when he bought gener- 
ously the established lines, and 
bought nothing he could not trust 
for value. 

A year in which he did his utmost 
to move the lines that were doing 
their utmost to move themselves 
for him. 


What are you facing now? 
A year when Carter products will 


? 


be moved by Carter to the utmost 
of Carter's ability. 


A program of advertising that 
works for Carter products all the 
time, and works for you just as 
much as you use it. 


This is the list: 
Saturday Evening Post Harper's 


Literary Digest Scribner's 

System Century 
Metropolitan Atlantic Monthly 
Hearst's Review of Reviews 
Everybody’ s World's Work 


Generous space, vigorous copy, 
and plenty of full-color advertising. 





Manufacturing Chemists 


BOSTON 


NEW YORK 


Old friends are best—when they show on the 
right side of your ledger 


CHICAGO 
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Two of the BIG FEATURES of the 





(1) The Controlled-Key 


which automatically prevents short or imperfect 
keystrokes from registering an error. 

For when a key is not fully depressed the 
Controlled-key automatically locks the keyboard, 
thus compelling correction of the fault. 

In addition to the Controlled-key the Compt- 


ometer has 


(2) The ‘‘Clear-Register’’ Signal 


which notifies the operator that the 
Register was clear and prevents the operation of 
a new example on an uncleared register. 


These two BIG features are found only in the 


Comptometer. 


CONTROLLED KEY 


ADDING AND CALCULATING MACHINE 


are its automatic safeguards against the human 
element of error in the operation of the machine 








Answer 





Invite a Comptometer man to drop in with 
his machine, not to argue, but to show what 


it will do by doing it. 


THE COMPTOMETER 


ADDS as fast as you can strike the keys— 
MULTIPLIES faster than you can write down the factors— 
DIVIDES in one-third the time required to do it mentally— 
SUBTRACTS as easily as it adds. 


FELT & TARRANT MFG. CO., 1713-35 North Paulina Street, 


CHICAGO 




















DISTRIBUTERS ABROAD 


Algeria and Tunis—H. J. Kuylen 
Boite Postale No, 3, Algiers, Algeria 


Argentine, Uruguay and Paraguay— 


H. E. Watkins & Co., 
Calle Tucuman 773, Buenos Aires 
Argentina. 


Belgium—H. E. Longini, 

31 rue des Croisades, Brussels, Belgium 
Bolivia—Anglo American Supply Co 

Calle Lanza 2, La Paz, Bolivia. 
Brazil, Denmark, Egypt, Norway, Poland, 

Russia, Siberia, Soudan and Sweden 

Bech, van Siclen & Co., 45 East 17t) 

Street, New York City, New York 

British South and East Africa—Parsons 

& Whittemore, 

299 Broadway, New York City, N. \ 
British East India, British West Indies. 

Dutch Guiana, Palestine, Porto Rico, 

Syria and Virgin Islands— 

William Schall & Co., 45 William St 

New York City. 
Canada (N. W.)—The 

plies, Ltd., 

P. O. Box 1595, Winnipeg, Canada 


Lion Office Su} 


Chile—Casa Mackenzie, 
Casilla 58, Santiago de Chile. 
Cuba—Gramatges, Roca & Company 
Jose A, Saco Alta 21, Santiago de Cuba 
Dominican Republic and Haiti—Julia & 
Julia, 
Santiago, Dominican Republi 
Dutch East Indies—L. Zecha, 
Soekaboemi, Batavia, Java. 
Ecuador—Luis Biaggi & Compan) 
Casilla 813, Guayaquil, Ecuador. 
France and Morocco—M. L. Demarest 
15 rue Drouot, Paris, France. 
Gibraltar—A. S. Marrache, 
Gibraltar, Gibraltar. 
Greece—Ap. Apostolides & Son, 
Stoa Orfanidou No. 8, Athens, Greece 


Guatemala—Pan American Exporter In: 
517 Godchaux Bldg., New Orleans, La 


Spelled 


YXOODSTOGK 


But Pronounced 


THE NEW LEADER 


T 


ol 


The record of the Woodstock 
ypewriter stands out conspicu- 
isly as one of the great achieve- 


ments in Typewriter history. 


a. 
le 
SI 


Probably no writing machine 
is stepped into prominence with 
or been received with 
ich universal favor as the Wood- 


OCK 


SS ado 

















AT HOME AND ABROAD 


t 


are 


Ww 


We want selling connections in 


very land and every place. If) 


located outside the U. S. A., 
Woodstock 


rite to the nearest 


distributer shown in list. Or write 
to our home office for attractive 


} 


Ww 


’ | 
ealer’s plan. 


OODSTOCK TYPEWRITER COMPANY 


Chicago, U. S. A. 





AROUND THE WORLD 


Hawaii—Honolulu Typewriter Company, 
50 N, King Street, Honolulu, Hawaii. 


Holland—Algemeene Handel & 
|. Maatschappij, 
Oude Vest 33, Leiden, Holland. 





Indo-China—Imprimerie d' Extreme. 
Orient, 
Paul-Bert 28, 

Italy—A. Capra & Company, 

Corso Vitt, Em 95, Palermo, Sicily. 

Japan—J, Osawa & Company, 

Sanjo Kobashi, Kyoto, Japan. 

Malta—Joseph Eminyan & Company, 
Malta, Malta. 

Mexico (N. E.)—A. E. Vidaurri Sons, 
Drawer 400, Laredo, Texas. 


Newfoundland—D. Butler, 
Renouf Blidg., St. Johns, Newfoundland, 


Hanoi, Indo-China. 


New Zealand—Osmond & Cavaye, 
Deposit Bldg., Auckland, New 
Zealand 


Safe 


Philippine Islands—Frank & Company, 


137 Escolta, Manila, P. I. 


Portugal—Soc. Portuguesa I. & E. Ltd., 
Rua dos Douradores 83, Lisbon, 
Portugal. 
Salvador—Carlos L. Curtis, 
San Salvador, Salvador. 
Siam—Berli & Co., Ltd., 
Bankok, Siam. 
Spain—lInurrieta y Cia., 
Ay. de la Libertad 27, San Sebastian, 
Spain. 
Switzerland—American 
port Co., 
Restelbergstr 6, Zurich, Switzerland. 
rurkey—Ap. Apostolides & Son, 
26 Alexiadi Han-Galata, Constantinople 


Typewriter Im- 


United Kingdom—The Woodstock Type- 
vriter Company, Ltd., 
Newgate Street, London E. C. 1, 
England. 


























A FINER TYPEWRITER AT A FAIR PRICE 


Over 
800,000 
Sold 





24 Years a Leader 


in the 24 years’ progress from 
Oliver No. 1 to the Oliver of today 
there has been no departure from 


HE Oliver was the first type- 
writer to introduce visible 
writing and visible reading. 


And since the very first model, 
the Oliver has held leadership for 
typewriter improvement. 


Never was this leadership more 
sharply defined than it is today. 
The Oliver present model includes 
betterments unattained in any 
other typewriter. 


But it is interesting to note that 


which 
namely, 
with 


the mechanical principle 
made the Oliver famous 
the arch-shaped type-bar, 
natural easy downward stroke. 





This principle of construction— 
an exclusive Oliver feature—from 
the beginning—has been adhered 
to because it has never been 
equaled. 





24 vears’ use proves its value. 


The OLIVER Typewriter G. 


1521 Oliver Typewriter Building, Chicago, Illino’s 

















